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ldentifying the role of work environments in enhancing
competitive advantage within the war for talent
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Influence on your job choice?

INFORMATION

RESEARCH METHODS RESULTS CONCLUSIONS DISCUSSION RECOMMENDATIONS



‘ -
JOB AND JOB VACANCY GROWTH SINCE 2013 N./-’

BUSINESS SERVICES SECTOR > KNOWLEDGE WORKERS ~——"

‘War for Talent’




RELOCATING TRANSFORMING

BACKGROUND
INFORMATION

INTRODUCTION RESEARCH METHODS RESULTS CONCLUSIONS DISCUSSION RECOMMENDATIONS



Companies assume that work environments have a positive influence on
employee attraction and therefore invest in their work environments

while

It has not been proven that work environments could potentially
attract employees
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“What is the influence of work environments
on attracting employees
to enhance competitive advantage within the war for talent?”
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..results of sample as a whole

but...

what are the differences between people?
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“What is the influence of work environments
on attracting employees
to enhance competitive advantage within the war for talent?”

WORK ENVIRONMENT
HAS A
ON

EMPLOYEE ATTRACTION
THE OTHER

WHEN RANK
ORDERED

HOWEVER

ON
EMPLOYEE
ATTRACTION

SO

INTRODUCTION

RESEARCH METHODS

RESULTS

DISCUSSION

RECOMMENDATIONS



“What is the influence of work environments
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“What is the influence of work environments
on attracting employees
to enhance competitive advantage within the war for talent?”
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