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Preface
This report is part of the Bachelor End Project (BEP), in which a group of students does a project for a
client. In our case, we have been given the assignment to create a tool that can gather data from social
media and display the sentiment associated with this data. Our clients, Evert Meijers and Caroline
Newton, want to see sentiment in different places, times, ages or genders and compare them to each
other.

We would like to express our gratitude to Gosia Migut for guiding us throughout this project and the
flexibility she has given us during the Corona pandemic. Furthermore, we would like to thank Evert
Meijers and Caroline Newton for their cooperation with the team and their clear communication of their
vision for the project. Lastly, we want to thank Alessandro Bozzon for giving us relevant information
about data collection and sentiment analysis.

Delft, June 2020
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Summary
The department of Urbanism at the TU Delft, our clients, research the sentiment in different places,
times, ages or genders and compare them to each other. This report describes the purpose, design,
implementation and accuracy of a web tool created to get insights into the sentiment people have, de-
ducted from social media. The aim of our project was to make research easy and extracting innovative
insights from social media.

In our tool, we analysed tweets and their location to collect information about the sentiment different
people have towards places. The implementation of our tool consisted of five main components: (1)
Twitter-Kafka, processing the tweets from the tweet data stream to our database, (2) face recognition,
used for determining whether a tweet comes from a person instead of a company or organisation and
for age and gender inference, (3) sentiment analysis, using machine learning to determine whether a
tweet is neutral, negative or positive, (4) REST API, for the connection between the front-end and the
back-end and (5) the user interface, in the form of an interactive dashboard.

At the beginning of the project, we set up a pipeline that checks the code on multiple things. The
testing of the back-end is based on a Python unit test suit. For the build to succeed, all tests must pass
and the total branch coverage must be at least 80%. We used Flake8 and ESlint in our build to ensure
code quality at all times.

All of the above-mentioned components are up and running. The clients are now able to research
the sentiments of people towards places.
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1
Introduction

With the advent of social media, big data has become an increasingly valuable commodity. Data from
social media can provide insight into people and how they react. These insights are useful for conduct-
ing sentiment analysis, e.g. to investigate the trends of people showing negative, neutral and positive
sentiment towards places. Knowing how people feel about certain places and what influences their
sentiment, is especially valuable for urban planners and researchers that aim to improve city design as
it can help motivate their decisions based on data.

The main goal of the project’s clients is to do research on the sentiment of different places and
determine which factors influence said sentiment. To facilitate the analysis of sentiment data, the clients
want an easily expandable tool that can gather sentiment data and display it in a dashboard. To realise
this goal, the web application CITYSENT was created.

CITYSENT is a research tool that combines sentiment analysis and geographical data extracted
from the Twitter data stream within the Netherlands and Flanders. CITYSENT aims to make sentiment
analysis related to geographical places easier and more accessible for urban planning and research.
It does so by automating data collection, performing sentiment analysis and displaying the results in
a simple and intuitive way to the end-user. CITYSENT’s purpose is not to find correlations between
certain factors and sentiment, but to provide the clients with the necessary data so that they can deduce
these correlations themselves. Instead of researchers having to manually process the data, CITYSENT
will process and analyse the incoming data stream from Twitter in real-time by using stream processing.
Through machine learning, the sentiment of the tweet is returned together with the age and the gen-
der of the tweet author. The end-user can use CITYSENT to quickly get an overview of the collected
sentiment data from various places, but also download the data for themselves to do further research
if necessary. Filter options are also available to facilitate research on certain age groups, genders,
specific places and time periods.

This report aims to elaborate on which design decisions were made in the making of CITYSENT
to solve the clients’ problem. Furthermore, it explains how CITYSENT is implemented and whether
these implementations solved the stated problem. After this, the accuracy of the data provided by
CITYSENT is discussed. Lastly, a process evaluation of the project and future recommendations will
be given. Ethical implications of the project are also discussed.
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2
Design

2.1. Overview
The CITYSENT system comprises three main components: the web application, the stream processor
and the database that connects the two, see figure 2.1.

Twitter-Kafka, the stream processing component, is responsible for the data collection pipeline.
Using the Twitter Stream API and Apache Kafka, Twitter-Kafka turns the raw stream of tweets provided
by Twitter into a stream of processed tweets that are stored in a MySQL database.

The web application is split up into two individual components: the frontend and backend. The fron-
tend is built upon a React framework and provides an interactive dashboard to the end-user. Through
the dashboard, the user can see and interact with various aspects of the processed Twitter data, such
as tweet sentiment and age and gender distribution of the tweet authors. Whenever the user requests
to see certain data, the frontend forwards this request to the backend. The backend is responsible for
all data requests; it uses a RESTful API to query the database to fetch the processed tweet data. The
backend serves the frontend with the requested data and, finally, the frontend displays the data in a
series of graphs and charts to the user.

In other words, the structure of the CITYSENT system is highly modular. While designing the sys-
tem, we focused on modularity because it allows components to easily be extended with new features
without breaking any of the other components, which was an important wish of the clients.

Figure 2.1: The structure of CITYSENT. The green components make up the web application and the blue represents the stream
processor. The arrows show in general terms how the various components interact with each other and how the data is collected
from Twitter, analysed and finally presented to the end-user.
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2.2. Stream processing 3

2.2. Stream processing
At the very beginning of the project, we were faced with a difficult design choice that would shape the
rest of the project: how exactly do we obtain data from social media?

When gathering data from social media there are two options: using the platform’s own API or
scraping. Each comes with its own set of problems. Using the API is a lot more convenient than
scraping since the retrieved data is already parsed into a (semi-)structured format. However, access to
APIs has become increasingly more restricted in light of privacy concerns and the Cambridge Analyt-
ica scandal [1]. On the other hand, scraping is both difficult to maintain and a topic of active legal and
ethical debate [2]–[4]. The problematic and time-consuming nature of implementing and/or integrating
a scraper makes scraping infeasible for the scope of this project. We therefore chose to use Twitter’s
API, since it is the least restrictive out of the big social media platforms (e.g. Facebook, Instagram). It
also provides us with valuable geographical information related to the tweets, which is important when
analysing sentiment related to geographical locations.

Twitter has a wide range of APIs available for different use cases, including free and paid options
[5]. We first considered the Twitter Standard Search API, but with this API we could only fetch tweets
from the past seven days. This caused a problem since we wanted a sizable collection of historic tweet
data. A possible solution to this problem was to let the API run every once in a while so that we could
collect a useful database over time. This led to even more questions: when would we run the data
collection? Once a week? At night? Setting a timer or fixed time for the system to collect tweets would
be possible, albeit awkward and outdated. Instead, we came up with a better solution: Twitter’s Stream
API. For continuous collection of data, stream processing is a natural solution. The free version of the
Stream API allows us to access a stream of a random sample of 1% of all tweets matching our search
criteria–in our case tweets originating from Belgium and The Netherlands. This allows us to keep our
database constantly up-to-date, distribute the workload needed to process tweets throughout the day
and allows the dashboard to give an accurate depiction of both historic and real-time data.

Figure 2.2: Example Kafka structure

Apache Kafka is an open-source distributed streaming platform [6] and a durable publish-subscribe
messaging system developed by LinkedIn. There is a lot to Apache Kafka, but a simplified example
of the Apache Kafka system structure can be seen in figure 2.2. The producer connects to a data
stream and publishes the data it receives to a topic within a cluster. A topic is an append-only log of
data records. They reside in brokers within clusters, see figure 2.3. The consumer subscribes to a
topic, and reads the log of data in sequential order, see figure 2.4. Zookeeper ensures that when a
consumer dies, its progress is saved such that another (or the same) consumer can pick up where the
other left off. This architecture is highly scalable, as additional producers and consumers can be added
without having to change the system. The cluster is what makes Apache Kafka a distributed system;
the brokers can be multiple computers belonging to the same network of computers. This means that
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your data is spread over several nodes in the network so that even if one node goes down, your data
is still available.

Figure 2.3: A topic is partitioned and copied across brokers to
provide fault-tolerance.

Figure 2.4: The consumer subscribes to a topic of
a broker and reads it sequentially.

It is designed to be fast, fault-tolerant and scalable—which are all attributes you want in a stream
processing system [7]. We chose Kafka because it is well-documented and a popular streaming so-
lution used by several well-known companies handling big data such as Twitter [8], Netflix [9] and
Zalando [10]. It does everything we need it to—collect and process streaming data—while also pro-
viding guarantees like high-throughput and horizontal scaling. High-throughput is important so that the
data collection pipeline does not get clogged. Given enough funds, the system could also be extended
to use a more powerful API that delivers more data. Horizontal scaling is important because of the mod-
ular and expandable nature of CITYSENT. Using Apache Kafka, CITYSENT can easily be extended to
collect data from multiple social media sources, or expanded to a network to introduce fault-tolerance
and the ability to handle heavier data loads.

For the scope of this project, the Apache Kafka structure is rather simple, using only one broker
since we only have access to one server. However, as shown in 3.1.1, Apache Kafka works well at
small scales as well and CITYSENT has the potential to scale considerably given more funds and
access to hardware.

2.3. Web application
CITYSENT is accessible through a web application available at https://citysent.ewi.tudelft.nl. This is
done so that it is easy to use the tool, without the need to download anything. However, web applications
are not without security risk. Therefore, in addition to making the tool easily accessible, we have also
focused on making it secure to use by putting a couple of security measures in place.

Firstly, all requests outside of the TU Delft will be ignored. This is done to ensure that no malicious
users from outside the TUDelft have access to the tool. If a user has a VPN and can connect to the VPN
of the TU Delft, access from other places is also possible. Secondly, we have made sure that users
always have a secure connection to the application using HTTPS and TLS 1.3 encryption. Although the
data we send and receive from the users is public information and therefore not particularly exploitable,
our site could still be an easy target for man-in-the-middle (MITM) attacks. Without HTTPS and a valid
TLS certificate, the user cannot be sure whether our site is authentic or a malicious front. Implementing
HTTPS lowers the user risk as it becomes harder compared to HTTP to successfully perform MITM
attacks [11].

https://citysent.ewi.tudelft.nl


3
Implementation

3.1. Stream processing
3.1.1. Twitter-Kafka
An overview of the structure and the different components within Twitter-Kafka can be seen in figure
3.1. The backbone of the Twitter-Kafka system is the Twitterproducer and Twitterconsumer. These
were implemented as separate modules and act independently of each other to take advantage of the
horizontal scaling capabilities of Kafka. They can be run as separate processes on a machine, or even
on different machines entirely. The Kafka environment used by Twitter-Kafka is simple: it consists of
one cluster and one broker containing a single topic where intermediary tweet data is temporarily stored
before analysis. The reason for this simple structure is that we only had one server at our disposal,
meaning that the system is less fault-tolerant than it could be if we had access to a distributed network
of computers. Nevertheless, the amount of data that comes in from the free version of the Twitter
Stream API is easily handled by one machine alone. The simple structure fits the scope of this project
while also allowing for considerable expansion in the future.

Figure 3.1: Twitter-Kafka overview

The Twitterproducer connects to the raw data stream of tweets that is provided by the Stream API.
The approximate bounding boxes of Belgium and The Netherlands are used as filter criteria. However,
because countries are not perfectly square, the Twitterproducer will also receive some tweets from
the nearby countries Germany and France that are close to the Dutch and Belgian borders. The raw
tweet data also contains some irrelevant and potentially sensitive information (like usernames) that we
are not interested in for sentiment analysis. The job of the Twitterproducer is therefore more than just
collecting tweets; it also cleans the data by discarding irrelevant tweets and information not used in the
data analysis. The cleaned (or intermediary) data is then temporarily stored in a topic.

Storing intermediary data in the topic is useful because it allows the Twitterproducer and Twitter-
consumer to act completely independently of each other. The topic acts as a queue of messages that
the Twitterconsumer reads from. The queue might fill up when tweets arrive faster than they can be
processed at peak Twitter activity, and empty when there is less activity. Within this topic, profile picture

5
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links and tweet text is stored (among other data). Both of these pieces of information are sensitive,
and Twitter’s Terms of Service does not allow for long-term storage of tweet content in case the author
modifies or deletes the original content. The temporary nature of the topic is therefore perfect, as this
sensitive information is deleted after 48 hours.

The Twitterconsumer is the last step of the data collection pipeline. It reads the cleaned tweet data
from the topic and performs a series of analyses: textual analysis in the form of sentiment and keyword
analysis, as well as image analysis to estimate the age and gender of the author of a tweet. Once all
analysis is done, it anonymizes the data before storing it in the database. The data is anonymized by
discarding sensitive information like profile picture, tweet text and generalizing the timestamp to only
be hourly.

3.1.2. Textual analysis
As part of the Twitterconsumer, tweets that stream into the system need to be processed. This is done
in several stages. First of all, tweets are preprocessed to clean them and prepare them to be analysed
at a later stage. Next, the preprocessed tweets are used as input for the sentiment analyser, which
determines the sentiment class of tweets and the set of keywords that describe these tweets.

Preprocessing
Preprocessing of tweets is done in several stages. First of all, the analysis of tweets requires them
to be in English. Therefore, Dutch tweets are translated into English if necessary. This is done using
the Googletrans API [12], which allows for the automatic translation of text between a large set of
languages. Googletrans itself makes use of the Google Translate Ajax API [13] to achieve this.

Then, tweets are cleaned of smileys, user-mentions and some Twitter-specific keywords, such as
“RT”. User-mentions and Twitter keywords namely do not contain any sentimental value, making them
negligible to sentiment analysis. These words can even have a negative influence on the accuracy
of sentiment analysis because they add noise to tweets. Although they can contain sentimental data,
smileys and emojis are also removed from tweets in this stage. The reason for this is explained in the
section about sentiment analysis.

Next, all letters in tweets are converted to lowercase to standardise the words in these tweets.
Finally, punctuation is removed and tweets are stemmed, which is a technique that replaces different
variations of words by their basic variant (stem). For example, ‘greatly’ and ‘greatest’ are replaced by
’great’. This technique is another method to standardize words in tweets.

These techniques were selected from a larger set of techniques. The selection is based on the
extensive literature study described in the research report (Appendix E). Techniques that were not se-
lected include spelling correction, slang and abbreviation normalization, because these did not show
signs of significant improvements in the accuracy of sentiment analysis in the existing literature. A
technique that was selected during research, but was not used in the final product is negation han-
dling, because this technique did not show a significant accuracy improvement of sentiment analysis
in practice.

Sentiment analysis
After being preprocessed, tweets need to be analysed to determine the sentiments they express. Sen-
timents are represented by three classes: positive, neutral and negative. The analysis is done in two
stages.

The first stage is lexicon-based analysis. In lexicon-based sentiment analysis, lists of words anno-
tated by sentiment scores, also called polarity scores, are used to determine the sentiment of a piece
of text. This can be done by summing the sentiment scores of the words present in the text such that
the result indicates the overall sentiment score of the text [14]. The annotated words can be extended
by the use of other elements such as annotated emoticons and several linguistic rules [15].

The main benefit of lexicon-based analysis is that it is unsupervised, meaning that once a lexicon
is obtained, no training data is required to train the system [15]. A downside, however, is that the
language used in tweets is dynamic, as new expressions are constantly emerging [15], which makes it
hard to have an up-to-date and accurate lexicon. Furthermore, the fact that polarity scores of text are
calculated using the polarity scores of single words causes another problem, namely the impossibility
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of taking the context of words into account. This makes it hard to obtain a valid sentiment score from
ironic statements or other statements that heavily rely on context.

Lexicon-based analysis is used to determine whether the sentiment score of a tweet points to neu-
trality. If this is the case, the tweet is classified as neutral. If this is not the case, the tweet is further
analysed in the second analysis stage.

The second stage is the usage of a machine learning model. For this stage, a supervised learning
algorithm is trained to classify pieces of text into several discrete sentiment categories. After training,
the model can be used to predict whether the sentiment of an input tweet is positive or negative.

For the classification, several models were taken into account: Decision Trees, Naive Bayes and
Support Vector Machines.

Decision trees are classifiers constructed as a tree: in these trees, all non-leaf nodes represent
decision points [16]. The branches that originate from these decision points represent the outcomes
belonging to these points and the leaf nodes represent the class labels of the classifier.

The benefits of decision trees are that they are often relatively simple to interpret and that they can
be used very well to perform classification operations on text. However, decision trees can also easily
be overfitted on data [14].

Next, Naive Bayes is a probabilistic classificationmodel based on the Bayes theorem [17]. Using this
theorem, several class labels, or hypotheses, can be defined. For every problem instance that needs
to be classified, the probability of the instance belonging to a certain class label can be determined.
The instance is then predicted to belong to the class with the highest probability.

The Naive Bayes approach is often used in sentiment analysis for its simplicity and effectiveness
[14].

Finally, Support Vector Machines (SVMs) are used to find hyperplanes in N-dimensional spaces,
where N is the number of features, such that the data points belonging to separate classes are sep-
arated by the hyperplane [18]. The goal of SVMs is to find the hyperplane, such that the margin (i.e.
the distance between the two closest data points of the separate classes) is maximized to improve the
confidence of predictions.

This approach has often been used in text classification scenarios where it was very successful,
as SVMs can operate on large feature spaces. The downside of SVMs, however, is that they are not
simple to understand and computationally expensive [14].

Existing literature indicated that Support Vector Machines are generally more accurate for text anal-
ysis tasks than the other considered models. Their computational expensiveness is not seen as a
major downside, as the model will be deployed as part of a streaming system, meaning that only a
small amount of subsequent data need to be processed.

A more detailed explanation of the characteristics, downsides and benefits of the different models
can be found in Appendix E.

Besides the models already covered in E, an SVM-based model was also compared to a linear
regression-based (LR) model. Both models were implemented using Scikit-learn [19] and trained on
twitter data. Their accuracies for different regularization parameters (C) were then determined. The
results of this can be seen in 3.1

Table 3.1: Accuracies for an SVM and an LR-based model for a variety of regularization parameters.

C/model SVM LR
0.001 0.8080 0.7794
0.005 0.8199 0.7998
0.01 0.8233 0.8083
0.05 0.8241 0.8200

This table shows that the SVM-based model performs slightly better than LR-based model. There-
fore, an SVM is chosen as the used classification model in CITYSENT.

To train the SVM, a data set is needed in which tweets are annotated by the sentiments they carry.
The data set that is chosen for this, is the sentiment140 data set [20], because this data set, created
by researchers of Stanford University, contains 1.6 million tweets, annotated by their sentiment class.

It would also have been possible to use the machine learning model for all three sentiment classes,
instead of using it for only positive and negative. This would have removed the requirement of lexicon-
based analysis. However, the data set that was used to train the model, sentiment140, only contains
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positive and negative tweets. As not many other open access data sets are available that have a similar
quality and size as sentiment140, this would have required the manual annotation of a large number
of neutral tweets. This was seen as a wrong investment of time for the scale of this project. Therefore,
it was chosen to use lexicon-based analysis for determining tweet neutrality.

Similarly, the sentiment140 data set contained no emojis and emoticons. Therefore, they are not
taken into account during sentiment analysis.

Keyword generation
During processing, keywords of tweets are also determined. In order to do this, the importance of
individual words within a tweet needs to be determined. In CITYSENT, such importance is measured
according to the TF-IDF method. A score is assigned to every word in a tweet according to the following
formula:

𝑡𝑓𝑖𝑑𝑓።,፣ = 𝑡𝑓።,፣ ⋅ log(𝑁/𝑑𝑓።)
Where, 𝑡𝑓።,፣ is the number of occurrences of a word 𝑖 in a tweet 𝑗, 𝑑𝑓። the number of tweets in the

sentiment140 data set containing word 𝑖 and 𝑁 the total amount of tweets in the sentiment140 data set.
The words in a tweet are ranked according to this measure. And a maximum of three words with

the largest scores is selected as keywords.
Stopwords, commonly used words like ‘a’ and ‘the’, are not taken into account during the TF-IDF

calculation.

3.1.3. Face recognition
When we first deployed the sentiment analysis, we found that some small places were extremely neg-
ative and had a lot of tweets. We found out that this was caused by weather stations tweeting the
weather every 30 minutes. If the weather was bad, our system would interpret the tweet as negative.
This is of course not data we want to include and thus we decided to discard every tweet that has
no face or more than 5 faces in the profile picture. This way, most companies and political parties get
discarded, since they often don’t have a face as profile picture. Some people might have a group photo
as profile picture, this is why we allow up to 4 faces in a picture.

Face recognition is done with a pre-trained face recognition model called face_recognition. Accord-
ing to its Github page, the accuracy is 99.38%. Local tests indicated that this is correct.

3.1.4. Age & gender
Since Twitter does not share age nor gender, CITYSENT has to infer it from profile pictures. This
inference is done with the following pipeline:

Figure 3.2: Age and gender estimation pipeline

Age and gender estimation is done with a Convolutional Neural Network, which is ”a Deep Learning
algorithmwhich can take in an input image, assign importance (learnable weights and biases) to various

https://github.com/ageitgey/face_recognition
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aspects/objects in the image and be able to differentiate one from the other” [21]. Because of the time
constraints and scope of the project, the decision was made to not implement such a neural network
from scratch, but to look for already existing models. It was decided to use a CNN model created
by Gil Levi and Tall Hassner [22]. This model was chosen, because it has high accuracy, but is also
straightforward to implement. How the neural network should be initialized, was based on a tutorial from
LearnOpenCV [23]. While this tutorial was a very good starting point for age and gender estimations,
the following three processes have been added to increase the accuracy:

Face cropping
Face cropping removes the noise of an image and allows the age and gender estimator to only process
the face, not the surroundings. The OpenCV tutorial already implemented face cropping, but the ac-
curacy of that method proved to be insufficient during validation tests. Sometimes, non-existing faces
would be recognized, which would then lead to estimations being done on invalid cropped images. This
is why we decided to do the extraction of a face with the same face recognition tool as mentioned in
3.1.3.

According to Levi and Hassner, face cropping improves gender accuracy with 8% and age accuracy
with 5%, which is in line with our own findings.

Confidence threshold
Every estimation is based on an array of confidences (from 0 to 1). For each age, a certain confidence
is given and the highest confidence will be the estimated age. This does mean that if every confidence
is very low, the estimation is probably not very accurate. Because of this, CITYSENT will compare
the biggest confidence to a certain threshold value. If the confidence is lower than the threshold,
the estimation is discarded. This will lower the number of estimations, but will increase accuracy. The
threshold has been determined throughmanual testing and tweaking. For age estimations, the category
confidence threshold is 0.95 and the bracket confidence threshold is 0.98. For gender estimations, the
threshold is 0.9. These thresholds can always be changed, according to the needs of the clients, but
we feel these thresholds give a good balance between accuracy and quantity. Because we have 1500
lines of data logging for different thresholds, appendix C contains only relevant thresholds and their
accuracies.

Age brackets and categories
The model made by Hassner and Levi return the following age brackets: {0-2}, {4-6}, {8-13}, {15-20},
{25-32}, {38-42}, {48-53} and {60+}. There are gaps between these brackets to make the estimation
easier. Take for example (8-12) and (15-20). It is very easy to see that someone who looks 14-15
belongs to (15-20), because they are clearly not (8-12). Now, if you have (8-14) and (15-20), confusion
will be very high for this person.

In their report, Hassner and Levi put a confusion matrix, showing the accuracies of their model [22]:

Table 3.2: Confusion matrix made by Levi and Hassner (top is actual age, left is predicted age)

According to this confusion matrix, the hardest ages to estimate are {15-20}, {38-42} and {48-53}.
We tried to fix this by combining certain brackets and creating categories. As can be seen in the
following confusion matrix:
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Table 3.3: Confusion matrix made with 3 categories: child {0-13}, adult {15-53} and senior {60+}

Using three categories has its trade-offs; correctness increases at the expense of accuracy. For
example, a person of age 15 will probably behave a lot differently than an adult of 32, but they both
get classified as ’adult’. Because of this, CITYSENT gives the user the ability to toggle between age
brackets or categories.

The categories are calculated by combining all the brackets of a certain category and then finding
the max confidence. This could, in rare cases, cause the brackets to not be in line with the category
estimation. As an example are these confidences:

Table 3.4: Confidence array for brackets

Here, {8-13} has the highest confidence, but will not be chosen, since the confidence is below the
bracket confidence threshold of 0.98.

Table 3.5: Confidence array for categories

If the brackets are combined into categories, ’Child’ will be chosen, since that category has the
highest confidence and the confidence is above the 0.95 threshold for categories.

The database will thus in this instance contain a tweet that has as age bracket ’None’ but as age
category ’Child’. This issue could be fixed by having an age bracket confidence lower than category
confidence, but after a lot of tests, we believe having these thresholds give the most optimal balance
between bracket discarding and estimation accuracy.

3.2. REST API
To connect the front-end to the back-end, we implemented a REST API to serve all the data. The API
provides easy access to all the data that is displayed in the user interface. To actually retrieve the data,
the back-end queries the database. Most of the API endpoints each have their own query to retrieve
the corresponding data and perform some simple processing of the data to create a JSON response
in a convenient format. Each endpoint also accepts certain filters to apply to the data. Because we
wanted to visualise various aspects of the data, it was important that the queries could be generated
dynamically. This allows us to easily query different dimensions of the data set using the same endpoint.

Applying the filters dynamically was still a challenge, because we wanted to support filtering on dif-
ferent variables of different types, using different logical structures. At the same time security needed
to be kept in mind to ensure that SQL injection was not possible, as any user could supply these filters
in a request to the API. To make these dynamic filters possible we created a query builder that has a
template for each query and generates the where clause based on the supplied filters. To deal with
the different types of filters, all possible filter options are specified in this query builder with their cor-
responding SQL, making it possible to for example compare dates and locations in different manners.
For dates, you could supply a filter saying ”greater than this start date”, while for locations you could
supply a filter saying ”inside of this area”. We avoided the vulnerability of SQL injection by generating
parameterised SQL rather than inserting the values of the filters directly.
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3.3. User Interface
In the first week of the Bachelor End Project, the scope of our project was creating a valuable data set
containing the sentiment of people towards certain places and cities. To deliver a complete product we
decided to create a research tool for the clients, in the form of an interactive dashboard of the collected
data. The dashboard will contribute to better analysis of the data and sentiment. Nevertheless, we have
still respected the clients’ initial wish of a data set by adding a download feature, allowing the data set
used by the dashboard to be downloaded as a CSV file. Our aim was to create a tool accessible from
every computer, so research could be done from anywhere, anytime, without downloading a program on
your computer. For this reason, we decided to create a website. For the creation of the user interface,
we decided to use React since it enables you to easily create reusable components. In our dashboard
design, we reuse a lot of components: the ’cards’ the charts are on, the left and right half of the analysis
screen, the doughnut charts, and more.

3.3.1. Design choices
In the first sprint, we had a meeting with the clients to discuss what should be included in the tool.
As preparation for this meeting, we drew a mock-up of what we thought should be included in the
dashboard. In figure 3.3 you can see the mock-up we created for this first meeting. After discussing it
with the clients we concluded the following things were missing:

• Filter the sentiment by gender

• Filter the sentiment by age group

• Filter on positive or negative sentiment

• Filter on certain sentiment words

• Filter on different dates at the same location

• Filter on different locations on the same date

• Download/export button

• Accuracy of age and gender prediction

• Display male, female AND unknown genders

• Display child, adult, senior AND unknown age

Considering these new insights into the clients’ desires we drew new mock-ups. We decided to split
the tool into four different pages:

1. Overview (Home page): an overview dashboard where we add components displaying informa-
tion about the full data set. (figure 3.5)

2. Analysis: a split screen where the end-user can apply filters to the data set and the dashboard
components change accordingly. Due to the split screen, the end-user can compare different
filters, such as a different date at the same location or a different location on the same date.
(figure 3.6)

3. Map: in the map, the end-user can search for a specific location and the sentiment and amount
of tweets it is based on is shown. At first, we wanted to implement a feature in the map so the
sentiment is displayed over the full map as an overview. This turned out to be too much work for
the time we had available. (figure 3.7)

4. Information: in the information page we added information about how we derived the data we are
displaying and their accuracy’s. (figure 3.7)

For the creation of the dashboard we used the ’Devias Kit’ Dashboard.
The colors we used in our dashboard were based on ColorBrewer. This is a website that helps you

select colors for your application and thanks to ColorBrewer we have created a colorblind-friendly tool.

https://github.com/devias-io/react-material-dashboard
https://colorbrewer2.org/#type=sequential&scheme=BuGn&n=3
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Figure 3.3: First dashboard mock-up

3.3.2. Changes in design during implementation
For the overview/home page, we did not change much compared to the mock-up. As shown in figure
3.5, the main changes are the elimination of the ’amount of users card’ and the ’word frequency by
sentiment card’. The ’amount of users card’ was left out because including the number of individual
users in our database meant implementing a lot of security measures. This was not feasible within the
project’s scope. In section 9.2.7 we elaborate more on this. The ’word frequency by sentiment card’
was left out because we integrated this functionality directly into the word cloud. The word cloud uses
font size and color to display the most frequently used words and their sentiment. When you hover
over the words, the exact amount of usages in tweets will show.

For the Analysis page, as shown in figure 3.6, the main changes are the elimination of filtering on
sentiment words, the addition of the ’sentiment score over time graph’, the addition of the ’number of
tweets per sentiment over time graph’ and as explained above also the deletion of the ’amount of users
card’ and the ’word frequency by sentiment card’. We left out filtering on keywords because it was
not feasible to do within the scope of this project. We do think this would be a nice improvement in
the future, however. Furthermore, we added two graphs to the Analysis screen, namely the ’sentiment
score over time graph’ and the ’number of tweets per sentiment over time graph’. These graphs were
included to give insight into the sentiment over time, rather than just two specific data sets.

3.3.3. Problems during implementations
During the implementation of the interface we did not face major issues, but mostly small problems;
problems that sound like a very small fix, but in reality could take hours. For example, we had trouble
with uploading the TU Delft logo. It turned out that images can only be locally imported if they are in the
static folder. Tiny problems like this occurred, because none of us had any real experience with web
development.

Another problem we faced was how long it took for the interface to run. In web development, it is
possible that your code still compiles even though there is a small mistake that causes the page not to
render. Often we had to wait a minute or longer for the web page to load, only to find out it was broken.
Even if the code did not break, the waiting time only became longer as our project got bigger. At this
moment, the efficiency of our user interface implementation was low. To solve this, we started using the
”watch” functionality of Webpack, which checks your files for changes and updates accordingly, rather
than having to rerun the full project. This saved us a lot of valuable time.



3.3.U
serInterface

13

Figure 3.4: Left: Second dashboard mock-up | Right: Final Dashboard page
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Figure 3.5: Analysis page mock-up
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Figure 3.6: Left: Top half of the final Analysis page | Right: Bottom half of the final Analysis page
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Figure 3.7: Left: Final Map page | Right: Final Information page



4
Accuracy

A big part of CITYSENT is based upon machine learning. While machine learning has been proven to
be very useful to CITYSENT, it does bring some uncertainties to the data. Machine learning is funda-
mentally an algorithm that makes predictions based on previous data. The problem is that predictions
are always uncertain and can thus never be regarded as absolute truths. This poses a problem for
CITYSENT, because this tool’s goal is to provide sentiment data to researchers. But how can re-
searchers be sure that the data they are provided with is correct? They can’t. This is why transparency
is of the utmost importance in their research. This chapter aims to provide the information needed for
researchers using CITYSENT, to determine the accuracy of their research. The following modules are
discussed in order of when they are used in the system: tweet translation, sentiment analysis, age
prediction and gender prediction. Another aspect that is discussed in this chapter is location filtering.
While this aspect does not make use of machine learning, it does contain slight inaccuracies that are
important to be aware of.

4.1. Tweet translation
As stated in 3.1.2, Dutch tweets are translated into English before the sentiment analysis. This trans-
lation can negatively influence accuracy if wrong translations are made. Luckily, we are using Google
Translate, which is capable of doing translations with high accuracy.

In 2019, a study was conducted about the accuracy of Google Translate [24]. In table 4.1 a table
is presented of multiple languages and their accuracy score on Google Translate. BLEU (Bilingual
Evaluation Understudy) is an accuracy evaluation method for translations. ”BLEU looks at the presence
or absence of particular words, as well as the ordering and the degree of distortion—howmuch they are
separated in the output” [25]. BLEU3 looks at the accuracy of translating foreign languages to English
with Google Translate in 2019. The Tarzan score is the percentage of text that can be understood by
humans. Tarzan2 also looks at the accuracy of translating foreign languages to English with Google
Translate in 2019.

Table 4.1: Google Translate accuracy score [24]

Looking at the table, it is clear that the translation from Dutch to English is very good. Also, as of

17
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the writing this report, no translation has been found that changed the sentiment of a sentence. So it
is safe to say the impact of translating on sentiment is very minimal.

4.2. Sentiment analysis
The accuracy of the SVM used in CITYSENT is determined by splitting the sentiment140 data set into
three parts: a training set, a testing set and a verification set. The training set is used to train the SVM,
the validation set is used after each training epoch to determine whether the model is converging.
Finally, the testing set is used once to determine the accuracy of the SVM when it is provided with
unseen data. This approach shows an accuracy of 82,4%.

In figure 4.1, a confusion matrix is shown that shows the rate of the tweets that are correctly clas-
sified, compared to those that are not. It should be noted that this confusion matrix was created using
only a subset of the total training data, such that the overall accuracy shown in this figure is smaller
than the 82,4% accuracy of CITYSENT. In the figure, negative class labels are represented by 0 and
positive class labels by 4. This shows that negative tweets are wrongly classified slightly more often
than positive tweets.

Figure 4.1: Relative amount of tweets that are correctly and incorrectly classified.
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4.3. Age and gender prediction
As stated in 3.1.4, the inferrence of age and gender is done with a Convolutional Neural Network, based
on the work of Gil Levi and Tall Hassner [22]. Although this model is celebrated among researchers, it
is not 100% accurate. The following accuracies have been reported on 477 tweets1:

Figure 4.2: Age category accuracy (confidence threshold =
0.95) Figure 4.3: Gender accuracy (confidence threshold = 0.9)

While gender estimation seems to be very good for females and good for males, the estimations
of age categories are a problem. As expected, a small percentage of adults get classified as seniors
and a significant part of seniors gets classified as adults. The problem is that the number of seniors on
Twitter (in this data set at least) is much less than anticipated and was stated in our research[26]. While
we did acknowledge this data was from the United States and would thus probably not be exactly the
same in the Netherlands/Flanders, we did not expect the number of seniors to be this low.

Our theory was that the small number of adults being classified as seniors would not influence
senior sentiment a lot, since there would be enough seniors to counter these wrongly classified adults.
Likewise, we expected the wrongly classified seniors to not influence adult sentiment a lot, since there
are also enough adults to counter the wrong sentiment. Looking at the graph, it is visible that 50%
of the classified seniors are actually adults and thus 50% of the senior sentiment is actually not from
seniors. While at first glance this appears to be a problem, it is actually not that harmful. The adults
that get classified as seniors were, in this case, people around 60 that looked old but were classified
as adult. Having these people be classified as senior is not very detrimental to the senior sentiment,
since these people are almost senior themselves.

Figure 4.4: Age bracket accuracy (confidence threshold =
0.98)

Figure 4.5: Age bracket accuracy, one-off error (confidence
threshold = 0.98)

While this threshold is fairly high, it does give a high accuracy for one-off errors2.
1We have made this data set ourselves, since there were no good data sets available. Since we inferred age and gender
ourselves, there could be wrong estimations on our part during the annotation of twitter profiles

2While in the paper by Hassner and Levi, the age bracket (8-13) is used, the model actually returns (8-12), this is why in our



4.4. Location filtering 20

one-off errors are estimations that are one age bracket off. So for example, if the actual age is {4-6}
but the estimation is {0-2}, then the estimation is one bracket off. If the estimation is {15-20} it is 2
brackets off, namely {8-13} and {15-20}.

4.4. Location filtering
To compare the sentiment of different locations, it is essential to be able to filter the tweets on a location.
This was a bit of a challenge, as we discovered that of all the geotagged tweets, only a small number
of them contained exact coordinates, in total too few to make an accurate analysis. However, all the
geotagged tweets are associated with a ”place”, which is usually a city or point of interest (POI). When
stream processing the tweets, each of them contains a bounding box of its associated place, so each
tweet in our system is associated with a bounding box (see the red bounding box in figure 4.6. Besides
that, it also contains a country code and place name.

To be able to search for locations, we used Nominatim’s geocoder API. Geocoding is the process of
turning a textual string into a place entity. This gives us information such as the type of the place (e.g.
administrative, city, suburb, neighbourhood, etc.) and the polygon coordinates of the place, meaning
the coordinates that make up the entire area of the place (see the green polygon in figure 4.6).

Figure 4.6: The polygon coordinates (green) and bounding box (red) of Delft displayed on the map.

First, we thought that comparing the polygon of a location with the bounding boxes of the tweets
would give us the most accurate results. To achieve this, we would first geocode the query typed
by the user and then intersect the place polygon with the tweet bounding boxes to see which tweets
were posted within the boundaries of the searched location. However, we soon noticed that the places
associated with tweets are often cities rather than neighbourhoods or POIs, meaning that the bounding
boxes of these places were quite large and often included large areas that did not belong to the city.
For example, the bounding box of the Hague overlaps with the polygon of Delft, thus all tweets from
the Hague would be included if you searched for Delft. A solution for this would be to retrieve the exact
polygon coordinates for every tweet in the database, but that would add significant overhead to the
system (e.g. the polygons would need to be retrieved from somewhere and also intersecting with the
exact polygons would take too much time for every single query). Instead, we solved this issue by
matching locations on their name, which would also allow for significantly faster querying.

results (8-12) is mentioned instead of (8-13)
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For the sake of clarity, we split up locations into three categories: countries, other administrative
areas (cities, regions, provinces, etc.), and places within cities (neighbourhoods, POIs, etc.). For each
of these categories, we decided to apply the name matching slightly differently to get the best results.
How accurate these results are exactly is difficult to put into numbers, but we will discuss the major
challenges encountered with each approach.

Firstly, searching for countries turned out to be the easiest, as both the tweets and the searched
location have a country code that could be matched on. Matching country codes is easy because they
conform to the same standard.

However, matching the other types of places came with an additional challenge, namely the fact
that places can have ambiguous names. For these other types, we solved this by not only checking
if the names match, but also checking if the bounding box of the tweet place and the polygon of the
searched location intersect. When searching for a city, this gives quite a strong indication that the
correct place is matched. In theory, it could still fail if a translation of the place name is missing, although
we tried to solve that issue by persisting every encountered translation of the place names, which works
quite well in practice. The approach still has some difficulties with more extraordinary cases, such as
distinguishing the city and province Utrecht (the city is in a province with the same name). In fact,
provinces in general are difficult to deal with using name matching, because when you search for a
province none of the cities within the province will match the name, therefore only tweets tagged with
the province as location will be included.

For the last category, places within cities, we applied the same approach of name matching and
checking for intersection, but we included an additional check as well: a place will also be included if
its bounding box falls completely within the polygon of the searched location. This has the advantage
that when you search for a neighbourhood, POIs within that neighbourhood will also be included.

When searching for a city it would barely make a difference in sentiment to include neighbourhoods
and POIs within cities, because the majority of tweets are tagged with a city as place. However, it would
make the query significantly slower. Therefore, we decided not to do this for cities, as it would slow
down the search dramatically without having a significant impact on the results. Contrary, in the case
of searching for a neighbourhood it is useful to include the POIs inside of it, because they make up a
large amount of the tweets posted within the area, therefore having a significant impact on the results.
It also does not slow down the query as much, because the polygon for a neighbourhood is generally
smaller than the polygon of a city and the complexity of the polygon is positively correlated with the
time it takes to check the intersection.

When searching on the map in the web app, the polygon of the search result will also be displayed
as in figure 4.6 to give some more insight into what is used to filter the locations of the tweets.

To summarise, when searching for a country all tweets associated with the corresponding country
code will be matched. When searching for other types of administrative areas, all tweets with the same
name that also intersect with the polygon of the location will be matched. And when searching for
places within cities, all tweets that either match with name and intersection or fall completely within the
polygon of the location will be matched. The approach is not 100% accurate but works well in practice.



5
Build and testing

This chapter describes the pipelines that were set up at the beginning of the project in order to actually
run the code and confirm its working. It first briefly discusses how the project can be built and then
further discusses how the code was tested.

5.1. Build
To make it easy to build the project from scratch, both the stream processing part and the web app
part of the project contain their own build scripts. The first thing these scripts assure is that all the
dependencies are installed. Since the project is written in Python and JavaScript, these dependencies
are managed by pip and npm respectively and will be installed by these tools. For the web app, the
JavaScript source code is then transpiled by Webpack to make sure that the browser can run it. After
the JavaScript is transpiled, the Flask server will be started and the app is running.

To make sure that the code also meets the quality standards at all times, the build scripts also run
the automated testing and static analysis tools, which are discussed in the next section.

5.2. Testing
To confirm the working of the product throughout development, automated testing and different static
analysis tools were used.

For testing the back-end code (e.g. the stream processing and web app back-end), the project
contains a Python unit test suite. For the build to succeed, all tests must pass and the total branch
coverage must be at least 80%, although this number was typically throughout development in the
90%. A limitation of this test suite is that it currently does not include any system/integration tests. It
would benefit from having some integration tests covering the integration with the external APIs that
are used, as well as integration tests for verifying the integration of the stream processing and the web
app.

To ensure the quality of the code, Flake8 and ESLint are used to lint the Python and JavaScript
code respectively. The tools ensure that the code style always conforms to standards and that bad
practices are avoided.

To easily confirm that all these checks pass successfully, all tests and static analysis tools are also
run on a continuous integration server, meaning that all members of the team can see within the blink
of an eye if the tests pass. This should prevent any unfinished code from being put in production.
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6
SIG

At two moments over the course of the project, the entire codebase was evaluated by the Software
Improvement Group (SIG). The feedback provided by them was taken into account to improve the code
of the project. The first submission was made at the end of the fourth week of the programming phase,
i.e. week 4.6 on the academic planning. Because we only received the feedback of this submission at
the end of week 4.7, our codebase had already changed quite dramatically and a lot of the feedback
was not applicable anymore. Moreover, there was only one week left to make improvements based on
this feedback before the final submission at the end of week 4.8. It should be noted that at the end of
week 4.8 this deadline was moved up one week by the BEP coordinators, as there was some confusion
about the exact deadline.

6.1. First submission
Figure 6.1 shows the feedback we received from SIG after the first submission. Because the last three
categories (e.g. unit complexity, unit interfacing, and module coupling) all received a rather high rating,
we decided to focus mostly on improving duplication and unit size in our codebase.

Figure 6.1: The metrics of the first SIG submission.
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6.1.1. Duplication
Because our codebase had changed a lot already between making the submission and receiving the
feedback, most of the duplication found by SIG was not applicable anymore. To still be able to make
improvements in this area we used a tool called ”jscpd”, a copy/paste detector available through npm.
We could run this tool ourselves from the command-line to see which files still contained duplication.
The biggest issues we noticed were:

• React components with similar functionality;

• Redux reducers with similar functionality;

• reused functions for sentiment score/rating computation.

To solve the issue with react components, we looked into some React design patterns that could
help us. Our first thought was to use inheritance to extract common functionality of the components
in a superclass, but this soon turned out not to work very practical in JavaScript and against React
practices according to its developers [27]. They recommend using composition instead. After extracting
most of the similar functionality of the components using composition, the code duplication went down
significantly.

As for the Redux reducers, we decided that it would be better to keep their structure unchanged, to
stay in line with standard practices as much as possible. We valued compliance with standards more
than the duplication metric.

To solve the last main issue that was caused by reused functions, we created a utility file containing
all the functions that were reused. By doing this, we only needed to specify the functions once and
could then simply import them wherever they were needed.

6.1.2. Unit size
To improve the unit size in the codebase we mainly focused on splitting up some larger methods. For
example, we took a large set-up method in the file ”OpenLayersMap.js” and created a separate method
for each part of the set-up. We also extracted some parts of a long method in the file ”age_gender.py”
from the Twitterconsumer, moving this functionality to smaller methods with amore atomic responsibility
each.

6.1.3. Unit interfacing
Although not a priority, some refactoring was done to improve unit interfacing. A few Python methods
scored low on unit interfacing due to containing too many parameters. We refactored some of these,
e.g. the methods in ”api.py” (now ”twitter_api_client.py”) were changed to a class. While reducing the
method parameters, the new structure also made the code more readable. Another Python method
with too many parameters (five) was ”create_tweet”. However, we decided to leave this method as
is; reducing the number of parameters would also reduce the readability of the method since three or
more parameters would need to be combined into a tuple.

6.2. Final submission
In the three weeks between the two SIG submissions, we improved the codebase according to the SIG
feedback as described before and still implemented new features (e.g. wrote new code). Figure 6.2
shows the summary of the feedback we received from SIG after the final submission.
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Figure 6.2: The metrics of the final SIG submission.

Looking back on the changes we made after the feedback on the first submission, we can see that
the rating for duplication went up with 0.2, meaning our changes had a positive influence on the main-
tainability of the project as we expected. When taking a closer look at the violations that are still there,
it seems that most of them have to do with the Redux code and a number of React components with
similar properties. We discussed before why we decided not to change the Redux code and we think
that React components with similar properties is something we can also do very little about, since each
component makes use of the properties in different ways.

We were slightly surprised to see a decrease of 0.1 in the rating for unit size, although the reason
for the decrease becomes clear rather quickly when looking at the violations: most of the violations
have to do with long React render() methods. Since we added more components, it makes sense that
we also have more of these methods. Although for some of them we tried splitting them up into smaller
methods, for most of them that did not make much sense as it only made the methods more difficult to
read. Therefore, we decided to keep most of these unchanged, despite a slight decrease in the unit
size metric.

Unit complexity went down with 1.1, however, if we look at the actual violations SIG only shows us
two, both of them in the JavaScript files. One of those seems to be due to SIG not properly handling
React’s JSX language and the other one is indeed a rightful violation where a method contains one
if-statement that is handling too much logic. However, a rating of 3.5 while the only violation if this one
if-statement seems to be more of a problem with the metric than with our codebase.

Unit interfacing went down with 0.3, when looking at the violations this seems to be due to one
JavaScript method and three Python methods taking too many parameters (e.g. five or more, although
in this case all of them take five). Since some of the code containing the violations was not yet sub-
mitted to SIG in the first submission, this was difficult for us to prevent. In retrospect, it would have
been good to have a static analysis tool to check for this, although since the violations are rather small
it might not make sense to change the code if it reduces readability.

Lastly, module coupling also went slightly down 0.8. However, SIG does not show us any concrete
violations, so it is difficult to do anything with this point of feedback.



7
User test

To verify the user interface we built and find out about any flaws in user experience, we held a small
user study. Keeping the COVID-19 measures in mind, we decided to do the user test through an on-
line survey that we prepared beforehand instead of other forms of user testing like think-aloud tests.
To make sure not to overload the server, since the server is currently configured to only handle a small
set of users simultaneously, we only sent the survey to a small number of people per day.

The full survey we prepared can be found in appendix D. The survey included three small use cases
in which the user is presented with a simple scenario and has to answer a question. This way we can
check if the user was able to navigate the system well enough to answer a simple question correctly.
In total, 21 people participated in the user study. All of these participants are students, which might
have introduced a bias in the results.

To gain some insight into what the participants had difficulty with while using the application, we will
go through the three cases one by one.

For case 1, 85.7% of the participants were able to get the correct answer. The additional remarks
mostly contain small suggestions but there does not seem to be a certain cause for the incorrect an-
swers.

For case 2, the percentage of correct answers was only 57.1%. In the additional remarks for this
case, it stands out that six participants all noted that it would help to show the city names on the chart
legend for the sentiment over time, rather than just displaying ”left” and ”right”. This is something that
could be implemented to create a better user experience.

For case 3, 66.7% of participants answered correctly. An additional remark that seems odd is that
one participant mentioned they had to think a bit about how to go about getting the answer, but then
explained they had found the correct way to go about it (which was indeed the case). However, they
still answered the question incorrectly.

Something interesting we saw after exploring the data is that even though the first case had the
highest rate of correct answers, it was still considered most difficult by the users. On average on a
scale of 1-5 (where 1 is very difficult and 5 is very easy), case 1 was got a score of 3.24 while case 2
and 3 both got a score of 3.33. This seems counter-intuitive, but we expect it is because when answer-
ing the first case participants were still familiarising themselves with the interface. After the first case,
it felt easier to answer the other questions, even though fewer of them answered correctly.

Overall we found that some features of the tool can be unclear for new users. It was unclear for our
users what the scale of the average sentiment score was, what the difference was between red and
blue colors in the word cloud and why they could not search for data in May. Adding such information
in the ’information page’ is not intuitive. Displaying such information when you hover over components
would be a more useful addition for a better user experience.
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8
Conclusion

Over the span of two months, we created a product that gives insight into the sentiment of tweets. The
tweets are stream processed and analysed to extract the sentiment, various tweet characteristics (e.g.
location, timestamp, etc.), and some user demographics (e.g. age and gender).

To establish the sentiment of a tweet, its text is first processed and then machine learning is used to
determine the sentiment class. Machine learning is also used to estimate the age and gender of users
based on their profile pictures. For location filtering, a geocoder API is used to match a search query
to the locations of the tweets. Combining all this with an intuitive interface allows the user to easily do
research on sentiment in the Netherlands and Flanders.

As of writing this report, the database of CITYSENT is relatively small (one month of data). But
running the server will result in a bigger database over time. CITYSENT needs no external assistance
and gathers sentiment data automatically. In a few months’ time, the database will be significantly
bigger. Our clients will then be able to see how certain events impacted sentiment and how people feel
about specific places. With this information, they can try to influence future sentiment, through better
city planning and thus contribute to a happier society.
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9
Process evaluation and

recommendation

9.1. Process evaluation
CITYSENT was made during very different circumstances than a normal Bachelor End Project. Be-
cause of the Covid-19 pandemic, having physical meetings was impossible and thus a process had to
be adopted with which the team had little to no experience.

9.1.1. Three pillars
There were three points that were especially important during this project: regularity, availability and
communication.

Regularity
Normally, regularity is not a priority for projects, since physical meetings automatically force teams to
work on the project on a regular basis. Because this project had to be done through online meetings,
it was very important to have a good work schedule. The team always met online at 09:00 to discuss
what to do for the day. Then after an hour, the meeting ends and every member works on his or her
assigned part. Then at the end of the day, another meeting took place, in which the goals for the day
were evaluated and plans for the next days were made. Having two team meetings a day forced the
group to keep up and work regularly.

Furthermore, the team had onemeeting with the clients and onemeeting with the coach every week.
These meetings were used to reflect on the past work and plan the future features of CITYSENT. These
meetings have proven to be very efficient in keeping a good overview of what the clients want, but also
what the TU Delft expects of Bachelor End Projects.

Availability
Normally, since teams are working near each other, availability is no problem. Since our team had to
work from home, we made the rule that everyone should be available on discord from 09:00 until 17:00.
This was done to ensure that when questions had to be asked at the team, there was no time lost in
waiting for a response. There was also a WhatsApp group for the team outside these hours and a
WhatsApp group with the clients for mid weekly updates. WhatsApp was used because it allowed the
team to quickly give small updates and also get fast responses back.

Communication
Communication is always an important aspect of project planning. For the team, it was important to
clearly communicate with each other when things went wrong, so that other team members could jump
in and help fix the issues. Still, fixing an issue with the use of pair programming when not physically
near each other, is very hard to do. This is why we opted for CITYSENT to be a modular system. This
allowed the team to work individually and easily combine different components with each other.
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9.1.2. Scrum
The Scrum method was used exactly as stated in the project planning. Only in the last two weeks,
the Scrum planning was less weekly and more daily based. This was done because the required time
frame of certain implementations was not clear. Tackling said implementations on a daily basis (starting
with implementations of highest priority), minimized the room for estimation errors and thus ensured
the most important features were in place before the end of the deadline.

9.1.3. Issue board & merge request
The issue board and merge requests have been proven to be very important throughout the project.
Both were very effective tools to update the team with and have discussions in, without actually having
to start a meeting.

9.2. Recommendation
Because of the modular design of CITYSENT, new features are easy to implement. There are a few
features we would have liked to be in CITYSENT, but due to time constraints, were not able to imple-
ment. These features are:

9.2.1. Sentiment analysis based on emoticons
A lot of tweets contain emoticons, which say a lot about the sentiment of a tweet. There are two ways
to include emoticons:

• Train a machine learning model on a data set that has emoticons included

• Give emoticons a sentiment score and apply it to the score calculated by the machine learning
algorithm that is running now

While the first might be easier to implement, since the only thing you need is a good data set, we haven’t
found a data set that satisfies our needs. Still, if a good data set is found the first one would be a great
addition. If no data set can be found, the second option could be a sufficient alternative.

9.2.2. Language support outside of English and Dutch
For now, CITYSENT only supports Dutch and English tweets. It would be a good addition if other
languages would also be supported. Since Google Translate is used to translate Dutch tweets to
English, the same technique could be used for other languages.

9.2.3. Activity detection based on pictures contained in tweets
In the same way age and gender is inferred through profile pictures, it would be interesting to have a
module that analyses images contained in a tweet and infer what activity is done in said image. This
way, CITYSENT can show users which activities influence sentiment. For example, it might be that
people in the center of The Hague are mostly happy when they are going out with friends at night, but
when they are doing groceries during the day, sentiment might be lower.

9.2.4. Combination of third party data to calculate correlation
The initial idea was to include an option for users to import their own data and compare that to CITY-
SENT’s collected data. Unfortunately, this idea was out of scope for the project and thus scrapped. We
do believe that such a feature would be extremely valuable for researchers that have access to said
data sets, like our clients from Urbanism have.

9.2.5. Support for other social media
We have noticed that a big chunk of Twitter users is 30-40 years old, which was expected. In order
to get a better view of sentiment, other social media wherein other demographics are present should
also be included. In our research, we concluded that using Instagram or Facebook was not desirable
because of the costs to access said data. If, however, the clients think this is a worthwhile investment,
this would be definitely something to look into.
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9.2.6. Visually display sentiment in the map
Initially, we had planned to implement the map in such a way that the clients could see a clear overview
of the sentiment distribution over the different locations, for instance by color differentiation. Unfortu-
nately, this turned out to be too much work for the scope of our project. Since we did implement the
top cities and lowest cities charts, we decided it was okay to leave the map as it is right now.

9.2.7. Amount of users
During the project peculiar data passed by. For example, at one point we found out that more than
half of the negative tweets we streamed in were posted from Menaldumadeel, which is a little town in
Friesland. Searched for Menaldumadeel on Twitter, we found out that this was largely due to a weather
station. We therefore decided to filter out all tweets from accounts that do not have a face in their
profile picture. This way you exclude for instance companies, weather stations and news channels.
Unfortunately, this does not filter out all peculiar data. For instance, we found that there was one
woman in Texel who tweeted a lot, and therefore influenced the data about Texel a lot. For this reason,
we think a nice enhancement to our tool would be to include information about the amount of users the
data is based on. This would, however, make the stored data less anonymous since the system would
need to be able to know which tweets were posted by which users. Sufficient security measures would
need to be implemented to ensure that data cannot be traced back to individual users to protect users’
privacy in the case of a data leak.

9.2.8. Widen target audience and authentication
Currently, CITYSENT is only accessible on the TU Delft networks and therefore targets only people
with access to these networks. This was a deliberate decision made together with the clients to restrict
the access to the sentiment data set used by CITYSENT. In the future, CITYSENT could be made
publicly accessible to anyone in the world while at the same time restricting data access to trusted
users. This would require a simple change: changing the firewall rules to allow traffic on ports 80 and
443 from anywhere instead of TU Delft-only. Before allowing access to anyone, a log-in/authentication
process should be implemented to restrict and control access to the downloading of the application’s
data set. Although the data is anonymous, restricting download access to authorized users would
prevent unauthorized users using CITYSENT as a means of collecting Twitter data (without applying
for API access), which is not the purpose of CITYSENT.

9.2.9. Filtering on keywords
CITYSENT already extracts keywords from tweets and provides the user the ability to see which key-
words are related to positive, negative and neutral sentiment in the dashboard. To make this feature
even more useful, the possibility to filter on keywords could be added. This would allow sentiment
analysis on specific topics represented by keywords.



10
Ethical implications

10.1. Improved liveability
The main ethical implication of CITYSENT is its contribution to the design of better cities and thus the
improvement of liveability. CITYSENT will allow city planners to see which factors make people happy
and plan accordingly in future projects. This will likely increase the happiness of the people that are
affected by these projects, which is ethically a good thing to contribute to.

10.2. Privacy
Since CITYSENT processes user-generated content, it is crucial to harbour the privacy of said users.
This is done by not saving the content or profile of the author of a tweet. Only the sentiment, location,
age and gender will be stored.

Figure 10.1: Tweet to processed data

Processing tweets immediately and not storing personal information, ensures the privacy of the
author is secured. It is impossible to deduce who the author is, which is not only ethically responsible
but also in compliance with GDPR [28].

10.3. Data accessibility
Throughout the research phase, it became extremely clear how much power social media platforms
actually have and how valuable their data is. Most big platforms keep their data behind a paywall, which
makes it inaccessible for many people. Since CITYSENT is also collecting and processing data, it is
important to be critical of the position we are in. On one hand, having the data accessible to only the
clients will give them an advantage over other city planners that do not have access to said data. On the
other hand, sharing CITYSENT’s data with others might lead to more researchers gaining better insight
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into the sentiment of the Netherlands and Flanders. These researchers can then use this information
to better their own research.

Whether the data we have gathered will be shared with third parties, will be up to the clients.

10.4. Generalisation & false implication
Like with all data-driven tools, it is often easy to generalise. If, for example, our tool shows that mainly
23-year-old males are unhappy near big malls, does not mean every 23-year-old male is. Users of
CITYSENT must be aware that unintended generalisation could happen and influence their research
negatively.

When comparing data sets it is important to remember the famous statistics phrase: ”Correlation
does not imply causation”. An example of this is sentiment at a park. A researcher might see that the
more parks are present in a city, the happier its residents appear to be. This could mean that parks
make people happier, but it could also be that rich cities have a bigger budget for more parks. Rich
cities also have a bigger budget for other things that increase liveability and thus are more likely to have
happier residents. If the latter is the case, people are not getting happier because of parks, but because
they live in more prosperous cities. The extra parks are just a side effect of a city being prosperous.
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Info sheet CITYSENT 
TU Delft: Department of Urbanism  

Presentation to be given on 1 July 2020 
 

CITYSENT extracts and analyses live Twitter data and stores the results in a database. For every 
tweet, sentiment is inferred based on the content of said tweet. Through the profile picture of the tweet 
author, age and gender is inferred and, based on geolocation, the place where the tweet originated 
from is stored. Displaying all this information in an easy accessible way, allows researchers to 
effortlessly see trends regarding sentiment in Twitter data. These trends can then be filtered on age, 
gender and place.  
 
The main thing we learned is how powerful big data companies (such as Facebook and Twitter) are. 
While the users give all their data to them for free, accessing it is often put behind a paywall. Only 
Twitter allows access to a stream of recent tweets, without payment. This is why CITYSENT focusses 
on Twitter data, instead of more mainstream platforms such as Facebook or Instagram. 
 
Because of COVID-19, all work had to be done from home. We opted for CITYSENT to be a modular 
system, so that it is easy to add new features, without being physically together. 
CITYSENT will be used by our client to see what causes certain sentiment and if said causes can be 
replicated in future projects, so that sentiment can be positively impacted. 
 

Team 
Please note that the undermentioned roles are not the only things every member did, but merely the 
features he or she spent most of their time on. 
 
Daan Goslinga 
Interests: artificial intelligence, machine learning & big data 
Roles: age/gender estimation, user interface, tweet translation, report 
 
Raoul Kalisvaart 
Interests: machine learning, big-data, data science, application development 
Roles: preprocessing, tweet translation, sentiment analysis, keyword-generation, front-end, API 
integration, report 
 
Adriaan Pardoel 
Interests: machine learning, big data, GIS 
Roles: project set-up, map, tweet filtering, CITYSENT API, front-end, report 
 
Cathrine Paulsen 
Interests: big data, stream processing 
Roles: stream processing, database setup, server setup and deployment, download feature, front-end 
filters, report 
 
Sarah de Wolf 
Interests: user interface and machine learning 
Roles: user interface, report 
 

Project Coach:   G.  Migut TU Delft EEMCS 
Project Clients:  Dr. E. J. Meijers & Dr. C. E. L. Newton              TU Delft Urbanism  

 Contact: Daan@Goslinga.nl, Raoul.kalisvaart@planet.nl 
 

The final report for this project can be found at: http://repository.tudelft.nl 



B
Original project description

The project aims to advance our understanding of people’s feelings towards cities. People express
these feelings using pictures, words emoji’s, etc. The use of social media, and the sharing of images
and descriptions about certain city spaces on these platforms is an expression of these feelings.

In a practical sense we want to analyse the sentiments that different people have regarding a set
of pre-defined cities. To get an insight into these sentiments we want to analyse the appreciation of
specific cities on different social media, such as Instagram, facebook, twitter, and others. Which get
positive reports, and which get a ‘bad rap’? E.g. are people more positive about Amsterdam compared
to Rotterdam for instance? Or do sentiments vary between different areas/neighbourhoods of such
cities? The first level of analysis looks at the emotional expressions people voice (in words or using
emoji’s) when they are in certain cities or particular parts of these cities. A second level of analysis
includes the visual analysis of the images that accompany the messages, the emoji’s or hashtags. The
aim is to see if there is a relation between certain images of specific places and the sentiments (that
can be extracted from the accompanying words, emoji’s or hashtags) that people have of these places
or cities. Additionally we aim to understand if there are different sentiments for people with different
attributes (eg. Tourists versus inhabitants, or women versus men, urbanite versus villager, etc…).

We expect that we will be able to identify clusters of words and images that make emotional evalu-
ations of diverse cities and intra-urban situations. Perhaps there are existing lexicons already that can
be used. The analysis should allow a clustering of the spatial settings with the sentiments. The exact
definition of the project will be done in consultation with the student team + mentor.

Students will apply:

• Named entity recognition for city/neighbourhood names

• Text mining (Emoji mining?)

• Machine learning related to images + to identify characteristics of people

• Sentiment analysis

• Map-making

• Database creation (the final product) in which a range of cities (+neighbourhoods) is associated
with sentiments of different groups in society (gender, age, tourist/local etc.).
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Confidence thresholds
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User test survey
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1 Introduction
Through the immense stream of data that is uploaded to social media every day, it is often hard to keep track
of what the current sentiment about certain places is. Knowing what certain people think or feel about specific
places is very useful for future projects, such as city planning. Elements that appear to frequently cause an
increase in positive sentiment might be something that entrepreneurs want to add to their businesses. Likewise,
elements that cause negative sentiment, might be something they want to avoid. Having a tool that shows how
sentiment changes over time and which variables have an effect on said sentiment, can be very valuable. City
planners might, for example, want to know whether trees cause people to be happier on average, so that they
might consider creating greener cities. Restaurant owners might want to know which age group thinks positively
about the area they operate in and adapt their restaurant accordingly. The list of possibilities goes on and on,
but it is clear that a tool that makes sense of all the data on social media is very valuable.

The goal of this research report is to find out how such a tool can be created, in a scope that is realistic for
a Bachelor End Project.

2 Problem definition and analyses

2.1 Problem definition
As mentioned above, the biggest challenge is to make sense of the immense stream of data that is available to
the public. If someone posts from a certain place, it does not mean the post and sentiment of the person is
about said place. Vice versa, someone from the Hague could post something about Amsterdam. The sentiment
should then be classified into Amsterdam and not the Hague. Some posts might not even contain sentiment at
all. Think for example of political parties or companies posting ads on social media.

Also, getting to the data in the first place has been made increasingly difficult by companies such as Facebook
and Twitter. In Facebook’s case, getting the data without paying violates their terms of service and thus
impossible without spending money. Twitter has a free, but limited, API and allows scraping to some extent.
Although not ideal, the alternative is paying for access to data.

Lastly, next to acquiring and organizing the data, displaying it in an easily readable way is also a challenge.
Since our tool deals with massive amounts of data, creating something readable might prove to be very hard.

A few questions the client likes to have answered are:

• Does COVID-19 lead to a more negative sentiment about cities, whereas the sentiment about rural regions
has become more positive over time?

• With what attributes are positive and, respectively, negative sentiments about cities as expressed in
words or in emoji’s in tweets associated? (e.g. food, events, cultural activity, social gatherings, heritage,
crowdedness, traffic, ...)

• How are these positive and negative sentiments spread over neighbourhoods within large metropolitan
cities?

• To what extent is there a difference in evaluation of cities (sentiments) between different groups (tourists
versus locals, male versus female, young versus old)?

Solving the aforementioned problems allows us to create a tool that the client can use to answer these
questions.
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2.2 Current situation
Before starting the project, it is always good practice to investigate whether other tools already provide the
service you need. What we found was that there is already a tool that focuses on sentiment analysis of social
media data: Zencity. However, this tool focuses on city planning, while CITYSENT’s focus is more on general
research. Because of this, CITYSENT will not provide the exact same service as Zencity and is thus still a
valuable project.

Another tool that is very similar to our project is Social Glass. This tool was made by researchers at the
TU Delft and “contributes new methods and tools for human-enhanced social data acquisition, integration,
enrichment, analysis, and visualization”. We reached out to the principal investigator of this project, Dr.
Alessandro Bozzon, to get a better overview of their project and how we can fill in valuable gaps that they are
not focusing on.

In short, Social Glass is not running their content analysis modules anymore, since they are pursuing different
use cases. Looking at their website, it seems that crowd management is one of those use cases, which we are
not interested in. The goal of CITYSENT is to get a good overview of sentiments of certain cities/areas and see
how certain variables influence such sentiments. Content analysis plays a major role in determining sentiment
and since Social Glass is not doing this anymore, it would be valuable to fill in this gap with CITYSENT.

The research done by the team of Social Glass could prove to be very useful to us. Their team has written
papers about data extraction and architecture, which Dr. Alessandro Bozzon sent to us. A few of these papers
also appear in this report. The goal of CITYSENT is not to reinvent the wheel, but to build further upon
research done by others. As such, contact with Dr. Alessandro Bozzon is valuable to us and might be useful in
further stages of the project.

2.3 Our assignment
Our assignment is to create a tool that can gather tweets from Twitter and process the sentiment contained
in said tweets about certain locations. Users must be able to search for a place in the database and see the
sentiment associated with it. The tool should be able to display sentiment scores over time, so that users can
compare changes in sentiment. The client finds it interesting to compare the sentiment of different kind of
people, thus the tool should classify tweets into groups (such as: age, gender and living area). Age and gender
should be deduced through pictures, since getting that data is often not possible through APIs or scraping.
Since the data should be easily readable, it should be displayed on a map. These are the most important
functions of the tool. Other functions such as support of other languages than Dutch or English will only be
implemented when there is time left for them. For a more detailed overview, look at the MoSCoW list in the
project planning.

3 General structure

Figure 1: A general overview of entire system

The system will consist of two main components. The first of these is the part of the system that will handle
the collection and sentiment analysis of the data. The other component will be responsible for presenting
the analyzed data to the user in the form of an interactive interface. Both of these components are connected
through a database. An overview of this can be found in figure 1. As the data collection and analysis component
is relatively complicated by itself, the remainder of this chapter discusses that component in greater detail.

3.1 Data processing
An overview of the structure of the system’s data processing subsystem, can be seen in figure 2.

The first component of this subsystem is the data collection component. This component is responsible
for retrieving data about cities from social media platforms.

After the collection is done, the data is provided to the data separation component. This component is
responsible for splitting the obtained social media data into several parts: a textual part (containing the textual
information of a social media message), a geolocation and a profile picture.
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Figure 2: A general overview of the data processing component of the system

The textual data of the data is provided to the text preprocessor component, which performs several
preprocessing operations on the data in preparation for the analysis of this data. The analysis is performed
by the text sentiment analyzer component. This component uses the preprocessed textual data to infer the
sentiment of a social media message.

Lastly, the age/gender classifier component uses potential profile pictures contained in the social media
messages to infer the age and gender of the author of the message and the location classifier component uses
potential geolocation data from the social media posts to infer a location.

After processing, these different pieces of information obtained by analyzing the different data sources need
to be combined. This is done by the data combiner component, which also prepares the data to be stored in
the database.

In the remainder of this report, the different components presented in this chapter are explained in detail.

4 Obtaining data
This section will describe the options for which social media platforms to retrieve data from and how, as well
as how data should be properly handled in terms of users’ privacy.

4.1 Data retrieval
A small but nonetheless important part of our system is the method of data retrieval, which falls under the data
collection component. The main method of data retrieval from web-based services like social media platforms
is through their own application programming interface (API). The API allows access to retrieve certain data
contained on the platform in a semi-structured format (such as JSON). Retrieving data through an API makes
the data retrieval easier. Since the retrieved data is already in a semi-structured format, less preprocessing
is needed to proceed with further analysis. However, access to APIs has become increasingly more restricted
in recent years in light of privacy concerns and the Cambridge Analytica scandal [1]. Subsequently, all large
social media platforms (Facebook, Instagram, Twitter) have shut down their public APIs. Access to their APIs
requires submitting a detailed application to the platform which they need to approve.

In the wake of the new API restrictions, researchers have taken to web scraping to obtain data for research, a
topic of active legal and ethical debate [2]–[4]. Web scraping automates the process of manually collecting public
data, effectively imitating a user browsing the site and downloading any relevant information. The downloaded
information will be unstructured and therefore needs to be parsed. The process of web scraping is complex
as it requires manipulation of http requests [5]. Although scrapers already exist for well known social media
platforms (such as Instagram Scraper and Twitterscraper), even the smallest updates to the website and its
HTTP framework can completely break the scraper, rendering it useless.
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Therefore, using an API to retrieve data is the most robust and future-proof option, as well as the most
convenient for further processing. Out of the big social media platforms, Twitter has the least restrictive API
and it provides valuable information like geolocation that otherwise would not be available through scraping.
The only downside is that the (free standard) API can only access tweets from the past seven days. However,
we consider this is as a minor inconvenience as a data set of past tweets can be built over time so temporal
comparison is still possible. The different sides to using APIs and scrapers for data retrieval will heavily influence
our analysis of the viability of social media platforms.

4.2 Data sources
Firstly, it is important to consider which social media platforms are most suitable to use as data sources for the
application. If we take a look at the Social Media Survey 2020 in the Netherlands held by Newcom Research [6],
we see that the social media platforms with the most daily users (in descending order) are Facebook, Instagram,
and Snapchat. Of these, Facebook and Instagram seem the most useful for the purpose of the application, as
they deal with a large archive of data of which a good part is publically available, while Snapchat mostly holds
onto data from the last 24 hours and is more private.

When looking further into the options regarding data from Facebook and Instagram, it should be noted
that both platforms are owned by Facebook. They both used to have their own APIs through which a lot of
public data was available. However, as previously discussed, around 2018 access got a lot more restricted [7],
[8], making it impossible to gather large amounts of data through these platforms. At this time their APIs do
not have options to carry out searches, which means we cannot retrieve posts belonging to specific locations for
the purpose of the application. Moreover, it is possible to carry out searches through a web browser, raising the
question of whether it would be possible to retrieve the data by scraping the web page. However, Facebook and
Instagram officially disallow scraping without their written permission, therefore it would be highly unethical
to do this and reaching out to them to get written permission seems like an impossible task, as Facebook seems
to be very unreachable.

This brings us to the alternatives: other widely used social media platforms found in the survey are Twitter,
TikTok, Tumblr, YouTube, Pinterest, and LinkedIn (again in descending order). We will discuss Twitter more
in-depth as it turns out to be the most interesting platform to look at, because the other ones mentioned each
have their own critical disadvantages: TikTok is mostly used by very young girls [6] and is more about sharing
funny videos rather than expressing opinions about places. Tumblr also has a young audience (though not
as young as TikTok) which is predominantly female [9]. YouTube has more diverse users [9] and has some
useful opinions in the comments, but the comments seem very biased by the topic of the video. For example,
we found that searching for “Leiden” on YouTube gives us videos about trips to the city with mostly positive
comments from tourists and locals, while on the other hand it also gives us videos about students in Leiden
with mostly negative comments from people expressing a strong dislike of students. Pinterest also has a mostly
female user base [9] and the content on there is often collections of photos and links to other sites, rather than
people expressing a sentiment. LinkedIn has the very specific purpose of maintaining a professional network,
also making it a platform where not many opinions about cities are shared.

Twitter is an interesting case. Their demographics are fairly well distributed [9] and the platform has many
daily users [6]. Although a lot of posts on there seem to be companies or organizations sharing links, there is
also a good portion of people expressing opinions on there which would be useful for the application. Twitter
even has an extensive API, but making use of it is quite expensive and the free version only lets you query
tweets from the last seven days. However, they allow scraping to some extent, making it possible to use it as a
data source for the application. With Twitter being one of the only accessible sources that has a large, diverse
audience and useful content, we decided to use this as the main source the application will rely on. Some key
issues with using Twitter are that profiles do not include demographics (age, gender) and tweets are often not
geotagged (less than 1% of the tweets is geotagged). Ways to handle these challenges are more thoroughly
discussed in section 6.

Because the useful data available from Twitter will still be limited, it might also be helpful to use data from
sources such as TripAdvisor, although it should be noted that TripAdvisor specifically does not have a public
API and does not allow scraping their website. While not strictly being social media platforms, these kinds of
sources immediately give us more insight into how cities and places within cities are regarded by tourists. One
platform in specific that seems interesting is Foursquare, because it is in-between a social media platform and
a place review platform.

Another limitation of Twitter is that not all posts contain images like on a platform such as Instagram.
Yet images could be useful to do analysis on for example what type of activities are popular in certain places.
Therefore we considered if there would be any viable alternative for Instagram. The best thing we could find
is Flickr, which used to be more of a social photo sharing website similar to Instagram, but is now mostly
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dominated by amateur/professional photography. Virtually all of the comments have a positive sentiment and
most of them are about the photographs rather than the places where they are taken, rendering them quite
useless for the purpose of the application. Therefore, this does not seem a valid replacement for Instagram and
will not add much value to the application.

4.3 Privacy
Although the main use case of the final application is to be used internally, it is still important to make sure that
privacy is properly protected in case of a data leak. Even if we get permission to use Twitter’s API to retrieve
data, we still need to handle the data in compliance with Twitter’s terms of service (ToS) as well as the GDPR.
To this end, we need to handle the collection and storage of personally identifiable information (PII) with care
[10]. Coincidentally, Twitter does not store nor provide access to most PII through their API. However, we will
be analyzing the geolocation of tweets and potentially the (general) location of users to be able to reason about
spatial factors that could affect sentiment. According to the European Union [11], location data counts as PII
and therefore falls under GDPR [11].

What this means in practice is that we need to anonymize the data such that no data point can be traced
back to an individual user since we cannot realistically acquire consent from every user to store PII. Moreover,
to comply with the Twitter ToS, if a tweet is deleted or modified we would also need to incorporate those
changes if we store the tweet, which is practically impossible for the scope of this project. However, since we are
only interested in aggregated statistics in the end, there is no real necessity to store specific tweets regardless.
Privacy issues concerning PII are therefore solved naturally by the fact that we will only store anonymous and
aggregated data. For instance, we would only store the fact that someone in Amsterdam tweeted positively
about the area rather than the fact that a specific user posted this exact tweet at this exact location.

5 Sentiment analysis
The main component of CITYSENT is the sentiment analyzer. This analyzer can be used to process the data to
determine whether collected tweets are positive, negative or neutral. The analysis of these tweets can roughly
be divided into two parts: preprocessing the tweets and the sentiment analysis itself. In this section, both
elements are explained in detail.

5.1 Preprocessing
In the majority of data mining applications, preprocessing input data is a vital step in the data analysis cycle.
Preprocessing namely enhances the quality of the data and data of higher quality often results in the discovery
of more useful patterns in the data [12].

In the field of sentiment analysis on social media messages, this statement also holds. Tweets posted on
Twitter, for example, often contain a large number of elements that do not contain any sentiment data. These
are elements such as links and user-tags.

This subsection describes several preprocessing techniques that can be used for Twitter data and selects the
ones that will be used in the system.

5.1.1 General cleaning operations

First of all, there are several basic cleaning operations that can be used to normalize the tweets. These operations
are not specific to Twitter data, as they are often used in a variety of data mining applications. As a start, all
text can be converted to lowercase letters. Next, tabs, line breaks and new lines can all be converted to a single
blank, followed by removing any forms of punctuation in the data. Finally, it is possible to remove any blanks
present before or after the tweets and instances of two or more successive blanks can be converted to a single
blank.

5.1.2 Twitter specific filtering operations

Tweets can contain a significant amount of unimportant and unusable data. First of all, URLs are elements
often contained by a tweet. Naturally, URLs do not express sentiments and therefore have a negative influence
on the quality of the data in this context, such that URLs can be removed from the data. Next, tweets often
contain mentions (‘@User’, for example). Similar to URLs, these mentions do not contain sentiment information,
meaning that they can be removed as well. According to Symeon Symeonidis et al. [13], removing URLs and
user mentions has a positive effect on the accuracy of sentiment analysis. Giulio Angiani et al. [14] also showed
that removing URLs and mentions, in combination with the general cleaning operations presented in 5.1.1,
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can increase the accuracy of sentiment analysis significantly. Therefore, both techniques will be included as
preprocessing operations of the system.

Furthermore, there are several reserved words specific to Twitter that can be used to support tweets. ‘RT’
is an example of such a word. Reserved words have no sentimental value as well, which makes it possible to
remove them, which was also proposed by Mengdi Li et al. [15].

Hashtags, however, often do contain sentimental values in tweets. The hashtag ’#Happy’, for example,
clearly contains a positive sentiment. Although it is proposed to remove hashtags completely by Giulio Angiani
et al., it is believed that the sentimental value of these should not be discarded. Furthermore, the study
performed by Symeon Symeonidis et al. did not remove any hashtags. Therefore, only the ‘#’ part of hashtags
is removed.

5.1.3 Emoticons

Emoticons or emojis often contain much information about sentiments of social media posts [16]. Therefore,
they should also be taken into account during sentiment analysis.

Giulio Angiani et al. suggest it is possible to define two categories for emoticons: a positive one and a
negative one. If this is done, all instances of emoticons can be replaced by their textual counterpart. For
example, the emoticon ‘:)’ would be replaced by the term smile_positive. This approach shows a clear increase
in the accuracy of sentiment analysis.

5.1.4 Negations

Negations also have a significant influence on the sentiment expressed in a tweet. Where the tweet “The movie
was not funny”, for example, represents a negative sentiment, the tweet “The movie was funny” represents a
positive sentiment. Wrongly interpreting negations is one of the main causes of misclassification in sentiment
analysis [14]. There are multiple techniques possible to handle negations in sentiment analysis.

One way to handle negations, is to leave in all negations without making any alterations to the text. The
downside of this approach, however, is the fact that there exist many variations on the word ’not’, such as
’won’t’, ’don’t’ and ’never’. These variations cause the model that predicts the sentiment of a tweet to need to
handle multiple negation variations, some of which have a low occurrence frequency. This is not beneficial to
the accuracy of the model.

Another way of handling negations comes in the form of replacing all different variations of occurrences of
negations with the word ’not’. This technique is proposed by Giulio Angiani et al. and increased the accuracy
of different prediction models by 0.15% up to 0.96%.

Furthermore, a third technique of handling negations was introduced by Perkins [17] and studied by Symeon
Symeonidis et al. Following this technique, all instances of the word ’not’ are found in a tweet, after which the
next word is replaced with an antonym if there exists such an antonym. An example of this can be found in the
tweet: “This book was not helpful”, which would be changed to “This book was useless”. It was shown that the
technique slightly (0.2% to 0.4%) increases the accuracy of several machine learning models on certain specific
data sets, but when used in the majority of the combinations of machine learning models and data sets, it did
not have any effect or even decreased the accuracy of the model. The reason for this, according to Xia et al.
[18], is that antonyms often represent a different sentiment.

Finally, Symeon Symeonidis et al. also introduced a fourth technique. This technique relies on finding all
instances of the word ’no’ in a tweet and adding a prefix NEG_ to all the words that come after it until the next
punctuation mark. This approach tries to pay attention to the scope of negation in a sentence. An example can
be found in the following tweet: “I dislike the cinema, because there is no popcorn.”. This would change into: “I
dislike the cinema, because there is no NEG_popcorn.”. While the approach did show significant improvements
in the accuracy of several sentiment analysis models (0.2% up to 1.3%), it also showed decreases in accuracy
in others (0.1% up to 1.2%). This might be caused by the fact that the approach can significantly change
the sentimental value of a statement. The statement “I like the cinema, because there are no barking dogs
around”, expresses a positive sentiment. This statement, however, would be changed into: “I like the cinema,
because there are no NEG_barking NEG_dogs NEG_around”. As around 27% of the words in this sentence
are incorrectly marked as being negative, the predicted sentiment of the statement might change completely.
The model also does not take variations of the word ’no’ into account.

The technique of replacing variations of the word ’not’ by ’not’, shows the most promising balance be-
tween significantly increasing the accuracy of sentiment analysis models without risking a decrease in accuracy.
Therefore, we decided to integrate this technique into the system.

5.1.5 Stop word removal

Stop words are words that generally occur in high frequencies in pieces of text. These words often do not contain
any sentimental value and can, therefore, be removed from the tweets. Both the studies performed by Symeon
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Symeonidis et al. and Giulio Angiani et al. showed an overall positive effect of stop word removal; when used
in some prediction models, stop word removal slightly decreased the accuracy of the prediction model, but in
the majority of cases this technique improved accuracy. Therefore, we chose to integrate the technique of stop
word removal into the system.

5.1.6 Stemming

Stemming is a technique where certain variations of words are replaced by a basic variant. For example, the
words ’greatly’ and ’greatest’ are replaced by ’great’. Giulio Angiani et al. found that stemming greatly
increased the accuracy of sentiment analysis, while the results of Symeon Symeonidis et al. were mixed, with
some increases and some decreases in accuracy.

Therefore, we chose to test and compare the accuracy on the system with stemming integrated and stemming
not integrated to determine which strategy works the best for CITYSENT.

5.1.7 Spelling corrector

Misspelled words can change the sentimental value of words. Therefore, a spelling corrector can be used to
correct these words. However, both Symeon Symeonidis et al. and Giulio Angiani did not achieve any accuracy
improvements with spelling correction. It is important to note that the former expected that this was partially
caused by the basic quality of the spellchecker that was used. The latter, however, did not report any similar
expectations. Therefore, it was decided that a spelling correction mechanism should not be integrated into the
system.

Elongated words are specific types of misspelled words. These are words where a character is wrongly,
but often intentionally, repeated. These can be replaced by their normal counterpart. An example of this is
“coooool”, which would be replaced by “cool”. Symeon Symeonidis et al. showed that this does not result in
a significant improvement in the accuracy of sentiment analysis either. Therefore, this technique is also not
integrated into the system.

5.1.8 Slang and abbreviations

Abbreviations of words is an element often present in messages on social media, as these abbreviations represent
a certain form of informal language or slang. This is especially true for tweets, as Twitter restricts the number
of characters that can be used in a single tweet. Abbreviations then provide Twitter users with a simple way of
expressing a lot of information with a limited amount of characters.

Symeon Symeonidis et al. studied how replacing abbreviations can result in an accuracy improvement of
sentiment analysis. This was also researched by Giulio Angiani et al. in combination with the spelling corrector
introduced above. Both studies showed no significant increase in the accuracy. Therefore, it was decided to not
include the replacement of abbreviations in the system.

5.1.9 Removing numbers

According to Symeon Symeonidis et al., numbers contained in text do not contain sentiment. Therefore, it was
researched what the the effect of removing these from text would be. It was shown that this technique can
have a positive effect on the accuracy of sentiment analysis, with improvements ranging from 0.1% to 0.3% on
virtually all models this technique was tested on. Because of this relatively small but constant improvement, it
was decided to also integrate number removal into CITYSENT.

5.2 Sentiment analysis
To determine whether Twitter users express a positive, negative or rather neutral feeling in their tweets, a
technique commonly called sentiment analysis needs to be performed on these tweets. As the name suggests,
this technique allows for the extraction of sentimental information from pieces of text.

The two most commonly used approaches for such analysis are a lexicon-based approach and a machine
learning approach. The lexicon-based approach uses predefined lists of words annotated by sentiment scores,
also called lexicons, to logically derive sentiment from a piece of text [19]. The machine learning approach, on
the other hand, makes use of techniques from the field of machine learning to classify pieces of text into several
sentiment categories [19], [20]. A hybrid approach, utilizing properties from both techniques, can also be used.
[19]

In this subsection, these techniques are explained in more detail and their advantages and disadvantages are
discussed, after which it is determined which will be integrated into the system.
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5.2.1 Lexicon-based

In lexicon-based sentiment analysis, lists of words annotated by sentiment scores, also called polarity scores,
are used to determine the sentiment of a piece of text. This can be done by summing the sentiment scores of
the words present in the text such that the result indicates the overall sentiment score of the text [21]. The
annotated words can be extended by the use of other elements such as annotated emoticons and several linguistic
rules [19].

There are several ways of obtaining the required lexicons for lexicon-based sentiment analysis. The first of
these is the manual creation of lexicons. Such creations require manually selecting words and annotating these
with sentiment scores, which is time-consuming [21].

Another method comes in the form of a supervised approach. For this approach, a data set of sentences
combined with labels indicating the sentiments they express is used. After preprocessing these sentences to
remove words that cannot carry sentiment, a lexicon can be constructed from the words in the sentences
according to the number of times they occur in sentences marked as positive and sentences marked as negative
[21].

One last approach is creating a small lexicon manually and extending the lexicon using a set of rules. For
example, a small lexicon of words can be expanded significantly if all antonyms and synonyms of these words
are added to it.

The main benefit of lexicon-based analysis is that it is unsupervised, meaning that once a lexicon is obtained,
no training data is required to train the system [19]. A downside, however, is that the language used in tweets
is dynamic, as new expressions are constantly emerging [19], which makes it hard to have an up-to-date and
accurate lexicon. Furthermore, the fact that polarity scores of text are calculated using the polarity scores of
single words causes another problem, namely the impossibility of taking the context of words into account. This
makes it hard to obtain a valid sentiment score from ironic statements or other statements that heavily rely on
context.

Ogla Kolchyna et al. [21] studied the accuracy of a lexicon-based approach in comparison to a machine learn-
ing approach and a hybrid approach. The accuracy of this approach under a variety of different circumstances
ranged from 51.33% up to 61.74%

5.2.2 Machine learning

The machine learning approach makes use of supervised learning algorithms to classify pieces of text into
several discrete sentiment categories, as opposed to the continuous sentiment scores resulting from lexicon-based
analysis. In order to make this possible, a data set is needed in which tweets are annotated by the sentiments
they carry. There is a large number of supervised learning algorithms available, but the most popular ones for
classification of pieces of text are Support Vector Machines [22], Naive Bayes [23] and Decision Trees [24] [21].

Decision Trees

Decision trees are classifiers constructed as a tree: in these trees, all non-leaf nodes represent decision points
[24]. The branches that originate from these decision points represent the outcomes belonging to these points
and the leaf nodes represent the class labels of the classifier.

The benefits of decision trees are that they are often relatively simple to interpret and that they can be used
very well to perform classification operations on text. However, decision trees can also easily be overfitted on
data [21].

Naive Bayes

Naive Bayes is a probabilistic classification model based on the Bayes theorem [23]. Using this theorem, several
class labels, or hypotheses, can be defined. For every problem instance that needs to be classified, the probability
of the instance belonging to a certain class label can be determined. The instance is then predicted to belong
to the class with the highest probability.

The Naive Bayes approach is often used in sentiment analysis for its simplicity and effectiveness [21].

Support Vector Machines

Support Vector Machines (SVMs) are used to find hyperplanes in N-dimensional spaces, where N is the number
of features, such that the data points belonging to separate classes are separated by the hyperplane [22]. The
goal of SVMs is to find the hyperplane, such that the margin (i.e. the distance between the two closest data
points of the separate classes) is maximized in order to improve the confidence of predictions.

This approach has often been used in text classification scenarios where it was very successful, as SVMs
are able to operate on large feature spaces. The downside of SVMs, however, is that they are not simple to
understand and computationally expensive [21].
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5.2.3 Model consideration

The different models and approaches have different advantages and disadvantages. A very important aspect of
these models, however, is their accuracy when they are in sentiment analysis scenarios.

As was stated earlier, Ogla Kolchyna et al. [21] studied the accuracy of the different machine learning models
in a sentiment analysis scenario. The results of this study can be found in table 8.

Table 1: A comparison between the Naive Bayes, Decision Tree and SVM approaches[21]

From these results, it can clearly be seen that SVMs score the best on all used measures compared to Naive
Bayes and Decision Trees. It can also be concluded that the SVM is significantly more accurate than the
lexicon-based approach, because the accuracy of this approach ranged from 51.33% up to 61.74%, as stated
earlier.

Similar findings were done by Hailong Zhang et al. [25], which are shown in table 2. Here, it can be seen
that also in this study, the SVM approach was more accurate than both the Naive Bayes approach and the
lexicon-based (Senti-WordNet) approach.

Table 2: A comparison between the Naive Bayes, Decision Tree and SVM approaches combined with the
lexicon-based approach[21]

Ogla Kolchyna et al., however, also studied the accuracy of a hybrid approach, by using the sentiment score
resulting from a lexicon-based analysis as an input feature to the supervised classification algorithms. The
results of this can be seen in table 3.

Table 3: A comparison between the lexicon-based, Naive Bayes and SVM approaches[25]

It can clearly be seen that the lexicon-based approach improves the accuracy of the supervised algorithms. In
the same study, it was found that the lexicon-based score used as input feature also had the highest information
gain score for the supervised algorithms, making it an important feature.

As stated earlier, SVMs are computationally expensive. However, as Twitter data is naturally streaming
data, it is not likely that this will have a significant negative impact on the performance of the system.

For this reason and due to the high accuracy of SVMs compared to the alternatives, we decided to perform
the textual sentiment analysis of CITYSENT using a SVM. To further improve the accuracy of the system,
sentiment scores determined by a lexicon-based approach will be used as an extra input feature to the SVM.

5.2.4 Training data

To be able to perform classification tasks, the model presented in the previous subsection needs to be trained
on performing sentiment analysis on pieces of tweets. For this task, training data is required. This data should
consist of tweets annotated with a sentiment class label.
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There are several options available to obtain this data. The first option would be to manually collect
and annotate tweets with sentiment labels. This, however, is a tedious and time-consuming task. Therefore,
another option would be to collect and annotate them in an automated way. According to Mendi Li et al. [15],
this can be done by first collecting random tweets containing emoticons. Then, the tweets are divided into
two categories: tweets containing a positive emoticon are marked as positive and tweets containing negative
emoticons are marked as negative. Tweets from accounts of popular newspapers and magazines are used to
form a set of neutral tweets. This approach, however, only works under the assumptions that the majority of
tweets of newspapers do not express sentimental value and that positive and negative emoticons are only used
in positive and negative context respectively. This last assumption prevents this approach from being used
effectively to determine the sentiment of ironic or sarcastic tweets.

Furthermore, it is possible to use an existing data set of annotated tweets to train the classifier. The
most popular of these is the sentiment140 data set [26]. This data set contains 600000 tweets annotated with
a sentiment class. The annotations were obtained in a similar way as described by Mendi Li et al.: tweets
containing ’:)’ were classified as positive and tweets containing ’:(’ were classified as negative. The main
benefits of using this data set are the fact that it is publicly available, removing the need to collect a large
number of tweets, and the fact that it is the data set used to train models in a large number of studies, often
with positive results. The downside of this data set, on the other hand, is the fact that it only contains positive
and negative tweets. Contrary to what is stated in the documentation of the set, it does not contain tweets
marked as neutral. In practice, this might cause a bias, as also neutral tweets are classified as either positive or
negative.

Another downside is the that the set does not contain emojis or emoticons, as these are all filtered out.
According to Dane Hankamer and David Liedtka [27], this might be caused by the fact that many Twitter
sentiment analysis studies were performed before the widespread usage of emoticons. Therefore, they introduce
a method to introduce emoticons into sentiment analysis. They propose to use a mix of the Sentiment140 data
set and a newly created emoji data set.

The emoji data set is created in several steps. First, random a set of tweets containing instances of the
most popular emojis is collected by using the Twitter API. These tweets are classified by an existing sentiment
analyzer and the resulting class is used as annotation. From the set that results from this, an equal amount of
positive and negative tweets are selected and a new data set is created using these tweets.

Then, several classification models are trained on both the Sentiment140 set and the newly created set
containing emoticons. This shows significant results in F1-scores, with an increase of almost 20 percent for
Support Vector Machines.

For this reason, we decided to follow a similar approach as proposed by Hankamer and Liedtka to include
emoticons in the analysis stage of CITYSENT. To also include neutral tweets, it was decided to follow the
method proposed by Mengdi Li et al., using tweets of newspapers for this purpose. Here, it is also important to
note that a lexicon-based score is used as an input feature to the classification model, as was explained earlier.
As these lexicon-based scores range from -1 to +1 (or scaled versions of this range), with 0 being neutral,
neutrality is also taken into account by the usage of this input feature.

5.3 Language
Our main focus will be tweets with sentiment towards locations in the Netherlands and Flanders. So most of
the tweets that we will mine will be written in Dutch, but we are also interested in the tweets of tourists and
thus other languages. There are two challenges related to language: (1) "the majority of research papers utilize
English as the only language of analysis" [28], but most of our collected data will be in Dutch and (2) when
looking into the sentiment of tourists towards certain locations we should be analyzing multiple languages.

For the sentiment analysis of the Dutch tweets, we have two options: either translating the training data
to Dutch or translating the tweets to English. Since we not only want to tackle the Dutch tweets, but also the
tourists’ tweets, the logical approach is to translate all tweets to English.

In table 4 a distribution can be seen of the countries of origin from the tourists visiting the Netherlands.
Almost 22% of the tourists visiting the Netherlands come from countries where English is the native language
(UK, USA, Canada and Australia).

Multiple studies use the Google Translate API for sentiment analysis on other languages than English [28],
[31], [32]. In 2019, a study was conducted about the accuracy of Google Translate [30]. In table 5 a table is
presented of multiple languages and their accuracy score on Google Translate. BLEU (Bilingual Evaluation
Understudy) is an accuracy evaluation method for translations. "BLEU looks at the presence or absence of
particular words, as well as the ordering and the degree of distortion—how much they actually are separated
in the output” [33]. BLEU3 looks at the accuracy of translating foreign languages to English with Google
Translate in 2019. The Tarzan score is the percentage of text that can be understood by humans. Tarzan2 also
looks at the accuracy of translating foreign languages to English with Google Translate in 2019. The languages
in table 5 together with English cover over 80% of the native languages of tourists visiting the Netherlands and
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Table 4: Amount of tourists visiting the Netherlands in all accommodations (x1.000)[29]

Table 5: Google Translate accuracy score [30]

as seen in the graph they all have high translation accuracy scores for Google Translate. Therefore, we decided
to translate all the tweets into English using Google Translate.

6 Determining tweet characteristics

6.1 Location
Twitter gives users the possibility to geotag their tweets with the precise location they are posted from. About
1% of all tweets are geotagged, which might not seem like much, but it still gives us a good representation of
the full tweet corpus. Moreover, it is a practical way to reduce the stream of data entering the system, making
the processing of the data more sensible.

The alternative would be to infer locations from the tweets ourselves, in which case the system would extract
the locations from the text of tweets. This is more commonly known as geoparsing or, more generally, named
entity recognition. It would be a bit more involved than using geotagged tweets because interpreting what the
text is actually about using natural language processing is a complicated process with some difficulties such as
spelling errors and ambiguous names.

Moreover, there is one important distinction to be made between the two aforementioned approaches: search-
ing tweets based on their geolocation gives us the sentiment within a place, while searching tweets based on
their text gives us the sentiment towards a place. The latter will also yield fewer results, as people are often
not expressing their sentiment towards a place in such an explicit manner.

Another major drawback of the text-based approach is its scalability. To recognize place names in the text,
the system would need to make use of a gazetteer, which is a geographical index of place names with some
corresponding information. To collect the tweets, the system would have to search Twitter for every possible
place name in the gazetteer or compare every published tweet against the gazetteer. Either way, it would result
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in a tremendous overhead. By searching Twitter for every possible place name in the gazetteer, the system
would be making at least one request for every place. A gazetteer that contains all place names is huge in
practice, therefore this would not be feasible on such a large scale. The only way to solve this would be to use
a predefined set of places that is not too large. However, using a smaller set of places limits the functionality of
the application. For example, the user would not be able to search for any place they want, they would only be
able to search for the predefined places. The other possibility of comparing every published tweet against the
gazetteer has the issue that there are so many tweets that running a complicated entity recognition algorithm
on each of them would not be realistic, again especially with a huge gazetteer.

In conclusion, the problems with the text-based approach could be solved by using a small gazetteer or
filtering the incoming stream of tweets based on some other criterion beforehand. However, this always has a
trade-off. Moreover, since natural language processing always comes with some uncertainty, the geolocation-
based approach is also more reliable in practice. For the purpose of the application, it also seems more useful
to derive an accurate, implicit sentiment rather than an explicit sentiment with far lower accuracy. Therefore,
the geolocation-based approach is what will be used in the application.

6.2 Visual characteristics
Since Twitter does not share age nor gender, we will have to infer it ourselves. Luckily, most personal Twitter
accounts have their face in their profile picture. To confirm this, a small script was run on 980 tweets from
the Netherlands. For every tweet, it was determined whether there was a face in the profile picture by using a
pre-trained face recognition model called face_recognition. As a result, 459 profiles (47%) were found to have
faces in them. Looking at a random sample of 30 tweets, this result looks accurate. It is worth noting that
face recognizers are not 100% accurate. According to GitHub, face_recognition has an accuracy of 99.38% for
face verification. In order to do face verification, you need to detect a face and then find out if it is indeed the
person you were referring to. Since we only use the face detection component of the library, it is safe to assume
the accuracy will be similar or even higher. The other 53% of profiles were mostly news outlets or companies,
which would not be useful for our database. News outlets and companies often have a (hidden) agenda when
posting on Twitter and thus using their tweets will not give an accurate overview of the sentiment of certain
places.

We will be using Convolutional Neural Networks, to infer age and gender. As of today, a paper written by
Gil Levi and Tal Hassner [34] appears to be the de facto standard. Its accuracy is very high and it is also easy
to implement.

6.2.1 Gender recognition

Gender recognition is easier to do than age recognition, since there are only two options: male or female. The
hardest part is inferring the gender of young children, since a lot of gender-specific features are often not yet fully
developed. The technique mentioned in the paper has an accuracy of 77.8 +- 1.3. But when image cropping is
used, it is bumped up to 85.6 +- 1.4. Since the script we used for detecting faces already gives us the correct
coordinates of a face, we will also use image cropping for gender and age recognition.

6.2.2 Age recognition

Exact age recognition is very hard to do, since a lot of things can influence how old people look (make-up,
lighting, etc.). Thus, instead of inferring the exact age, we will use classification. Using classification (discrete)
instead of regression (continuous) will make the problem of age recognition easier to solve, while still getting
useful results. Gil Levi and Tal Hassner use the age brackets {0-2}, {4-6}, {8-13}, {15-20}, {25-32}, {38-42},
{48-53}, {60+}.Note that some ages are missing, this is done to make the estimation of age easier. When used
with cropping, the accuracy was 45.1 +- 2.6 and 79.5 +- 1.4 of the estimations were correct or one age bracket
off. So in general, estimations for specific age brackets are not very accurate, but when one bracket off errors are
allowed, accuracy is acceptable. For our project, such precise age brackets might be a bit too precise and since
the age is inferred anyways, we have decided to go for a bit more generic brackets. Ideally, we would classify
people into the following brackets: child {0-13}, teen {15-20}, young adult {25-32}, adult {38-53}, senior {60+}.
We still use the same thresholds, but are combining some brackets together. Combining brackets allows us to
have higher accuracy, since a high percentage of estimations is one bracket off. For example, if the recognizer
returns the bracket {4-6}, but the child in the picture belongs to {8-13}, the answer is wrong. In our model,
the answer is still correct because the child will be classified as a ’child’ {0-13}. According to the age estimation
confusion matrix made by Levi and Hassner, the hardest ages to estimate are {15-20}, {38-42} and {48-53}. 1

1The pictures used in the paper are sometimes blurry or of low resolution, which influences accuracy a lot. Twitter profile
pictures are most of the time of acceptable resolution and not blurry, so the values of the confusion matrices will in our case most
likely be higher.
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Table 6: Confusion matrix made by Levi and Hassner (top is actual age, left is predicted age)[21]

Table 7: Confusion matrix made from combining certain age brackets[21]

If you compare the new matrix to the old one, confusion will (in theory) be lower for classifying young
children and old adults. However, confusion is still high when predicting {15-20}. After a discussion with the
client, we decided to instead of age brackets, we divide people into three categories: child {0-13}, adult {15-53}
and senior {60+}. This led to the following confusion matrix.

Table 8: Confusion matrix made with 3 categories: child {0-13}, adult {15-53} and senior {60+}[21]

Using three categories has its trade-offs, you increase correctness at the expense of accuracy. For example,
a person of age 15 will probably behave a lot differently than an adult of 32, but they both get classified as
’adult’. Still, after a discussion with the client, it was decided that higher correctness was more important.
Otherwise, the research the client wants to do would be based on false data.

The accuracy of predicting 60+ is still very low, but it is worth noting that not a lot of seniors use Twitter
(only 7% of {65+}, in contrast to 38% of {18-29})2 [35]. Since the number of tweets posted by seniors will be
relatively low compared to adults, having half of senior tweets be classified as tweets made by adults will not
influence the adult sentiment as much. The senior tweets that do get classified correctly can then still give useful
insight into the senior sentiment. We also think that the confusion is mostly for people around 60, not 70+,
but this can only be confirmed in the implementation phase. If confusion is indeed mostly for people around
60, the misclassification is not a big deal, since people around 60 could also be treated as adults.

Another way to lower confusion is to look at the way people type and infer age from that data. This can
be done with good accuracy, especially for young people, since they often have a different kind of ’slang’ than
older people. Using inference through text in combination with visual recognition would maybe allow us to
use age brackets and thus increase accuracy. Inferring age through language is only accurate for young people
since older people tend to type the same way, thus only using language-based inference instead of visual-based
inference is not a good option. Models have already been made that can make such estimations, but since this
might take a while to implement, it is only useful to look further into age inference through text when other,
more necessary, features are implemented. [36]

2These figures are from the United States in 2019, so the percentages in the Netherlands might be slightly different.
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6.2.3 Activity recognition

Another thing that can be deduced from pictures, is which activity was done during certain sentiments. For
example, it might be useful to know that people are often happier when drinking with friends in certain places.
Or maybe a certain park shows positive sentiment mostly during sport. While this data is very interesting and
valuable to have. Deducing activities from pictures is hard and often not very accurate, even for state of the art
recognizers such as Google Vision. So creating an activity recognizer ourselves is probably out of scope for this
project. The use of services, like Google vision, that provide activity recognition could be a valuable addition
to our tool, but just like age inference through text, this is something to look into once features with higher
priority are done.

7 Data correlations
A possible extension to our tool would be to search for correlations. "Correlation is any of a broad class of
statistical relationships involving dependence." [37] For example, if the user is interested in seeing whether the
number of parks in a city affects its sentiment, the user can upload their own data set containing the number
of parks per city. The system will then analyze the cities’ sentiment scores and calculate how likely it is that
the number of parks influences the sentiment. Besides the clients being able to upload their own data sets to
search for correlations, we would also provide them with some example data-sets to play with.

Figure 3: Correlation example

You could argue that instead of adding a data set with information about parks you could also search for
tweets that mention parks. Brown et al. [38] used this method to find a correlation between sentiments in
tweets and the stock market. Tweets were filtered for certain stock symbols, so we could filter on factors like
parks, criminality and other things we think could influence people’s sentiment. But for the scope of our project,
filtering on topics is not what we want. We look into the sentiments of people in certain locations, assuming
on the scale we are looking, sentiments are influenced by the locations. Rather than looking into sentiments of
people towards certain locations. By looking at sentiments of people in a certain location, you also include the
sentiments of people in a city that do not express their feelings towards a city and subconscious sentiments. For
example, a tweet that is very positive about make-up posted in Rotterdam, will increase the score of Rotterdam.
Thus filtering tweets on certain subjects to extract correlations is not what we want.

What we want is to find the correlation between the sentiment data and some input data set. Examples of
interesting correlations for CITYSENT are:

• Rural vs urban areas

• Climate/weather

• Crime

• Negative events (e.g. COVID-19)

If you have more than two features is it very hard to calculate the correlation [39]. So in our tool we will
only be calculating the correlation between the sentiment and one input feature. Which means the client will
only be able to add data with two columns: one being the location and one being the feature they want to find
a correlation on. The locations are matched with the correlations in our database (over a certain period of time
entered by the client), then the correlation between the sentiments and the imported feature is calculated.
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There are different types of correlations: linear (also monotonic), monotonic (non-linear) and non-monotonic.
For instance, crime would probably be a linear or monotonic correlation with the sentiment. As crime increases
in a certain area, so does the negative sentiment. But if you look at the weather, people do not like it if it is
very cold, nor if it is very hot. So that would be a non-monotonic correlation. So our tool should be able to
handle both linear, monotonic and non-monotonic correlations.

Figure 4: left to right: linear (also monotonic), monotonic (non-linear) and non-monotonic[40]

There are multiple correlation coefficients, Pearson’s Correlation is most commonly used [41]. But with
Pearson’s Correlation, only linear correlation can be calculated. When searching for the correlation with ordinal
data, Spearman’s rank-order correlation or a Kendall’s Tau Correlation are recommended [42]. Croux et al. [43]
studied the robustness by means of the influence functions and gross-error sensitivities of the Spearman and
Kendall correlations. They found that the Kendall correlation is more robust and even a little more efficient than
Spearman’s correlation. But both of these correlations are only feasible with monotonic data, since Kendall’s
correlation "measures the strength and direction of association that exists between two variables [44]. We found
that there are no correlation coefficients for non-monotonic data. When calculating Kendall’s correlation on
non-monotonic data, the different directions will neutralize the coefficient.

Since it is not feasible to calculate the correlations for non-monotonic data, we would display the plotted
data. By plotting the data, the client can draw conclusions about the trustworthiness of the returned correlation
coefficient.

It is also important to keep in mind that correlation does not always imply causality. As explained in an
example by [39]: "People aboard the Titanic did not die because they were male and aged 28. Rather, a large
number of them died because officers were saving “Women and Children First”."

Concluding, we would be using Kendall’s Correlation Coefficient to calculate the correlations between the
sentiments and the input data. We will display a plotted graph of this data to give the client some insight into
the data and to check if there is a monotonic relation.

8 Back-end
The back-end is the part of the system where everything except the user interaction will be happening. It will
not only process all incoming tweets but it also needs to persist data and serve results to the user. The user
will not be directly interacting with the back-end, but they will use an interface that queries the back-end for
data. This way the server can do all the heavy lifting while the client only needs to worry about displaying the
data to the user. The server needs to always be active as it needs to process incoming tweets at all times. Of
course the client should always be able to reach the server as well.

In the very early phases of development, our own computers can run the server to fetch some tweets and ver-
ify some functionality of the application. However, soon it will be necessary to have a more complete, persisted
set of data, built up over some more time. For this reason, it is important to get an external server fetching and
persisting tweets up and running as early in development as possible. Our computers can only do this while
the program is running and the fetched data is not centralized if everyone has their own set of tweets stored on
their computer.

There are essentially four types of hosting we can use for the back-end: shared hosting, a virtual private
server (VPS), a dedicated server, or cloud hosting [45]. With shared hosting, one server is shared with lots of
users. Everyone gets the same operating system and installed software, so it does not provide much flexibility
or control. On the other end, there are dedicated servers. In this case, you get the entire server for yourself,
giving you all the control you need. However, a dedicated server is very expensive. To bridge this gap, there are
VPSs. With a VPS, a physical server is split into multiple virtual servers that can each run their own software.
Lastly, there is cloud hosting, which is similar to a VPS. The key difference is that it allows you to use different
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physical servers rather than just one, which is the case with a VPS. As cloud hosting allows a bunch of users to
use a bunch of servers, it is highly scalable. Moreover, it allows you to use exactly what you need and only pay
for what you use, making it a lot cheaper than a dedicated server.

For this application shared hosting would not suffice, as we need to have the back-end running at all times
to process new tweets. Therefore, a VPS or cloud hosting is the best solution. The biggest cloud providers are
Amazon Web Services, Microsoft Azure, and Google Cloud Platform [46]. However, there are also smaller VPS
and cloud providers available that can be cheaper. It seems that the TU Delft also provides us with a "project
server" VPS that hopefully suits the needs of this application.

As Twitter naturally gives us a stream of data, it is quite a logical idea to apply stream processing to
get results. Stream processing lets us easily process every newly incoming tweet pushed to the system by the
Twitter Streaming API. One platform that allows us to do this is Apache Kafka, a distributed stream processing
platform that lets us process the data, persist the results, and query them, all in real-time [47]. In Kafka, all
data is ordered into topics, which are logs of events. These events are pushed into the system by a "producer"
(e.g. the Twitter Streaming API). In turn, a "consumer" can subscribe to these event streams in order to get
notified about new events and process them. Because Kafka stores all these logs on disk, there is no need for a
separate database [48], as the logs form the source of truth and Kafka provides ACID guarantees [49].

The alternative to stream processing would be batch processing the tweets. In this case, the back-end would
run a job each day or hour, for example, retrieve all the tweets published in that time segment, and process
them, after which the results would be stored in a traditional database. In contrast, stream processing gives us
the advantage that all the data in the application is real-time and there is no system downtime for processing
an enormous batch at once. Therefore, we aim to use Kafka to process and persist the data. However, because
stream processing seems to be a slightly more involved process and the ability to use Kafka depends on the
environment that we use, we will leave the use of Kafka subject to change.

9 User interface
The user interface is the second main component of the system and is responsible for interacting with the
user and presenting the analyzed data in a structured format. Because the goal of the tool is for the user
to be able to perform visual analysis of sentiment data, the user interface is important and needs to be both
interactive and user friendly. Making a user interface for visual analytics tool is a challenging task by itself
and visual analytics as a whole has its very own scientific research field. According to Daniel Keim et al.
[50] visual analytics "combines automated analysis techniques with interactive visualizations for an effective
understanding, reasoning and decision making on the basis of very large and complex data sets".

Visual analytics differs from information visualization, which only concerns itself with displaying data to the
user, by allowing the user to directly affect the data analyzing process. Interactivity is an important aspect of
our tool to prevent information overload and facilitate the user’s knowledge discovery. Information overload is a
concern because we will be dealing with a large, complex data set with many variables and statistics. Preventing
information overload will allow the user to concentrate better on the task at hand and perform better visual
analysis. Preventing information overload will be done by allowing the user to choose which parameters they
want to do analysis and comparison on in the form of filter options. Lastly, knowledge discovery is facilitated
by allowing the user to play with the data and tweak parameters directly used for further analysis. As a result,
the final analysis and result provided by our tool is tailored specifically to the user’s interest and will provide
the user with only useful, relevant data to base their decision on.

The specific details of the user interface will need to be established through user testing in development, but
based on visual analytics research we can establish a rough outline of the functionalities of the interface as well
as how certain types of analysis is best displayed visually to the user.

We will base the user interface functionalities on Shneiderman’s visual information seeking mantra "Overview
first, zoom and filter, then details-on-demand" [51], as is the de facto standard for many analytics-driven
visualization systems [50]. What this means for the tool specifically, is that the tool will first provide the user
with a general overview of data (e.g. ranking cities by their sentiment score and geographical heat maps).

The second step, zoom and filter, does not necessarily need to be taken literally. In this step, the user will
be able to specify the data they are interested in for further analysis (e.g. zooming in on a geographical heat
map and filtering on time, location, language, age, etc. to discard irrelevant information).

The third and last step is self-explanatory: take for example the sentiment scores of cities, the user could
be able to click on a specific city to see the breakdown of its sentiment score (e.g. sentiment per neighborhood
or which words/emojis contributed the most to positive/negative sentiment). The sentiment breakdown could
be static (e.g. a pie chart) or dynamic to show temporal changes (e.g. a stacked area chart).

In addition to the three steps in the mantra, Shneiderman [51] added ’Relate’, ’History’ and ’Extract’ as
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natural expansions. Therefore, if time allows, we will also incorporate sentiment comparison (’Relate’), cached
filter options (’History’) and data export in the form of reports (’Extract’) as possible options in the user
interface.

10 Other aspects

10.1 Programming language & frameworks
The language that will be used the most, is Python. Python has a lot of libraries and APIs for machine
learning, such as PyTorch and OpenCV. Kafka, the streaming platform that we will be using, also supports
Python. Furthermore, the NumPy library will be used for calculations done on the data (for example, calculating
correlation coefficients). For the application back-end we will also use Flask3 and for the front-end we will use
React4. Flask was chosen because most of our code will be in Python. Flask is also in Python and will thus
be easily compatible. Moreover, it is more lightweight than the alternatives, such as Django. React is chosen
because it is easy to use and has extensive documentation. Since React is back-end agnostic, it does not matter
that the back-end is in Python but the front-end in JavaScript.

10.2 Testing
To automate the testing, we will use the Python unit test framework. These unit tests must reach a coverage
of 80%. Moreover, there should also be some system/integration tests to test the overall functionality of the
system. To test the front-end of the application we will make use of Mocha, a JavaScript testing framework.

Besides testing the functionality of the code, we will also use static analysis tools to make sure the code base
is maintainable and less prone to errors. We aim to use these tools to cover every part of the codebase:

• Flake8 (Python linter)

• ESLint (JavaScript linter)

• Stylelint (CSS linter)

• html-linter (HTML linter)

The static analysis tools will also make sure that all code conforms to certain style conventions. All Python
code will conform to the PEP8 standard and all JavaScript code will conform to the AirBnB standard. In
principle, all errors raised by the static analysis tools must be solved. However, in case there is actually a good
reason to ignore an error, we will allow this.

The complete automated testing suite should pass at all times. Moreover, it should run on a continuous
integration server to verify that the code in our Git repository is always functioning properly.

Besides automated testing, we also plan to perform a user test to verify that the user interface is intuitive
to use. After conducting a user test, we can improve any flaws found here.

To test the machine learning models we will use training, validation, and test sets (this is standard practice)
to check whether the model has been trained correctly and did not overfit on the data. We want to enforce an
accuracy of at least 65% on the test set but aim for higher accuracy. This threshold is based on numbers found
in similar research.

11 Conclusion
While there already exist tools that extract sentiment from social media, their focus lies mostly on city planning
and not on general research. Tools that do focus on general research, such as Social Glass, moved their use
cases from sentiment analysis to things like crowd management. Because of this, CITYSENT can add value by
analyzing sentiment data on social media and making this data available to researchers who can use it for any
research they require.

For obtaining the data, we decided to use the Twitter API, as Twitter has the least restrictive API of all the
large social media platforms and has fairly evenly distributed demographics in terms of users. The Twitter API
not only makes data collection easier, but it also provides valuable information that we otherwise could not get

3This might be subject to change, when we progress into the development phase.
4For now, we will settle with React. But if during the programming phase we have certain needs that React cannot satisfy, we

might use other tools alongside it.
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from scraping. To make sure that we handle the data we retrieve from Twitter responsibly, we will make sure
to anonymize the stored data in compliance with both Twitter’s ToS and the GDPR.

After the data is obtained, the system will perform a process called sentiment analysis on the tweets.
Before this, however, the tweets need to be preprocessed to improve their quality. We have chosen a series of
preprocessing techniques to be applied. These techniques include basic textual cleaning, the removal of URLs,
user mentions, reserved words and the ’#’ sign from hashtags. Emoticons will also be replaced with a textual
term representing them. Furthermore, variations of the word ’not’ will be replaced by ’not’ and numbers are
removed from tweets. Misspelled and elongated words, on the other hand, will not be removed and the same
holds for slang and abbreviations, as these techniques did not show signs of significant accuracy increases.
Lastly, the technique of stemming will be applied to research its effect on the accuracy of CITYSENT.

For the sentiment analysis itself, different options were compared to each other. These options include
methods based on lexicons, Naive Bayes models, Decision Tree models and Support Vector Machine models.
From this, we concluded that an approach utilizing both Support Vector Machines and lexicons will be the most
effective. In terms of languages, we will translate all tweets to English using Google Translate, since we will use
English training data.

Determining the location of a tweet will be done using the provided geolocation of the tweet. This also
reduces the stream of tweets entering the system. For age and gender detection we will be using Convolutional
Neural Networks, created by Gil Levi and Tal Hassner. To increase accuracy for age estimations, there will only
be three classes: child, adult and senior.

For the computation of correlation between the sentiment and the input data set, we would be using Kendall’s
Correlation Coefficient. We would also display a plotted graph of the data, such that the client is able to look
into how the correlation coefficient was formed.

The back-end will be running on a virtual private server or on cloud hosting, as shared hosting is too limited
for the application. It will use Kafka to process the incoming stream of tweets and persist all the data. The
frond-end will be based on the functionalities previously identified to be important to any user-friendly visual
analytics application. These functionalities include overview, zoom and filter and details-on-demand with the
possible extensions of extract, history and export.

A number of libraries and frameworks will be used and most of the code will be written in Python. The
front-end will be written using React.

Combining all these things will result in an easy to use, yet effective tool for sentiment analysis. Researchers
can quickly find possible correlations between certain elements and sentiment, without doing a lot of data
processing themselves. CITYSENT aims to contribute to an accurate yet extensive overview of sentiments and
aid researchers in their quest for creating better cities.
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A Project Planning
The project planning will give an overview over the project assignment, setup and planning.

A.1 Project assignment
This section will describe the assignment of the project. The first subsection describes what led our client to the
project. The second subsection defines the project assignment itself. Finally, the product that we will create
and its requirements are explained in the third subsection.

A.1.1 Project environment and goal

This project is commissioned by researchers of the faculty of Architecture and the Built Environment of the TU
Delft. More specifically, the department of Urbanism, which performs research related to urban design, spatial
planning, landscape architecture and environmental modelling [52].

The goal of this project is to create a tool that can be used to perform visual analytics on the sentiments
people have towards certain locations and cities, as this information can provide researchers with insights that
can help improve the quality of these urban environments.

A.1.2 Assignment specification

Our final product should fulfill the aforementioned goal. Therefore, a system needs to be created that fetches
data from twitter including the geolocations of tweets. This data should be processed and analysed in order to
obtain information about the sentiments people have while being at certain locations. We will also be analyzing
tweets for the age and gender of the author, based on their profile picture. This data needs to be stored in a
database, such that it is possible for the client to use it for personal research, through an interface we provide.
In this interface the client will be able to see the different sentiments per age group, gender and location (e.g.
rural vs urban areas).

A.1.3 Final project requirements

The final product will be a system that meets the described requirements and demands as specified below. We
have used the MoSCoW method for prioritization of the requirements. The method is often used to help key
stakeholders understand the significance of initiatives in a specific release [53]. The MoSCoW method divides
the project in four requirements: must haves, should haves, could haves and won’t haves.

Must haves

• The system must gather tweets from Twitter based on geolocation

• The system must support Dutch language posts to be processed

• The system must be able to calculate sentiment scores based on textual Twitter data

• The user must be able to search for a place contained in the database

• The system must be able to geocode5 places (e.g. cities, neighbourhoods, etc.) from queries and show the
corresponding sentiment

• The system must be able to store the sentiment and location data of tweets in a database

Should haves

• The system should do sentiment analysis based on hashtags

• The system should support English language posts to be processed

• The system should be able to compute the sentiment scores of cities and their neighbourhoods over time

• The system should, with reasonable accuracy, estimate the age of the Twitter author based on the profile
picture

• The system should, with reasonable accuracy, estimate the gender of the Twitter author based on the
profile picture

5Geocoding is the process of converting a string of text to its corresponding coordinates.
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• The user should be able to make comparisons of sentiment between different categories of people (e.g.
young vs old, male vs female)

• The user should be able to make comparisons of sentiment between different categories of places (e.g.
urban vs rural areas)

• The system should have a map displaying an overview of the sentiment in different areas

Could haves

• The system could do sentiment analysis based on emoji/emoticons

• The system could extend data mining to other languages next to Dutch and English

• The system could be able to support data mining on multiple social media platforms

• The system could scan images to see which activities get posted about

• The system could be able to search Twitter for place names and variations thereof in tweet texts

• The system could predict the age of the user based on the tweet text

• The system could be able to infer the topics of a tweet

• The system should be able to visually display the sentiment scores of cities and their neighbourhoods over
time to the user

• The system should be able to display the breakdown of a sentiment score to the user (e.g. the words/emojis/topics
that contributed the most to a negative or positive score)

• The system could be able to combine sentiment scores with static data about the location (e.g. statistical
data about a city like demographics, crime rate) to calculate whether there is a likely correlation between
the sentiment score and the data

• The user could be able to upload their own static data and the system will calculate whether there is a
likely correlation with the sentiment score

Won’t haves

• The system won’t support data mining of Facebook and Instagram (difficult to obtain legal access)

A.2 Project setup
There will not be physical meetings, in order to comply with the rules imposed on us regarding the COVID-19
crisis. It is thus very important to have a good communication framework, so that everyone can work from
home. Methods and tools will need to be different from what we are used to, so that a good ’working from
home environment’ can be facilitated.

A.2.1 Methods

Scrum is used in order to keep pace and reach the project goals in time [54]. There will be weekly sprints
in which we evaluate the work that has been done in the previous sprints and set goals for the current sprint
accordingly. At the end of each sprint, there is a meeting with the client to evaluate the current state of the
product. Once a week there will be a meeting with the coach, in which we can ask relevant questions and
give updates on our progression. Every Monday morning we start the week with an organised meeting with an
agenda and one of us taking notes. There will be a video call with each other at the beginning and the end of
the day. More video calls can be done if necessary.

A.2.2 Tools

Since there will be no physical meetings due to COVID-19, a number of different tools will be used for commu-
nication:

• Jitsi will be used for group meetings with video calling

• Zoom will be used for meetings with the client

• We will all be available from 9.00-17.00 on Discord, to ensure quick communication and responses between
project members

• Mattermost will be used for text-based communication with the group coach

• WhatsApp will be used for text-based communication with the client and within the group itself
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A.2.3 Techniques

To achieve the project goals, multiple techniques will be used.

• Either connecting to an API or using a data scraper to extracts text and pictures from social media

• A combination of Natural Language Processing and lexicon-based text analysis to extract sentiment data
from text data

• Machine learning on pictures to estimate age and gender

To ensure code quality, we will make use of testing and static analysis. Most of the testing will be automated
by means of unit tests and where possible some integration/system tests. Ideally, we will also perform some
user tests to confirm the usability of the end product. To ensure that the code conforms to certain standards
and is less prone to errors, static analysis tools will be used.

A.2.4 Planning

The project is split up into three phases: research, development and delivery. The research phase stretches over
the first two weeks of the project. This phase involves getting to know the coach and client, creating the project
plan and writing the research report. The development phase will last six weeks, containing six sprints of one
week each. The final two weeks will be the delivery phase, where the final report and presentation will be made.

The table below gives an overview of the planning for the project.6

Date Description
Week 1 22-04 Deadline project planning
Week 2 29-04 Deadline draft research report

01-05 Deadline final research report
Week 3 Project setup finished

Setup for obtaining tweets finished
Week 4 Preprocessing of Tweets finished

Age and gender prediction finished
Week 5 Sentiment classification finished

Tweet streaming/storage finished
Query to geocode conversion finished

Week 6 29-05 Deadline SIG 1
Week 7 UI finished

User tests
Week 8 12-06 Deadline SIG 2
Week 9 16-06 Deadline final report
Week 10 23-06 Presentation

A.2.5 Contract

As discussed in the first meeting with the client, they will draw up a contract as soon as possible. Because the
client would first like to conduct some research themselves using the application rather than making it public
immediately, we will probably sign an NDA for a relatively short amount of time. The offered stipend will be
included in this contract as well.

A.3 Quality assurance
This section will describe five aspects of the project that need to be taken into account to ensure the quality of the
end result: functionality, usability, efficiency, maintainability, and security/privacy. The following subsections
will briefly explain the essence of these aspects and how they should be accounted for.

A.3.1 Functionality

With the goal that the client has in mind, it is most important that the product functions as desired. This
means it should comply with all the requirements described earlier.

6Planning is subject to change, since we’ll have to discuss a few specifications with the client
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A.3.2 Usability

Because the application is ultimately not going to be used by computer scientists but directly by a user, the
application should have a highly usable user interface. It is important that this is taken into account when
building this interface, such that the end product will be easy to use for its intended target group. This could
be achieved by conducting user tests and using established heuristics.

A.3.3 Efficiency

The application will be dealing with a vast amount of data, therefore it is important that this is done in an
efficient manner. Moreover, this will improve the usability of the product, as it ensures that the user can directly
interact with the system. Having an efficient solution will also result in an end product that is cheaper once
enrolled, as it will require less computation.

A.3.4 Maintainability

To allow the product to be extended and used in the future, the codebase needs to be maintainable. Therefore,
the code should be properly documented, tested, and conform to certain style conventions. It is also important
that the project has a modular structure to ensure its scalability. Given these prerequisites, other developers
will be able to continue working on the project.

A.3.5 Security and privacy

The application will retrieve a large amount of data from public sources, such as social media platforms.
However, to be able to guarantee the privacy of the users of these platforms, only aggregated user data will be
stored persistently. This means that the fetched data will be processed immediately, such that only the result
needs to be stored.

The largest security risk of the application results from the ability to interact with the system via an interface.
Although all of the data in the database is open for the client to use, the application might eventually also be
used by other parties that might not have these same access rights. Therefore, all forms will be sanitized and
evaluated for the containment of malicious statements.
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