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The Problem: The Brand Semantic Gap

Today’s AI-powered search is smart, but it doesn't 
speak the brand's unique language. This creates a 
"Brand Semantic Gap", we do have a opportunity to 
connect how your teams talk and how the system 
thinks.



Research Question

How can Bynder turn NLS from a generic search 
feature into a brand-aware capability that 
strengthens brand consistency in DAM?


Key Insights from User�
 Users expect a simple, intuitive 

"Google-like" search bar and often ignore 
complex features�

 Search must understand 
emotional and abstract concepts like "summer 
vibes," not just literal keywords�

 A brand’s language constantly 
evolves with new campaigns and trends; the 
system needs to adapt to stay relevant�

 The most frequent and 
important searches are for specific products 
using internal names, SKUs, or codenames.



Impact and Value

This framework transforms the DAM from a static 
file library into an active, intelligent brand partner.

� Simplicity is Key:

� Context is Crucial:

� Brands are Living:

� Products are Priority:

The Solution: A Brand Loop Framework
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