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This approach will engage cus-
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Customer status

actively deliver their empathy to
customers when they have per-
ceived disruptions. As a result,

customer satisfaction

real-time customer information updating. will increase.

The flow explains how the customer status will be
described via the “JET principle” in the personal service of
the customer journey. The customer status will be shown in
different touch-points at the same time by the same
structure of “JET", the status will be updated based on the




