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growth of video content

young people buying art

need for personalisation, identification

the online marketspace

normalization of coaching

knowledge society (open sourcing)

SLOMO / Face-to-face relationship the network society

comeback of books

data design

behaviour shaping art

growth in the middle sector of art works

emergence of creative services

infotainment

art academies professionals young makers

young makers makers platform contributors

makers makers art lovers and buyers

art investorsart lovers and buyers

academy hall or entry Maker making cards app developer 

postal service library or academy classroom gallery database 

library or gallery space 

marketing campaign 

(deep dive) traject development 

experts informational content 

maker stories 

publisher 

BUILDING THE COMMUNITY BUILDING THE PLATFORM BUILDING THE NEW ART PERSPECTIVE

Public Spaces (Libraries)

Art academies

dutch design week

TEDx

dutch design week

de makers podcast

government the cultural sector

flat rate modelproduct as a service

product as a serviceproduct as a service

flat rate model

direct selling 

partnership

from push to pull

crowdfunding

freemium

shared expertise growth pricing modelmonetization of data

revenue sharing model

royalty system

product as a service

shared expertise

subscription

partnership

partnershipfreemium

makerting gallery

professionals galleries

the subsidy

goal determination

plan of attack

communication plan

pr folder

the deep dive

brand check up

bloommodel

mission & vision

marketing plan

communication plan

plan of attack

the starter

mission & vision

why?

bloommodel

goalsetting

marketing plan

communication plan

10:30 AM

Subscribe

get in contact with galleries and 
other makers

become a part of the gallery

make use of the phone power 
hours

free entrance to meet-ups

subscription to one of the maker 
manieren trajects

premiumfree

get in contact with other makers

discount to meet-ups

discount to one of the maker 
manieren trajects 

€120,- a year

€10,- subscription fee

10:30 AM 85%

Daily

85%

10:30 AM 85%

Gallery

10:30 AM 85%

Webshop

the subsidy

goal determination

plan of attack

communication plan

pr folder

the deep dive

brand check up

bloommodel

mission & vision

marketing plan

communication plan

plan of attack

the starter

mission & vision

why?

bloommodel

goalsetting

marketing plan

communication plan

strippenkaart makerklas

makermanieren

10:30 AM 85%

Connections

Learn more

MARKETING FOR MAKERS

THE MAKER PLATFORM
POWERED BY MAKERTING

I KNOW WHY
I AM AN ARTIST

THIS MEANS 
SUCCES TO ME

THIS IS MY GOAL FIRST 
YEAR AFTER GRADUATION

I KNOW HOW TO TAKE 
THE FIRST STEP

THIS IS HOW MY 
PERFECT DAY LOOKS LIKE

I KNOW WHO I 
AM AS AN ARTIST

Creating a 
marketing 

embracing maker 
society to act as 

leaders in the 
transformation of 

the art world 

feel in control of money

getting triggered to perform marketing aspects

sharing struggles with others

meet other makers

be myself

show who I am as a maker

explore new fields try before you buy use the learned knowledge

pay per use

learn from other makers

professional knowledge and support

overcome marketing awkwardness

learn in a community

easy acces to marketing tools create a bigger audience as a makerfeeling not alone

easy acces to galleries

try before you buy

crowdfunding the build of the platform, 
offering contributors a premium account.
A growth pricing model by hightening the 
premium price every 6 months for lock-in

showing makers what they can expect to 
gain from the maker klas for a fixed price.
making marketing manageable and a 
shared subject 

let makers get to know marketing
and the small victories it can offer.
partner up with dutch design week
and art academies   

makers experience marketing
together to take away the 
negativity. make use of the 
data produced by the slider  

making marketing
affordable and
 ‘’on-demand’’

collaboration between makers and 
makerting to exploit the benefits 
of marketing. sharing the revenue 
among the makers that contribute

a gallery based on royalties on a 
maker. makerting receives a fixed 
percentage on these royalties.


