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Appendix 1.1: 


Project brief





In order to study the current status of food delivery waste and what objective factors and 

consumer subjective factors lead to FDW, a literature review was conducted on some 

related papers.

Appendix 1.2: 


Literature review

Literature review

https://fog-war-88d.notion.site/Research-Paper-Notes-beb21975bfb14323814ec80b30642f4f?pvs=4


This table summarizes the basic information of the interviewed users, such as gender, age, 

city, and occupation; as well as their views on takeout, such as the purpose of ordering, 

frequency, waste reasons, and value ranking.

Appendix 2.1: 


Summary of user characteristics







This interview structure draft shows the purpose, process, background questions, extension 

questions, etc. of this semi-structured interview with target users. As the basis for the 

interview, the real interview is not limited to the questions in this draft.

Appendix 2.2: 


Interview structure script

Interview structure

https://docs.google.com/document/d/1fg-eeOtExioWyjTjbgONnlJu4iSpQ5cX/edit?usp=sharing&ouid=117840592723590260307&rtpof=true&sd=true


Since all interviews are conducted in Chinese, the transcripts are also in Chinese. In order to 

facilitate English users to understand the details of the interviews, there is a translation in 

Appendix D for each interviewee’s interview answers based on important questions and 

some important quotations.

Appendix 2.3: 


Interview key notes

Interview key notes

https://docs.google.com/document/d/1DQ4qKjj3on05pD0ZrowbmV8mcLHkU0Gu/edit


Appendix 3: 


User journey maps

Figure *: User journey map-hungry eater

Demand

Hungry eater

Time
10 mins to order

Pursue convenience 

and speed (no time)

The company has a cafeteria, so 
I only order takeaway when 

there is no cafeteria to eat.

39 years old, Male

5-6 per week

delivery time, 

delivery distance...

Order 

frequency

Sort by value

View Home 

Recommendations
Choose a meal

Does user evaluation 

picture look hygienic

‘I'm not interested in these, 
don't want to spend a lot of 

time ordering food, as long 

as I can eat it‘

Choose a store

Is the past 

experience good

‘I usually order the shops I 
have eaten at, and the others 

are basically looking at the 

pictures to decide whether I 
want to eat them or not.‘

Redeem coupon & 

pay

Busy with his own 

business

Eat takeaway Throw away garbage

Is the delivery time 

fast

Is it delicious
Is it necessary to eat 

again

'I like to eat noodles, so it 

doesn't taste good if it's not 

delivered fast enough'

'I won't open for 

viewing if it's not longer 

than expected time'

'If I can't finish it, it's usually 
because it's too unpalatable, 

or it doesn't taste right.'

'If it doesn't taste good, 

I won't eat it again, just 

throw it away'

Actions

Phases

Influencing 

factors

Quotations

Order Wait Eat After

Demand

Health seeker

Time
30 mins to order

In addition to the cafeteria, I 
often go to restaurants to eat or 

cook by myself, so I only order 
takeout occasionally.

27 years old, Female

3-4 per week

Pursue nutritional 
balance and quality 
assurance (too lazy 

to cook)

Rich variety of meat 
and vegetable 

combinations, brand 
trust, user feedback...

Order 

frequency

Sort by value

Figure *: User journey map-health seeker

View food 

recommendations

Is it a chain brand with 

hygiene guarantee?

Choose a meal

Whether the meat and 
vegetables are matched, the 

nutrition is balanced

Is the delivery time 

appropriate?

View sales, positive ratings, 
detailed descriptions, and 

negative reviews

Whether the delivery fee 

and price are appropriate

'In order to balance nutrition, 
I will order one meat and one 

vegetarian food, which is a 

bit too much for me alone.'

Choose a store

Whether there is a complete 

food safety file

‘I usually choose the one I 
have seen offline with a brick 

and mortar store, it feels safer 

and more hygienic.'

Check delivery time 

and pay

Busy with his own 

business

Eat takeaway Write a review Throw away leftovers

Is it as tasty as 

expected

Is the serving size 

appropriate?

Are leftovers easy to 

handle?

'I will write a note to order 
less rice, but the merchant 

may have packaged it in 

advance or be afraid of bad 
reviews, and will still give the 

same amount.'

'Sometimes merchants and 
riders will communicate with 

me in the app to change 

dishes or change the time.'

'Sometimes there are dishes 
or soups that I don’t like in the 

set menu. I order a lot, so I 

will choose what I want to eat 
first.'

'The 'small noodles' in 
Sichuan are very good in 

weight, there are different 

grams, and the weight of their 
snacks is just right for me to 

eat as a staple food.'

‘The company doesn't have a 
refrigerator, there's not 

enough left over for a meal, 

and the plastic box doesn't 
heat well, so I won't keep it.'

Actions

Phases

Influencing 

factors

Quotations

Search Order Wait Eat After

may repeat

Hungry eaters are more concerned about delivery speed than food quality. They consider 

less factors when ordering, and the process is faster. Generally, food is wasted only when it 

is very unplatable.

Health seekers have high requirements for food, and will comprehensively consider various 

aspects, such as merchant reputation, nutritional balance, hygiene garantee, taste, etc., 

and will spend more time looking for suitable stores and dishes. They may waste food 

because ordering too much or feeling unsanitary.

Based on four different personas, the user flow map describes in detail the takeout ordering 

habits of four different groups of consumers, focusing on the five stages of pre-order, order, 

wait, eat, and after.



Taste seekers are more purposeful and will think about specific food types in advance. They 

have higher requirements for taste, and will pay more attention to evaluation or feedback 

when ordering food, and food will be wasted when it is unpalatable or the portion is too 

large.

Demand

Taste seeker

Time
5 mins to order

2-4 per week

The company has a canteen, and 
the living place has the conditions 

to cook, and only order takeout 
when there is something special he 

want to eat.

26 years old, Male

Pursue good taste 

(change the taste)

the kind they want to 

eat...

Order 

frequency

Sort by value

Think about what he 

wants to eat

Choose a store

Does user evaluation 

picture look tasty

Is the store rated 

high?

Search for food 

directly

Does it the type he 

want to eat?

‘Knowing the environment, I 
try not to order it, but it is 

really not delicious to cook 

by myself, and I still order 
takeout when I am thirsty.‘

’Generally, I buy things with a 
strong purpose. If it is something I 

want to eat, even if it is expensive, 

I will find a way to find someone 
to order it together. Delicious 

restaurants may be more 
expensive, so cost performance is 

not the most important thing.‘

Choose a meal

Whether the pictures of the 
dishes and the evaluation 

pictures look appetizing

Is the serving size 

appropriate?

Check prices and 

distances and pay

Are full discounts 

really cheap?

Can it be delivered 

quickly

Eat takeaway Keep leftover Throw away leftover

Is it as tasty as 

expected

Can I eat it all

’Barbecue requires at least a 
few of each dish before you 

can buy it,  and you can 

order too much if you are not 
careful.‘

‘There are many reminders for the 
full reduction, which is actually to 

induce you to consume it. One is 

that you can’t eat that much at 
all, and the other is that it is 

basically not worthwhile after the 
full reduction, because you spend 

more.‘

’Sometimes you just want to 
satisfy your appetite, but 

when you find that you can't 

finish it, you feel bad and 
don't want to order any 

more.‘

’When the appetite is not 

good, or it is really bad, it 

will be left over.‘

'The rest will be put in the 
refrigerator but may be 

forgotten and will 

eventually be thrown away.'

Actions

Phases

Influencing 

factors

Quotations

Want Order Eat After

Figure *: User journey map-taste seeker

Everyday diners pursue discounts and cost-effectiveness. They will spend more time 

researching how to save money and get more food, and even pay more because of 

reduced shipping costs, which may be wasted because of excessive portions or 

inappropriate tastes.

Demand

Everyday diners

Time
20 mins to order

12-14 per week

The company doesn't have a 
canteen, and I don't know how 

to cook, so I order takeout for 
almost every meal.

23 years old, Female

Pursue cheap 


(daily routine)

Price promotions, red 
envelopes, full-

reduction discount...

Order 

frequency

Sort by value

Get coupon
Choose a store

Is there a lot of 

discount

Select the store in the 

discount interface

Is there a lot of 

discount

'I only click on the discount 
interface, because the price 

inside is more cost-effective.'

Choose a meal
Choose a store and 

meal

Check delivery time Write a reviewEat takeaway
Add shop discount 

group

Do I need pay for 
packaging, tableware, and 

seasoning?

Is there a free 

shipping fee

Can it be delivered 

on time

Is there a cashback
Is the serving size 

appropriate?

Will there be more 

deals next time?

'I will definitely make up for 
the full reduction, because I 

like to 'smash wool', and I 

get more things for less 
money. Although I can’t eat 

it, it’s cheaper, and I can 
also share it with others.'

'Sometimes there will be free 
delivery for a limited time, I 

will order another fruit dish, it 

is very cheap anyway.'

'Because there was a 
delivery problem before, but 

I didn't get a phone call and 

it was too late to eat, so after 
I ordered, I would open it 

from time to time to see if it 
was delivered on time.'

'Generally I do not write 
small questionnaires, 

because it is very 

troublesome, unless there is 
cash back, I will write the 

feedback.'

'Sometimes the full discount is 
very big, and the order will 

be more, usually it takes one 

and a half people to eat it 
all.'

'In general, there will be 
more coupons in the 

group, which can be used 

next time and are cheaper.'

Actions

Phases

Influencing 

factors

Quotations

OrderCheck discount Wait Order again AfterEat

Figure *: User journey map-everyday diners



Prior to conducting the co-creation session, a week before the one-to-many interviews and 

collaborative activities, a preliminary assignment was distributed. This assignment aimed to 

encourage participants to reflect on their usual post-ordering behaviors, particularly their 

attitudes and specific actions towards leftovers.

Appendix 4.1: 


Co-creation assignment

After working overtime, Participant 1 found that the ordering time was too late and the 

waiting time at large chain stores was too long. The app recommended Burger King, which 

he had ordered before. It was the fastest and most hygienic, so he decided quickly. He 

was very hungry and waited anxiously. I ordered a much larger portion than usual, but 

since the company would reimburse me, I thought it was okay. Because I knew I wouldn't 

be able to finish everything, I chose to eat less carb bread first. The chicken legs were spicy 

and dry, so I wasted them. I didn't finish the drinks and chicken nuggets, but I didn't feel 

much guilt because I finished the staple burger and felt good.

Draw the whole process of takeaway ordering below:

e.g. write from thinking about ordering until throw the trash, including main 

behavior you did, emotional change about food waste, other thoughts in mind and 

etc. You can also put in some pictures or screenshots to explain.



Participant 2 first checked the ratings and delivery fees of the recommended stores, and 

then looked at the pictures and negative reviews of the food he wanted to eat to judge 

hygiene. Check to see if there are any offers before clicking. If you don’t have time, you 

will skip this step. Because I have a small appetite and no room to store it at home, I order 

less. Take photos and comment to get points and discounts. It can be eaten normally. If it is 

particularly unpalatable, unclean or broken, it will be thrown away decisively. Classify 

kitchen waste and box garbage and throw them away.

Participant 3 opened the app to see what he wanted to eat at meal time. He mainly 

checked the delivery time, filtered the restaurants within half an hour, and checked the 

membership card discounts. I liked the beef curry but the portion was too big. I wanted to 

try something else but was afraid it wouldn’t taste good and would be a waste of money, 

so I ended up choosing what I originally wanted to order. The portion was really big, so I 

quickly threw it away because I had to go to work in the afternoon as I thought the rest 

would not be my favorite and would make me gain weight. Overall, I will struggle with the 

selection process for a long time. Eating and disposing of garbage are not very important.



For the brainstorming aspect of co-creation, participants were presented with ideation 

questions based on the opportunities arising from the objective obstacles I identified in 

section 3.2.6. These questions aimed to guide participants in generating targeted ideas and 

suggestions.

Appendix 4.2: 


Co-creation process

Figure : Co-creation analysis process

Figure : Co-creation Miro board





Following the conclusion of the session, an in-depth examination was conducted on the 

transcribed transcripts of the recorded audio, which had been granted permission for use. 

The ATLAS.ti tool was employed to facilitate this process. A total of 168 significant 

quotations were highlighted, and based on these quotes, 81 codes were generated through 

careful categorization. Subsequently, these codes were clustered into 6 pivotal insight 

clusters. Drawing from these insight clusters, a more coherent visualization was constructed 

to facilitate subsequent in-depth analysis and ideation efforts.

Appendix 4.3: 


Co-creation insight clusters



Clustering: After coding the data, similar codes are grouped together into "clusters" based 

on shared themes, concepts, or patterns. These clusters provide a higher-level view of the 

emergent trends and insights from the co-creation process.

Coding: Researchers or designers would go through the collected data, identifying key 

points, ideas, user needs, design suggestions, and other relevant elements. Each of these 

would be assigned a "code" as a label to categorize and organize them.



In the co-creation brainstorming phase, consumers offered numerous insightful suggestions 

rooted in consumer behavior psychology. After coding and clustering these key insights, 

five primary recommendations and several secondary suggestions were distilled. The 

suggestions, ranked from most to least important, are as follows�

#� Platform/Merchant Portion Reminders: Offline, waitstaff often help users gauge 

portions; online, users sometimes lack awareness of portion sizes. Tailoring suggestions 

based on individual ordering habits could be beneficial�

	� Hollow Slogans Have Limited Impact: Vague slogans lack significance; users prefer 

practical guidance. Information on placemats can be obstructed by food, and 

aesthetically appealing packaging could encourage users to collect and reuse it�

�� Packaging Instructions for Microwave/Sealing/Reheating: Unclear plastic packaging 

labels lead to uncertainty about microwaving suitability. Users are more inclined to save 

and re-consume leftover food if it's packaged hygienically and suitable for reheating�

�� Provide Reuse Tips: Offering guidance on repurposing leftovers, specifying the shelf life 

of different foods, and including separate pouches with instructions�

�� Platform Offers Selection/Feedback Incentives: Providing varying portion sizes for 

staple food; users choosing smaller portions could receive incentives like charitable 

donations, points, or discounts.



These insights, illustrated further in the graphic, will guide the development of concrete 

design ideas in the next phases of the project.


Appendix 4.4: 


Co-creation brainstorm suggestions

Figure: Suggestion analysis



Based on suggestions in appendix 4.4, the key design points to focus on during the 

ideation phase can be summarized as follows:



1.Ordering Prompts on the App: Enhancing user awareness of portion sizes through order 

prompts on the app based on individual ordering habits.


2. App Offers Portion Options & Incentives: Providing portion size options on the app along 

with incentives such as discounts, points, or a rewards system.


3. Packaging Design: Designing packaging that is clearly marked for microwave suitability 

and resealing, ensuring it's convenient for users to store and reheat leftovers.


4.1 Packaging Accessories: Creating visually appealing packaging accessories that 

encourage users to collect and engage with information aimed at raising awareness about 

reducing food waste.


4.2 Information Cards: Including cards inside the packaging with tips on repurposing 

leftovers and extending the shelf life of different foods.



These design points primarily manifest in two main touchpoints: online app interventions 

(points 1 and 2) and offline packaging and related products (points 3 and 4). By aligning 

these points along the user journey, a solid foundation is provided for the subsequent 

brainstorming of design ideas.


Appendix 5.1: 


Self-brainstorm ideas-after co-creation

Figure: Ideas in User Journey



During the ideation phase, I expanded on the consumer suggestions gathered earlier and 

drew inspiration from successful cases, such as Southern Airlines' introduction of green 

loyalty points and offline DIY workshops to raise awareness for SDGs. Another noteworthy 

example is Asahi Weipin, a milk and yogurt brand, which effectively utilized packaging 

and social media campaigns for promoting their products.

Figure*: Brainstorming ideas



Figure*: Criteria Matrix

After considering these inputs and referencing successful cases, I further expanded the 

ideas in alignment with the project's design challenge, addressing both subjective and 

objective barriers. Once I had generated a sufficient number of design ideas, I organized 

them using a matrix that incorporated the user journey and criteria. I placed each important 

idea within the matrix and then filled in any gaps with additional ideas, resulting in a 

comprehensive matrix map filled with a wide range of ideas.



Figure*: Ideas about visualizing portion & taste



After co-creation, due to the reframed design goal and new interaction vision and criteria, 

a new round of self-brainstorm was conducted based on these contents.

Appendix 5.2: 


Self-brainstorm ideas-after reframing 

design goal

Concept 1-Clear info
Ideation-converge

Z portion sizP

Z flavor

Z On the menu page, the taste of the dishes is marked by color---

allowing users to understand the taste of each dish at a glancP

Z On the dish details page, mark specific ingredients and allergens---let 

users know whether there are taboos and foods they don't like to eat^

Z On the dish details page, mark the specific flavor and cuisine---let 

users know the specific taste of the dish^

Z On the dish details page, mark the specific amount---to help users 

predict the portion size^

Z In the main dish options, provide "normal" and "small portion" optionn

Z In the package options, indicate how many people it is suitable foe

Z In the set menu options, options are provided such as "Whether you 

want soup/drink", "Taboos", etc^

Z Before confirming the order, it was prompted that the portion size 

exceeds the normal "e.g. one serving for a man"

Workday scenario-Confident

9:41

Taste Guide

View recommendation

Details

Product details

Evaluation Recommendation

Ingredients Tomatoes, eggs

Amount 200g

About the size of 2 disposable paper cups

Cuisine Home cooking

Allergens Ginger, cooking wine, onion

Flavor

Sweet

Sour 

Bitter

Spicy

Salty

Umami

Scrambled eggs with tomatoes

¥12

The third place of our repeat customers

Special

Ingredients: tomatoes, eggs

Flavor: sweet            , salty

Monthly sales: 610 Positive rate: 100%

Concept 2-Food & taste guide
Ideation-converge

Welcome to taste guide!

Sour

Salty

Sweet

Umami

Bitter

Spicy

9:41

Taste Guide

What are your taste preferences?

What is your favorite Chinese cuisine?

Which national dish is your favorite?

View recommendation

Sichuan

French

Shandong

Southeast

Asian

Fujian

Italian

Anhui

Japanese

Zhejiang

Spanish

Cantonese

Korean

Jiangsu

Indian

Hunan

Chinese

Z portion sizP

Z flavor

Z Before ordering, allow users to take 2 minutes to fill in their personal food&taste guide, 

allowing the platform to retain their personal files^

Z guide can add other frequent dinern

Z In addition to classification tags for restaurant types, the platform also provides 

classification tags for food intake and taste to search for restaurants, e.g. light/heavy, 

Cantonese/Sichuan cuisine, traditional cuisine/innovative cuisine, Chinese food/Western 

food, sweet and sour/spicy/sour/ Savory taste..^

Z After completing the guide, you can also send your profile to friends and family to help 

others understand their eating habits. e.g. Dinner with friends to learn about taboos and 

preferencen

Z When choosing a restaurant, based on personal profiles and feedback from users with 

similar tastes/food intake, restaurants that match the food capacity/taste are automatically 

recommended^

Z When ordering a dish, it will automatically remind you that it contains taboos/disliked food 

types/disliked flavors based on your personal profile, e.g. onions, ginger, garlic/cilantro, 

fish/shrimp/vegetables/tofu¯

Z When ordering, automatically remind you that the food portion exceeds the usual portion 

based on your personal profile

Weekend scenario-Confident



Concept 3-Package & instruction card
Ideation-converge

1 Tips to store, reuse, reheat, reus%

1 Freshness

1 A more obvious “microwaveable” mark on the packagin:

1 The instruction introduces that the PP5 material of the 

packaging can be heated, e.g. it usually takes a few minutes to 

heat, whether it can be heated together with the lid, and 

whether the lid needs to be opened3

1 The instruction introduces the best eating time, which dishes 

are not recommended to be saved for the second meal, and 

which dishes are okay to reheat.

Workday scenario-Inspired

Concept 1-Clear info
Ideation-converge

Design points

Clear Visua�

1 Picture - there is a reference for the size of the bow�

1 Add reference standard, reference object-tennis , e.g. 1.5

Clear Informatio·

1 Staple food is increased into large and small portionª

1 Control color to highlight smaller options and use gray to 

downplay larger optionª

1 Automatically select small portions, then select large 

portions if neede¬

1 Rename small portion to medium portion? (Similar to 

Starbuckª

1 Add description, small - light food friendly, large - weight 

gain friendl¦

1 Modify the "one person" tags and use multiple reference 

tags such as , g, kcal, etc3

1 Detailed information: name, category, main raw materials, 

taste, portion size, preparation method

Confirmatio·

1 Before confirming the order, add "are you sure" and 

recommend users to try a small portion first

Goal 1.1 Portion-confident


Environment-Workday

Concept 2-Portion guide
Ideation-converge

Design points

Understand their habits & what they can do in routin%

1 At the beginning of the guide, “By filling in this guide, you can 

learn about your habits and contribute to reducing food waste3

1 By asking questions about gender, height and weight, age, 

goals (weight loss/maintenance/gain), and preferences (how 

full/dietary structure), we help users understand the amount of 

food that suits them, and propose specific kcal intake per day/

meal. suggestion3

1 You can refer to kcal’s tag when ordering foo¬

1 Automatically calculate the kcal of this meal and select the 

appropriate portion size

Understand platform’s goa�

1 Inform the progress of achieving the goal, China's Anti-Food 

Waste Law (provide food portions, specifications or 

recommended number of consumers)/"3060" dual carbon 

goals & "1+N" policy-Platform goals--Personal goalª

1 Inform the impact, e.g. "A person can save 50g of rice waste by 

choosing a small portion of staple food each time. When 

ordering twice a week, he can save about 5000g of rice in a 

year, which is equivalent to saving about 10kg of carbon 

emissions. Not only healthy, but also reducing carbon 

emissions, Reduce food waste.”

Goal 1.1 Portion-confident


Mind-Weekend



Concept 6-Weekly report
Ideation-converge

* long-term habit

* A review report is given to the user every two weeks to 

help the user understand their food intake and taste in 

the past week or two, and to ask if there are any 

changes in the future. Update the file, e.g. Eat less to 

lose weight, and control the choice of meals with 

smaller portions next week.

* The review reviews the tips that users have learned in 

the past two weeks, as well as the number of shares 

and the number of green points. It is mainly for users to 

review and form better habits next time.

Weekend scenario-encouraged

Concept 4-Tips
Ideation-converge

* Tips to store, reuse, reheat, reusm

* Freshness

* When ordering is completed, it will prompt how long it will 

take for the ingredients in the order to be eaten after 

cooking, and how to judge whether they are fresh and 

edible by sight/smell, e.g. Fungus should be stored under 

refrigerated conditions at 4 degrees Celsius and is best not 

to be eaten. Fungus more than one day old. At the same 

time, the fungus should be slippery in its normal state. If 

you find it sticky and smelly, please do not eat it to prevent 

poisoning.

* When prompted for user reviews, tips for reusing staple 

food are provided, e.g. next time only order dishes and 

make rice bowls with leftovers, and recommend suitable 

restaurants and dishes.

Weekend scenario-Inspired

Concept 5-Green points system
Ideation-converge

* long-term habit

* When ordering, you will receive green points when you 

choose small portions of staple food.

* Share tips or actions to reduce FDW to earn green 

pointÆ

* A certain number of green points can be used to 

exchange for free staple food next time, e.g. collect 

points, and it will be free once after 5 times.

* A certain number of green points can also be converted 

into coupons/cash discountÆ

* A large amount of green points can be used to redeem 

or discount other restaurant packages or platform 

peripheral products that can help reduce FDW, e.g. 

heatable lunch boxes, reusable portable tableware, 

microwave ovens, small refrigerators, kitchen utensils

Workday scenario-encouraged



This brainstorm session provided more divergent ideas and helped identify several 

conceptual directions with room for development.

Appendix 6.1: 


Brainstorm session process





Brainstorm session
Cluster & Analysis

Personal profile

Healthy related

Environment

-protection 

related

Friend 

recommend Big&small 

size package

labeled 

evaluation AI 

assistant

Visualized 

description Reminder

Personal profile

Healthy related
Environment-protection 

related

Friend recommend

Big&small size package

labeled evaluation

AI assistant

Visualized description

Reminder

HMW better help consumers 

feel in control & confident 

about estimating meal 

portion and taste?

Brainstorm session

storage 

suggestions

storage suggestions

heatable 

package

heatable package

feat pets

feat pets

popular 

science 

reminder/tips

popular science reminder/tips

compost

compost

Environment-

protection 

related

Environment-protection related

game

game

community 

activity

community activity

share

share

Cooperation 

&promotion

Cooperation &promotion

HMW help consumers feel 

inspired & encouraged to 

improve understanding of 

freshness standards and 

create/provide knowledge of 

the objective conditions for 

storage and reuse leftover?

Cluster & Analysis

Classify all brainstorming ideas and vote on the resulting conceptual directions.



Score each direction according to the criteria, and draw more specific details of your own 

ideas. Finally, put all concepts into the matrix of criteria to check which concept can cover 

more design goals.

Appendix 6.2: 


Brainstorm session analysis

Brainstorm session
Cluster & Analysis

X opportunity, ability, motivation

Fogg behavior change model

Motivation Target


behavior

Ability

Opportunity

Ideation
Ideation & analysis

X order-meal: ask/search-

answer-recommen¼

X after-store/reuse: ask-answer-

suggestion¬

X recommend more accurate 

based on need (portion&taste)

ÅÈ AI assistant



Ideation
Ideation & analysis

0 short interactive questionnair!

0 fun character/icon,

0 understand own needs 

(portion&taste) bette$

0 recommend based on needs

;< Personal profile

Ideation
Ideation & analysis

Product details

Ingredients Tomatoes, eggs

Amount 200g

About the size of 2 disposable paper cups

Cuisine Home cooking

Allergens Ginger, cooking wine, onion

Flavor

Sweet

Sour 

Bitter

Spicy

Salty

Umami

0 set healthy goa¶

0 recommend portion&taste by 

kcal/nutritional balance

0 label both merchant & use$

0 quickly understand 

portion&taste

0 visual clearly show infÏ

0  as a compare standarË

0 color flavorsÛ

0 detailed describe portion&taste

í< Healthy related

ü< Labeled evaluation

�< Visualized description

Ideation
Ideation & analysis

0 remind on physical object-

package, recipe, card, magne�

0 clear info how to store

0 offer choice to purchase 

different packag!

0 provide condition to 

store&reheat

0 specific suggestion how to store 

different type of fooË

0 reminder, description, 

interactive search manual, AI 

assistant

j< Storage suggestions

u< Heatable package

�< Popular science reminders



Ideation
Ideation & analysis

( provide composting machin�

( transport to dispose food waste

( tips/reminder how to feed pet

( charge food waste fe�

( different type garbage pay 

different, distinguish by 

garbage bag color/ weight

Y\ Composting

dg\ Feed animals

Other-charge fee

Ideation
Converge ideas

Concept

OrderPre-order Eat After

Search

Taste 

seeker

Workday
Off-day

Everyday 

diners

Health 

seeker

Hungry 

eater

Want

Check discount

Labeling and visualization

Storage suggestionsAI assistantPersonal profile

� Consumers who are less 
concerned about food waste

� Consumers who are more 
aware of waste reduction
 CompostingHeatable package

Converge

Order again

� Consumers who are 
less concerned about 
food wast<

� Workday scenario

� Consumers who 
are more aware of 
waste reductioM

� Off-day scenario

Storage 
suggestions

AI assistant Composting

Labeling and 
visualization

Personal 
profile

Heatable 
package



In order to test specific design points and to select or combine conceptual directions, low-

fidelity prototypes as well as simple interactivity were produced on Figma.

Appendix 7.1: 


Low-fidelity prototype-concept 1

Concept direction
Intuitive v.s. Conscious

m Combine idea（labeling & 

visualization^

m Use tags, color/icon/graphics 

to help consumers quickly to 

judge if the restaurant/dish 

fit consumers’ needS

m journey similar to original, 

but contents are different 

Direction1:Intuitive Labeling and 

visualization

Home Restaurant Menu

Dish detail

Reviews

Specifications Add to cart

Cart info

To check out Submit order

Reminder

Evaluate

*Pages in bold are the main design pages.

Home Restaurant Menu

Dish detail

Reviews

Specifications Add to cart

Cart info

To check out Submit order

Reminder

Evaluate

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Cuisine Flavor Portion tags

Fast

&


good

Daily 

discounts

Healthy

&


hygienic

Diverse

&


delicious

Home & restaurant Search recommendationTag-recommendation

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

Cuisine

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Recommendation

Sichuan ShandongFujian

Anhui

Zhejiang

Cantonese

Jiangsu

Hunan

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Recommendation

Spiciness  BeefFlavor PorkChickenBrand

Pineapple Fish

Burger

� Use  search bar to find foo�

� can also select tags to filter by 

flavor, portion, ingredients

� Choose tag about cuisine/

flavor/portion type+

� choose which cuisine they 

want to get recommendation

Lo-fi Prototype
Concept direction 1: Intuitive



Lo-fi Prototype
Concept direction 1: Intuitive

Filters for Taste seekers Filters for Healthy eaters Filters for Hungry eaters Filters for Everyday dinners

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

Healthy and hygienic

Chain brand

One serving

Quality combo

5 star

Preferred merchants

4 star + 4 star

Small Medium Large

Meat Vegetables SoupStaple

Nutritional combination

Merchant score

Portion size

Merchant features

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Recommendation

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

Fast and good

Within 30 mins

Within 1km

40 mins 50 mins 60 mins

2km 3km 5km

Distance

Speed

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Most recently ordered restaurants

Recommendation

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

Daily discount

¥10+

Coupon available

¥10-20

¥0

¥20+ ¥30+ ¥40+ ¥50+

¥50+¥20-30 ¥30-40 ¥40-50

¥0-2 ¥5-10 ¥10+¥2-5

New store discount Other discount

Price per person

Delivery fee

Merchant promotions

Starting price

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Recommendation

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

Diverse and delicious

Sweet

One serving

Sichuan Shandong

Korean

Sour

French

5 star

Salty

4 star + 4 star

Small Medium Large

Fujian

Anhui

Japanese

Umami

Spanish

Zhejiang

Cantonese

Indian

Spicy

Italian

Jiangsu

Hunan

Thai food

Bitter

Cuisine

National dish

Merchant score

Portion size

Flavor

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Reset Complete

Recommendation

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Cuisine Flavor Portion tags

Fast

&


good

Daily 

discounts

Healthy

&


hygienic

Diverse

&


delicious

Home & restaurant

û Design for 4 different personaö

û Each persona have their priority needö

û these 4 filters help users quickly find the meal fits 

their needs, so that decrease the possibility 

producing leftover & FDW due to  unsuitable 

portion & taste

û Only show this type of 

personas’ needs�

û Auto-select possible tags 

as defaul�

û can also choose other tags

û Other than 

recommendations, add most 

recently ordered restaurants 

for hungry eaterö

û help fastest and easiest to 

order takeout, avoid getting 

bogged down in too many 

choices

Lo-fi Prototype
Concept direction 1: Intuitive

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Cuisine Flavor Portion tags

Fast

&


good

Daily 

discounts

Healthy

&


hygienic

Diverse

&


delicious

Home & restaurant Restaurant-Menu Dish detail Dish review Specification

û Use different colored borders 

and small icons to distinguish 

the restaurant’s taste�

û Tags on the right show more 

info about portion and taste

û Use emoji to express the flavor in 

detai×

û lower the threshold to understané

û balance the visual (abstract color 

blocks/characters) and text 

(boring charts)

û Use emoji to express the flavor in 

detai×

û lower the threshold to understané

û balance the visual (abstract color 

blocks/characters) and text 

(boring charts)

û Show the most important info in 

tags, such as spiciness, what food 

need to be noticed, portion and 

taste

û Use colors and icons to display 

preference for flavors on the 

user's avatar, and tags indicate 

food intake.

Home Orders Profile

Monthly sale 2000+

Restaurant name
4.9

Banner

tag tag tag tag tag

Order Evaluation Merchant

Recommend

Chef's 
special

Staple food 
rice

Soup 
beverages

Seasonal 
vegetables

Home-style 
stir-fry

Side dish 
snacks

Quality 
Combo

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Home Orders Profile

Dish name Monthly sale 2000+

Flavor tag Portion tag

1Savory Contains green onions

avoid tag Spicy tag

Detailed description Reviews

Ingredients

Flavor

Tomatoes, Eggs 

1 , 250g, one serving, mediumPortion size

Sweet

Sour

Spicy

Salty

Bitter

Umami

Home-cooking

Specification

Home Orders Profile

Dish name Monthly sale 2000+

Flavor tag Portion tag

1Savory Contains green onions

avoid tag Spicy tag

Detailed description Reviews

Ingredients

Flavor

Tomatoes, Eggs 

1 , 250g, one serving, mediumPortion size

Sweet

Sour

Spicy

Salty

Bitter

Umami

Home-cooking

+ Add to chart

Dish name

Very small (0.5 ≈125g) Small (0.7 ≈180g)

No spicy

No sour

With onion

Without coriander

Without onion

With coriander

Medium (1 ≈250g)

Little spicy

Little sour

Medium spicy

Medium sour

Large(1.3 ≈320g)

Small spicy

Small sour

Very spicy

Very sour️

Super spicy

Super sour️

Portion size

Spiciness

Acidity

Green onion

Coriander

User987654321

Review Review Review Review Review Review 
Review Review Review Review Review 

2024.01.09

Prefer sour food Large portion

Home Orders Profile

Dish name Monthly sale 2000+

Flavor tag Portion tag

1Savory Contains green onions

avoid tag Spicy tag

Detailed description Reviews

Home-cooking

User123456789

Review Review Review Review Review Review 
Review Review Review Review Review 

2024.01.18

Prefer spicy food Medium portion

Lo-fi Prototype
Concept direction 1: Intuitive

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Cuisine Flavor Portion tags

Fast

&


good

Daily 

discounts

Healthy

&


hygienic

Diverse

&


delicious

Home & restaurant Orders Evaluate

Home Orders Profile

Orders

All orders Waiting for evaluation

tagJapanese

Restaurant name

Dish name Dish name
Evaluate

Order again

tagJapanese

Restaurant name

Dish name Dish name
Order again

tagJapanese

Restaurant name

Dish name Dish name
Order again

Add your review here...

Restaurant name
Japanese tag

Are you satisfied with 
the merchant/dishes?

Overall

Very 
dissatisfied

Very small

Very 
dissatisfied

Dissatisfied

Small

Dissatisfied

So so

Medium

So so

Very 
satisfied

Very large

Very 
satisfied

Satisfied

Large

Satisfied

Taste

Portion

Package

Home Orders Profile

Evaluation

Rider12345

Today 11:45 arrived

Are you satisfied with 
the deliveryman?

Calibrate time

Not satisfied Satisfy

û View all orderö

û Quickly order agai�

û Evaluate orders û Evaluate deliveryman

û Evaluate merchant & disÆ

û Use stat  to review---Overall 

-Merchan�

û Use sliders to review---Taste, 

portion and package

û The review will reflect on both 

merchant’s tags---flavor, 

portion size, and consumer’s 

tags--Prefer flavor/food intake...



4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Cuisine Flavor Portion tags

Fast

&


good

Daily 

discounts

Healthy

&


hygienic

Diverse

&


delicious

Home & restaurant

Color box + type icon

Variations

colorful tag(Show cuisine/type/flavor/portion size)

Multi-color fusion color box + flavor text icon

Two-color color box + flavor icon

Shape color box + abstract flavor icon

Restaurant visual & tags
Concept direction 1: Intuitive

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese bento SweetSalty

1Medium portion

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese bento SweetSalty

1Medium portionSpicy

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese bento SweetSour

1Medium portion

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese bento SweetSour

1Medium portion

Menu-dish visual & tags
Concept direction 1: Intuitive

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Cuisine Flavor Portion tags

Fast

&


good

Daily 

discounts

Healthy

&


hygienic

Diverse

&


delicious

Home & restaurant Restaurant-Menu

Home Orders Profile

Monthly sale 2000+

Restaurant name
4.9

Banner

tag tag tag tag tag

Order Evaluation Merchant

Recommend

Chef's 
special

Staple food 
rice

Soup 
beverages

Seasonal 
vegetables

Home-style 
stir-fry

Side dish 
snacks

Quality 
Combo

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Sweet Small portion

contain onion0.7

color box+tags(flavor/portion/notice)

text g combine
Analogy to 

tennis  or 

apple  or?

Very small

Medium portion

Small portion

Large portion

0.5

1

0.7

1.3

125g

250g

180g

320g

Very small (0.5 ≈125g)

Small (0.7 ≈180g)

Medium (1 ≈250g)

Large(1.3 ≈320g)

Portion tags variations

Restaurant-Menu

Home Orders Profile

Monthly sale 2000+

Restaurant name
4.9

Banner

tag tag tag tag tag

Order Evaluation Merchant

Recommend

Chef's 
special

Staple food 
rice

Soup 
beverages

Seasonal 
vegetables

Home-style 
stir-fry

Side dish 
snacks

Quality 
Combo

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Monthly sale 59

Dish name ¥ 23

Flavor tag

tagtag

Dish description
Concept direction 1: Intuitive

Dish detail

Home Orders Profile

Dish name Monthly sale 2000+

Flavor tag Portion tag

1Savory Contains green onions

avoid tag Spicy tag

Detailed description Reviews

Ingredients

Flavor

Tomatoes, Eggs 

1 , 250g, one serving, mediumPortion size

Sweet

Sour

Spicy

Salty

Bitter

Umami

Home-cooking

Specification

Important tags about portion&taste&notice

Emoji gragh

Hexagon chart

Flavor

Sweet

Sour

Spicy

Salty

Bitter

Umami

Flavor visual variations

Flavor

Sweet

Sour 

Bitter

Spicy

Salty

Umami

Flavor

SweetSourSpicy Salty Bitter Umami

abstract character



In order to test specific design points and to select or combine conceptual directions, low-

fidelity prototypes as well as simple interactivity were produced on Figma.

Appendix 7.2: 


Low-fidelity prototype-concept 2

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

4.9
Minimum ¥20 Delivery ¥1 35min 3.8km

Per person ¥25

Restaurant name

Japanese

Home Orders Profile

SearchSearch menu, restaurant or etc

Your location

Your ai assistant

I am **

Find most suitable lunch for you!

Let’s try, I can help you:

Filter the food you want.

Compare your tangled options~ 

Home & AI search

Prompt AI can assist


Have goals - choose the meal you want


Very confused - help you compare options


No goals - find the flavors and portion sizes that suit you

 AI assistant 入口

Ai assistant entrance
Concept direction 2: Conscious

Home Search Questions
Recommendations


Why&how

Compared


Why&how

 Final choice


（restaurant&dish）

To check out

 Remarks

Submit orderEvaluateProfile

Your ai assistant

I am **

Find most suitable lunch for you!

Let’s try, I can help you:

Filter the food you want.

Compare your tangled options~ 

Questionnaire
Concept direction 2: Conscious

Check guide, let 

me customize 

meals for you, 

save food and live 

green.

Home Orders Profile

Your location

Top rated ***

e.g. speed/coupon

e.g. category/flavor

e.g. combo/1 person

Taste questions

Portion questions

Need questions

questions

Ask your questions

Find most suitable 

meal for you!

Portion and taste 

guide

AI search

Top rated ***

e.g. speed/coupon

e.g. category/flavor

e.g. combo/1 person

Taste questions

Portion questions

Need questions

questions

Find most suitable 

meal for you!

Check guide, let 

me customize 

meals for you, 

save food and live 

green.

Portion and taste 

guide

recommend questions---

taste/portion/other needs/

top rated...

guide-little questionnaire-

portion& taste preference

guide content
�� Choose your usual food 

intake: very small/small/

medium/large/very large

.� Choose your favorite flavor: sweet, 

sour, spicy, salty and umami

B� diet-avoid/spicyness... ^� The most important needs when 

ordering food: delivery speed, price, 

nutrition, portion size, taste...

4. Choose your favorite type: light 

food/Sichuan cuisine/burger/

pizza/Chinese simple meal...

Reference: Usually eat a portion of 180g 

of staple rice - too much/just enough/

too little



Recommendation
Concept direction 2: Conscious

Recommendations

Home Orders Profile

Recommendation 1

Recommendation 3

Recommendation 2

Recommendation 4

Recommending reason:

�y Recommended for your small appetite, 

smaller portions, lower carbon. 

�y Recommended based on your preference 

for sweet and sour flavors. Tasty and no 

waste. 

uy Recommended based on other need-spee�

uy Recommended based on other need-

nutrition

Compare

Recommendation 1

v.s.

Recommendation 4

Recommending reason:

Portion size of 1 is more suitable for you with 

small appetites.



Taste of 2 is more in line with your usual 

choice.

Small portion

Sweet Sour

Price

Burger

Home Orders Profile

Recommending reason:

�y Recommended for your small appetite, 

smaller portions, lower carbon. 

�y Recommended based on your preference 

for sweet and sour flavors. Tasty and no 

waste. 

uy Recommended based on other need-spee�

uy Recommended based on other need-

nutrition

Recommendation results & 

reasons for 

recommendation

Compare 

recommended 

results (compare 

portion, flavor, etc.)

After selecting a meal, notes such as 

portion size, taste, taboos, etc. will be 

automatically filled in.

Quick tip: Choose the right portion sizes and 

flavors for lower carbs and less waste.

Orders ProfileHome

Portion preference 

(Small portion)

Flavor preference 

(Sweet& sour)

Favorite food 

(Fried chicken/...)

Diet 


(Avoid coriander)

Profile

Profile
Concept direction 2: Conscious

Profile

Preference-portion/flavor/

favorite/avoid/demend ¾ Ai automatically updates the profile based 

on the latest order, or it can be updated 

manually§

¾ Quick recommendations directly from profile

monthly reporØ

¾ Most visited restaurants 

(frequency, proportionÂ

¾ The most ordered dishes (reasons 

why you may like itÂ

¾ Recent changes in taste and food 

intake...

Portion preference 

(Small portion)

Flavor preference 

(Sweet& sour)

Favorite food 

(Fried chicken/...)

Diet 


(Avoid coriander)

Demend 


(Healthy&fast)

Concept direction
Intuitive v.s. Conscious

¾ Combine idea（AI assist & 

Personal profileu

¾ AI assists consumers better 

understand their needs, so 

that to choose meal with 

suitable portion and tastj

¾ shorten the original journey, 

so that giving more space for 

understanding needs

Direction2:Conscious

AI assistant Personal 
profile

Home Search Questions
Recommendations


Why&how

Compared


Why&how

 Final choice


（restaurant&dish）

To check out

 Remarks

Submit orderEvaluateProfile



In the lofi test, in order to make participants more involved, personas and scene stories 

were set up. A questionnaire was set up through criteria to test whether the two concepts 

achieved the design goals.

Appendix 7.3: 


Low-fidelity testing storyboard & 

questionnaire

Questionnaire-concept 1

Questionnaire-concept 2

https://www.wjx.cn/vm/OJnPqa5.aspx?v=57#
https://www.wjx.cn/vm/rXbbE4r.aspx?v=22#

