& trust determinants with potential usefulness for corporate communication consultancy practice at Euro RSCG Bikker

Q “What theoretically defined trust determinants are potentially useful for corporate communication advice development practice, according to Bikker-consultants?”

A Theoretically defined trust determinants are according to Bikker-consultants potentially useful for corporate communication consultancy practice, if they are:
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Research through design: Design Based Research
Research and design assignment: “Design a toolbox with tools and trust determinants for the analysis phase of advice development
practice at Euro RSCG Bikker, that eventually leads to trust-establishing corporate communication strategies for clients.”
Q What is trust? How to recognize it? Q Could you describe a trust-issue?
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1) Define internal and external stakeholders # 2) Do a ‘trust-diagnosis’ with regard to them * 3) Set starting points to work on » 4) Allocate responsible departments
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