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Female-Specific Decision Making: Subject Selection on Dating Apps project title

Please state the title of your graduation project (above) and the start date and end date (below). Keep the title compact and simple.
Do not use abbreviations. The remainder of this document allows you to define and clarify your graduation project.

start date 06 - 09 - 2021 14 - 02 - 2022 end date

INTRODUCTION **
Please describe, the context of your project, and address the main stakeholders (interests) within this context in a concise yet

complete manner. Who are involved, what do they value and how do they currently operate within the given context? What are the
main opportunities and limitations you are currently aware of (cultural- and social norms, resources (time, money,...), technology, ...).

space available for images / figures on next page

Breeze is a dating app that uses technology which “enhances rather than replaces human interaction” (Breeze, 2021).
While there is an average of 38 hours of swiping and chatting preceding one physical date on other dating apps
(Ruiter, 2021), Breeze reduces the serious time and effort it takes for users to meet someone face-to-face by providing a
handful profiles every 24 hours, avoiding the choice paralysis users often undergo when faced with option overload
(Pronk, 2020). If there is a match, users do not chat, but immediately arrange their date through a date picker. Breeze
then lets them know where they will meet.

The emergence of such real-time location-based dating apps has transformed traditional pathways of socialization in
the past decade (Castro et al., 2020). With a growing proportion of the population being composed of singles, and
career and time pressures increasing in highly urbanized regions, people rely on dating apps as an efficient way of
meeting others for intimate relationships (Brym and Lenton, 2001). Like online shopping, dating apps present a similar
transactional experience- if dissatisfied, you can simply remove the item, and if the presented information satisfies your
needs and expectation of a situation-ship, you match and proceed to the check out for the real date. In contrast to
online shopping, online dating requires a mutual 'like’ for there to be a form of transaction. Heterosexual men swipe
right far more often than heterosexual women do, leaving them with a low success rate of about 0.6% (Paul, 2018).
This makes understanding and solving this discrepancy between male and female decision making interesting.

The decision making in attitude formation is quite a complex mechanism of human thinking as various factors and
courses of action intervene with different results (Lizarraga, 2007). What triggers you to instantly like/dislike the profile
before you? Among the various variables that influence this reasoning, gender is a relatively new psychological
phenomenon in the consumer decision making styles (CDMS) that plays a major role (Swarna, 2012). CDM can be
defined by the behavioral styles that are a result of sex-related social norms and stereotypes transmitted in the form of
values, traditions, and behavioral expectations (Lizarraga, 2007), yet further investigation on the female-specificity of
such factors can provide a valuable compass for navigating and winning the future for businesses.

Breeze is facing this dilemma as well, in which their female demographic tends to dislike profiles more frequently than
their male users. Research shows that physical attractiveness is the key criterion for men when selecting partners, while
women prioritize sociocultural and economic attributes when choosing a male partner (Abramova et al,, 2016). What
does this say about such photo-centric services? Female users are considered to be more “picky” and selective with
mate selection (Abramova et al,, 2016), however one must ask the question: are women more particular with their
choices, or do dating applications simply conform more appropriately to the decision making and needs of male
users?
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PROBLEM DEFINITION **

Limit and define the scope and solution space of your project to one that is manageable within one Master Graduation Project of 30
EC (= 20 full time weeks or 100 working days) and clearly indicate what issue(s) should be addressed in this project.

ASSIGNMENT **

State in 2 or 3 sentences what you are going to research, design, create and / or generate, that will solve (part of) the issue(s) pointed
out in “problem definition”. Then illustrate this assignment by indicating what kind of solution you expect and / or aim to deliver, for
instance: a product, a product-service combination, a strategy illustrated through product or product-service combination ideas, ... . In
case of a Specialisation and/or Annotation, make sure the assignment reflects this/these.

The initial problem is a lack of understanding and research regarding the mate selection process of female users within
dating applications. While factors such as psychological support, social status, earning potential, ambition, protection,
etc. have consistently played a role in the female choice of male partners in the offline setting, further research is
needed in the online domain. The online context will be assessed with cultural sensitivity. Additionally, as females are
reluctant to meet other users face-to-face as they need more computer-mediated interaction before an actual
meeting offline (Abramova et al,, 2026), the meaning of the female experience and impression of the service is faltered
as Breeze immediately acts as a facilitator for a date after a match. Questions like what can be attributed to ‘make up’
for the lack of interaction/validation, and how can Breeze create a more worthwhile and effective experience for its
female users for them to be more willing to like a profile will be addressed throughout the research.

Due to Breeze's dilemma of relatively low like-rates from the female demographic, the scope of the research will be
constricted to young urban professional (YUP) women who are seeking romantic heterosexual relationships in the
Netherlands (the only country available at the moment for the app usage). It is important to note that this is not only a
Breeze problem, as this is a matter with other dating apps. The female decision making styles will be explored and
analyzed in parallel with the actively iterated features, brand identity, and value proposition of Breeze to find moments
of interventions to influence subject (profile) selection.

Awareness of the concept of gender and its potential direction of evolution due to the sociocultural, historical, and
biological factors in today's world that shape culture will be maintained. A critical alertness to the inclusiveness and
exclusivity of the selected boundary will also drive the research's aspiration in creating a design proposal that is
future-proof for the female YUP users of Breeze.

chances of mate selection.

| aim to deliver a concept design for the service that would support the decision making styles of female users and
strengthen the currently emerging brand, proposing a winning strategy for their female demographic within the
boundaries of Breeze. All of this will be dependent on the findings acquired from the primary and secondary research
following the double-diamond model with a culturally sensitive approach.

Research questions are:

1) What are consumer decision making styles in online and offline settings?

2) To what extent does gender act as a factor in decision making?

3) What are the male and female-specific consumer decision making styles online, and what are the differences?
4) What are the female values and needs for love and online dating in the Netherlands?

5) What are the opportunities to increase chances of mate selection for women?

6) To what extent are the findings inclusive and exclusive within the selected demographic?

7) How can Breeze create a future-proof service for their female users?

The main design question is:
8) How can design enhance the online dating experience and increase the like-rate of Breeze’s YUP female users in the
Netherlands?
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PLANNING AND APPROACH **
Include a Gantt Chart (replace the example below - more examples can be found in Manual 2) that shows the different phases of your
project, deliverables you have in mind, meetings, and how you plan to spend your time. Please note that all activities should fit within

the given net time of 30 EC = 20 full time weeks or 100 working days, and your planning should include a kick-off meeting, mid-term
meeting, green light meeting and graduation ceremony. lllustrate your Gantt Chart by, for instance, explaining your approach, and
please indicate periods of part-time activities and/or periods of not spending time on your graduation project, if any, for instance
because of holidays or parallel activities.

startdate 6 -9 - 2021 14 - 2 - 2022 end date

P — o T T o

i
pPema————r PR Y

This project will be done full-time. A total of 16 working-days will be taken off during the research as a break. The thesis
with Breeze will also act as an internship, where | will work with the marketing team, carrying out thesis-related tasks
(research methods and writing articles). For the thesis, both primary & secondary research will be conducted. | will start
with literature reviews within the fields of decision making, cultural studies, sociology, psychology, and consumer
behavior. Trend analyses will be carried out to see where Breeze lies within their corresponding industry. During the
research, | will strive to maintain cultural sensitivity to the information | come across, especially within the realm of
gender, age groups, inclusiveness and exclusivity of my findings. This phase will help me discover relevant information
on the topic for the following field research and for the definition of the specific design goal.

Interviews with the target users, the Breeze team, and field experts will help better identify and define the culture,
needs, and values of the intended users, their perceptions, opinions, and motivations for using the service by
comparing and assessing findings for input for conceptualization. Additionally, user observation of Breeze female users
will help clarify the limitations and strengths of the presented profiles and the service. Company analyses will help
systematically assess the strategic positioning of Breeze, the problem definition, and find opportunities for new
product ideas along with the findings of the other field studies. With the findings evaluated, a concept will be selected,
tested, and validated through surveys, product concept evaluations with the team and users, and expert evaluations.
At the end of this project, | will deliver a report supported by visuals, created infographics of findings and data, digital
prototype proposals, and a final presentation.

|
E
I
E
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MOTIVATION AND PERSONAL AMBITIONS

Explain why you set up this project, what competences you want to prove and learn. For example: acquired competences from your
MSc programme, the elective semester, extra-curricular activities (etc.) and point out the competences you have yet developed.
Optionally, describe which personal learning ambitions you explicitly want to address in this project, on top of the learning objectives
of the Graduation Project, such as: in depth knowledge a on specific subject, broadening your competences or experimenting with a
specific tool and/or methodology, ... . Stick to no more than five ambitions.

As a third-culture-kid, I have always been fascinated by sociocultural factors that influence the values, needs, and
behaviors of individuals in different contexts. The COVID pandemic proved humankind's resilience to the lack of
ritualized physical connection and communication, and has exposed the significance of technology for the
maintenance and mediation of human connection. The online domain is more vital than ever. As a single individual,
stuck in my room, | found myself reflecting upon the concept of love and the opportunities of finding it on a screen,
nestled in the palm of my hand.

Whether one is looking for an intimate or casual relationship, online dating applications provide a gateway for meeting
a potential mate. As a relatively experienced dating app user myself, | began to feel repulsed by the idea of swiping
over and over again, like shopping for a perfect avatar. Biases and prejudices emerged the more | glared into the
photos of individuals | had before me, and | wondered at what point | became so desensitized to the presented data
and became the victim of the economic policy, law of diminishing marginal returns. | relied religiously on visual and
textual cues that hinted at the 'vibe' and nature of the person, leading to the realization that the information that we
have on profiles now is not enough/relevant, and our evolving needs are not matched.

When meeting the team of Breeze, they informed me of the difference between the activity of male and female users-
this sparked an interest immediately. Why is there a difference in activity in the first place? Decision making is a field |
was attracted to when taking the Design Strategy Project, Brand Product Commercialization, and Consumer Behavior
classes in the year before. With such areas of research come themes that | find fit me well as a designer, such as: design
anthropology, psychology, user-centered design, emotion-driven design, and digital innovation. These areas require
the exploration of research methods and approaches I would like to develop my competencies in. Finally, taking the
Culture Sensitive Design class was a pivotal stage for me in my Strategic Product Design education, where my
obsession for cultural studies married my drive for creating future-proof strategies and innovations.

A sociological perspective is an approach | want to delve into when applying culturally sensitive research and
analyzing the findings. As this thesis revolves around female users, | want to strengthen my abilities of applying
societal factors, such as gender, into design, knowing that such concepts are actively evolving and being redefined (as
gender is not strictly binary and will not always be as generalizable). With my findings, | aim to question the relevance
and validity of what | discover, while also proposing a feasible direction/design element for Breeze for the desired time
frame (with their future vision in mind). An additional goal of mine is to apply the studied research methods into a real
context with immediate feedback, and experiment with new SPD approaches that will enhance and enrich the
research and analysis process of the project.

FINAL COMMENTS
In case your project brief needs final comments, please add any information you think is relevant.
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B.1
THE WHAT, HOW,
WHERE, WHO, AND WHY

The figure above was created to help determine the significance of the re-
search and the active key players. This was created both during and after the
literature review phase, to help better organize the structure of the exploration.

B.2
LITERATURE REVIEW
SUBJECTS

The figure on the right was created after the completion of Discov-
er phase, in which all of the researched subjects were placed within
a one circle venn diagram to better understand their interconnected-
ness to one another. This overview helped determine the priority topics.
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B.3
LIST OF
FIELD EXPERTS

The list of experts listed below were involved throughout the whole research,

providing feedback, guidance, and insights on both the design and research
directions of the project.

V. Paris N. Li 1. Zhang Dr. D. Snelders Dr. A. Kranzbiihler Dr. A. Polyportis Dr. R. Price
Accenture Accenture TU Eindhoven TU Delft TU Delft TU Delft TU Delft

Service Creative Facilitation Digital Mediation on ‘Trs"rwﬂﬁil‘]“}y_(_’f Decision R‘Ssi‘r:j?rm_a}“m Strategic Product
Design and Ideation Human Connection echnology and Making eexing and Design
Digital Society Processing
. J . J
Y Y

Research Method Literature + Direction

B4 Breeze Users
INTEGRATING GENDER
METHODS INTO DESIGN

Due to the gender-specificity of the project, a gender intersectional and in-
clusive method was chosed to guide the whole process. Stanford’s “Integrat-
ing Gender Methods into Engineering Process” (2022) was used as inspira-
tion and adjusted for the sake of the planned research and design process.

Analysing Analysing Rethinking
Sex how Sex Standards and
\ and Gender Reference
Interact Models

‘ Analysing Analysing Factors Rethinking
Gender Intersecting with Language and

Sex and Gender Visual
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The figure on the right was created after the completion of Discov-
er phase, in which all of the researched subjects were placed within
a one circle venn diagram to better understand their interconnected-
ness to one another. This overview helped determine the priority topics.

19



B.6

SERVICE BLUEPRINT:

SESSION WARMUP
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Introductions

Agenda

5 min.

15 min.

15 min.

15 min.

15 min.

15 min.

15 min.

15 min.

10 min.

Total time

Welcome, why are we here,
what is the purpose of the
session

Introduction Cards + ice

breaker

Empathy Map and Context
Map

Discussion

Service Blueprint Walkthrough
Filling it out

Discussion

Creating Action Plans

Discussion

Workshop feedback

120 min.

Outcomes

Pain and/or gain points identified
Understanding of the customer at a high
level

Understanding Breeze's stance on the
thesis context

Understanding of what needs to change
to improve the service (profile)
experience.

Activity 1.1

1. Fillin the introduction card and answer the following

questions.

2. Everyone shares their answers one at a time.

EXAMPLE

Hello, my name is

My roleis

If 1 was an ice cream flavour, Id be

If happiness was a smell, it would
smelllike

A perfect date for me would be

Jemal

Thesis Student

WMint

Fresh Baked Bread

Biking around the city

If happiness was a smell, it would
smelllike

A perfect date for me would be

(casually)
Hello, my name is Marsha
My role is Head of Product
If was an ice cream flavour, Id be Yoghurt

Cotton candy

Food and Alcohol

Hello, my name is

My roleis

If 1 was an ice cream flavour, Id be

If happiness was a smell, it would
smelllike

A perfect date for me would be

Daan

VP Matchmaking

Delftenaartje

the one where you
immediately meet the love
of your life

Hello, my name is

My roleis

If I was an ice cream flavour, Id be

If happiness was a smell, it would
smelllike

A perfect date for me would be

&

CFO

a dating app startup

Activity 1.2

15 minutes

1. Ideate three superpowers/abilities you

would like to have.

2. Draw a character that represents
those 3 superpowers — you can use
the pen tool, google images, shapes -
it's up to you). You have 120 seconds.

3. Scramble up. Finish someone else's
drawing. You have 90 seconds.

4. Name and share your character/being.

Your 3 super powers
(e.g can breathe underwater,
ability to read minds)

Ability to

Breathe 1y

underwater read
minds

Fly

Your 3 super powers
(e.g can breathe underwater,
ability to read minds)

Perfectly
predict the N (0]

stock

maket  SlEEP

Unlimited

energy (except

if I don't want
o)

Your 3 super powers
(e.g can breathe underwater,
ability to read minds)

unbound
unlimitly knonedge of
switch pastpresent/utu
re events without
SUPErPOWers comprimise on
processing speed

inability
to die or
age

Draw your character

B.7

SERVICE BLUEPRINT:

EMPATHY AND CONTEXT MAP

r/r
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Draw your character

Draw your character

Getting into the mindset of the customer 30 minutes

Activity 2.0
1, Wrkte your thoughts n each secton.
2. Share with therestof the group.
Z, g
EZ
Howswould you describe your customer?
T i D Opento
YUP 2535 (2 s W S
[omem | |2
What have they been o What do they see?
hearing about Breeze? i = What information do they have?
W mepaae
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swing e meking =
o Picky S o B
ot fous
ingor ey
How arethey acting?
What are therr main concerns? What makes ther happy on Breeze?
ey | [vad] [t roarg| e
i~ b | S
Empathy Map
reeotes sanysaas
e g sasctsa
What are they thinking and fecling while on the Breeze app?
el e
What have they been Honetst ey | e What do they see?
hearing about Breeze? What information do they have?
Easytogo
onadate
Biscayto  voudontgeta =
drectymeer ot motchs
- Warking 1
v pmiens g ek um—
How are they acting?
Whatare their main concerns? What makes ther happy on Breeze?
The day of
Q=D the date
Empathy Map
How would you describe your customer?
‘ youg W single  yup
What are they thinking and fecling while on the Breze app?
B UL ¥ T
What have they been What do they see?
hearing about Breeze? Whatinformation do they have?
no dutch =5 bowoten hwher
il I i == s =
biind
dates
How arethey acting?
Whatare ther maln concerns? What akes them happy on Breeze?
| = B seng
seone - ED R s Qa5
Empathy Map

Activity 2.1

1. Write your thoughts in each section.
2. Work clockwise.

3. Once you've done one turm, go back and do it again.

Sustgicprories | Value Proposton and Channels
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rate
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. Chum Gown CLTV
vison ko prtan quantfabe nfomation tat g be
o —— e our sty productor seice
Socal conomic Trends compett
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socn G Happn "i7ES
- A . Tinder
e Going
— = & out
. setps
Technalogy Trends | Industy Trends bl )=
hikot amer o busnessmoets | Wnatdoyou e
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Context Canvas
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o Pl
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e maor mecings e Probe date on inder
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i The Numbers
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Wiy do you exist

' yourndusty, product o service
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The Intro &
Thursday
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Context Canvas
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SERVICE BLUEPRINT:
CUSTOMER EXPERIENCE MAP

22

Mapping out the customer experienc

Activity 3.0
1. Use Glossar f needed.
2 Use e possandsckers i the net vy,

Blueprint Glossary

Blueprint Glossary

Blueprint Glossary

Activity 3.1

1. Fillin the blueprint below with the postt.
2. Add a relevant sticker to every posti.

Service Blueprint | The Profile
Jouney

—

30 minutes

Service Blueprint | The profile
Journey

puionaons | ot S5 .

povmes

—— e profies

£ y,:,,":‘p‘:
===
ServiceBeprine | Th profle
o
e | | | ‘ :
L]
= = - =

B.9
SERVICE BLUEPRINT:
EMPATHY MAP FINDINGS

Describe your Customer

dares to go
" Open to on Female who likes,
YUP ookng o | [N actually "M goes on dates and
apotenial | S€eking blind dates <
young 25-35 siorstip date ‘tells her friends
15 willing to date and
. not just wants to ‘look X
S YUP  2330yrsold & single what the market s ke' | Willing and even
= daring to date
e higher educated J
age connected to Ambitious. Done with
education level : . all the
ety other bUSfEd ";‘l'(“g E’WS( chitchat
university- ioriti efore & know not
cducated  BUSY Pr:’;{'::’o:m chatting is great not a fan
lifestyle e of chatting
change
What are they thinking and feeling on Breeze?
design of e
The Breeze negative
fastness st nervous
of it
Airyness hopeful
Desperseness Frustration
eveied desperate?
positive
expecting
"Why don't I see  Hope this person fa"”."e -
someone | like" likes me back experience|
It probably will
If I write a
"Would I see myself "How would Perception of take a while before e el
i Igoon a date ge it wil
goonadatewith others perceive oneself and [ —
this person?” " 8y
my profile? the other (2
way street)
What do they see?
What information do they have?
An app which looks
how often  fresh and clean but not Profiles of
theyhave  completely developed [El=ET § anumiiy
amatch potential  of profile s
dates each day
howoiten  TICKING  Notalotis
theysay timers ~ happening profilesall
yes together Ty
Pictures
app-specific s features of a
information e
abouts P
potenial dce
Self created
s "Why reflection on relation ‘;;s,::; s
potentil these of what is presented et ;";"‘{::,
dseary)  people?” to yourself i
What have they been
hearing about Breeze?
& o Plan the
s biind atepicker i
g n the a)
Delft sta rtup. sf:;t?:n"d dates (D
Easyt0 80 oo
onadate  face
Startup from Delft Startu
(tech s good but P dates
startup so not mature)
Dates.
No No Eo
i, swipin, .
chatting ping  chat Bit scary to

what type of directly meet
usersareon  mostly You dont get a ;
there g lot of matches emotion to
educated concept
users Breeze-
specific

How are they acting?

annoyed if Selective P|Cky

. they dont
Liking or o get
disliking  variety in LR Decisive

accept Doubting

rates emotion

. assessment

action

Date only on evenings
and can make only 12
Living life & want moments in the week
to meet people
Working a lot
during the week time
¢=lo constraints

What are their main concerns?

How they  not knowing. Getting Having a match and
- wnener toa needing to go on a
date when they dont
across liked self date... want to
presentation the date
not getting
getting  too many .. [l
matches ~ matches Breeze-specific
If we find match
thema
nice match
What makes them happy on Breeze?
Finding . Not
love dates matches gle_lt(tlzg e
KEA eaing time
confident
The day of oo H
the date A match ¥ H Breeze-specific

the outcome match and its
- powers
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B.10
SERVICE BLUEPR
CONTEXT MAP Fl

INT:
NDINGS

B.1T
BREEZE GUIDANCE
AND MENTORSHIP

Vision

Why do you exist?

Breeze-specific

Dating apps digitalize. A‘gﬂf‘[hrﬁs will
ways tomeetnew  help you with most
people easier decisions in life

dating
apps=good

Strategic Priorities

“PePe Humans are made
v to form romantic

relationships

Love as
human goal

Dating apps do not
work for the
majority of people

dating
apps=bad

Think of areas that leadership are o

should be investing in

Expanding into
the major
western cities

Diversity Inclusivity
(Diversity)

[Fomise paid Matchmaking
business
models  8rowth

Business Matchmaking

Value Proposition and Channels

Think of your offering, what creates value for
your customers, ecosystem etc
Physical Creat.e dat.es a.nd
Dates N meetings in nice
Matches locations locations
Connections. Airbnb for
-------- Date meeting new
. people
\
P !
SEligEhe potential for
Less time + energy relationship
energy spent to
0 i)r,\ apdate e save
8 time and
effort

The Numbers

Think of important, quantifiable information that might be
affecting your industry , product or service
Like

Matchrate CAC Money
rate

Churn App features

38h to get
date on tinder

are from online dating
context

24

CLTV  Growth

80% of women
fight over 20% of
men on Tinder

unequal
markets

Competitors and Partners

Tinder

Happn

The Intro & Lexa
Hinge Thursday

Hinge thursday

buml .
Bumble Go|ng

out
dating apps

chance

Industry Trends

What do yo

competitors, p artners?

Setups ey Friends

alternatives:
suggestions

trustworthy

more video
Swif eter Verification for  subscrpton
. o BM:
Safety is going down offline identity s
on tinder more used
to enable rape etc
competition Focussing more
P - dati features dating apps
rep. oI @RIE i as context
match e
redefined

Crowded
space market

eveyone  Tngto
25 colonize

SOWINE  dating:

Technology Trends
-

Think of emerg gy and business models
that might be c rindustry
Accepta
us online dating
context
Breeze
datais
POWEr  susonmson
video
dating e
apps?
potential
concepts - ----_ T T

What are e
(political, economical, environmental)
People want to
have better People want to
business models spend less time
on phone
economical
people try
o et ot The dating apps
phm;s Social
Dilemma
behavioral

relationship with
digital platforms

demographic

(new needs)

is happening in the

service offering

Al
Algorithms are
e used for
anything
----zzzzz Al
marry
later

aging?

Globalization

sociodemographic

A consistent and collaborative relationship with Breeze was maintained con-
sistently throughout the research process by taking all the stakeholders into
account and involving them in the design process such as the kickoff, midterm,
conceptintroduction, ideation sessions, etc. The research birthed design mile-
stonesalongthewaythat the team of Breeze wasinformed onwith theintention
ofkeepingthem updatedwith thedirection, getting aligned with theirvisionfora
feasible end product, and receiving critical evaluations for further development.

As the client of this research, understanding Breeze's needs will potential-
ly lead to a design that adds value within the overlap between the compa-
ny's objectives and the desires of the target user (scope) of the research.
The Breeze team/organization contains values, beliefs, needs, and am-
bitions that the final deliverables aim to contribute to in alignment with
a number of external components such as competitive positioning and
the cultural landscape. Therefore, understanding the internal and exter-
nal components will help the decision making process of creating a de-
sign that adds value and provides competitive advantage, while also sup-
porting the viability of the challenges faced by Breeze and its customers.

Additionally, weekly, bi-weekly, and monthly feedback sessions were carried
out with selected Breeze team members individually to converse on topics
of the research and receive extensive evaluation on the direction from their
role-specific perspectives. This was carried out to stay aligned with the cli-
ent along with personal design decisions made to produce feasible pro-
posals that will address the goals, values, and strategic priorities of Breeze.
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B.12
UNDERSTANDING THE
MATCHMAKING ALGORITHM

To better understand how Breeze's algorithm matches potential hetersexual
couples together, a meeting was carried out with the Head of Matchmaking,
Daan Alkemade. The figure below was created as a visualization of the findings.
This meetingwas intended to get a feel forthe current system of the service, and
create guidelines/propose new methods for when the concepts were created.

Breeze Algorithm

1. CUPIDO 2. SUGGESTION LOGIC

Using the probability for showing you the people

Giving a probability to the match
(who else do you show the profile to, daily)

(between 2 people)

Yoy (vl R hown the
1. Collaboration filtering 2. Content-based filtering are you s 5 B
(Netflix one: latent factor models) (using features to filter) hlghes;:;a;gch i oceciicacy & e

FEATURES

gender

sexuality

difference in RAR
(% of how much you get liked)

difference in AR

distance between locations

education

matching pools
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C. C.2
BRAND ANALYSIS: FOCUS GROUP: PLANNING
MOODBOARDS AND SETTING GOALS

Principles
Focal Values
and Needs
Breeze as a persona inspired by L
public figures and media P
Put 8 values in order
Are you hopeful of finding someone
online? Why/why not? When do you feel the urge to open up a

dating app?

What are you looking for? Why?
What would you like to know about
someone on a dating app? What are you
How do you wish to attain X missing on current dating apps?

Personal/Factual Dating/Emotional
What is holding you/it back? Factors Context

What do you like about being single?

30

The Breeze tone of voice perceived as
a lovinly. honest, and goofy friend who
wants what's best for you

The service is used by YUP users on
their commute to work/back home, at
work, with friends, or time of leisure,
like in bed

C.3

FOCUS GROUP: PROCEDURE
AND QUESTIONS

AlM

USERS

SET-UP

QUESTIONS

TODO

1. Define the Target Group

Cis-Gendered Females

Dinner with Drinks

General introductory sentences

Consent Form

2. Select Focus from Scope

24-35 Years Old

Sensitizing Activities

Put 7 values in order = =

I

Activities for each section

3. Decide Upon Direction

Young Urban Professionals

Probing Questions

When do you feel the urge to open up a
dating app?

4. Create Breeze Design Principles

Breeze Users (or not)

Clustering and Framing Findings

Agenda

Are you hopeful of finding someone

Total of 4 Participants

online? Why/why not?

What would you like to know about
someone on a dating app? What are you
missing on current dating apps?

What do you like about being single?

What are you looking for? Why?

How do you wish to attain X

What is holding you/it back?

31



C4
FOCUS GROUP:
ACTIVITY RESPONSES

C.5
FOCUS GROUP:
MATE CRITERIA RESPONSES

C.6
FOCUS GROUP:
FINDINGS CLUSTERING

social social
position position
. social
intelligence .
position
intelligence intelligence

32
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C./
FOCUS GROUP:

KEY INSIGHTS CLUSTERING

34

C.8
FOCUS GROUP:
BEHAVIORAL DESIGN CANVAS

PAINS

WHO

GAINS

CURRENT BEHAVIOR

DESIRED BEHAVIOR

COMFORTS

JOB TO BE DONE

ANXIETIES

UNDESIRED
BEHAVIOR

JOB TO BE DONE

DESIRED
BEHAVIOR
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C.9 C.10
USER OBSERVATIONS: USER OBSERVATIONS:
CLUSTERING FINDINGS ONLINE TO OFFLINE AXES

sensorial
Jousee
emisioning oo -
is the goal there/doing o
enng e
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— EiYe
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C.1
INTERVIEW
GUIDE

THEME T:
OFFLINE NEEDS IN MATE SELECTION

38

CHECKLIST
Pen & paper
Phone
Laptop
Recording device
Coffee

INTRODUCTORY SCRIPT
| am researching online dating, the modern mode for mate selection.
You were selected for the interview because of your (1) age (2) gender
(3) single status.
[ would like to assure the anonymity and confidentiality of the inter
view, you may withdraw from the inter view at any point.
Please let me know if you consent to this interview.
There are no right or wrong answers, | am interested in your opinions
and personal experiences.
You are free to interrupt at any time.
| would like your permission to record.

1. What is the best kind of environment for meeting someone? Why?

2. Describe how you feel when you see someone you like/are
interested in in that space.

3. What are some contextual cues to chemistry/connection in this
space?

4. Do you think the environment plays a part in connection/chemistry?
Why and how?

5. When was the last time you felt connection/chemistry in an offline
space?

Social

1. What made you realize you were attracted to them?

2. Were they being social with other people?

3. What does someone’s social interaction and relation to others tell
you about them?

4. Is their social interaction/relation to others important to you? Why?

5. What are some red flags with their social abilities?

6. Do you think you've ever had wrong impressions based on their

social interactions? (Name both good and bad impressions).
7. Why do you think this happens?

Contextual

1. Did the context you were in influence this impression? How so?

2. How did this environment influence you and your behavior?

3. Do you think the environment influenced their behavior?

4. What's a context in which someone could be their most authentic

selves you think? Why?
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THEME 2:

ONLINE NEEDS IN MATE SELECTION

THEME 3:
RISK

40

w

ATTITUDINAL
Let's go online now. On what platforms would you say you can form
an attraction or connection to someone?
What things are you often attracted to when seeing/talking to some
one online?
What are the first things you look for on a profile you think?
What are some online red flags?

o s

SOCIAL
How can you usually tell if someone is social online?
s it attractive to see this?
Do you care about their relationship with others?
How can you spot these relationships?
What are some ways you yourself show this?

THEME 4:

Did you ever feel unsure/uncertain about someone, and then it all
changed for the better (from online to offline)?

What happened in that situation?

What information did you need/were exposed to?

Think about this, but in an online to offline situation. Did this ever
happen to you?

What was the information that was missing online, that you saw
offline?

INFORMATION PROCESSING

CONTEXTUAL
What is something else contextual that you would like to know
about a person?

B

DESCRIPTIVE
Have you ever had a wrong impression about someone online?
Why do you think this happened?
Is this something that happens frequently?
What are some examples of wrong impressions you have had?
(Good and bad).
What could have helped eliminate/reduce this wrong impression?

1. Are you pretty confident in how you judge people online?

2. Do you think you're biased?

3. Are you aware of this?

4. Are there certain online stereotypes?

5. What information are you using when it comes to predicting some
one's character?

6. How do you think your judgment is different from instagram (for eg.)
to a profile?

CLOSURE

1. My research is about mate selection online. Thank you for your use
ful insightsl!

2. I would like to check with you whether you missed important topics.

3. I will be using some information from this interview to support our
research. | will also transcribe this interview with your permission.

4. Thank you for taking the time to contribute to my research!
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C.12
INTERVIEWS:
REPORTING KEY FINDINGS

42

C13
INTERVIEWS:
OFFLINE REALM CLUSTER

43



C.14 C.15

INTERVIEWS: INTERVIEWS:
ONLINE REALM CLUSTER INSTAGRAM POINTS OF INTEREST

From the intersecting findings and patterns discovered in the “online” part of
the interviews, the figure below was created to identify the online data on an
Instagrma profile in refernce to Myrthe Montijn's “Personal Data Categories”
(2017).

e
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i 0 0
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(om)y | ATTITUDINAL ¥ K
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‘, TTTTTTTT UAL Y Jamal
DESCRIPTIVE -
| AL Turkman hyborid in Bplterdam
Edit Profile
Ad Taals Insights Email
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SOCIAL

CONTENT
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C.16 OFFLINE STORYBOARDS

EMOTIONS AND
SOCIAL BEHAVIOR
DURING OBSERVATION

SHAMEIKA
OFFLINE

46
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@) o Shameika observes Paul She looks at his group of Shameika pays attention She notices them locking
O Shameika forms a crush She observes Paul Shameika decides to She notices Paul there. Ll interacting with the friends and wonders if this to the way Paul treats eyes, and smiling at
on Paul in her participating in class. go to [space] with her She sees that he is 195} people he is around, and is a crowd she’'d like to be those around him, and each other. She is
sociology class. She They even say “hi” to friends. She is not surrounded by his group m determines his social a part of or would fit into. what his social behavior trying to find out what
finds him attractive. each other a few times. expecting anything. of friends. (@) position. in this context is like. his intentions are.
5. 6. 7. 8.
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socially aware being. of him.

47



EMOTIONS AND

SOCIAL BEHAVIOR

DURING ENVISTIONING

ENVISIONING

People are approaching
Paul, greeting and
hugging him. Shameika
can see that he is
liked, and begins to

envision them together.

TN
| \
N /]

She can see that he is

talking to other girls in a

flirtatious way. She sees
this as a red flag. The
vision begins to break.

Seeing this makes
Shameika wonder if the
way he looked and talked
to her was even special.
She sees this as a risk.

"km{:>

Their eyes meet again a
few times. She suspects
again that the feelings
are reciprocated.

EMOTIONS

attracted
( assured )

doubtful

pessimistic
insecure

hopeless

%

SOCIAL BEHAVIOR

’
| DESIRABILITY
A

Others approaching him
tells Shameika that
people desire an
interaction with Paul.

SOCTAL Y
. POSITION

It is evident that he
holds a position in
which his input in
interactions is valued.

\ GROUP )

She pays attention to
the people who are
approaching him and
wonders if she relates
to them.

disappointed
K PERCEIVED \
' RISKS )

Shameika begins to
suspect that Paul is a
player. She is cautious
of his behavior.

| AUTHENTICITY
\

His intentions seems
disingenuous if he
treats every female the
same way.

-
~

She reconsiders his
potential interest in
her. She feels ashamed
of even considering the
possibility.

/ SOCTAL Y
. AWARENESS /!

She questions his social
awareness in this
situation, and if he
even considers her here.

1

' RISKS )
Shameika questions their
compatibility, and feels
threatened by potential
competition.

She begins to question
her intentions with him
due to the trigger of
risk awareness.

Based on their visual
cues of showing
interest, she
reconsiders her doubt.

She is aware of this
connection they are

having, and feels a spark.

-
~

She reconsiders his
intentions once again,
and is assured that it
is mutual.

INTERACTION

EMOTIONS AND

SOCIAL BEHAVIOR

DURING INTERACTION

-0

They approach each
other and begin to talk
amongst their friends.
She sees that he is
both self and socially
aware.

She sees a new side to
him. She gets additional
information on his
character, and gets a
more authentic image of
him.

| @

There is chemistry and
attraction between them.
This can be seen from
their body language and
eye contact.

-O-

She has enough
information to feel
certain that she would
like to pursue him.
She approaches him.

EMOTIONS

attracted
( nervous )

SOCIAL BEHAVIOR

There is an obvious bond
and connection between
them as they stand
beside each other.

K SOCIAL Y
 AWARENESS

Paul is existing in that
space, aware of the
context and his
proximity to Shameika.

! BODY \

Their body language
proves interest. This
makes Shameika excited
and even more attracted
to him.

’
[ AUTHENTICITY
\

Shameika sees various
version of Paul, combining
all to make an authentic
overall image of him.

. NEEDS K
Through their intimate
conversation, she
acquires his personal

information.
,oTTTTTTETTE \\
| TEMPERAMENT |
;

In his responses, she
processes his temperament
adds it to her prediction of
his character.

Shameika's attraction to
Paul grows, as verbal
and visual flirtation
occurs.

She realizes one or both
will soon act upon their
attraction, and will
make a move.

K SOCTAL N
. AWARENESS )

Paul’s continuous focus
on Shameika suggests
that despite the social
context, he values the
interaction with her.

’
| AUTHENTICITY
\

She has acquired
sufficient information
on his character and its
level of authenticity.

' RISKS !
Shameika’'s estimation of
potential risk is small
enough for her to feel

determined to make a move.

They get closer to each
other, both physically
and conversationally.
Shameika feels like this
is now the perfect time.
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C.17
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ONLINE STORYBOARDS

LEILA
. ONLINE

Instagram User

EMOTIONS AND

CONTEXT

Leila is on Instagram
and comes across
Dante’s picture on her
explore page.

She sees that he has 802
followers, suggesting that
he is not an influencer

and was a random suggestion
on the explore page.

Leila goes on his profile
and finds his photography
content quite interesting.

As a sign of
flirtation, she follows
him and likes three of
his pictures.

OBSERVATION

INTERACTION

ENVISIONING

Leila closely observes
all the photos. She
likes his eye, and
finds his captions
amusing.

The next day, Dante
follows her back and
similarly likes 3 of her
selfies.

After a few days of
sending light messages
Leila forwards one of
Dante’s photography
posts to him, and
compliments his talents.

She sees some shots with
his friends. They seem
down to earth and funny,
like Dante himself. They
remind her of some of
her own friends.

1.

@O

After a few days, Dante
likes a photo she posted
that same day. She feels
confident enough to start a
conversation now.

14.

They get into a deeper and
longer conversation about
each other’s passions and
lives for a few days. They
like each others messages
to show interest and
agreement.

Leila goes on his tagged
photos, and sees a more
intimate side to him.
There are photos with his
family, friends, and some
reposted posts of his
photography.

11.

Leila responds to a meme
that Dante posts on his
story. It's a specific
type of humor, and she
gets its reference.

® O

The conversation gets dry
at some point, and Dante
does not respond for a
whole day. This makes
Leila feel anxious. She
worries she annoyed him.

She checks out his
friends' profiles. There
are photos of him there,
smiling and enjoying the
activity. She sees that
his friends love him.

Dante and Leila begin a
conversation in the DMs.
It's short and witty.
Both respond to each
other after a few
minutes or hours.

16.

-

The next day, Dante
responds. He tells her
how much he enjoys their
conversation. Leila now
feels like she would like
to continue it in real
life.

LA
B, SOCIAL BEHAVIOR
(> DURING OBSERVATION
-
.............. cme =
= I o
S AN 1..&4 ;
H [N R
'_ '/ ".
<C R
>
o Leila closely observes She sees some shots with Leila goes on his tagged She checks out his
L all the photos. She his friends. They seem photos, and sees a more friends’ profiles.
2 likes his eve, and down to earth and funny, intimate side to him. There are photos of him
m finds his captions like Dante himself. They There are photos with his there, smiling and
O amusing. remind her of her family, friends, and some enjoying himself. She
friends back home. reposted posts of his sees that his friends
photography. love him.
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| CONTENT ) k SOCIAL GROUP ) L SOCIAL GROUP K L FRIENDS K
Apart from his From the composition, Leila gets a more The photos in his friends
attractive features, it activity, and people thorough insight to his profiles allows for her to
is the curated content involved in the photos, social group through acquires more information
[ae that Leila is drawn to. Leila can see the social this feature. on his character.
(@) group.
H
> poTTT T ~ pTTTTI I ~ STTTTII T ~ poTTT T ~
= ! TONE OF \ [ CHARACTER i ! TAGGED i K SOCIAL N
T R VOICE ) K \ PHOTOS K \ POSITION
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m She can predict his Based on the activit The uncurated quality of From the available photos
y y
character based on the and purpose of the group the tagged photos shows and the context of them
— tone of voice presented photo, she can sense his different sides to she can predict his social
< through his captions. character. Dante. position
H
O
% " aLues o " aLues o T st or N ot sroup
1
{ NEEDS ; L NEEDS " FrIENDS | SOCIAL GROUP

As the profile holds
personalized content,
Leila can assume what
his values and needs
are.

Dante choosing to
present the group and
the relevant activity,
shows his values.

The available photos
allow Leila to check out
his friends, and see
what their characters
values, and needs are.

The type of friends he
has tells Leila what
kind of people he wants
to be surrounded with.
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EMOTIONS AND

SOCIAL BEHAVIOR

DURING CONNECTION

-~

EMOTIONS AND

SOCIAL BEHAVIOR

DURING INTERACTION

CONNECTION

@O

The next day, Dante

follows her back and
similarly likes 3 of
her selfies.

@O

After a few days, Dante
likes a photo she posted
that day. She feels
confident enough to
start a conversation
now.

Leila responds to a meme
that Dante posts on his
story. It's a specific
type of humor, and she
gets its reference.

Dante and Leila begin a
conversation in the
DMs. It's short and
witty. Both respond to
each other after a few
minutes or hours.

EMOTIONS

SOCIAL BEHAVIOR

Leila finds him liking
the same amount of
photos as her a sign of
flirtation.

/ SOCIAL N
\ ACTIVITY )
Dante following her back
the next day tells her
that he is active
online.

’
| CHARACTER )

She finds his activity
cheeky, and his
flirtation indicative of
his character.

Him liking a recent
picture is a step
forward. He is trying to
tell her something.

Dante taking action in
this situation insinuates
his interest in her and
his confidence in the
pursuit.

/ SOCTAL
AWARENESS !

This activity within the
space of Instagram, and
his strategic steps shows
that he has a sense of
social awareness.

/ SOCTAL Y
. ACTIVITY /!

His story post makes
Leila wonder if he is
seeking a response from
his followers.

The specificity of his
humor shines light on
his personality.

Leila finds humor the
portal to the soul. She
likes Dante's humor, and
feels as though she
already knows him.

The ongoing conversation
indicates that they both
have mutual intentions.

! SOCIAL \
\ ACTIVITY K

His social activity and
responsiveness to her
messages suggests that he
is interested in her.

1

\ VOICE )
Through the
conversations, she gets
a better vision of how
he might talk/sound like
in real life.

INTERACTION

@O

After a few days of
sending light messages
Dante forwards one of
Leila’'s photos to her
and compliments on the
content.

LA

They get into a deeper
and longer conversation
about each other’s
passions and lives for a
few days. They like each
others messages to show
interest and affection.

® O

The conversation gets dry
at some point, and Dante
does not respond for a
whole day. This makes
Leila feel anxious. She
worries she annoyed him.

®-C-

The next day, Dante
responds. He tells her
how much he enjoys their
conversation. Leila now
feels like she would
like to continue it in
real life.

EMOTIONS

.

attracted
( interested )

nervous

anxious

doubtful

%

SOCIAL BEHAVIOR

It seems like Dante
really wants to keep the
conversation going, and
is interested in her
content.

! SOCIAL N
 ACTIVITY

Dante forwarding this
picture indicates that
her content in his
social activity stood
out to him.

! CURATED Y
. CONTENT )

He finds her photo
worthy of a starter to a
conversation. This is
intentional.

Leila gets a dissected
and more thorough view
of who Dante is as a
person.

\ NEEDS !
They cover intimate
topics and Leila gets
sensitive insights to his
values and needs.

’
| AUTHENTICITY
\

Leila finds herself
envisioning an updated
and more authentic
version of him.

K SOCTAL N
i ACTIVITY

-

His responsiveness
conflicts with his
consistent social

activity.
/ VALUES AND
N NEEDS )

This makes Leila
question the loss of her
value in his time,
compared to before.

-
~

She concludes that he is
losing interest in her
and 1is perhaps talking
to someone else.

His compliment makes Leila
reconsider his level of
interest in her.

} SOCTAL \
' ACTIVITY )

Dante’s response makes her
wonder if he has a valid
reason for being
unresponsive before.

’
| AUTHENTICITY
\

This final deep
conversation makes Leila
feel confident that their
real life interaction
would be fun and special.
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C.18 C.19
OFFLINE V.S. ONLINE BREEZE V.S. OFFLINE V.S. ONLINE
MATE ASSESSMENT FACTORS SHARED MATE ASSESSMENT FACTORS

*Red circles are the shared factors,
White are the domain-specific

OFFLINE
A

AUTHENTICITY INTENTIONS

SOCIAL SOCIAL

GROUP AWARENESS

ONLINE
A

AUTHENTICITY INTENTIONS

+

SOCIAL SOCIAL
GROUP AWARENESS

*Red circles are the shared factors,

Pink are the somewhat evident factors
(depends on the male self-presentation),
and the white are completely absent

on Breeze

OFFLINE

A
r hY

SOCTAL SOCTIAL
GROUP AWARENESS

ONLINE

A

SOCIAL SOCTAL
GROUP AWARENESS

L

VALUES AND PERCEIVED VALUES AND PERCEIVED VALUES AND PERCEIVED VALUES AND PERCEIVED
NEEDS RISKS NEEDS RISKS NEEDS RISKS NEEDS RISKS
SOCIAL SOCIAL SOCIAL SOCIAL

POSTTION DESIRABILITY ACTIVITY CHARACTER POSTTION DESIRABILITY ACTIVITY CHARACTER

o

BODY
LANGUAGE
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CURATED
CONTENT
TAGGED LIST OF
PHOTOS FRIENDS

BODY
LANGUAGE

_$

TONE OF CURATED
VOICE CONTENT

4

UNCURATED LIST OF
CONTENT FRIENDS
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C.20

DESCRIPTIONS OF THE
MATE ASSESSMENT FACTORS

C.2T
IMAGES FROM THE
FOCUS GROUP SESSION

56

Body Language

Type of non-verbal communica-
tion in which physical behaviors
are used to express or convey the
information

Temperament
The usual attitude, mood, or behav-
ior of a person

Tone of Voice

How one's character comes
through in both spoken and written
words

Character

The mental and moral qualities
distinctive to an individual (Oxford
Languages, 2022)

Social Position
Position in a given society or group
and one's socialization capabilities

Social Awareness

The ability to be conscious of peo-
ple and space, directly perceiving
and feeling them

Social Group
Choice in the people one surrounds
oneself with

Social Activity
The activity within an online or
offline social context

Perceived Risk
Judgment that people make about
the characteristics and severity of a

List of Friends
Names, characteristics, and other
features as a collection of friends

Values and Needs

A value is a conscious choice to act
in a certain manner to meet your
own needs, which is something that
is wanted/required

Authenticity

The degree to which a person’s ac-

tions are congruent with his or her

values and desires, despite external
pressures to social conformity (Ox-

ford Languages, 2022)

Desirability

The degree to which one is desired
(liked and/or wanted) by others
(sexually, romantically, or platonical-
ly) by others

Uncurated Content
Authentic type and/or presentation
of information

Curated Content
Intentional type and/or presenta-
tion of information

Intentions
One's motivation for a type of rela-
tionship

Visual Cues
Visual hits/presentation of interest

Chemistry
The physical, emotional, or intellec-
tual bond between people
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D.

BREEZE IDEATION SESSION:
CLUSTERING CONCEPTS

D.2
INTERFACE DESIGN
EXPLORATIONS
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D.3
PLANNING THE BLOB AS
PART OF THE INTERFACE

The self is multifaceted, it is dynamic, and it is ephemeral.
Similarly, so is human connection. When two individuals
head towards each other, both physically and emotionally,
a process of unraveling occurs. The process of mate
assessment is not linear. It is synchronous.

Wiping Foggy Window

“The Simpsons” Intro

Fig. 18

It’s like an instinctual choreography that happens between
two people, in which qualities, opinions, emotions, etc.
occur at a simultaneous time. Like a fingerprint scan, one
requires information of various levels, dimensions, and
layers.

“Ogres Have Layers”

Shrek is a classic. One of Shrek’s

D4
VISUAL INSPIRATIONS FOR
SIMPLIFYING THE COMPLEX

Assessing a mate is like wiping fog
off of a window or a mirror. With
every motion, more information is
exposed, and the context/individual
is presented. This, however, requires
effort. One doesn't know what one is
about to wipe and discover.

62

Love is not simple. It requires time.
The pure emotion of understanding
one another and being seen for who
you are is a result of countless
clouds clearing a path, naturally or
through hard work.

infamous quotes is a core memory
for almost half the world’s
population. “Layers. Onions have
layers. Ogres have layers. Onions
have layers. You get it? We both
have layers”.

F

Aura Photography

Aura photography is an interesting and popular activity
carried out in which one’s photo is taken, and the
electromagnetic field surrounding the human body is
captured in soft colorful hues. This photography has taken
on a spiritual form, in which the energy of one’s character
is symbolized through whatever color is present in the
photo.

Siri Visualization

Siri is an Apple software that voices queries, etc. and
performs actions by delegating requests to a set of
Internet services. It uses a unique form of visualizing
auditory input, but presenting overlapping shades of
waves that mimic the nature of one's voice.

N T FERTRER.

Music Visualization

A millennial’s childhood often contains a memory of staring
endlessly into the abyss that one might call “Windows
Media Player”. This software allowed one to play music,
and see a song be visualized in vibrant arrays of light,
thumping rhythmically to the beat and intensity of a song.

The Memoji

The Memoiji are the avatars created by Apple. The word
derives from combining the terms Me (l) and emaji. One is
able to create a self visualization from a set of options that
could then be used as emajis to send to recipients or use
on social media, and also create a message recordings,
where the memoji mimics one’s facial expressions and
gestures.
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D.5
VISUAL TOOLS AS INSPIRATION
FOR THE IDEATION PHASE

64

Personal Avatar

The second stepping stone would allow users to get
better acquainted and more settled into a visually-oriented
direction. Memojis, Bitmojis, or whatever you might be
using, are an example of visually digitizing yourself as an
avatar. You are given the freedom to represent yourself
however you may desire, with given visual options.
Memojis can also capture your facial movements and
voice, thus the implementation of this feature onto a
Breeze profile would present your body language, tone of
voice, and overall character if instead of typing your
response to prompts, you record yourself with a Memoji.

Snapchat’s Cameo

Another example is Snapchat’s “Cameo” feature, whereby
you take a picture of your head and then stick that image
on top of an existing video from Snapchat's own video
bank. With this, one can send a personalized GiF-like
video to better portray one’s feeling to friends. This is
another mode for capturing the social behavior-oriented
factors visually, diversifying the photo-set of one’s profile.
Additionally, cameos can also feature another person from
one’s contact list. Potentially on Breeze, one could create
a duo-Cameo with a potential mate, and send that video
as a response to the profile (as a visual like). This
mimicking of an interaction could help the user better
envision the individual as well as the potential synergy.

Augmented Reality

Augmented reality has prospects in many industries, from
education to healthcare to construction. Now AR has
come to advertising, allowing marketers and advertisers to
reach out to consumers in a more interactive way through
social media filters. This is a grand opportunity for Breeze
to implement the technology into the profile, in which
much like Snapchat’s Cameo feature, one could envision
the potential interaction, chemistry, and behavior of a date
in the space they are in.

The internet has posed the possibility of entirely new
relationships and identities, constituted within new media,
and in competition with ostensibly non-mediated, older
forms of relationship (Slater, 2002). What we see today is
the exponentially increasing growth in visual information
in the online realm, whether it be social media,
visually-stimulating advertisements, or visually-oriented
online tools.

The ideas of virtuality and simulation evoke the
construction of space of representation that can be
related to “as if” it were real (Slater, 2002), explaining the
reliance of visual information as such representation.
Today, behaviors do not solely evolve offline, and in fact
are anchored in the online culture that can thus only be
represented using the available online visual language.
Which is why the proposal of the concept car blob would
be a strategic direction for Breeze, and ultimately online
tool.

POV: You go sledding

. aveyy 44 Folew

et 1)

~

-
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D.6
AMORPHOUS FORM
INSPIRATION FOR BLOB

Flight Flocks

Birds can be found moving together
as one, creating an amorphous
shape. This movement is often
referred to as “natural telepathy” or a
“group soul.”

Irises are unique for every person.
The probability of two irises having
identical pattern is 1 in 10 to the 78th
power. Iris scanning can be used to
identify one’s biometric information.
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Aura Torus

A torus is a surface of revolution
generated by revolving a circle in
three dimensional space about an
axis coplanar with the circle. It is
used to symbolize the movement of
the human aura.

The Atom

The nucleus of an atom pulls
together the whole structure which
results in electrons moving in a
central field. Such central field
generates spherical symmetry of the
electronic states.

Moon Worshipping

The moon can represent a rhythmic
life of the cosmos and is believed to
govern all vital change. The cyclical
process of disappearance and
appearance of the moon presents
death and the power of rebirth.

Magnetic Field

A magnetic field is a region in which
a particle with magnetic properties
experiences a force, and in which a
moving charge experiences a force.
Magnetic  field lines form in
concentric circles

Celestial Sphere

The celestial sphere is an abstract
sphere that is concentric to Earth. It
is utilized in astronomy and
navigation to help conceptualize the
relative position of celestial bodies in
relation to an observer on Earth.

“Arrival” Alien Language

In the film “Arrival”, scientists inspect
an extraterrestrial language in the
form of black circles with loose
tendrils and splotches branching out
from the solid ring, which typically
represent a full statement.

Crystal Ball

The art or process of "seeing"
through a crystal ball is known as
"scrying", whereby images are
claimed to be seen in crystals and
are interpreted as  meaningful
information.

Jacqueline Casey Poster

This section of Jacqueline Casey’s
"Charles Ross: Light Placed" graphic
poster from 1977 presents a
two-dimensional  minimal  outline
which potentially forms a sphere
when connecting all the edges.

Crop Circles

A crop circle is a pattern mysteriously
discovered in crops that incorporate
complex mathematical and scientific
characteristics such as the fibonacci
sequence.

Hollander’s Personality Theory

Hollander described personality as a
structure with a core, context as the
outer layer, and behavior as the
middle layer- the core’s response to
the context.
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D./
INSPIRATION FOR POTENTIAL
BLOB AESTHETICS

With only one chance of answering the questions, one’s
desire for uncurated information is met. The examples
above are inspiration for what the amorphous form can
look like, however, it must be stated that the visualization
of the blob is not finalized. It is vital to acknowledge that
visual language is subjective, and correlated to the context
of its viewing. For the sake of illustrating a potential future
concept, the amorphous form was chosen as a potential
style of visualizing behavior for the time being.
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D.8
PLANNING THE SYSTEM
BEHIND THE BLOB

A “concept car” design feature has been made to set a
future goal for Breeze, the “Breeze blob” (the name for
now). This will be elaborated in the following pages. In
order to assist the users of Breeze to understand and use
the Breeze blob in a natural and intended way and accept
the feature as an authentic presentation of the self, various
design stepping stones have been created as different
phases.

Concept Car Vision

The mate assessment factors collectively encapsulate
one’s social behavior, and can independently act as
information on a profile. The concept car aims to combine
several features together in the form of questions. For the
sake of clarifying this concept, an example has been
created below.

Dependent one’s answers to certain questions during
intake (when one is setting up a profile), a feature will be
altered in accordance to a visual language that
corresponds with the answer. Let’s walk through this
example together. Let’s say you answer the first question
with “Howdy!”. The base form will then be a spike ball. By
answering all the questions, an amorphous form will be
created to capture and represent your overall vibe.

The deliverables for the research are therefore 1. a
presentation of this concept car and 2. a proposal for new
types of information to be included in the profile. The
concept car was chosen to illustrate a new potential
presentation of the self as we get deeper into the online
realm and accept it as a reality. This concept car
symbolizes the current needs of the selected scope in an
abstract manner, and acts as a new future vision for a
Breeze profile.

Fig. 8

CHARACTER

How do you like greeting How would you describe your What is your dominant
people? friends? characteristic?
1. Howdy! 1. 1. Empathetic
2. Good day to thee. 2. 2. Chaotic
3. Hey ;) 3. 3. Chill
¥ b o S
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body language

temperament

desirability

social activity

social awareness

visual cues

intentions

chemistry

uncurated content

authenticity

social group

social position

list of friends

By the way, I'm quite:

On our date, don’t be
surprised if I'm:

We'll get along if you're also

I'm enjoying a conversation
when I'm:

My friends would describe me as:

People think I'm:

At parties, I'm usually:

When taken outside of
my comfort zone, I'm:

You know I'm into you when I:

You've won my heart when I:

I'm insecure about my:

Don't judge me on my:

You'd think my friends are:

Words that best describe
my friend group:

@D

"= 2D
D aEED

player charismatic

socially awkward a conversationist

uncomfortable thriving

laid back annoyingly happy

manic smile
avoid eye contact

blabber

laugh

ambitions

=

*The first column shows the
addressed mate assessment
factor(s). The second, two
question examples. The third,
the potential tags the user
could answer with. Please
note that these are only sug-
gestions in ways of address-
ing the mate assessment
factors, and are meant to be
used as inspiration.
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E.1
USER EVALUATIONS:
INTERVIEW GUIDE

74

ok

~N o

INTRODUCTORY SCRIPT
I am going to show you several profiles. Today we will be focusing on
behavior, not whether you find the male subject attractive or not.
Please go through each one at your own pace, and voice out every
thing that you think.
I would like to assure the anonymity and confidentiality of the inter-
view, you may withdraw from the interview at any point.
Please let me know if you consent to this interview.
There are no right or wrong answers, | am interested in your opinions
and personal experiences.
You are free to interrupt at any time.
| would like your permission to record.

Round 1 : Showing Current Profile

HEGED what do the do you think canyou can you what else how could he
- features on you have an envision envision what wouldyou  have used these
the profile tell idea of what interacting a date with : features to
thoughts on youabout his behavioris  with him? himwouldbe K& tOKNOW  aqqrecs tnat
this male? him? like? Why/why not? like? about him? information?
When was What features
the last time  did you choose

to include on

yousetup a your profile?
profile? Why?
What was it Did you do you think
like fin g it these features what
completin; presented an
[hpese & easy/hard/ authentic about
presentationof  phahavior?
features? whatever? you? ?

What do VHERGsEn How does this an you envision  what else would
N what does the envision his P a date with him il h_°W could
you think new feature behavior to be . based on this new . this feature
f thi | add to your like with the new (i e information? Loreeselasu: ifm address that
el melE o . Information? envisioning of . based on this
image of him? information at has ) e
now? How? the interaction? changed? information? information?

Try to think Have your do you think (if new) what

backatthe  thoughts on this profile does this new

n hi f better or feature do to
previous this male poorly the

profile. changed? describes him?  presentation?

what does this
new feature
do to your

image of him?

how would how would
you answer it present
these
questions your
yourself? behavior?

Conclusion

Which profil is Which one which one
the most. .
’I realistic/cohesive ":;‘!fuys‘:;:;’i‘: would be
presentation of n
(oEermgEn presenting easiest for
think? Why? yourself? you to use?

E.2
BREEZE EVALUATIONS:
INTERVIEW GUIDE

ok

~N o

INTRODUCTORY SCRIPT
| am going to show you my proposed concepts. Please take your time
to observe them, and ask me any questions if you need clarification.
I would like to know your honest opinion as a Breeze representative.
Please don't hold back- all criticism is welcome.
| would like to assure the anonymity and confidentiality of the inter-
view, you may withdraw from the interview at any point.
Please let me know if you consent to this interview.
There are no right or wrong answers, | am interested in your opinions
and personal experiences.
You are free to interrupt at any time.
| would like your permission to record.

© OO N® O W=

FOR EACH CONCEPT (1-4)
Do you understand this concept? Please explain it to me.
Does the aesthetic align with the brand DNA of Breeze?
How feasible is this design?
Does the design provide opportunities for modification?
How does this design align with the future vision?
How does this design align with the strategic priorities?
How does this design help you envision the future?
How can this design help you grow?
Should the visual language change? If so, how can it be changed?
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E.3
CURRENT PROFILE
PROTOTYPE

EA4
CONCEPT 1
PROTOTYPE

*To provide visual anonimity to the
male subject of the evaluations, his
face has been blocked. This was,
however, not the case when the fe-
male users assessed his profile
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E.D
CONCEPT 2
PROTOTYPE

E.6
USER EVALUATIONS:
CLUSTERING FINDINGS
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E./ E.8
BREEZE EVALUATIONS: PHOTOS OF
CLUSTERING FINDINGS USER EVALUATIONS
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