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“ I believe the way people live can be directed a little by architecture ”
Tadao ando
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Situated at a historic site as first tobacco plantation in Havana, to restore the identity and 
nostalgia of the neglected and fragmented area of Havana Profunda.

V I S I T O R 
C E N T R E

C A F E

C I G A R 
FA C T O R Y



A R E A  R E S E A R C H
P R O J E C T  B R I E F
D E S I G N



G E N E R A L  R E S E A R C H



7 /115 		  AREA RESEARCH



8 /115 		  AREA RESEARCH



9 /115 		  AREA RESEARCH



10 /115 		 AREA RESEARCH



11 /115 		 AREA RESEARCH



12 /115 		 AREA RESEARCH



13 /115 		 AREA RESEARCH

$  4 4 . 0 0 0 . 0 0 0 
n a t i o n w i d e ,  o n l y 
s i n c e  2 0 1 4

2 9 % h e a l t h c a r e

e d u c a t i o n

c o n s t r u c t i o n

2 4 %

3 %

s o u r c e :  C u b a  N e w s ,  h t t p : / / w w w . c u b a n e w s . a c n . c u / c u b a / 2 2 2 8 - c u b a n - p a r l i a m e n t - a p p r o v e s -
s t a t e - b u d g e t - f o r - 2 0 1 5



14 /115 		 AREA RESEARCH



15 /115 		 AREA RESEARCH



16 /115 		 AREA RESEARCH



17 /115 		 AREA RESEARCH



18 /115 		 AREA RESEARCH



19 /115 		 AREA RESEARCH

tourism

tourism



P R O J E C T  B R I E F



21 /115 		 PROJECT BRIEF



22 /115 		 TOPIC RESEARCH

“ Tourism is one of the world’s fastest growing industries and is 
a major source of income for many countries. Being a people-

oriented industry, tourism also provides many jobs which 
have helped revitalise local economies.

However, like other forms of development, tourism can also 
cause its share of problems, such as social and demographic 

dislocation, loss of cultural heritage, economic 
dependence and ecological degradation. ”

- UNESCO
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“ Sustainable tourism is defined as tourism that respects 
both local people and the traveller, cultural heritage 
and the environment. It seeks to provide people with an 
exciting and educational holiday that is also of benefit to 

the people of the host country ”.

- UNESCO
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O V E R A L L  A R C H I T E C T U R A L  A I M :
A W A R E N E S S

D U A L I T Y  O F  PA S T  &  P R E S E N T
D U A L I T Y  O F  L A N D S C A P E  &  U R B A N  C O N T E X T
D U A L I T Y  O F  L O C A L  &  F O R E I G N
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A  N E I G H B O U R H O O D  C E N T R E  F O R  P R O F U N D A  T H AT
R E - A P P R E C I AT E S  H I S T O R Y  A N D  L O C A L  C U LT U R E  &
B A L A N C E S  L O C A L  C U LT U R E  A N D  T O U R I S M
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