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Enhancing Brand
Consistency with

Natural Language
Search in DAM

The Problem: The Brand Semantic Gap Q
Today’s Al-powered search is smart, but it doesn't
speak the brand's unique language. This creates a
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Research Question

How can Bynder turn NLS from a generic search

feature into a brand-aware capability that }
strengthens brand consistency in DAM? e

The Solution: A Brand Loop Framework
Key Insights from Users " For Admins

o Simplicity is Key: Users expect a simple, intuitive

Reduces Manual Workload: The "Brand

"Google-like" search bar and often ignore Language Feedback Loop" learns from
user search terms, significantly reducing
. Complex features. the time admins spend on manual re-
. . tagging and taxonomy updates.
« Contextis Crucial: Search must understand " For Brand Managers

Ensures Brand Consistency & Control: By

Brand Alignment Taxonomy

emotional and abstract concepts like "summer embedding brand language into the system's
‘ . n . . core, it ensures all team members use on-brand
Taxonomy Update V|beS, Nnot ]USt literal keyWOrdS. visual and verbal assetsfacross every channel
.. , and market, telling a unified brand story.
e Brands are Living: A brand’s language constantly . . - " For Creatives & Marketers
oneers Adaptive Governance: The system
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evolves with new Gellprelie/ts and trends, the ?Igl\;i?orriy?f?at?;afgglggdsail;%trs fosa%raencdq;ne Radically Improves Asset Discovery: The
A system needs to adapt to stay relevant. System for brand conaistency. oo i the aesets they noed auickly and.
Search by user Approve by Amin « Products are Priority: The most frequent and accurately, even without knowing the

important searches are for specific products
using internal names, SKUs, or codenames.

Empowers Creative & Emotional Search:
e For Admins Creatives can now search for assets

based on abstract, emotional concepts

like "summer vibes" or "inspirational,"

Optimizes Taxonomy Management: directly supporting brand storytelling
The "Brand Dictionary Configurator"” and sparking new ideas.

translates vague brand guidelines
into an actionable, searchable
taxonomy, improving the overall
health and integrity of the system
from the start.

l Tag suggest by user Impact and Value
This framework transforms the DAM from a static

file library into an active, intelligent brand partner.
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