BRAND EXPERIENCE DESIGN

for a second-hand trading platform
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The project is about an online second-hand trading platform running in China, named Paipai Second-hand (Paipai). The project

aimed to tailor a branding strategy for Paipai and deliver the according brand knowledge through a holistic brand experience to

create Paipai’s brand image in consumers’ mind and build up its brand equity.

Paipai believes
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In the new world of sharing, trustworthiness is the base.

For people value trustworthiness in the second-hand marketplace,
Paipai Second-hand offers a comprehensive branded product trading platform that assures quality
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Honest, sincere, friendly, reliable, secure,
hardworking, regular man, care giver
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consistency and delivers a pure shopping experience, which gives people a sense of maturity.
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The design guideline is influenced by
brand knowledge, user needs, and
market trends. All the service touch
points will be designed accordingly
to form Paipai’s brand experience.
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Accessed Interest Decision Action Share
Exposed to information Use Paipai to post or Compare and decide Take actions to com- Sharing information
about Paipai look for products to make the deal plete the deal about Paipai

| didn’t know it exist

| want it but cheaper

| want to sell my idles
If the platform reliable?

Can | sell a good price?
How to sell?

Any guarantee?

High quality goods?

If good condition/new?
If a good price?

If a reliable trader?
What if I'm unsatisfied?

If my money safe?
How to deliver?
When can | get it?

Where is my money?

What others may think?
What may | get?

It's good and cheap! |
want friends to know

Is it popular? Easy way to make deal? Why grade?
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® Both
- Improve brand image - Simplify guidebook - Improve the chatting - Improve information - Provide material for
consistency across quality between indi- visualization sharing
channels vidual traders - Improve first-time - Simplify sharing
- Add off-line experi- experience process
ence - Enhance delivery

service experience
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