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Hoe het werkt
Maker making is een marketing tool voor 
jou en andere makers in de creatieve w
ontvangt een marketing gerela-
teerde uitdaging je nog steeds een 
keuze hebt in welke richting je op gaat. Er 
komen verschillende topics aan bod om voor jou 
als maker het te maken in de creatieve wereld. 
Ontdek wie je bent, wat je wilt bereiken en hoe je 
dat behaalt. Deel je ervaringen op de socials en 
ontmoet andere makers. Kies een van de twee 
challenges om aan te werken, maar laat je niet 
tegenhouden om alles aan te pakken.

Maker making heeft meerdere trajecten die je 
kan kiezen. 

makerting
www.makerting.nl

doelgroepbeurskitsubsidiebasis persoonlijke
kracht

merk
essentie

prijs

deep dive

Het maken van een collage helpt jou met het 
scheppen van een beeld van jouw doelgroep. 
Plak alles wat met je doelgroep te maken heeft 
op papier of op de muur. Denk ook aan 
quotes of aan winkels waar diegene heen gaat. 
Is jouw doelgroep versplinterd? Schroom niet 
om meerdere collages naast elkaar te maken. 
Hang de collage op een zichtbare plek om 
je te helpen herinneren voor wie je maakt 
en om aan te vullen of te transformeren 
wanneer nodig

Lorem ipsum dolor sit amet, Lorem ipsum dolor 
sit amet, consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean massa. Cum 
sociis natoque penatibus et magnis dis partu-
rient montes, nascetur ridiculus mus. Donec 
quam felis, ultricies nec, pellentesque eu, preti-
um quis, sem. Nulla consequat massa quis enim. 
Donec pede justo, fringilla vel, aliquet nec, 

vulputate eget, arcu. In enim justo, rhon-
cus ut, imperdiet a, venenatis vitae, justo. 
Lorem ipsum dolor sit amet, consectetu-
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ENTERING 
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EVOLVE AS 
AN ARTIST

MAKING AN 
OEUVRE TO 
GROW

MAKE A LIVING
AS AN ARTIST

Makerting is a company based in The Hague that focuses on helping 
makers in marketing related challenges. Building their brand to exploit 
this on expositions and eventually make a living as an artist. 

Every year 7290 graduates from creative studies enter the 
professional world (Vereniging Hogescholen, Den Haag, 2017). Besides 
the things that they learn about the profession on art schools there is 
a limited amount of time spend on marketing and business related 
aspects. As shown in research provided by Artists Interaction and 
Representation (2011) 90% of fine artists are self-employed. Artistic 
talent therefore seems not to be enough to guarantee professional 
career in the arts. This is where Makerting comes in. 

Throughout a literature research and extensive interviews, with 
makers a model is developed to display the needed elements to make 
a living as an artist (see figure 1 & 2). Based on this model multiple 
concepts evolved that together lead to the company strategy for 
Makerting. With the ultimate goal for Makerting to fit in the future 
vision of the art world: ‘‘Creating a marketing embracing maker society 
to act as leaders in the transformation of the art world.’’  

The strategy has multiple layers, as Makerting will continue with the 
services that it already offers, the 1-on-1 coaching with makers and 
masterclasses at multiple institutions. The strategy is build in three 
different stages:

FIRST STAGE -  BUILDING THE COMMUNITY
Get a bigger following to create a marketing embracing community. 
Showing what marketing is to a wider audience by making tools like 
the ‘Black hole explore‘ and ‘Maker Making’ to let makers get 
acquainted with the company and lowering the negativity around 
marketing. 

SECOND STAGE - BUILDING THE PLATFORM
Makerting should focus on building the platform to get makers 
together to enhance this community feeling. ‘Makerklas’ and ‘The 
maker platform’ are services that Makerting should add to share the 
marketing knowledge and minimize the individual feeling that makers 
encounter. 

THIRD STAGE - BUILDING THE NEW ART PERSPECTIVE 
Makerting should use this marketing embracing community to change 
the perspective in the art world. As the art world is slowly 
transforming, the Makerting community should act as leaders in this 
transformation.
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MARKETING FOR MAKERS

THE MAKER PLATFORM
POWERED BY MAKERTING
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Marketing

  related 

How I experienced marketing in my work 

Talking with Lidewij

Edelkoort

 · sell tools, makerklas, meet-up          
tickets in online shop

 · share news of the art world and        
    sell adds to art festivals or                            
relevant companies 

 · give marketing related seminars

 · share maker profiles of people       
    that worked with Makerting 

 · track makers and related     
makers

 · visit gallerie sessions

 · stay up to date of art            
events and art news

 · show work

 · track & connect with other makers 

 · update ‘’following’’ on exhibitions

 · connect with galleries 

 · buddy system, share knowledge with             
   a more advanced Makerting maker

 · marketing advice & weekly call-in      
   hour and maker meet-ups

 · track makers and scout 
    new talent

 · share gallery events

 · share library of makers   
    connected with the gallery

 

€10,- subscription fee
for making connections
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Offering punch cards rather than sending an invoice for 
the complete track or an hour of advice. As this scares the 
makers. With the punch card they feel that they have more 
control on where they spend their money and so their 
marketing hours on. Offering a card with 3 hours, 6 hours 
or 9 hours, which can be used all at once or in the timespan 
of 6 months. 

For young makers on art academies marketing is not top 
of mind. But a lot of them encounter the so called ‘black 
hole phenomenon’ after graduation. Simply by not talking 
about it and not having the knowledge on how to tackle 
this. Makerting offers them in contribution with the 
academies themselves a physical place where makers can 
discuss and help eachother with the help of a virtual 
marketing ladder. Making them familiar with the 
marketing aspect on a low entry level. 

One of the biggest struggles for makers is that being an artist is a lonely 
profession and that nobody in their surroundings pushes them to move 
forward. With Makerting’s Makerklas, Makerting hosts a set of six sessions 
in a group of makers. Next to the basic track, there are deep dive tracks on 
subsidy application, exhibition kit, setting your price, finding your target 
market. 

Learning from others and their 
misstakes is the most efficient way to 
learn by not encountering it 
themselves. Changing the art world’s 
perspective on marketing little by little 
with testimonials of other makers. 

In the future the art world will be focussed more 
on the makers than the art that they produce. 
The Makerting gallery plays a big part in this 
shift. Putting the makers central instead of the 
work that they produce. Art lovers are investing 
in the maker with a royalty principle, endorsing 
the maker. 

POSITIVE EFFECT

NEGATIVE EFFECT

Figure 1: general process model

Figure 2: conceptual model of process model elements

€25
  FOR A LONG 

TRAJECT
of 10 maker cards

€15
  FOR A DEEPDIVE

TRAJECT
of 5 maker cards


