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brXtrategy provides customized implementation
information according to merchandisers' busi-
ness context, and simplifies the product infor-
mation by the adopting use-case oriented

approach.
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There are two personas of merchandisers during the implementation feature introduction, Use-case oriented development workflow bridges the knowledge

gaps between the field teams and the R&D teams during feature
developments.
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The roadmap reflects the product strategy of brX, the flagship It specifies methods to improve the intra-company collaboration and the customer services in the critical Q Kickoff meeting
prodcut in Q4 2019, and suggests a process to align the moments like new feature introduction, onboard, and re-training.
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