<]
TUDelft

Delft University of Technology

Facts over feelings
How citizens evaluate responses to uncertainties about power lines

de Vries, Gerdien; de Bruijn, Hans

Publication date
2017

Document Version
Final published version

Citation (APA)
de Vries, G., & de Bruijn, H. (2017). Facts over feelings: How citizens evaluate responses to uncertainties

about power lines. Abstract from 21th International Research Society on Public Management Conference
2017, Budapest, Hungary.

Important note
To cite this publication, please use the final published version (if applicable).
Please check the document version above.

Copyright
Other than for strictly personal use, it is not permitted to download, forward or distribute the text or part of it, without the consent
of the author(s) and/or copyright holder(s), unless the work is under an open content license such as Creative Commons.

Takedown policy
Please contact us and provide details if you believe this document breaches copyrights.
We will remove access to the work immediately and investigate your claim.



Facts over feelings.
How citizens evaluate responses to uncertainties about power lines.
Gerdien de Vries en Hans de Bruijn

Delft University of Technology, the Netherlands

Introduction

To ensure power supply security, electricity transmission system operators (TSOs) have to upscale
high-voltage overhead power lines. However, upscaling frequently meets opposition. Opposition can
be caused by uncertainties about risks and benefits and might lead to costly delays (e.g., Linder,
1995; Wiedeman & Boemer, 2016). To minimize opposition, TSOs and related public agents need to
respond to these uncertainties in a credible and convincing (i.e., effective) manner.

Theoretical foundation

Effective risk communication is associated with sharing facts. However, factual responses can be
perceived as "cold" and technocratic. To add warmth, it has been suggested to also refer to values or
show personal commitment (e.g., De Bruijn, 2011, De Pelsmacker & Geuens, 1999; De Wit, Das, &
Vet, 2008). For example, when confronted with uncertainties about the impact of electro-magnetic
fields on local residents’ health, a TSO spokesperson can share scientific findings as well as
emphasize that her organisation and the government will never take any irresponsible risks.

Research question and research method

Although it is generally assumed that a factual response is more effective when warmth is added,
empirical evidence for this assumption is lacking. To fill this scientific gap, we conducted systematic
research. The findings further contribute to society because they help to improve effective
communication and opinion-formation about power lines.

The research consisted of three phases: In the first phase meetings were held during which experts
identified the most relevant uncertainties about overhead power lines. Furthermore, the experts
formulated warm and cold responses. The effectiveness (credibility and persuasiveness) of these
responses was assessed with a large-scale representative survey (N = 881) in Phase 2. Phase 3
consisted of an experimental survey testing the hypothesis that a factual response is more effective
when warmth is added with videos that were randomly distributed (N = 412).

Results

The most important finding of our research is that—in contrast with what is often suggested—a
factual response to uncertainties about high-voltage overhead power lines is not more effective
when warmth is added (although warmth increases feelings of sympathy).

Relevance of the paper to the panel topic

This paper integrates psychology and public administration in several ways. First, it investigates
judgments of citizens in their interactions with public services. Second, it showcases the use of
experimental methods to test theory. Third, the results can affect decisions of public managers and
politicians with regard to risk communication on high-voltage power lines.
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