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WHY WELL-BEING?

REVITALIZING PROVINCE THROUGH TOURISM

FOR INCOME, CULTURAL IDENTIFICATION, SOCIAL
COHESION & OPPORTUNITIES FOR EMPLOYMENT

HOW TO ATTRACT TOURISTS?

HOW TO SERVE THE LOCAL COMMUNITY?



WELL-BEING



WHY WELL-BEING?



WHY WELL-BEING?

SOCIETAL TRENDS

47% OF DUTCH PEOPLE >18 YEARS IS LONELY

44% OF DUTCH EMPLOYEES COPE WITH BURNOUT COMPLAINTS (PSYCHOLOGICAL FATIGUE)
25% OF DUTCH PEOPLE >12 YEARS HAS SLEEPING PROBLEMS

50% OF DUTCH PEOPLE >18 YEARS HAS OVERWEIGHT

34% OF DUTCH PEOPLE >18 YEARS IS PHONE-ADDICTED

https:/ /www.rivm.nl/mentale-gezondheid/monitor/werkenden/burn-out-klachten
https:/ /www.vzinfo.nl/slapen/totale-bevolking

https:/ /www.vzinfo.nl/overgewicht/volwassenen

https:/ /www.vzinfo.nl/eenzaamheid/ leeftijd-en-geslacht

https:/ /www.nemokennislink.nl/publicaties/ weerstand-bieden-aan-je-smartphone/



WHY WELL-BEING?

TOURISM TRENDS

Travel And Live Events Will Drive How the Growth of Wellness Tourism
EXD(?YI(?HCET Fxiconomy Growth In 2025 ‘Market Is Transforming Travel '

In today’s thriving experience economy, consumers : | Global wellness tourism market size, 2016-2030 (US$B) HORIZON §

$2,096.3

: " increasingly value life experiences over material goods. :
y

Global Market
CAGR, 2023-2030 |8

$814.6

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

https://www.grandviewresearch.com/horizon/outlook/wellness-tourism-market-size/global

https:/ /www.forbes.com/sites/ jefffromm/2025/01/083/travel-and-live-events-will-drive--experience-economy-growth-in-2025/

https:/ /www.grandviewresearch.com/industry-analysis/wellness-tourism-market



WHY GRONINGEN? WHY WINSUM?



WHY GRONINGEN?
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OVERNIGHT STAYS PROVINCES (8) 2013-2024

x 1000

2013

2015

2017

2019

2024

M Groningen (PV) 642
[Z] Fryslan (PV) 999
M Drenthe (PV) 715
[ Overijssel (PV) 1,301
B Gelderland (PV) 2,367
[T Utrecht (PV) 1,727
W Zeeland (PV) 986
B Limburg (PV) 2,410
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OVERNIGHT STAYS GRONINGEN 2020-2025

x 1000

jan 20

nov 20

sep 21
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mei 23

mrt 24

jan 25¢

jan 25*
M Groningen (PV) 44

sep 25*
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WHY WELL-BEING?

: ESCAPE TOURISM

- can be defined as journeys to places that provide isolation: geographically

. isolated places, places providing psychological isolation, creative retreats for
. creative work in isolation

- escape may be perceived as a chance to relax from the (mental and physical)
- pressure of a stressful reality or as a journey to clear one’s mind

T ravelling to such places requires commitment in terms of planning and pre-

- paring the journey, and travellers may face difficult and unexpected situations
- in the course of the journey

. ESCAPE? BUT WHERE? ABOUT ‘ESCAPE TOURISM’ (DAGMARA, 2022)



ESCAPE BY MOVING

WINSUM FROM STOP TO HUB i @ B A
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LOCALS & TOURISTS?



LOCALS & TOURISTS?

» DESTINATION'

» ORIENTATION POINT

» SATELLITE CENTER

» PROGRAM  SHARED SPACES WITH LOCALS

ACTIVITIES PROVIDED BY LOCALS
EVENTS FOR LOCALS & TOURISTS



LOCALS & TOURISTS?

NIJ BEGUN PROJECT HOSPITALTY INDUSTRY

LOCAL COMMUNITY  ---» WELL-BEING <-- ESCAPE TOURISTS

A

NEURO-ARCHITECTURE



WELL-BEING & ESCAPE TOURISM -> DESIGN




WELL-BEING & ESCAPE TOURISM -> DESIGN

SHAPE
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VOLUME STUDIES [FLOWS & VIEWS]







LANDSCAPE UP LANDSCAPE AWAY LANDSCAPE DOWN



VOLUME STUDIES [MASSING - LIGHT - ENTRANCE]

MASSING

LIGHT

ENTRANCE



VOLUME STUDIES [PHYSICAL MODEL]




VOLUME STUDIES [PHYSICAL MODEL]




SITE DESIGN PRINCIPLES

DESIGN PRINCIPLES

e+« VIEW TO SITE

== LOW TO SITE

== FLOW AROUND SITE

HUB AS ISLAND?’

I GREEN & CITY
WATER

r~ 7 ESCAPE HUB

MOVING VERSUS
STAYING SPACE

ESCAPE HUB

= DIRECTION

COMPOSITION

I ISLAND
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WELL-BEING & ESCAPE TOURISM -> DESIGN

PROGRAMMING
BUILDING
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ESCAPING IS NOT ALONE

4

[ 4 - _ | %
2 & C: | 1 -
‘ J%ﬁ_;.: =

ESCAPE BY MOVING ESCAPE BY EXPERIENCING ESCAPE BY LEARNING
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GARDEN > CLASS > RESTAURANT

LOCAL FARM > CLASS > SHOP

OLD GENERATION >YOUNG j> ABROAD

N

> WORKSHOPS FOR YOUNG
PEOFPLE TODEVELOPSKILLS &
BOND WITH COMMUNITY

BOAT / BIKE
RENTAL

ACCESS - ROUTE - SCARCITY

ESCAPE BY MOVING
RESTING

SUPPORTIVE

CIRCULATION

tm > HEALTHY HABITS: SOCIAL SKILLS,
L CREATIVE SKILLS NATURAL PRODUCTS,

IBILITY - PROMOTION - TRQITlON

= ROOF AS OUTDOOR STAGE
FOR PERFORMANCES

%, ACITIVITY - HYBRIDITY
A | = SERASONAL g
TRANSFORMATION: N
LOOKOUT SPOT -> N
STAGE > N
PICKNICK PLACE

v

@ ¥ | >MODE OF ARRVAL: BOAT /

BIKE / WALKING

ACCESS - ROUTE - SCARCITY




ACCESS & ROUTING
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SECTION BB SOUTH-NORTH
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SECTION CC" WEST-EAST
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ZONING STUDIES [PHYSICAL MODEL]




AMBIENCE INTERIOR

AUDITORIUM & TOURIST INFO LANDSCAPE



AMBIENCE INTERIOR

AUDITORIUM & TOURIST INFO LANDSCAPE



AMBIENCE INTERIOR

AUDITORIUM & WORKSHOP SPACES



WELL-BEING & ESCAPE TOURISM -> DESIGN

PROGRAMMING

OUTDOOR SPACES



PUBLIC SPACES TYPOLOGIES

SOCIETAL TRENDS

47% OF DUTCH PEOPLE >18 YEARS IS LONELY

44% OF DUTCH EMPLOYEES COPE WITH BURNOUT COMPLAINTS (PSYCHOLOGICAL FATIGUE)

25% OF DUTCH PEOPLE >12 YEARS HAS SLEEPING PROBLEMS
50% OF DUTCH PEOPLE >18 YEARS HAS OVERWEIGHT

34% OF DUTCH PEOPLE >18 YEARS IS PHONE-ADDICTED

» MEETING PLACE

» NATURE

» ME-TIME

» PHYSICAL ACTIVITY

» REAL-LIFE EVENTS



PUBLIC SPACES ZONING

ME-TIME
&
N
N4

PHYSICAL
ACTIVITY

TEMPORAL
EVENTS

NATURE é,



PROGRAM ESCAPE BY ...

SPACE
USE
TOURIST

SPACE
USE
LOCALS

HOLIDAY ESCAPERS...

can enjoy musical
performances from local
associations.

can experience local
culture through products
sold at the market.

QUIET TRAVELERS...

can hike and cycle through

the landscape.
can develop themselves
creatively through

workshops given by locals

(art, music and cooking
classes)

EXPERIENCE ESCAPERS...

‘'« can enjoy a musical event

: in the middle of nature

.« can enjoy shopping and

: food in the village center
or nearby cities

SPORTING, SPORTING,
HIKING, HIKING,
CANOEING CANOEING
WORKSHOPS  WORKSHOPS wEOELKsEF:NOGP ° WORKSHOPS
WELLBEING WORKSHOPS  WORKSHOP &
R SPACE <t SPACE WELLBEING ~ WELLBEING
ﬂ‘_ SPACE SPACE e R — ﬁ
< JAN FEB MAR APR JUL AUG SEP OCT NOV >
EDUCATIONAL EDUCATIONAL EDUCATIONAL EDUCATIONAL EDUCATIONAL EDUCATIONAL THROUGH
SPACE SPACE SPACE SPACE SPACE SPACE OUT THE
LOCAL COMMUNITY... YOUNG GENERATION... BUSINESSES IN PROVINCE... LOCAL BUSINESSES... ESCAPE BY EXPERIENCING
can show their musical can use empty workshop ©+ canorganizeeventsand : : e can provide workshops
talents and promote spaces as educational : profit economically. N and tours. ESCAPE BY LEARNING
Winsum through space (for art, music and .« can promote Groningen .« can sell their products
performances at the hub. cooking classes) through and attract more tourists ~ : c---eeeeiiiiiiee il
can sell their products on time-sharing at the hub. and investments. ESCAPE BY MOVING

markets during the holiday : :

season.

will stay in Winsum

because of new facilities to

develop themselves
(creatively).

will meet new people add
the hub, which adds to
social cohesion.



ACTIVITIES THROUGHOUT THE YEAR

P == e - - - - - - - - - - o =) - — - - L)

WINTER ACTIVITIES o I P

SUMMER ACTIVITIES £ IIIII7-II--ooC TN
EVENTS

SEASONAL PROGRAMMING ALL-YEAR

VISBILITY AT TRACTOR:
JUMPING KIDS ON
TRAMPOLINE LANE

*1’ ESCAPE BY
== | MOVING

CLIMBING WAL

-L"- [ESCAPEBY 7
. k(l MOVING , ~ \ |
N WATER-SAND | |
. KIDS PLAYFIE
N -/ | ESCAPE BY
AN \ d‘ MOVING
AN
N\
\\
\\\ \
\\\ \
 OUTSIDE NSIDE —
~ TRANSITION: | , \
~ GREENHOUSE \
4 ~§. | ESCAPE BY 1
\ LEARNING | ‘
RELAX & SWING
WITHAVIEW.,

T

\ ESCAPEBY
EXPERIENCING




SEASONAL PROGRAMMING SUMMER

N

PICKNICK ON
THE ROOF

‘ i ESCAPE BY
EXPERIENCING

SLEEPING-HUB
HAMMOCKS

\ /| ESCAPE BY
EXPERIENCING

N

CANOE DOCK

ESCAPE BY
MOVING

SWIM-LOUNGE ISLAND /,«\ |
‘ PICKNICK ON
ESCAPE BY \
& MOVING // ‘ THE ROOF

\ /
SWIMMING

DOCK ~ /

MNadr

%

ESCAPE BY
EXPERIENCING

ESCAPE BY
MOVING

L ——

ESCAPE BY
M EXPERIENCING

TERRACE ON
THE SHORE

ESCAPE BY
J ﬁ {| EXPERIENCING

| SPORTS&ARTSFELD

:: —~ T TAVOLINO IN \\\ /// - ////"; // - \\ \\ BETWEEN THERUANTS
i PIRZZA T S A \ \? ESCAPE BY
a8 - \ MOVING
Q E? ESCAPE BY A
PICKNICK ON ' EXPERIENCING \ = M Eiiﬁﬁﬁg
THE SHORE -
G SELF-PICKING
M EXPERIENCING VEGETABLE GARDEN

ESCAPE BY
9,4 LEARNING

ACTIVITIES THROUGHOUT THE YEAR

WINTER ACTIVITIES . CITTTO
1

SUMMER ACTIVITIES I — !
EVENTS T T VI T ot [ T S e TR |
i = = = = = = I

YEAR LONG ACTIVITIES [ 7777000777 T rrreee AR



ACTIVITIES THROUGHOUT THE YEAR

[ o o o o - e —————— n

WINTER ACTIVITIES MU ! eIl

SUMMER ACTIVITIES
EVENTS ‘
YEAR LONG ACTIVITIES

SEASONAL PROGRAMMING WINTER

FROMSAUNA INTO
WINSUMERDIERP

11&ss| ESCAPE BY /
EXPERIENCING

ICE SKATING ON
UNDEEPWATER /
ESCAPE BY

|
/’ MOVING 1l

/
/
/
/
/
/
/
/ %
/
/
/
/
/
/
/
/
/
/
/

LN COFFEE \ |
A ATEAR \
4 SO |
N — =\ MPRSHELLOW _ e |
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ACTIVITIES THROUGHOUT THE YEAR

P m m e e e e e e e - - "

SEASONAL PROGRAMMING EVENTS T ™

AN ‘ |
AN
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\\
FLOATING EVENT STAGE K // /
ESCAPE BY / WEEKLY VILLAGE N R
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~A_ : }| ExPERIENGING —
% \

~~"\ OPEN-AR

_ \
< | OINEMASEATS
N N ——-— ESCAPE BY
k EXPERIENCING

| OUTDOOR LOBBY & DOCKING
_ > AREADURNG PERFORMANCES
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WELL-BEING & ESCAPE TOURISM -> DESIGN

MATERIALITY



PUBLIC SPACES VARIATION BY AMBIENCES

G

B 2
ZEN ISLAND - TIMBER DECK,
HIGH PINE TREES g

WATER FOREST - GRASS § STONE
T .

\ / /

_ PbOL - RAIN WATER COLLECTION,
STONE

oo o o

,‘\\
\

i

DUNE HILL - SAND, DUNE GRASS, ohle e = WILD VEGGIE GARDEN - ORCHARD, FLOWE

\

RS, RICE GROWING



FACADES VARIATION BY THEMES

[ ‘SAILS’ - TEXTILE, BIOCOMPOSITE
[ ‘DUNES’ - SAND, GRAVEL, TIMBER
- _—_—__C ‘LAND’ - GRASS, MANGROVE

oo o0 0 ‘CLIFFS’ - ROCK, STONE, CONCRETE




SITE VARIATION BY AMBIENCES

» VISIBILITY » ATTRACTING

KIDS PLAYING ON ZEN ISLAND



SITE VARIATION BY AMBIENCES

» WELLBEING

HAMMOCK HUB & SAUNA ON ZEN ISLAND



SITE VARIATION BY AMBIENCES

» JOURNEY

WALKING ON WATER PATHWAY NEXT TO POOL



SITE VARIATION BY AMBIENCES

» ALIEN ARRIVAL

ESCAPE PROMENADE



SITE VARIATION BY AMBIENCES

» MEETING » EDUCATION

PIETERPAD DE-TOUR THROUGH VEGGIE GARDEN



TEXTURE STUDIES [PHYSICAL MODEL ]




GOALS SUSTAINABILITY

DAYLIGHT & SUN

‘Staying’ zones (audito-
rium, restaurant, lobby)
located on south side
to profit from sufficient
daylight.

Forward leaning walls
block sun?

VENTILATION

Ventilation type D with

heat recovery has a
mechanical air input
and output system.

Sloping shape of the
building allows for
stack effect:
ventilation through
rising air

R

SOCIAL

Large windows
visually connect
tourist info point
with village. Height
of the building
creates landmark
for orientation in the
landscape.

Tourism-community
program by letting
both tourist and
local associations
time-share
workshops spaces.

Focus on well-being
and health by

GREEN promoting physical %
‘ Walkable roof with activity (walkable
ELECTRICITY grasses and bushes, | roofs, ramps,
@ PV-panels on south and water draining KT fitness, sleeping o
roof and integrated gravel <~ | _GWM hubs, boat/bike —
PV-panels on kinetic rental) and learning
curtain will provide o TOURI gggi:gﬁ;d P+ 7m
P+ 75m :
slectnety ' | vegetable garden,
T 1] ] | swimming pool
P+ 1,5m | — x | - classes). P+ 2m
- SHOP RESTAURANT o} i P=0Om
e N ! | o\ A AUDITORIUM
t ) s //
: BIKE BOAT RENTAL coam
|
|

@

WATER

Rainwater harvested
From roof via gutters is

MATERIALISATION

The construction of CLT
(-spans, columns,

Insulation is made of
recycled biobased
textile from polluting

The facade is made of
biocomposites of
renewable resources or

HEATING

Geothermal heat
pump will conduct

The pumped up grey
water is used for toilet
Flushing and watering

A diversity of natural
materials is used in the
outdoor space, to

transported through the vegetoble.gorden. trusses), beams, and insulotiljg Fashion industry. create .diverse. heat from the
pipes in floor, filtered An overflow willbe wooden floors is low-maintenance Triple glass prevents ecological habitats for ground and
and stored in water shared with neigboring lightweight and low in textile. heat loss. organisms (mangrove,

distribute it through

rocks, dunes, forest, Floor heating.

undeep sweet water).

tank. buildings. embodied CO2.




STRUCTURE OPTION 1 - STRUTS —s s B

E— STEEL WINDBRACES

E —_— CLT STRUTS
_ CLT TRUSSES
——  CLT SUB-STRUCTURE

CLT PANELS

I CONCRETE PANELS
WOODEN FLOORS
; .................................. OOF
. COLUMN STRUCTURE FOR .
. RESTAURANT, SHOP AND GUEST :
: ACCOMODATION -> : SECOND FLOOR

: SMALLER SPANS -> LOWER .
! BEAM HEIGHT -> MORE OPTIMAL
- USE OF SPACE HEIGHT :

ooooooooooooooooooooooooooooooooooo

FIRST FLOOR

ooooooooooooooooooooooooooooooooooo

- FRAME STRUCTURE FOR

: WORKSHOP -> :
. NO COLUMNS INSIDE SPACE -> =
- MORE FLEXIBLE USE OF SPACE
. —> HIGHER BEAM HEIGHT

ooooooooooooooooooooooooooooooooooo
ooooooooooooooooooo

ooooooooooooooooooooooooooooooooooo

- PANEL STRUCTURE\FOR
: ACCOMODATION -> TO SERVE
: BOTH AS STRUCTURAL AND AS -
: SEPARATING WALL :

ooooooooooooooooooooooooooooooooooo

ooooooooooooooooooooooooooooooooooo

ooooooooooooooooooooooooooooooooooo

: TRUSS STRUCTURE FOR
! PERFORMANCE HALL -> TO
 FACILITATE OVERHANG

ooooooooooooooooooooooooooooooooooo



STRUCTURE OPTION 1 MODEL




STRUCTURE OPTION 1 MODEL




STRUCTURE OPTION 1 MODEL







SITE VARIATION BY AMBIENCES

VISITORS RELAXING ON LOUNGING DUNES



STRUCTURE SECTION CC’

28m

22m

Oom 5m 10m

2,5m 7,5m 12,5m

P+ 20m

P+ 13m

P+ 9m




STRUCTURE SECTION CC’

28m

22m

Oom 5m 10m

2,5m 7,5m

12,5m
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OVERVIEW SECTION CC’

P+ 20m

\ P+ 13m

P+ 9m

28m ,  Am L 22m y

Oom 5m 10m

2,5m 7,5m 12,5m



OVERVIEW FACADE FRAGMENT
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SECTION H. FIRST FLOOR CURTAIN WALL - SLIDING DOORS
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FACADE BUILD-UP

BEAMS EXTEND FROM RESTAURANT
INTO WORKSHOP

KERTO RIPA FLOORS LAID-IN
BETWEEN BEAMS

CURTAIN WALL GLASS LINE FOLLOWS
ANGLE OF ROOF IN PARALLEL

INSULATION COVERS BEAMS

GLASS FIBRE FABRIC COVERING TO
PROTECT INSULATION

TOP FLOOR COVERS KERTO RIPA
FLOORS AND BEAMS




FACADE CONCEPT DIAGRAM

CLT TRUSSES FOR BIG
OPEN SPACES IN
AUDITORIUM

CLT CROSS BEAMS
CONNECT TRUSSES

KERTO RIPA FLOORS
LAID-IN BETWEEN BEAMS

LOCAL CLAY PLASTER FINISH

GLASSFIBRE FABRICFOR oo
‘NAUTIC" EXPRESSION
PROTECTS INSULATION

TEMPERED SAFETY GLASS
AS BALUSTRADE TO KEEP
ROOF LINE VISIBLE

STEEL TENSION CABLES
CREATE RIGID STRUCTURE

CURTAIN WALL GLASS LINE :
FOLLOWS ANLGE OF ROOE 17w rrrrrmmmeed
IN PARALLEL

VENTILATION CHANNELS
INTEGRATED IN LOWERED
CEILING

CONCRETE BARSEMENT FOR
STABILITY & HUMIDITY




DETAILS [TILTED BEAMS]

CLT TRUSSES (800x300mm) CLT CROSS BEAMS KERTO RIPA FLOORS
VISIBLE IN INTERIOR (800X200mm) CONNECTED LAID-IN BETWEEN BEAMS
WITH TRUSS THROUGH

STEEL BEAM HANGER

——————

GLASS FIBRE FABRIC FOR LOCAL CLAY PLASTER STEEL TENSION CABLES STEEL SHS BRACING

'NAUTIC’ EXPRESSION FINISH CREATE RIGID STRUCTURE ATTACHED TO CROSS VENTILATION CHANNELS

PROTECTS INSULATION BEAM: AS SUPPORT INTEGRATED IN LOWERED
STRUCTURE FOR GLASS CEILING

FIBRE FABRIC



WHY FOCUS ON ‘SHAPE’?



& worden overspoeld met advie-
zen over gezond eten en bewe-
gen, maar waarom horen we
nooit iets over .een dagelijkse
portie kunst”, vraagt Daisy Fan-
court (35), hoogleraar psychobio-
logie en epidemiologie aan University College Lon-
den. Ze doet al vijftien jaar onderzoek naar de ge-

zondheidseffecten van kunst, en weet inmiddels hoe |

talrijk en breed die zijn. Mentaal én fysiek. Vermin-
dering van stress, vertraging van de veroudering,
minder kans op depressie, op dementie, op chroni-
sche pijn, op hart- en vaatziekten, op verstoringen
van de afweer.

Fancourt noemt kunst zelfs de vijfde pijler onder
gezondheid, naast slaap, voeding, bewegen en na-
tuur. En het is een vergeten pijler, want we horen
maar zelden over al die voordelen, schrijft ze in haar
boek Art Cure, waarvan twee weken geleden de Ne-
derlandse vertaling is verschenen, Kunst als mediciin,
w»Het is een bizar goed bewaard geheim®, zegt e via
videoverbinding. ., Terwijl kunst een recht is.” Fan-
court verwijst naar artikel 27 van de Universele Ver-
klaring van de Rechten van de Mens uit 1948: .Een
ieder heaft het recht om vrijelijk deel te nemen aan
het culturele leven van de gemeenschap, om te ge-
nieten van kunst..”

U definieert kunst vrij breed. Waarom?

»Bij kunst wordt vaak gedacht aan dans, poeézie,
bealdhouwen, schilderen of het bespelen van een in-
strument. Voor mij is het inderdaad breder, Het gaat
ernamelijk om wat kunst bewerkstelligt in onze her-
senen en ons lichaam. Het moet een aantal artistieke
elementen bevatten: creativiteit, verbeelding, het
aanspreken van meerdere zintuigen. Die kunnen er
ook zijn als je goocheltrucs leert; hout bewerkt, tui-
niert, verjaardagskaarten maakt, van alles.”

U schrijft in uw boek dat die artistieke elementen
subjectief zijn. Bij de een zijn ze er bij het zingen of
het bakken van een taart wel, bij de ander niet.
Maar hoe weet je of je die artistieke elementen aan-
spreekt?

-In het boek geef ik het voorbeeld van een tentoon-
stelling waar ik iets betoverends zag. Ik weet niet
meer precies hoe oud ik was, het moet opde lagere
schoo] zijn geweest. Ik stond oogin 0og met een

S e s D a s e T i AP T

REFLECTION SHAPE = WELL-BEING

INTERVIEW DAISY FANCOURT
PSYCHOBIOLOOG EN EPIDEMIOLOOG

Tedere dag

een beetje
creativiteit
Inbouwen
oeell veel
voordelen

Het belang van kunst voor het menselijk
welbevinden is ,een bizar goed bewaard
geheim’, zegt de Britse hoogleraar Daisy
Fancourt. ,Er zijn intussen honderden
mechanismen geidentificeerd.

Door Marcel aan de Brugh
Fotografie Justin Griffiths-Williams

| _'_bewegen en
- natuur







