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Pre-restaurant

Awareness Consideration

Choose for the
restaurant / decide on
what to buy

Be aware of the
restaurant

Go to the restaurant

See
the mealmaker
ingredients and recipes
(Online)

Become aware
through the online
channels
(e.g. Ketelhuis
website or Ketelhuis
Instagram)

See
the mealviewers
meal offerings
(Onling)

\

Happy

“Hey a vegetarian restaurant! | love healthy food with a low environmental
impact! It is great that | can plan my meal.”

It is very important that people are aware of the fact that people are aware
of the fact that you can not only get a tasty meal at the Ketelhuis
restaurant, but also that the meals are extra healthy and also better for the
environment than the foods they could be getting at a competitor. The
mealviewer and mealmaker help to prepare the customers for their visit to
the restaurant.

People should be
aware that this
restaurant is different.
It allows people to
make their lunch
themselves, while also
learning about
vegetarianism!

The customers of the
restaurant need to be
challenged to think
about their food
choices. They want to
eat healthier and more
environmentally
friendly. How will they
achieve this?

The customers of the
restaurant should have
fun in choosing or
creating their meal. It
should be a slightly
challenging experience
so that they will learn
about vegetarianism.

Nothing has changed
about the payment
process in the new

vegetarian restaurant

concept.
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