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GENERAL INFORMATION

Introduction

•	 These guidelines should be used for all communications at 
network, EU, programme and international levels.

•	 Communications on local level may be slightly different from 
these guidelines, with the exception of the EU,  and REPAiR 
logos.

Language

•	 All communication at network, EU, international and 
programme levels: British English

•	 All communication at local and national level: English; local 
language is allowed too.

Communication output

•	 Documents should be delivered in an adaptable format to 
facilitate further translation in other languages according to 
specific needs.

•	 For all communication and project deliverables an internal 
and external audience will be kept in mind. All the materials 
and graphic information will be presented in an attractive and 
comprehensible form.

•	 Electronic printable formats (PDF) will be preferred to paper 
communication to reduce the environmental impact and 
facilitate dissemination and printing in accordance with the 
recipient’s needs. The aim is to avoid printed materials as much 
as possible.  Nevertheless, some communication outputs (e.g. 
Final Conference proceedings)  will be in print to emphasize 
the importance of the research findings. This can represent 
an important important communication tools to continue the 
debate of REPAiR themes at the European level.

1|  Info

This document is subject to change. Please verify that you have the 
latest version available.
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LOGO & TAGLINE
2 |  Logo 
&Tagline

Logo

The REPAiR logo is inscribed in a circle and consists of three main 
elements: the green circle as a background, the acronim REPAiR 
and the “s” form that reminds to the concept of circularity and 
infinite reiterations that are in line with the general idea of the 
geodesign framework on which this project is built. In addition 
there are other elements that compose the background of the 
logo, reminding the ideas of: closed loops, regeneration, reparation 
and time. The main colour is green to emphasize the ideas of green 
economies towards REPAiR is going. 

The logo is available in two versions: one in colour, one in black and 
white. Each of these versions must be use according to the specific 
cases. The colour version is intended for use on its own (without 
any other logos), when a stronger logo-presence is needed, mainly 
on cover pages, and on white pages/background. The black and 
white version is used in printed black and white documents and in 
digital presentations when the backgroundd colour is black.
The REPAiR logo must always appear together with the EU logo.*
The logo is available both with and without the tagline.

Tagline**

Under no circumstance may the spelling of the tagline be changed: 
no adding or changing words or punctuation. Always write: 
‘REPAiR - REsource Management in Peri-urban Areas’.

* REPAiR and EC logos need 
to appear on ALL materials/
outputs/publications produced 
by your partner. Logos should 
be included “wherever possible”. 
Sometimes this is not possible 
such as in certain publications 
where there is no space 
for logo. In those case the 
acknowledgement text should 
always be included.

**REPAiR as an acronym was 
chosen, as it asks for action. This 
is reflected in the approach of 
the project , which focuses on 
the improvement of resource 
management with strong 
local and regional focus and 
involvement of stakeholders 
from the private and public 
sector. The title includes 
the term resource and not 
waste in order to support our 
understanding of waste as a 
resource
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LOGO | Composition 
and spacing
REPAiR logo is composed by several elements that are to be used 
as a whole, without exception. The proportion and the position 
of these elements is not to be modified under any circumstance. 
The logo exists in a coloured version (3 main colours) and a 
monochrome version (black-on-white or white-on-dark).

It is strongly recommended to leave a certain amount of white 
space around the logo. No text or graphics should be present in 
this area. The extension of the white spaces has the same length 
and width as indicated by the letter ‘a’.

PAiRRE

PAiRRE

Composition

Logo

Colour version

Margins and white spaces

a
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LOGO | Composition 
and spacing
REPAiR logo is composed by several elements that are to be used 
as a whole, without exception. The proportion and the position 
of these elements is not to be modified under any circumstance. 
The logo exist in a coloured version (3 main colours) and a 
monochrome version (black-on-white or white-on-dark).

It is strongly recommended to leave a certain amount of white 
space around the logo. No text or graphics should be present in 
this area. The extension of the white spaces has the same length 
and width as indicated by the letter ‘a’.

PAiRRE

PAiRRE

Composition

Logo

Black & White version

Margins and white spaces

a
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LOGO | Versions

Colour on white background
(for screen and print)

•	 For use on cover pages (as an eye catcher), but 
also in the margins of documents if needed.

•	 This version of the logo can be used in the first 
and the last slide of presentations; it is not for 
content slides.

•	 For use on slides with bright/white text on 
black background

•	 Always make sure to use black as background 
colour, when white is not possibe, and to use 
colours from the official palette for the texts.

•	 For use on image slides
•	 Always make sure the contrast between 

background and logo is strong enough to 
guarantee readability.

•	 Not for use on cover pages.
•	 For use in combination with other logos on 

bottom or in margin of document.
•	 For documents ment to be printed in black and 

white.

White on dark background
(for screen and print)

White on image
(for screen/projection)

Black on white background
(or on bright images)

(for screen/projection and print)

PAiRRE

PAiRRE

PAiRRE

PAiRRE

REPAiR logo exists in a coloured version (3 main colours) and 
a monochrome version (black-on-white or white-on-dark).  
Different versions can be used accordingly to the background.
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TAGLINE | Versions

The tagline can be used in different colours depending on the 
background, as for the logo. The tagline is always used as a 
complete phrase on one line.

Colour on white background
(for screen/projection and print)

White on dark background
(for screen/projection)

White on image
(for screen/projection)

Black on white background
(for screen/projection and print)

REPAiR - REsource Management in Peri-urban Areas

REPAiR - REsource Management in Peri-urban AReas

REPAiR - REsource Management in Peri-urban AReas

REPAiR - REsource Management in Peri-urban Areas
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INCORRECT USES

REPAiR logo should be used  consistently in order to be 
immediately recognisable. The logo should always be used 
according to the guidelines described before in this guideline 
document. Below there are a few examples of how the logo should 
NOT be applied.

PAiRRE

PAiRRE

PAiRRE

What NOT to do Do not add shading to the logo

Do not use frames or shapes that could be 
interpreted as being part of the logo

Do not stretch/compress or distort the logo
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COMBINATIONS & LEVELS

The logo and the tagline are the two main elements of the graphic 
identity. Therefore, they should be positioned independently in 
the page or screen. The logo should appear in a more prominent 
position, while the tag line should be placed in a more subtle place, 
as a reminder of the name, and title of the network: as a header or 
footer or even vertically in the margin.
Logo and tag line should not be placed too close together as in 
order to avoid an unfortunate repetition of the ‘REPAiR’ word. 
Whenever possible both the tag line and logo appear on the 
document, but use of only the logo or only the tag line is allowed 
according to the necessity and the structure of the layout.

Follow the correct order of the logos at different levels: PARTNER, 
REPAiR NETWORK, EUROPE, as explained below.

PARTNER , REPAiR NETWORK, EUROPELevels

P PAiRRE
same

size
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LOGO & TAGLINE | Files

For the best graphic quality it is best to use vector-format versions 
of logo and tagline (for example .eps, .pdf). If this is not the case, it 
is possible to use pixel images with a transparent background with 
an extension .tif for print and .png for screen use.
The files provided should be sufficient to apply the graphic identity 
within the guidelines. Below is a complete list of the different files 
available. 
They are all available on the TU Delft Share Point: Click here

A series of files in variety of formats is provided. Files marked with 
RGB are intended for screen use. Files marked CMYK are for print 
documents.

Format and list of files
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MAIN COLOURS | Definitions3| Colour

REPAiR uses seven main colours to identify its identity expression. 
They are: Warm Green, Ginger Red, Cold Green, Light Blue, Dark 
Blue, Violet, Black.

Colour definitions

Warm Green
C: 30 M: 0 Y: 100 K: 0

R: 191 G: 215 B: 48 

Cold Green
C: 75 M: 11 Y: 44 K: 0

R: 43 G: 169 B: 158

Dark Blue
C: 100 M: 100 Y: 0 K: 0

R: 46 G: 49 B: 146 

Ginger Red
C: 0 M: 80 Y: 93 K: 0

R: 241 G: 91  B: 45 

Light Blue
C: 69 M: 16Y: 0 K: 0

R: 49 G: 169 B: 224

Violet
C: 60 M: 100 Y: 0 K: 0
R: 129 G: 41 B: 144

Black
C: 100 M: 100 Y: 100 K: 100

R: 0 G: 0 B: 0
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USE OF COLOUR

REPAiR uses the colour Warm Green as main colour besides Black. 
Nevertheless some other colours have been selected and can be 
used in official deliverables, documents or graphic following the 
instructions below.

The colours Warm Green, Cold Green and Ginger Red can be 
used as accent colour in texts, to highlight titles, quotes or other 
typographical elements.

Black can be used as background for digital presentations (on 
screen or projections only - when white is not possible).

Accent colours choices

Background colour
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TYPEFACES4 | 
Typography 
& spelling

In 2013 – 2014, the family was greatly extended to cover 3000+ 
glyphs per style. The Lato 2.010 family now supports 100+ Latin-​​
based languages, 50+ Cyrillic-​​based languages as well as Greek 
and IPA phonetics. In the process, the metrics and kerning of 
the family have been revised and four additional weights were 
created.

Lato is a sanserif typeface family designed in the Summer 2010 by 
Warsaw-​​based designer Łukasz Dziedzic (“Lato” means “Summer” 
in Polish). In December 2010 the Lato family was published under 
the open-​​source Open Font License by his foundry tyPoland, with 
support from Google.

Weights

Hairline

Light

Regular 

Italic

Bold

Black

Peri - 

Peri-urban areas 

Peri-urban areas 

Peri-urban areas 

Peri-urban areas 

Peri-urban areas 

Peri-urban areas 

urban 
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EXAMPLES/TEMPLATES
PRINT

These templates have the aim to create a consistent and 
recognizable identity both within the consortium and to a 
wider audience.
The following pages contain the most relevant examples in the 
templates category. 
Templates (for Indesign or Office Applications) are available on 
SharePoint. Click here.

5 | 
Examples/
Template | 
Print
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REPORT

Format: A4 (portrait)

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lectus et nul-
la congue, venenatis convallis erat aliquam. Nullam ut eros ut nibh convallis bibendum 
ut sit amet nisl. Etiam sollicitudin suscipit justo, a ullamcorper ante sodales et. Ut hen-
drerit quam in tempor porta. Cum sociis natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Duis eu elementum ante, vel luctus nulla. Vivamus est 
urna, tincidunt sed nisl eu, luctus congue nibh. Phasellus in mi eu libero pellentesque 
dictum non eu tellus. In fi nibus quis felis in consectetur. Phasellus a eleifend orci. In-
teger scelerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh 
ultrices porta vel nec diam. Nullam mattis purus ac purus hendrerit consec-
tetur. Suspendisse potenti. Vestibulum eu arcu in eros euismod lacinia id dic-
tum nibh. Duis venenatis sapien convallis, congue mauris sed, blandit nunc. Vi-
vamus accumsan consequat rutrum. Aliquam blandit tellus quis mattis bibendum.

Nam pretium egestas velit, id imperdiet purus. In ultrices maximus porta. Sed in-
terdum ac nibh convallis tristique. Aliquam erat volutpat. Nulla tellus lacus, po-
suere vitae nunc a, porttitor imperdiet ipsum. Nam dignissim velit id nunc tris-
tique, in mollis sapien vestibulum. Praesent fermentum risus condimentum 
fi nibus placerat. Mauris et tristique sapien. Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit. Mauris lobortis ligula non porta lacinia. Mauris porttitor conval-
lis tortor, sagittis placerat leo euismod a. Donec porttitor lobortis felis, ut dignis-
sim velit eleifend nec. Suspendisse semper elit est, rhoncus tempus mi consequat at.

In euismod eleifend nisi, eu pharetra dui suscipit at. Mauris ut lectus blandit nulla pellen-
tesque sagittis. Aenean eu tortor tincidunt, pharetra lectus vitae, bibendum ante. Mae-
cenas molestie diam faucibus metus mollis dictum. Vivamus placerat, nulla tincidunt 
commodo suscipit, lorem mauris sodales nunc, et faucibus arcu eros pellentesque ipsum. 
Maecenas vitae orci non nibh cursus molestie. Quisque vel dictum arcu, ac egestas lorem.

Aenean euismod placerat felis tincidunt eleifend. Aliquam ultrices elementum nisi, 
non scelerisque leo. Donec vitae enim at felis mollis pretium nec ac lacus. Fusce 
tincidunt erat enim, id aliquet orci vehicula congue. Phasellus ut risus porta, in-
terdum tellus eu, consequat mauris. Ut elit purus, tincidunt sed sagittis quis, vo-
lutpat id justo. Sed pulvinar sem libero, vitae pretium lorem dignissim imperdiet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lec-
tus et nulla congue, venenati s convallis erat aliquam. Nullam ut eros ut nibh 
convallis bibendum ut sit amet nisl. Eti am sollicitudin suscipit justo, a ullam-
corper ante sodales et. Ut hendrerit quam in tempor porta. Cum sociis na-
toque penati bus et magnis dis parturient montes, nascetur ridiculus mus. Duis 
eu elementum ante, vel luctus nulla. Vivamus est urna, ti ncidunt sed nisl eu, 
luctus congue nibh. Phasellus in mi eu libero pellentesque dictum non eu tel-
lus. In fi nibus quis felis in consectetur. Phasellus a eleifend orci. Integer sce-
lerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh 

Title Report
Subtitle RepoRt (dd.mm.yyyy)
how to cite this report:

Grant Agreement No.: 688920 P

Preview First Page Report
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REPORT

Format: A4 (portrait)

Preview Second Page Report

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lectus et nul-
la congue, venenatis convallis erat aliquam. Nullam ut eros ut nibh convallis bibendum 
ut sit amet nisl. Etiam sollicitudin suscipit justo, a ullamcorper ante sodales et. Ut hen-
drerit quam in tempor porta. Cum sociis natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Duis eu elementum ante, vel luctus nulla. Vivamus est 
urna, tincidunt sed nisl eu, luctus congue nibh. Phasellus in mi eu libero pellentesque 
dictum non eu tellus. In fi nibus quis felis in consectetur. Phasellus a eleifend orci. In-
teger scelerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh 
ultrices porta vel nec diam. Nullam mattis purus ac purus hendrerit consec-
tetur. Suspendisse potenti. Vestibulum eu arcu in eros euismod lacinia id dic-
tum nibh. Duis venenatis sapien convallis, congue mauris sed, blandit nunc. Vi-
vamus accumsan consequat rutrum. Aliquam blandit tellus quis mattis bibendum.

Nam pretium egestas velit, id imperdiet purus. In ultrices maximus porta. Sed interdum ac 
nibh convallis tristique. Aliquam erat volutpat. Nulla tellus lacus, posuere vitae nunc a, port-
titor imperdiet ipsum. Nam dignissim velit id nunc tristique, in mollis sapien vestibulum. 
Praesent fermentum risus condimentum fi nibus placerat. Mauris et tristique sapien. Lorem 
ipsum dolor sit amet, consectetur adipiscing elit. Mauris lobortis ligula non porta lacinia. Mau-
ris porttitor convallis tortor, sagittis placerat leo euismod a. Donec porttitor lobortis felis, ut 
dignissim velit eleifend nec. Suspendisse semper elit est, rhoncus tempus mi consequat at.

In euismod eleifend nisi, eu pharetra dui suscipit at. Mauris ut lectus blandit nulla pellen-
tesque sagittis. Aenean eu tortor tincidunt, pharetra lectus vitae, bibendum ante. Mae-
cenas molestie diam faucibus metus mollis dictum. Vivamus placerat, nulla tincidunt 
commodo suscipit, lorem mauris sodales nunc, et faucibus arcu eros pellentesque ipsum. 
Maecenas vitae orci non nibh cursus molestie. Quisque vel dictum arcu, ac egestas lorem.

Aenean euismod placerat felis tincidunt eleifend. Aliquam ultrices elementum nisi, 
non scelerisque leo. Donec vitae enim at felis mollis pretium nec ac lacus. Fusce tin-
cidunt erat enim, id aliquet orci vehicula congue. Phasellus ut risus porta, inter-
dum tellus eu, consequat mauris. Ut elit purus, tincidunt sed sagittis quis, volut-
pat id justo. Sed pulvinar sem libero, vitae pretium lorem dignissim imperdiet.

P



26 | 688920 REPAiR		  Version Final	 31-10-2016	 D8.1 Corporate Identity

REPORT (FIRST PAGE/COVER)

Based on this configuration a template for a Report-document 
can be created with any Office or Design software available. 
The documents are structured according to the guidelines in the 
follwoing pages.

Typography:
Title report:
Lato Light, point size 18, leading 21

Subtitle report:
Lato Bold, point size 12, leading 14

Body copy:
Lato Regular, point size 9.5, leading 13

Report-indication:
Lato Bold, point size 9.5, underlined, small caps

Subject and page numbering:
Lato Regular, point size 8, leading 9.6

Lay-out:
All texts are aligned left, with justification.
Paragraphs can be separated by one blank line.



13 65

13

45

190

254

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lectus et nul-
la congue, venenatis convallis erat aliquam. Nullam ut eros ut nibh convallis bibendum 
ut sit amet nisl. Etiam sollicitudin suscipit justo, a ullamcorper ante sodales et. Ut hen-
drerit quam in tempor porta. Cum sociis natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Duis eu elementum ante, vel luctus nulla. Vivamus est 
urna, tincidunt sed nisl eu, luctus congue nibh. Phasellus in mi eu libero pellentesque 
dictum non eu tellus. In finibus quis felis in consectetur. Phasellus a eleifend orci. In-
teger scelerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh 
ultrices porta vel nec diam. Nullam mattis purus ac purus hendrerit consec-
tetur. Suspendisse potenti. Vestibulum eu arcu in eros euismod lacinia id dic-
tum nibh. Duis venenatis sapien convallis, congue mauris sed, blandit nunc. Vi-
vamus accumsan consequat rutrum. Aliquam blandit tellus quis mattis bibendum.

Nam pretium egestas velit, id imperdiet purus. In ultrices maximus porta. Sed in-
terdum ac nibh convallis tristique. Aliquam erat volutpat. Nulla tellus lacus, po-
suere vitae nunc a, porttitor imperdiet ipsum. Nam dignissim velit id nunc tris-
tique, in mollis sapien vestibulum. Praesent fermentum risus condimentum 
finibus placerat. Mauris et tristique sapien. Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit. Mauris lobortis ligula non porta lacinia. Mauris porttitor conval-
lis tortor, sagittis placerat leo euismod a. Donec porttitor lobortis felis, ut dignis-
sim velit eleifend nec. Suspendisse semper elit est, rhoncus tempus mi consequat at.

In euismod eleifend nisi, eu pharetra dui suscipit at. Mauris ut lectus blandit nulla pellen-
tesque sagittis. Aenean eu tortor tincidunt, pharetra lectus vitae, bibendum ante. Mae-
cenas molestie diam faucibus metus mollis dictum. Vivamus placerat, nulla tincidunt 
commodo suscipit, lorem mauris sodales nunc, et faucibus arcu eros pellentesque ipsum. 
Maecenas vitae orci non nibh cursus molestie. Quisque vel dictum arcu, ac egestas lorem.

Aenean euismod placerat felis tincidunt eleifend. Aliquam ultrices elementum nisi, 
non scelerisque leo. Donec vitae enim at felis mollis pretium nec ac lacus. Fusce 
tincidunt erat enim, id aliquet orci vehicula congue. Phasellus ut risus porta, in-
terdum tellus eu, consequat mauris. Ut elit purus, tincidunt sed sagittis quis, vo-
lutpat id justo. Sed pulvinar sem libero, vitae pretium lorem dignissim imperdiet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lec-
tus et nulla congue, venenatis convallis erat aliquam. Nullam ut eros ut nibh 
convallis bibendum ut sit amet nisl. Etiam sollicitudin suscipit justo, a ullam-
corper ante sodales et. Ut hendrerit quam in tempor porta. Cum sociis na-
toque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Duis 
eu elementum ante, vel luctus nulla. Vivamus est urna, tincidunt sed nisl eu, 
luctus congue nibh. Phasellus in mi eu libero pellentesque dictum non eu tel-
lus. In finibus quis felis in consectetur. Phasellus a eleifend orci. Integer sce-
lerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh 
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lectus et nul-
la congue, venenatis convallis erat aliquam. Nullam ut eros ut nibh convallis bibendum 
ut sit amet nisl. Etiam sollicitudin suscipit justo, a ullamcorper ante sodales et. Ut hen-
drerit quam in tempor porta. Cum sociis natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Duis eu elementum ante, vel luctus nulla. Vivamus est 
urna, tincidunt sed nisl eu, luctus congue nibh. Phasellus in mi eu libero pellentesque 
dictum non eu tellus. In finibus quis felis in consectetur. Phasellus a eleifend orci. In-
teger scelerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh ul-
trices porta vel nec diam. Nullam mattis purus ac purus hendrerit consecte-
tur. Suspendisse potenti. Vestibulum eu arcu in eros euismod lacinia id dictum 
nibh. Duis venenatis sapien convallis, congue mauris sed, blandit nunc. Vivamus 
accumsan consequat rutrum. Aliquam blandit tellus quis mattis bibendum.

Nam pretium egestas velit, id imperdiet purus. In ultrices maximus porta. Sed interdum 
ac nibh convallis tristique. Aliquam erat volutpat. Nulla tellus lacus, posuere vitae nunc a, 
porttitor imperdiet ipsum. Nam dignissim velit id nunc tristique, in mollis sapien vestibulum. 
Praesent fermentum risus condimentum finibus placerat. Mauris et tristique sapien. Lorem 
ipsum dolor sit amet, consectetur adipiscing elit. Mauris lobortis ligula non porta lacinia. Mau-
ris porttitor convallis tortor, sagittis placerat leo euismod a. Donec porttitor lobortis felis, ut 
dignissim velit eleifend nec. Suspendisse semper elit est, rhoncus tempus mi consequat at.

In euismod eleifend nisi, eu pharetra dui suscipit at. Mauris ut lectus blandit nulla pellen-
tesque sagittis. Aenean eu tortor tincidunt, pharetra lectus vitae, bibendum ante. Mae-
cenas molestie diam faucibus metus mollis dictum. Vivamus placerat, nulla tincidunt 
commodo suscipit, lorem mauris sodales nunc, et faucibus arcu eros pellentesque ipsum. 
Maecenas vitae orci non nibh cursus molestie. Quisque vel dictum arcu, ac egestas lorem.

Aenean euismod placerat felis tincidunt eleifend. Aliquam ultrices elementum nisi, 
non scelerisque leo. Donec vitae enim at felis mollis pretium nec ac lacus. Fusce tin-
cidunt erat enim, id aliquet orci vehicula congue. Phasellus ut risus porta, inter-
dum tellus eu, consequat mauris. Ut elit purus, tincidunt sed sagittis quis, volut-
pat id justo. Sed pulvinar sem libero, vitae pretium lorem dignissim imperdiet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sodales lectus et nul-
la congue, venenatis convallis erat aliquam. Nullam ut eros ut nibh convallis bibendum 
ut sit amet nisl. Etiam sollicitudin suscipit justo, a ullamcorper ante sodales et. Ut hen-
drerit quam in tempor porta. Cum sociis natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Duis eu elementum ante, vel luctus nulla. Vivamus est 
urna, tincidunt sed nisl eu, luctus congue nibh. Phasellus in mi eu libero pellentesque 
dictum non eu tellus. In finibus quis felis in consectetur. Phasellus a eleifend orci. In-
teger scelerisque scelerisque cursus. Phasellus at augue sed lectus auctor gravida.

Praesent vel rutrum dolor, et dictum sapien. Maecenas ac sapien sit amet nibh ul-
trices porta vel nec diam. Nullam mattis purus ac purus hendrerit consecte-
tur. Suspendisse potenti. Vestibulum eu arcu in eros euismod lacinia id dictum 
nibh. Duis venenatis sapien convallis, congue mauris sed, blandit nunc. Vivamus 
accumsan consequat rutrum. Aliquam blandit tellus quis mattis bibendum.

Nam pretium egestas velit, id imperdiet purus. In ultrices maximus porta. Sed interdum 
ac nibh convallis tristique. Aliquam erat volutpat. Nulla tellus lacus, posuere vitae nunc a, 
porttitor imperdiet ipsum. Nam dignissim velit id nunc tristique, in mollis sapien vestibulum. 
Praesent fermentum risus condimentum finibus placerat. Mauris et tristique sapien. Lorem 
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EVENT PROGRAM COVER

Please always distribute programmes in pdf-format.
Use the following template for events at consortium level , and if 
desired also at local level.
Always make sure to use all the required logos

Format: A5 (portrait)
A4 folded alongshort edge

Kick-off meeting City 
Program Day Month Year

Kick-off meeting City 
Program Day Month Year
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EVENT PROGRAM INSIDE

 DAYoftheweek MONTH DAY

08:30 Lorem Ipsum

9:00 LOREM IPSUM
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum

9:30 

10:30 

12:00 

12:30 

13:00 LUNCH

14:00 

14:30  

16:00 

16:30  

18:00 

18:30 

19:30 DINNER

Program  DAYoftheweek MONTH DAY

08:30 Lorem Ipsum
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16:00 

17:00
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 DAYoftheweek MONTH DAY

08:30 Lorem Ipsum

9:00 LOREM IPSUM
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum

9:30 
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EXAMPLES/TEMPLATES
DIGITAL

Powerpoint or Keynote Presentation can be compiled 
according to the following guidelines
All measurements are expressed in pixels. 
The total screen format is The Default Powerpoint/Keynote 
format: 1024 × 768
For font, use a combination of Lato Regular, Bold and Light, as 
shown in the provided template.
For Point Size and Leading Instructions, please consult the 
following images. Both a light and a dark theme will be 
available.
Templates (for Indesign or Office Applications) are available on 
SharePoint, click here.

6 | 
Examples/
Template | 
Digital
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POWER POINT 
PRESENTATION/COVER

PRESENTATION
TITLE (Bold 76/64, small caps if available)

Presentation subtitle (Light 38/38)

Grant Agreement No.: 688920

100 400

160

280

370

728
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POWER POINT 
PRESENTATION/PAGE

Topic (Bold 38/38, small caps if available)

Lorem ipsum dolor sit amet, consectetur adipisci elit, 
sed eiusmod tempor incidunt ut labore et dolore mag-
na aliqua. Ut enim ad minim veniam, quis nostrum ex-
ercitationem ullam corporis suscipit laboriosam, nisi ut 
aliquid ex ea commodi consequatur. (Light 32/38)

100 400

728

160

280

370
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POWER POINT 
PRESENTATION/PAGE WITH 
BIG PICTURE

Picture title (Bold 38/38, small caps if available)

Description... (Light 32/38)

100

160
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POWER POINT 
PRESENTATION/PAGE WITH 
SMALL PICTURE

Picture title (Bold 38/38, small caps if available)

Description... (Light 32/38)

100

160

580

210

728

flexible space for 
small pictures or
schemes, infographics, 
etc.


