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Revitalizing the Mall for an Elderly-Friendly

Community and Social Unity
Kristen Delis | 4669576 | AR3AH105 Graduation Studio | The Modern Mall | Adapting 20th Century Heritage



VICTOR GRUEN o

‘Father of the mall’

Designer.
Architect.
Hustler.

Dreamer.
Mall Maker.

Victor Gruen
Creator of the Modern Shopping Mall

1903 - 1980

secretkings.net | @secretkings




Designer.
Architect.
Hustler.

Dreamer.
Mall Maker.

Victor Gruen
Creator of the Modern Shopping Mall

1903 - 1980

secretkings.net | @secretkings
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By 1943 the idea that a shoppmg center mlght serve as both a retail
facility and a social center was very popular




THE SHOPPING MALL 4755

What is the future of the
shopping mall?

v

What are important changes in society
that will shape our future?



THE ELDERLY o

Grey Pressure

Number of people aged 65+ compared to the number of 20 to 65-year-olds.
%
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CBS, (2022) Ouderen, https://www.cbs.nl/nl-nl/visualisaties/dashboard-bevolking/leeftijd/ouderen
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RESEARCH

-

o

RESEARCH QUESTION ‘

How can the needs of the growing elderly
population in the Netherlands influence the
design of post-war shopping malls and their

neighbourhoods?

o

AGEING

- Literature

review

- Interviews

)

NEEDS

- Literature
review

- Case study

- Interviews

o

\

~

DESIGN

|

Community
Diversity

Accessibility

/ CONCLUSIONS

)

/
FINDINGS — ANALYSIS
o /
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RESEARCH

SUPPORT SYSTEM
CULTURES WALKING

SOCIALACTIVITIES PASSAGE SIZE

SAFETY
SHOPS SIZE AGE OF PEOPLE

‘ '

ACCESSIBILITY

GRILLES
NHOHBOURHOOD
SEATING HOUSING
WAYFINDING  pAVEMENT
ACTIVITIES ELEVATORS
hooon ESCALATORS

OUTDOOR
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RESEARCH THROUGH DESIGN 11/55

Values of the mall Concept of Hofjes
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By 1943 the ide that a shoppmg center mlght serve as both F ,
alsocial centerJwas very popular. [ ] [ - - -

Research

SUPPORT SYSTEM
CULTURES WALKING
SOCIAL ACTIVITIES PASSAGE SIZE
BT e i, ¢ Er moet iets gedaan worden om c}e gemeenschaps-
SHOPS AGE OF PEOPLE R € ol e R Ry il G
S|ZE ‘ . o o het leven weer mogelijk te maken, en om de

‘levensomstandigheden voor allen op hoger peil te

brengen. Wij mogen verder afglijden naar de

chaos niet toestaan!

Daarom moet de samenleving geleed worden en

iedere sociale eenheid de voorzieningen geven die

er in thuis horen.

Om het gezin en de woning heen moeten duidelijk

7 e zich aftekenen: de buurt, de wijk en de stad. Stad
P A o | en land, land en wereld zijn dan ook nog onderling

\ by 200 ~ verbonden. Maar het zijn vooral de buurt en de

ACCESSIBILITY

wijk, waar wij nid aandacht aan moeten

‘ﬂ

NEIGHBOURHOOD

f ‘ geven,
GRILLES ot Uu : omdat dit eenheden zijn van menselijk formaat,
u iy - ' die de enkeling kan overzien en waarin. hij als

mens een rol kan spelen.

SEATING HOUSING
WAYFINDING PAVEMENT
ACTIVITIES ELEVATORS
INDOOR ESCALATORS
OUTDOOR




RESEARCH THROUGH DESIGN

WIJKGEDACHTE

Er moet iets gedaan worden om de gemeenschaps-
zin en het contact tussen overheid en burgerij te
bevorderen, om het inzicht in de problemen van
het leven weer mogelijk te maken, en om de

levensomstandigheden voor allen op hoger peil te

brengen. Wij mogen verder afglijden naar de
chaos niet toestaan!

Daarom moet de samenleving geleed worden en
iedere sociale eenheid de voorzieningen geven die
er in thuis horen.

Om het gezin en de woning heen moeten duidelijk
zich aftekenen: de buurt, de wijk en de stad. Stad
en land, land en wereld zijn dan ook nog onderling
verbonden. Maar het zijn vooral de buurt en de
wijk, waar wij ni aandacht aan moeten geven,
omdat dit eenheden zijn van menselijk formaat,
die de enkeling kan overzien en waarin. hij als
mens een rol kan spelen. -
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HOFJES
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AIM

SUPPORT SYSTEM
CULTURES WALKING = i g Er moct iess geduan worden om de gemeenschaps-
: e s e ey
¢
SOCIALACTIVITIES PASSAGE SIZE 1 et leven weer mogelijk te maken, en om de
I ‘ levensomstandigheden voor allen op hoger peil te
B : brengen. Wij mogen verder afglijden naar de

AGE OF PEOPLE SAFETY / \ - b, en Wij mo .
. *% T4 Daarom. moet de samenleving geleed worden en [l
: I L

SHOPS
\ S\Z\E / \ | iedere sociale cenheid de voorzieningen geven die

er in thuis horen.
ACCESSIBILITY

Om het gezin en de woning heen moeten duidelijk

zich aftekenen: de buurt, de wijk en de stad. Stad

en land, land en wereld zijn dan ook nog onderling
| verbonden. Maar het zijn vooral de buurt en de

wijk, waar wij ni aandacht aan moeten geven,

omdat dit eenheden zijn van memeh)k fonnn:,

die de enkeling kan overzien en waarin. hij als

. \ \ ) ﬂ Y \ mens een rol kan spelen.
By 1943 the idea that a shoppmg cent as both @ GRILLES
facility and a(social center Jwas very / NEIGHBOURHOOD J
SEATING HOUSING
WAYFINDING PAVEMENT
ACTIVITIES ELEVATORS

INDOOR ESCALATORS
OUTDOOR

The aim is to;

Design a neighbourhood that stimulates people to
become a cohesive community, which helps to take
care of each other.
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SITE LOCATION
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VALUES OF LEYWEG 1855

The neighbourhood Sightlines Public transport (2)
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MASTERPLAN O @ o

The heart

Neighbourhood

Green border
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MASTERPLAN
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Current plan



PROGRAM

Distribution and
shopping centre

28 /55

Tuesday and satur- Open activity space
day market

Distribution and
shopping centre

Om 10m



PROGRAM o

Cafe with roof-
top access




PROGRAM o

Children
daycare




PROGRAM o

Community Community
cafe centre

Om 10m
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PROGRAM
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FLOORPLANS
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Rooftop  1:200 A
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COMMUNITY CENTRE

FACADE AND SECTION

37/55

South- west facade 1:200
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COMMUNITY CENTRE 38/55

FACADE AND RAMP




COMMUNITY CENTRE AND LIVING 39,55
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FLOORPLANS
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COMMUNITY LIVING

FLOORPLANS

Third floor
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FLOORPLANS
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FLOORPLANS
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FLOORPLANS
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1:20 FACADE DETAIL NEW

COMMUNITY LIVING
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COMMUNITY LIVING

1:5 DETAIL
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COMMUNITY LIVING

CLIMATE SCHEME

ul”lml

U

Ventilation Heating

JABARRARN




URBAN CLIMATE STRATEGIES 52,55

. Water Storage
. Water Buffer

. Green not included
into calculation

K

%,

M,

Heavy Rainfall;
50 ml water and Area of 25000m?
1250m?* water storage needed

7,
%,
o
So

W%&

Water storage and buffer;

- Under Ramp, 310
- - - Planters, 308
- Square V&D, 143
- Square HEMA, 446
- Green roof (401/m?) 43

Total; 1250

N N N N N

3 33333




VICTOR GRUEN o

Gruen confessed that he was sorely disaE-
pointed in his retail successes. His shopping centers had two major
flaws. “The ugliness and discomfort of the land-wasting seas of park-
ing,” Gruen said, scarred the landscape. And shopping centers focused

Designer. too much on retailing and left out other community functions.!3
Architect.

Hustler. N o

Dreamer. | - Hli VEI‘dl“Ct was unforgwmg. With “a tremendous
increase in numbers” and “the shopping centre concept all over the

Mall Maker. world,” “a tragic downgrading of quality” had occurred. His original

victor “environmental and humane ideas,” he claimed, “were not only not

Creator ofithe Modern Shopping Mall improved upon—they were completely forgotten.”

1903 - 1980

secretkings.net | @secretkings

Hardwick, J. M. (2004) Mall Maker; Victor Gruen, Architect of an American Dream. University of Pennsylvania Press



“l would love to live in these dwellings, but ’m too old to move now*
“It is very beautiful and hopefully it will attract more people®
“It is good that there will be more space for the youth to do stuff”
“l love a place like a library where | can read a newspaper®

“This would bring back the ‘gezelligheidin the neighbourhood*



THANK YOU FOR LISTENING

Kristen Delis | 4669576 | K.K.Delis@student.tudelft.nl AR3AH105 Graduation Studio | The Modern Mall | Adapting 20th Century Heritage | P5 presentation




RESEARCH

SOURCES

AGEING
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SHOPPINGMAIL

Carstens, D. Y. (1993)
Site planning and design for the
elderly, Issues, guidelines, and
Alternatives.

White, R., Toohey, J., Asquith, N.,
(2015)
Seniors in shopping centres.

ABNAMBRO, (2022)

De consument van morgen,
onderzoek naar toekomstig
koopgedrag in een vergrijzende
samenleving
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RESEARCH

QUESTIONS

Before

1.How doesageinginfluence people?

2.What are the needs of the elderly
in a neighbourhood shopping mall
and its surroundings?

3.Which ofthe needsoftheelderly
are currently implemented in the
neighbourhood shopping mall?

How will the needs of the growing" population of elderly inThe
Netherlandsinfluence the design of the Eost-warshoeeing mall

and the value it has for the neighbourhood?

4. What is the value of the post-war shopping mall for

the neighbourhood?

Al

2.Whataretheneedsoftheelderly
inaneighbourhood shopping mall
and its surroundings?

1. How does the process of
ageing impact individuals?

How will the needs of the growing elderly population in the

Netherlands influence the design of post-war shopping malls

and their neighbourhoods?

57/55



RESEARCH o

METHODOLOGY

Qiterature study Output; List of elements that are affected by ageing

Sub-question; How does 5
ageing influence people?

(nterviews Output; List of elements that are affected by ageing

Sub-question, What are Qiterature study Output; Knowledge base for the interviews
the needs of the elderly
in a neighbourhood |—) @ase study Output; Ways architects design for elderly
shopping mall and its
surroundings? @terviews Output; List of needs of the elderly

NI NN N N

Sub-question; Which of the

needs of the elderly are (nterviews Output; List of implemented needs >
currently implemented | —)

in the neighbourhood <Case study Output; Diagrams and drawings of implemented needs >
shopping mall?

Sub-question; What are Qlterature study Output; Value map

the values of the
post-war shopping mall
for the neighbourhood?

—> @rchival research Output; Value map

NP NN

(nterviews Output; Value map




RECAP OF RESEARCH

Mobility

Audiologists
Baby & Child
Hardware stores
Gift

Women's fashion
Pet stores
Electronics
Bicycles

Men's fashion
Office supplies
Reading materials
Fashion accessories
Underwear
Optics

Outdoor
Perfumery
Personal care

Shoes

Al

I | e

— o Sleep

Specialty stores
Toys & games

Sport

Supermarkets
Telecommunications
Garden

Department store

Home/living

Bron: Q&A juli 2022

-25%

-46%
-10%

-23%

-9%

-3%

L44%

-61%

Looking at the categories below, do you expect to make fewer, the same number,
or more purchases in these categories in 10 years compared to now? (% is saldo)

| 1%

o

-60 -50 -40 -30 -20 -10 0 10 20

Shopping habits



RECAP OF RESEARCH

INTERVIEWS

Bogaard

accessibility
atmosphere
bikes
cheap
coffee
cultural functions
current state
elevator
food/eating
future plans
green
housing
indoor
moving
neighbourhood
nothing
orientation
original state
outdoor
practical functions

quality

safety

senses
shops
sitting
social

social functions

terraces

needs

- A A A O 22 O N O O W N W

N W ~T00 -~ O ~ O O

- O =~ NN N »®

-~ O O -~ B W O OO O N O ~ ODNMNMNODN A WO OO -~ ~ OO0 N
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negative positive

Wants
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Leyweg

accessibility
athmosphere
bikes
cheap
coffee
contrast
cultural functions
current state
elevator
escalator
food/eating
green
housing
indoor
liveliness
market
middle part
moving
neighbourhood
orientation
original state
outdoor

pasage

practical functions

public transport
quality
safety
senses
shops
sitting
social

social functions

terraces

needs

N O O =~ W =~ DN O O O O =~ O NDNN
Nwoo—\cpom—xcn—\-hommomwwmlooocnm
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o A W -~ DN

negative positive
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Wants

= W NN =~ N B =~ B O WOW & O
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N W W O
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RECAP OF RESEARCH 61/55

CASE STUDY

WIJK ALS [T]HUIS MICHI-NOEKI

500 | 00

mal RO 06

who cares

Ontwerpprijsvraag voor nieuwe
vormen van wonen, zorg en ondersteunlng

www.prijsvraagwhocares.nl Figure 11, Michi-Noekie, (Vollmer+partners, 2023)

BLOEMKOOLBURENBOND CARE2SHARE

Figure 13, De Hofjes van Carnisse, (Dutch Urban Solutions, Figure 9, CareZshare, (Polyfern, 2023)
2023)

Figure 12, Bloemkoolburenbond, (Bureau Sla, 2023%)
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STRUCTURE PRINCIPLE

Community housing

Community centre
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STRUCTURE PRINCIPLE
Community housing

Community centre
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