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How are area and object characteristics related to vacancy in
Dutch inner-city retail space?
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The Netherlands has witnessed an increase in retail vacancy. In com-
parison to office vacancy retail vacancy is much more visible and has
an impact on image and (social) safety on area level at much lower
vacancy rates. While some retail centers seem to function well, others
are witnessing high vacancy rates. Area and object characteristics
form a potential explanation for the increased vacancy rate in some
areas. The relationship between area and object characteristics and
vacancy is rather unspecified and unclear.
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The research focused on inner city retail centres of at least 200 stores. This are the 53 retail
agglomerations in the Netherlands; the centres of the middle sized and large cities.
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