A toolkit for Impact Models

The tookit is part of a BMI Sprint. It aims at supporting
Impact Startups challenges to create a model of impact, by
guiding through the identification of new opportunities that
align their SD and viability goals. It consist of four main
stages focusing on the value exchanged with the ecosystem

of intervention.
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Catalysts for
value
opportunities

An opportunity to solve the
barrier will be searched in
unexplored potential
sources of value in the
ecosystem, facilitated by
Catalysts discovery cards.
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