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PREFACE.

What is our mission in the African conƟ nent? Is it appropriate to start a transformaƟ ve project with our Western 
preconcepƟ ons, or is the schism between the Western world and Africa too big to substanƟ ate a credible criƟ cality?
We perceive a small and parƟ cular part of Africa through our Western media outlets oŌ en dominated by military 
coups, corrupƟ on, and poverty. When we think about Africa this curtailed knowledge quickly results in many 
quesƟ ons, but are we asking the right quesƟ ons? Adriaan van Dis statement in his program van Dis in Africa, “ We 
(Westerners) associate Africa merely as a charity”, expresses this lack of understanding and its patronizing overtones 
lucidly. Thus, instead of posiƟ oning this thesis as a naive aƩ empt to change the African conƟ nent from poverty and 
despair, it will be put forth as a two-direcƟ onal learning process and cultural exchange.
Dealing with African condiƟ ons which at Ɵ mes will be ‘unintelligible’ for us, will inevitably infl uence our future 
knowledge and subsequent acƟ on, and supposedly our interacƟ ons and projects in Ghana will have similar impact 
there.
Learning from each others culture, prioriƟ es, rhythms of daily life and all subsequent cultural transgressions become 
the underlying moƟ vaƟ on of engaging outside of the Western paradigm and foundaƟ ons of a new architecture.
  

“The central market of Kumasi is the epitome of the tradiƟ onal African market. It is one of the largest on the conƟ nent 
and serves an area well beyond the city’s boundaries, extending from Accra in the south to Ouagadougou in the 
north. The market is awesome, in its extreme concentraƟ on and intense heat, trapped in the labyrinth of extremely 
narrow alleys. One day, not too far off , the market will be seriously modifi ed. Whether this will suddenly happen 
aŌ er a disastrous fi re, or gradually through planned or spontaneous development cannot be foreseen at this stage. 
Notwithstanding this anƟ cipated change, it now thrives and is a powerful enƟ ty in the city in many aspects and the 
proposal by Nina Sickenga is a brave and relevant approach to improve security and enrich the market.”1 

1. Folkers, A. (2010) Contemporary African city portraits 
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TERMINOLOGY.

ABBREVIATIONS

BRT-System:  Bus Rapid Transport System
CPP:  ConvenƟ ons People Party
GDP:  Gross DomesƟ c Producs (a basic measure of a country’s overall economic output, GDP =   
  private consumpƟ on + gross investment + government spending + (exports - imports) of one  
  year)
IHS:   InternaƟ onal Housing School (RoƩ erdam)
TU-DelŌ :   Technical University of DelŌ  
KMA:   Kumasi Metropolitan Assembly
KNUST:   Kwame Nkrumah University of Technology
RMIT:  RestauraƟ on, Modifi caƟ on, IntervanƟ on and TransformaƟ on

TERMINOLOGY

COLONY:
A territory under immediate power of a state. In the case of Ghana colonists are the European presence that goes 
beyond trading or export reasons. 

DEVELOPMENT:
Measured by the human development index (HDI), combining normalized measures of life expectancy, literacy, 
educaƟ onal aƩ ainment, and GDP per capita.1

1. hƩ p://www.who.int/ 

FLOWS: 
1.
a.To move or run smoothly with unbroken conƟ nuity, as in the manner characterisƟ c of a fl uid.
b.To issue in a stream; pour forth: Sap fl owed from the gash in the tree.
2.To circulate, as the blood in the body.
3.To move with a conƟ nual shiŌ ing of the component parƟ cles2

FORMAL:
1. Following or according with established form, custom or rules.
2. Done in due or lawful form (near synonyms: authorized, cerƟ fi ed or offi  cial).3

INFORMAL:
Not rigidly following established form, custom, or rules (near synonyms: unauthorized, unoffi  cial).4

INFRASTRUCTURE:
Technical structures or physical networks that support a society (for example roads, water supply, sewers, 
telecommunicaƟ ons and so forth).

PUBLIC:
Of, or relaƟ ng to business or community interests as opposed to private aff airs: social, belonging to or concerning an 
individual person, company or interest (near synonyms: open, communal or shared).5

PUBLIC SPHERE:
The public sphere is an area in social life where people can get together and freely discuss and idenƟ fy societal 
problems, and through that discussion infl uence poliƟ cal acƟ on. It is “a discursive space in which individuals and 
groups congregate to discuss maƩ ers of mutual interest and, where possible, to reach a common judgment.” The 
public sphere can be seen as “a theater in modern socieƟ es in which poliƟ cal parƟ cipaƟ on is enacted through the 
medium of talk” and “a realm of social life in which public opinion can be formed”.6

2. hƩ p://www.answers.com/topic/fl ow 
3. hƩ p://www.merriam-webster.com/ 
4. hƩ p://www.merriam-webster.com/ 
5. hƩ p://www.merriam-webster.com/dicƟ onary/public
6. hƩ p://en.wikipedia.org/wiki/Public_sphere
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PRIVATE:
Intended for, or restricted to the use of a parƟ cular person, group, or class. (Near synonym: personal).7

POPULATION GROWTH: 
MigraƟ on + (Birth - Deaths)8

SUB-SAHARAN AFRICA
Of, relaƟ ng to, or situated in the region of Africa south of the Sahara.9

TRIBE:
A social group having temporary or permanent poliƟ cal integraƟ on, and defi ned by tradiƟ ons of common descent, 
language, culture and ideology.10

TERMS ON GHANA

ACCRA:
Capital of Ghana

ADINKRA:
Visual symbols created by Akan people that represents concepts and aphorisms11

AKAN:
Ethnic linguisƟ c group in West-Africa that include sub-ethnic groups as AshanƟ , Fante and Nzema

ASHANTI:
Major ethnic group in Ghana that belongs to the Akan people and inhabit the environment in an around Kumasi.

FANTI:
Ethnic group in Ghana that belongs to the Akan people and inhabit the environment of the South-Western coastal 
7. hƩ p://www.merriam-webster.com/dicƟ onary/private 
8. hƩ p://en.wikipedia.org/wiki/PopulaƟ on_growth
8. hƩ p://www.answers.com/topic/sub-saharan-africa
10. hƩ p://www.britannica.com/ 
11. hƩ p://www.websters-online-dicƟ onary.org/defi niƟ ons/Adinkra 

regions of Ghana.

GOLD-COAST:
1. The coastal region of Ghana
2. The BriƟ sh colony

KEJETIA:
IntersecƟ on of main routes 

LORRY STATION:
West Africa bus staƟ on: a space or area of ground where passenger vehicles park or wait for passengers

OBRUNI:
Foreigner, said to white people as well as African who loved abroad.

TRO-TRO:
A shared taxi, that falls between private transport and convenƟ onal bus transport, oŌ en with a fi xed or semi-fi xed 
route, but with the added convenience of stopping anywhere to pick up or dropp off  passengers and the extra of not 
having a fi xed schedule.
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STUDIO EXPLANATION.

This Msc graduaƟ on project is a project about the transformaƟ on of the urban structure of Kumasi. It is a collaboraƟ ve 
studio with students from the DelŌ  University of Technology (Architecture and Urbanism), the Erasmus University in 
RoƩ terdam (IHS) and the KNUST (Technical University in Kumasi, Ghana). 

“The ancient capital of the AshanƟ  kingdom, is sƟ ll the heart of the AshanƟ  region and the site of West Africa’s 
largest cultural center. Parts of the city, including the Royal Palace, were destroyed by BriƟ sh troops in 1874. It sƟ ll 
remains a royal city, although Ghana was declared independent in 1957. Since the independence the two major ciƟ es 
have developed tremendously, some parts in the thought of the modern tradiƟ on as an expression of independence. 
Kumasi is zoned into commercial, industrial, and residenƟ al areas and is known as the ‘Heart beat’ or ‘the Garden city’ 
because of its various species of fl owers, plants and its surroundings by the tropical rain forest. This second largest 
city of Ghana, Kumasi, with an esƟ mated 1,5 million populaƟ on in the Kumasi metropolis is the most populous and 
rapidly growing regions in the country. 

This integral studio of RMIT, Urbanism TU DelŌ , IHS RoƩ erdam and KNUST will do research on urban and architectural 
development, the current situaƟ on of the transformaƟ on of the city and its intervenƟ ons in the centre and periphery, 
social economic aspects, materialisaƟ on, local and regional planning and cultural history. The research by design will 
be an extension of ideas of various previous studies. Several workshops are planned during the semesters and experts, 
like ArchiAfrika, will join this studio as guest tutor or visiƟ ng criƟ c.“1

Within the University in DelŌ  this project part falls under the supervision of the RMIT department (RestauraƟ on, 
Modifi caƟ on, IntervenƟ on and TransformaƟ on). 

The descripƟ on of the department RMIT is as follows: 

1. www.tudelŌ .nl/rmit 

“ Research quesƟ ons derived from capital markets are not only useful inputs for academic research, but the proposed 
quesƟ ons can also be excellent sƟ muli for graduate research.
Before a project starts informaƟ on is required. Searching fi les and digiƟ zing drawings is thus part of the research 
project. SomeƟ mes the students obtains materials directly of the agencies concerned, but in some cases the students 
themselves survey buildings. During the design phase the students will visit sites and study precedents with their 
professors.”

The quesƟ on which is conƟ nuously playing during the design: How can exisƟ ng structures being aligned with an 
intervenƟ on?
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PROJECT STRUCTURE.

My fascinaƟ on: 
AŌ er analyzing the city Kumasi, based on various sources (video’s, arƟ cles, books, lectures, etc.) and workshops in 
collaboraƟ on with the IHS, we were able to make some broad assumpƟ ons. This fi rst analysis gave us a broader view 
on the current issues of the city. For me, the emerging topics were; the fast populaƟ on-growth and congesƟ on of 
the city-center, the idenƟ ty of the ‘garden city’, and how the boundaries between the public and private become 
ambiguous because of the pervasive use of the outdoor space. 

Subsequently the analysis of Kumasi was focussed on fi ndings spaces and places where these aspects of Ghanaian 
culture came together. The space around the central market in Kumasi eventually emerged as an extremely exciƟ ng 
space where many of my quesƟ ons converged in a vibrant and dynamic centre that is of seminal importance in the 
daily experience of Kumasi. 

Group analysis (P1):
The group analysis was an intense and interesƟ ng period of which the eff orts were documented in a booklet and 
presented to professors and academic peers. We worked together and covered disparate subjects. This analysis 
included research at several scales from the African conƟ nent to the urban scale of Kumasi. The main subjects were; 

our imaginaƟ on of Africa and Ghana - demographic and economic analysis of Ghana - analysis of the spaƟ al structure, 
The culture of the Ghanaian and Kumasi - analysis of the city. At the end we came up with  a conclusion which could 
lead to each personal chosen locaƟ on for the fi nal research and project. This conclusion contained subjects like the 
rapid populaƟ on growth, concentraƟ on of funcƟ ons in the city centre, congesƟ on/polluƟ on, waste, the adapƟ on of 
space, fl ooding / drought, inaccessibility, investment in certain areas, land ownership, housing shortage, informality 
/ formality, geography (natural resources), culture, tourism, gateway between the North and South and the economic 
network.

Preliminary research Market (P2):
AŌ er choosing for the Central Market as my design locaƟ on I started my research, and bibliographic analysis on the 
Central Market and it’s interfaces. What kind of interesƟ ng precedents are related to my project and what kind of a 
proposal will I come up with, with the informaƟ on I have so far.

Fieldwork:
We went to Ghana aŌ er a half year of researching. Before we went there we had to came up with a research 
methodology. My methodology existed of a verifi caƟ on of a structure and the problems I stated before I went to 
Ghana, a criƟ cal analysis consisted of obtaining insight into the plans of the KMA, understanding of the fl ows in the 
Central Market, design interacƟ on, understanding of the daily dynamics and acƟ on research. To reach the answers on 
all the quesƟ ons I had, I had diff erent types and ways of doing research; run along with traders, observing, take staƟ c 
moƟ on pictures, dynamic documentaƟ ons, cogniƟ ve mapping and cartographic and diagrammaƟ c visualisaƟ ons.

Design Research (P3):
The conclusion of the fi eldwork are poinƟ ng out what the requirements of the design are going to be. What lessons 
did I learned from the people I spoke with, what is a regular market day? What are the needs and demands and wants 
and desires of the people, what should the proposal consist of and what are the possibiliƟ es within this area. To come 
up with the right soluƟ on I had to the study diff erent design approaches and diff erent mass studies. What is the eff ect 
of a certain soluƟ on on the Central Market, the City Centre or even Kumasi or Ghana?

Proposal (P4):
This is the fi nal fase of the graduaƟ onproject. It is important to create a design which gives answer on the fi ndings 
from the research. It will take in account all the diff erent aspects, from the social to the economical, historical, poliƟ cal 
and cultural ones. The design (on both architectural perspecƟ ve as my personal perspecƟ ve) will give a criƟ cal review 
on everything I have learned from a diff erent conƟ nent, country and city then I was used to.

S

S

S

S

S

S

S
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THE OBJECTIVE.

Topic:
The spaƟ al transformaƟ on of the central Market in Kumasi through addiƟ on of public ameniƟ es and infrastructures in 
relaƟ on to the exisƟ ng private trading systems and social structures.

Main Hypothesis:
So far, proposals to transform the Central market in Kumasi have been defi ned through the emphasis of pragmaƟ c 
defi ciencies of the market’s structure such as insuffi  cient drainage, fi re hazard and overcrowding. Subsequent 
proposals have used these defi ciencies as a pretext to propose the wholesale transformaƟ on and eradicaƟ on of the 
market’s current form. This thesis argues that these insensiƟ ve proposals undermine the importance of the complex 
social organizaƟ on on the market that has emerged through many years of social struggle and acƟ on, as described 
in Gracia Clark’s anthropological studies. Therefore, the architectural transformaƟ on of the KejeƟ a market should be 
based on an open-ended armature that can mediate complex pluralisƟ c social processes that are fundamental to the 
iteraƟ ve growth of the KejeƟ a market, while retaining a clear architectural form that can give form and structure to 
the market.

Second Hypothesis:
The generic fabric of the KejeƟ a Market has proven to be extremely fl exible in housing a variety of trades and their 
internal trading systems. Whilst every corner of the market is uƟ lized and appropriated by private enterprises, 
collecƟ ve structures are inadequate in quanƟ ty and quality. This thesis argues that the proposed collecƟ ve programs 
require a contrasƟ ng form and aestheƟ c and a certain architectural autonomy to succeed as a public beacon in the 
constantly changing market.

Aim:
The aim is to produce a design/research thesis, which uses design to give a criƟ cal perspecƟ ve and expose certain 
defi cient strategies that currently dominate debates about the future redevelopment of the Kumasi Central Market. 
Ideally, the fi nal proposal could be used to as a provocaƟ ve example in the current poliƟ cal impasse on the future of 
the KejeƟ a Market.

Another aim is arƟ culate the use of architecture and urban design in relaƟ on to the private and public spheres in 
diff erent cultures and geographies through comparaƟ ve studies with other African and Dutch markets.

To achieve a design proposal that I fi nd personally saƟ sfying and which is able to insƟ gate criƟ cal debate about the 
future transformaƟ on of the KejeƟ a Market.

Assessment criteria:
The design should be able to sensibly negoƟ ate the local tradiƟ ons with the realiƟ es of modern African society in an 
innovaƟ ve way.

The fi nal design shows the incorporaƟ on of an anthrogeographic understanding of the KejeƟ a market. Gained through 
my personal experiences and cultural exchanges in Ghana.

Relevance: 
The transformaƟ on of the Kumasi Market is already a poliƟ cal reality. Local authoriƟ es have commissioned planners 
and designers to re-think the Kumasi market, based on pracƟ cal consideraƟ ons like fi re, overcrowding, and sanitaƟ on 
problems that are the result of the market’s rampant growth. AnƟ cipaƟ ng gentrifi caƟ on of the marketplace, like many 
precedents around the world, my design/research thesis brings to light that it is not necessary, and even undesirable, 
to uproot the complex socio-spaƟ al systems that make the Kumasi market the vivid place it is today. Rather, more 
subtle architectural intervenƟ ons can create more eloquent soluƟ ons to the markets problems, whilst retaining a 
strong architectural presence.
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VISISTING GHANA.

Ghana located in Africa Ghana located in West-Africa AshanƟ  region located in Ghana Kumasi Metropoltan located in the 
AshanƟ  region
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Kumasi metropolitan Kumasi city centre and it’s Central 
Market

Kumasi’s Central Market and the 
main roads

Kumasi’s Central Market and 
the old train track
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GHANA IN 
           THE NEWS!
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Ghana, is said to be one of the most developed countries of Sub-Saharan Africa. But what does ‘the most developed’ 
mean in the African context. How far is the country developed in comparison to the Western world?  Can we compare 
Ghana with western  standards of living? I’m not sure, but to understand where they are now, it is interesƟ ng have a 
look at some seminal moments in the history of Ghana.

Ghana was founded as a medieval African kingdom in what is now eastern Senegal, southwest Mali, and southern 
Mauritania. It was founded probably in the 6th century A.D. and prospered because of its locaƟ on alongside the trans-
Saharan caravan routes. The kingdom declined aŌ er the 11th century.1

“The original meaning of the word Ghana, is Warrior King and was the Ɵ tle accorded to the kings of the medieval 
West African Ghana Empire. Geographically, the Ghana Empire was approximately 500 miles (800km) north and west 
of modern Ghana, and it rules territories in the area of the Sénégal river and east towards the Niger River, in modern 
Senegal, Mauritania and Mali

The meaning of the fl ag of Ghana  tells a lot about the history of the country. The green stands for the ferƟ le soil of the 
country, the yellow for the most precious naƟ onal resource: gold, the red for the blood of all the people who fought 
for the countries independence, and the black star is the symbol for the African emancipaƟ on. 

The border of Ghana, as we know it today, was established by the European at the Berlin Conference in 1884-1885. 
Before that Ghana was formed by two mayor territories, the Gold Coast represented by the Europeans and the 
AshanƟ  territories. 

The Portuguese were the fi rst Europeans to arrive in Ghana and primarily came based on informaƟ on about extensive 
gold deposits. Yet, quickly the Portuguese realized it was not gold that was the dominant resource of Ghana. The 
confl uence of a local tradiƟ on of forcing capƟ ves of war to work for chiefs, and the fi rst global trading companies set 
up by European entrepreneurs laid the foundaƟ on for two centuries of brutal slave trade. 

1. hƩ p://www.thefreedicƟ onary.com/Ghana 

The Portuguese started building forts and simultaneously other European countries discovered the fortunes that 
could be made. The Europeans built more than thirty forts on the Gold Coast. Whilst it was known amongst Europeans 
as ‘White man’s grave’ because many European died because of malaria and other diseases, these numbers were 
eclipsed by a sƟ ll unknown number of slaves that were killed, oŌ en even before they were shipped of to the New 
World.

Between the arrival of the Europeans and the independence of Ghana conƟ nuous struggle between the tribes and the 
colonial powers (especially the BriƟ sh) overshadowed Ghana. It was Kwame Nkrumah and his CPP party who fi nally, 
aŌ er many negoƟ aƟ ons with the Britain, declared Ghana “Free forever” on March6, 1957 at 12 a.m. Kwame Nkrumah 
became the fi rst president of the republic of Ghana. 

Ghana was one of the fi rst countries in Africa which became independent. This has played a major role in the posiƟ on 
they have reached so far. Nowadays, Ghana aƩ racts many tourists, volunteers and immigrants who wants to start 
businesses because the country is safe and poliƟ cally stable, especially in comparison with neighboring countries such 
as Nigeria and Cote d’Ivoire.
Ghanaians are also widley known to friendly, which they see as an important part of their cultural background. Ghana 
is thus oŌ en called West Africa’s golden baby. Nonetheless, Ghanaians are very aware that there poliƟ cal stability 
cannot be taken for granted. Turmoil in neighboring countries and internal tribal confl ict have repeatedly shown to eb 
able to devastate a stable democracy in a wink of an eye.

However, dispariƟ es are sƟ ll enormous. Especially between the North and the South vast inequaliƟ es in income and 
basic infrastructure are very clear, and Ghanaians from both sides oŌ en regard the North and the South as two 
diff erent countries.  The populaƟ on is also growing with a tremendous speed, and people are rapidly moving to urban 
centres. Accra, Kumasi and Tamale are subsequently growing beyond the capacity of local governments, while rural 
areas are becoming increasingly isolated. Due to vastly underdeveloped agro-industry local crops can barely feed 
farmers and are not at all compeƟ Ɵ ve. Therefore shops sƟ ll predominantly sell rice from South-East Asia. 
Besides the arid climate in the North, it is poorly connected by infrastructure, because of the diffi  culty of moving 
goods up north the sad reality is that the poorest of Ghana pay the highest price for food. In the ciƟ es informal slums 
are absorbing the majority of rural immigrants, which is causing increased tension in the big ciƟ es.
Recently, oil has been discovered in front of the Gold Coast. The president of today, John AƩ a Mills, has a interesƟ ng 
challenge to cope with. Can the black gold be turned into an asset for the country, to bolster infrastructure and 
educaƟ on, or will Ghana follow the same fate as Nigeria, where the richest naƟ on of West Africa has the most people 
living below the poverty line?

GHANA’s 
      BACKGROUND!
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THE VOLTA RIVER.

BENIN.

   GHANA    NIGERIA    THE NETHERLANDS 

Area:    238.533 sq. km.    923.768 sq. km.   41.543 sq. km. 
PopulaƟ on:   24.399.838   152.217.341   16.783.092
PopulaƟ ongrowth:   1.855%     1.966%    0.39%
Net. MigraƟ on rate:   -0.61/1.000 populaƟ on  -0.1/1.000 populaƟ on   2.38/1.000 populaƟ on
Urban populaƟ on:   50% of total populaƟ on  48% of total populaƟ on  82% of total populaƟ on
Infant mortality rate:   48.89 deaths / 1.000 live births  92.99deaths / 1.000 live births  4.66d deaths / 1.000 live births
Life expectancy at birth: 60.55 years   47.24 years   79.55 years
Literacy:    57.9%    68%    99%

SIERRA LEONE
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View from the  Central Market Building in direcƟ on of the monument and KejeƟ a Lorry StaƟ on .

BACKGROUND.
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To understand Kumasi it is crucial to understand the history of the AshanƟ . Allegories and aphorisms are important 
means of preserving culture in AshanƟ  culture, and many are as mysƟ fying as they are informaƟ ve.

“Once a chief told one of his servants to bring him the best meat from the market. The servant brought him a tongue. 
The next day the chief told the servant to bring him the worst piece of meat from the market. The servant brought a 
tongue again. What?” the chief said. “When I ask for the best piece of meat, you bring tongue and then you bring the 
same thing for the worst piece of meat.” The servant said, “SomeƟ mes a man is very unhappy because of his tongue; 
and someƟ mes his tongue makes him very happy.” “You are right,” the chief said. “Let us be masters of our tongue!”””1

Another one is the story about the emergence of the city Kumasi. 

“One day Osei Tutu cut two branches off  the Kuma tree. He planted them in the earth, at some distances from each 
other. One cuƫ  ng adjusted well to it’s surroundings, sending down roots in the soil - asi in the Twi language. It sprout-
ed buds and buds and bore fruit. The other cuƫ  ng shrivelled and died. Osei Tutu founded his capital of Kumasi, seat 
of the mighty Asantehene of AshanƟ , at the foot of the trhiving Kuma tree. Kuma-asi, the soil under the Kuma, is my 
naƟ ve soil.”2  

1. www.africanwithin.com 
2. Japin, A. (2000). The two hears of Kwasi Boachi

KUMASI
            ALLEGORIES

THE ASHANTI 
              KINGDOM.

The AshanƟ  tribe of the Akan is the largest tribe in Ghana. Once renown for the splendor and wealth of their rulers, 
they are most famous today for their craŌ  work, parƟ cularly their hand-carved stools, ferƟ lity dolls, and colorful Kente 
cloth. Kente cloth is characterized by complex paƩ erns of bright colored strips, it is usually made from coƩ on and is 
always woven outdoors - exclusively by men.

Before the European colonizaƟ on, the AshanƟ  ConfederaƟ on was one of the most important states of West Africa.  
The wealth was mainly based on their gold resources and trade. The AshanƟ  were the only tribe who for a long period 
could resist the European imperialists. UnƟ l 1900 they sustained a biƩ er struggle against the BriƟ sh, aŌ er which the 
BriƟ sh fi nally won and renamed the AshanƟ  region the Gold coast.

The AshanƟ  people represent 19% of the enƟ re populaƟ on of Ghana. They speak Asante, beƩ er known as Twi and 
pracƟ ce a variety of religions like ChrisƟ anity, AshanƟ  or Islam. These religious diff erences are currently not a source 
of tension in the AshanƟ  Kingdom.

The AshanƟ  are one of Africa’s matrilineal socieƟ es where line of descent is traced through the female. The female is 
sƟ ll a strong symbol in the AshanƟ  tribe, especially in the market where the woman are highly presented and generally 
have the most to say. “Historically, this mother progeny relaƟ onship determined land rights, inheritance of property, 
offi  ces and Ɵ tles.”1

An interesƟ ng anecdote is that in 1837 the Asantahene Kwaku Dua sent two princes, his son Aquasie Boachi and his 
nephew Kwame Poku, too King Willem I as a part of an agreement between him and a Dutch government for the 
recruitment of slaves. So they leŌ  with negoƟ ator GeneraL Major J. Verveer via the fort Elmina to Holland. Recently 
Arthur Japin wrote a novel that describes this surreal cultural exchange called ‘The two hearts of Kwasi Boachi’, or in 
Dutch ‘De zwarte met het wiƩ e hart’.

1. en.wikipedia.org 
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PERCEPTION OF SPACE FOR 
DIVERSE PUBLICS.

THE IMPORTANCE OF 
MARKET LIFE.

Our percepƟ on of the African public sphere is heavily condiƟ oned by our preconcepƟ ons about Africa. We could state 
that we should give up our Western defi niƟ on where inside and outside correspond to the private and public spheres.  
The border between the public and private is in the most of the areas negligible, or beƩ er to say; hard to defi ne in the 
way we learned dealing with this maƩ er. By reading arƟ cles, observing images and studying movies, it is possible to 
get a fi rst indicaƟ on of the African defi niƟ on of public and private spaces. The African people spend most of their Ɵ me 
outside, which isn’t unexpected given the warm climate. It also seems that their is much more diversity in classes that 
serving each other and sharing the same spaces. 

“The happenings in the private sphere project into the outer workings of the public sphere as the events in the public 
sphere determine and direct the inner acƟ viƟ es of the private sphere, the African public sphere can be seen as very 
fl uid.”1 

Borner and Muller are talking about the ‘open’ urban space, which one would associate with ‘public’ space in a West-
ern context. Also they noƟ ce that the noƟ on ‘public’ and ‘private’ needs to be viewed more aƩ enƟ vely”.
 
“These ‘urban spaces’ can be incur into very complex situaƟ ons. The city consists of very contradictory aspects, such as 
“staƟ c and dynamic, permanent and temporary, formal and informal or even chaos and order.”2  All the cultural, social, 
economic, poliƟ cal and historical contexts are gathering especially in the city centers. 

1. Okolo, M.S.C. (2009). 
2. Borner, A., Muller, B. (2005) 

The Kumasi Central Market is seen as on of the most complex and vibrant places in  Kumasi. Although “the vast city 
markets can appear to be chaoƟ c and labyrinthine places. When one looks more closely, however, one discovers 
that order reigns over this chaos”1. The market is the largest in Western Africa and lies in the centre of Ghana at the 
intersecƟ on of two inportant roads. The market is economically aƩ racƟ ve and creates many chances for the people of 
Kumasi and Ghana. Besides the economical factor it is also the cultural heart of the city where many social networks 
arose, arise and will arise. This all together makes it worth for tourist to travel in direcƟ on to the North and visit 
Kumasi for this exiciƟ ng experience. “The market is not a place, a thing, or a collecƟ ve enƟ ty. The market is a process, 
actuated by the interplay of the acƟ ons of the various individuals cooperaƟ ng under the division of labor. “2 

“The mere presence or the market has a transformaƟ ve impact in myriad ways: increased economic acƟ vity, creaƟ ng 
spaces of social exchange, bringing together diverse populaƟ ons, and contribute to the organizaƟ on of the city.”3

The Market is a place where you can buy almost everything you can imagine from food to clothes to candy, jewelry, 
building materials and much more. In some cases these markets are divided into diff erent markets spreaded over the 
city. The steel market, the wood market, de food market, the tradiƟ onal cloth market etc.   The larger the amounts 
they sell are, the cheaper the materials will be. Actually you can compare it a bit with the huge supermarkets which 
have everything and the smaller convenience stores. The Kumasi Central Market it the huge supermarket which is the 
feeder of all the smaller satelite markets of the city.

1. Waelgaard Steen, E., Komissar, M., Birkeland, A. 
2. Mises,  (1949).
3. Gantner, (2009). 
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HISTORY OF THE KEJETIA 
CENTRAL MARKET.

The exact origins of Kumasi Central Market are hard to trace, legend says that Osei Tutu, the chief of the AshanƟ  
people, built Kumasi during the early part of the eighteenth century. The city founded at the juncƟ on of trade routed 
linking the northern, southern and western regions. Before the Asantehene region got colonialized the versaƟ lity of 
the urban space was an important aspect it stability . “The precolonial ciƟ es were largely based on the market together 
with the palace of the king. These two together formed the centre of the city.”1 “The renowned central market was not 
only used as a market place, but also as royal courthouse, a parade ground for military reviews, and for the recepƟ on 
of disƟ nguished visitors. Because of this accommodaƟ on requirement, the market had no permanent stalls or fi xtures, 
because the space itself was oŌ en commandeered for other purposes by the state”. 2

1. Folkers, A. (2010) 
2. McKaskie, (1995), p.35. 
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“This empty market square confused the BriƟ sh who arrived because of the empƟ ness of it. The BriƟ sh gave this 
square many diff erent funcƟ ons from parks to ´unplanned´ space during the colonial period.”3 

The number of traders on the market square soon doubled and the space couldn’t provide enough space. In 1914 
the BriƟ sh came with an plan to expand the terrain on the exisƟ ng locaƟ on, but the idea to move the market to a 
new unoccupied area near the railway where the line was in beƩ er hands. The fi rst permanent stalls were quickly 
completed and the New Kumasi Central Market opened in 1925. A locaƟ on was selected in the area between the old 
downtown Adum district and AshanƟ  New town where the palace and the residenƟ al areas were going to be built, and 
would link the two parts of town across a former swamp drained for the railway. Despite conƟ nuing subsidence and 
drainage problems, traders welcomed the improved faciliƟ es and larger spaces and built many extra stalls themselves 
with governmental assistance or permission. Nowadays not much has changed, the market has again reached its 
new limits and spills into the city on all sides. The market is sƟ ll always changing, especially aŌ er recurring fi res large 
changes are made, oŌ en improving previous condiƟ ons. Although this process is slow, and seen as primiƟ ve to many 
government offi  cials who would like to see a massive overhaul, it develops in sync with the daily rythm on the KejeƟ a 
market, as described in Gracia Clarks book Onions are my Husband.

3. Schmidt, S. (2005) 

1817: Bowdich’s City Plan of Kumasi 1900: Kumasi: Market at Conquest 1914: Proposed market extension 1939: The market on the eve of WOII 1967: The market further developed aŌ er WOII
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MARKET SCALE.

The size of the KejeƟ a Central Market refl ected on the Google Earth view of the Grote Markt in DelŌ  
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MARKET SCALE.

In the Netherlands, the largest on weekly based market is the Market on the Herman Costerstraat in The Hague, beƩ er 
known as the “Haagse Markt”. This market is permanently occupied with 540 market stalls, which is not so common 
in the Netherlands.1  On a average day around the 40.000 people visit the market. 2

The KejeƟ a Central Market in Kumasi has about 10.000 stalls and 15.000 traders (permanent as well as temporarily) . 
The daily number of visitors is about 200.000, and consists out of local, naƟ onal and internaƟ onal people. 

This means that every stall in the Hague has approximately 74 visitors, in comparison to 20 visitors per stall in Kumasi. 
Needless to say the purchasing power of the Dutch visitors is also signifi cantly higher that those in Ghana. The Kumasi 
Market’s monthly turns over 440.000 euro’s according to a study done by the Kumasi NaƟ onal University of Science 
and Technology. The means that each trader makes about 44 euro’s a month, which is about $.1.25 a day - exactly the 
internaƟ onal poverty line.  Satellite markets in Kumasi are notoriously undesired by local traders because the majority 
of people go the central market. However, given the saturaƟ on of the central market, one could make a stronger case 
for satellite markets as a means to decongest the central market. PromoƟ ng this shiŌ  is easier said than done, because 
of the popularity and tradiƟ onal roots of the KejeƟ a market.

1. hƩ p://www.top010.nl/html/grootste_weekmarkt.htm 
2. hƩ p://nl.wikipedia.org/wiki/De_Haagse_Markt

RaƟ o number of marketstalls

RaƟ o number of visitors The Haagse Mart (Netherlands) Kumasi Central Market (Ghana)
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PRACTICAL 
CONSIDERATIONS.

KUMASI CENTRAL MARKET ON FIRE!
KMA TO REHABILITATE KUMASI CENTRAL MARKET

KUMASI CENTRAL MARKET TRADERS VOW TO RESIST RECONSTRUCTION

FOUNDATION PUSHES FOR 

FIRE STATION IN MARKET

KUMASI VICTEMS STILL COUNT THEIR 
LOSS

CLEAR FAKE DRUGS FROM THE MARKET
KUMASI RACE COURT MARKET DESTROYED

CALLS FOR REDEVELOPMENT OF KUMASI CENTRAL MARKET

ANY COLOUR YOU LIKE!

INACCESSIBILITY POORLY DRAINED GUTTERS - LACK OF SANITATION ILLEGAL ELECTRICITY CONNECTIONS FIRE OUTBREAKS

OVERCROWDED TRAIN TRACK PASSING THROUGH UNSTABLE MARKET STALLS

GEOGRAPHY: VALLEY / DIRECTION: WEST-EAST / DISCONNECTED
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The Central Market despite its important role for Kumasi has some structural defi ciencies. Although the recurring fi res 
and fl oods are iniƟ ally dramaƟ c they are an important part of the evoluƟ on that conƟ nuously transforms the KejeƟ a 
market . Every Ɵ me a part of the market burns down, traders quickly build back their stores, oŌ en with help of the 
Kumasi Metropolitan Assembly (KMA). These reconstrucƟ ons oŌ en allow improvements such as the use of brick instead 
of wood, and the use of  more durable infrastructure, which otherwise wouldn’t haven been executed. 

The cooperaƟ on between the KMA and the traders is unfortunately not opƟ mal. The KMA collects  rent daily from all the 
traders for a trading parcel. This money is supposed to be reinvested in the market’s infrastructure. AŌ er several unkept 
promises by the KMA to improve condiƟ ons on the market trust in the KMA’s integrity has diminished, and complaints 
about corrupƟ on are pervasive. 

The need of public ameniƟ es and beƩ er market infrastructure is growing as the market expands. Tne years ago the KMA 
made a redevelopment plan of which nothing has realized so far. Yet, that the plan hasn’t been executed is not that bad 
at all. The ambiƟ ous plan they made entailed the demoliƟ on of most of the market and replaces it with westernized 
shopping malls, parking lots. Besides the plan being fi nancially unviable, there was wide discontent among traders who 
criƟ cized the plan for being incommensurable with local trading tradiƟ ons.

PRACTICAL 
CONSIDERATIONS.

A market trader with her proof of payment.
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OBJECTS

ACTORS

INTERVENTION

DISPLAY

SUB STRUCTURE

FIELDS

MAIN STRUCTURE

PUBLIC SIGNS + FACILITIES

MAIN SUPPLY

ELECTRICITY

DRAINAGE

GEOLOGY

The fi eld research and urban design proposal for Kumasi done by Andrea Borner and Barbel Muller was a 
great source of inspiraƟ on for my own fi eldwork.

Their projects Ɵ tled ‘Kumasi; Urban space and life in West Africa’ (2005), ‘Tyre Territories’ (2003) and 
‘Listening Kumasi’ (2002) are based on percepƟ on, concepƟ on and representaƟ on of space from within 
the city. The fi rst is focused on the Kumasi Central Market and had excepƟ onal infl uence on my work. 

Borner and Muller write:

“The market works as an excepƟ onally complex locaƟ on and seems to be an intensifi ed city, a concentraƟ on 
of Kumasi´s density. It is the epitome of urban experience, mirroring economic forces, social networks and 
programmaƟ c and physical transformaƟ ons of the city itself. Its spaƟ al structure and its Ɵ me structure 
are closely related to each other based on the dynamics of people and goods, the acƟ vity of trade and the 
responsiveness of spaƟ al arƟ culaƟ ons.”

“As the system of the market is strongly related to its context, and is part of the city’s fabric, the smallest 
intervenƟ on not only evokes dynamic and physical changes within it, but also within a wider frame.”

“The actors and objects create mulƟ faceted networks in constant interacƟ on with the city’s architectural 
structure. In this way, tradiƟ onal and contemporary structures overlap in various ways.”

                                                

“The spaces refl ect a chaoƟ cally dense appearance. 
However, at a closer glance, you will noƟ ce an   
organizaƟ onal process that works very smoothly. There is 
a comfort to the chaos and an order that literally can be 
found in the basic details” Coleman, G., (Architect)

ANDREA BORNER
& BARBEL MULLER.

THE ORDER OF THE 
KEJETIA CENTRAL MARKET.

“If we as architects or urban planners, with the 
intension to intervene, are aware of the complex 
interrelaƟ ons of urban dynamics and built struc-
tures, how can we operate? How can we transfer 
the analyses from inside a system and the follow-
ing conceptualizaƟ on of its elements and dynamics 
into planning tools? How can interacƟ vity, elasƟ city, 
scale-shiŌ s and in-betweens become part of a plan-
ning?”

“ Urban acƟ vity seems to dominate the physical 
body of the city in a way that it hardly seen at 
all in Western ciƟ es. This experience can be best 
exemplifi ed at Kumasi’s Central Market and the 
surrounding city”
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The wholesale yard Mixed retail area Street hawkers / Mobile traders The market gates

GRACIA CLARK.
           ONIONS ARE MY HUSBAND

The wholesale yard are set up to move large amounts of goods quickly. This area aƩ racts diff erent types of customers 
then the rest of the market. The market “Represents quite another type of visually disƟ nct locaƟ on specialized by 
commodity. Each of the local foodstuff s sold in the highest volume has a wholesale yard along the outer edge of 
the market, where trucks can squeeze in to unload. Wholesale traders use stacks of boxes, bags, or baskets to keep 
squaƫ  ng retailers and passing traffi  c from encroaching on their territory”.

Mixed retail area: “In the large open areas around the edges of the market, beside and between the wholesale yards, 
traders dealing in diff erent goods intermingle. Buyers in a hurry can make their daily purchases within a few yards’ 
radius and avoid plunging into the crowded market”. These mixed retail areas match with the neighborhood and 
village markets, this mean the prices and qualiƟ es of the products will diff er from the specialized areas.

Street hawkers / Mobile traders: “Street hawkers of mobile traders are a conspicuous part of the Central Market 
scene, aƩ racted by the large numbers of traders and shoppers accessible there. They load goods into a basin, box, 
or head tray to circulate through the market aisles and the surrounding streets”. These traders do not move through 
the commercial space randomly; they have a regular daily route day walk based on relaƟ ons or social networks they 
have with people. 

The market gates: The market gates open at six, just before dawn. The commodity group leader starts each day 
trading with a formal announcement between eight and eight-thirty. The market is supposed to close at six and the 
security man are closing the gates permanent at eight. These gates are located at the borders of the original market 
site. Meanwhile, this limit has been exceeded and the market fl oods into the surrounding streets. Security men are 
not able to overlook the whole market,  so traders oŌ en hire their own security personnel.

THE STRUCTURE OF THE 
KEJETIA CENTRAL MARKET.
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The market Queen Customers and Traders Social network Commodity lines

The market Queen: Each commodity has it’s own representaƟ ve (ohemma), who is responsible for the traders and 
directly talk with the Market Manager. In the early years when the market was smaller one Market Queen represented 
all traders. “The Ɵ tle in the market sƟ ll exist, but their funcƟ ons have been taken over by government employees, such 
as the Market Manager”.

Customers and Traders:
The number of people that visit the Central Market is not enƟ rely clear. Diff erent sources show diff erent numbers. But 
it seems there are at least 200.000 visitors every day. According to Ruth King, a proff esor at KNUST university, there 
are about  20.000 registered traders who together collect an income of about 800.000 cedis a month. This means 
that a KejeƟ a trader makes about 20 euro’s a month, wich needles to say is not enough to secure sustenance for an 
indivudal let alone a famliy.

Social network: Each market locaƟ on aƩ racts a certain type of buyers and sellers depending on the parcels locaƟ on 
and adjacencies to other businesses. More important is the social Ɵ es, that create trading relaƟ onships and mutual 
reciprociƟ es between families and trading groups.

Commodity lines are  an interesƟ ng phenomenon where certain commodiƟ es are grouped along a path, like the 
tomato line. This counter intuiƟ ve organizaƟ on is based on a union like formaƟ on of traders that ensure compeƟ Ɵ on 
doesn’t become too extreme and a decent income is more tenable. “Many market locaƟ ons are idenƟ fi ed by a 
commodity name, tesƟ fying to the central importance of shared commodity Ɵ es in organizing the traders within them 
as well as the visual impact of these solid ranks of repeƟ Ɵ ve displays on customers and traders from other locaƟ ons”.  
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Display typology:
CompeƟ Ɵ ve advantage is oŌ en achieved through creaƟ ve ways of displaying products.  The displays vary in the 
informal areas from trucks to wheelbarrows to boxes mats, and even trees and fences are used. Products are stacked, 
hang over ridges or lie on the ground. In the more formal area they vary from locking stalls to locking boxes, and 
tables. UlƟ mately, every cranny and nook has been appropriated by sellers and the market spills over far into the 
centre of Kumasi. 

Seasons: “Seasonal variaƟ ons in supply trigger openly recognized reorganizaƟ on of market space. Retail space 
allotments also expand and contract sharply with the seasonal ebb and fl ow supplies. The specialized retail areas for 
plantains, cassave, and oranges lie outside the market core, in areas without permanently built stalls. Their boundaries 
and appearance both change as their traders disperse or switch to shelling core, in the off  season”. 

Fields: The market is divided in many diff erent fi elds with all diff erent requirements and diff erent sexes who are work-
ing in these fi elds. Diff erent types are Persihable food (mainly woman), Nonperishable food (mainly woman), Canned 
food (both), CraŌ  products (Mainly man), Industrial products (both sexes), Clothing (both sexes).

Storage: “The physical faciliƟ es of Kumasi Central Market put direct limits on traders’ ability to store goods in the 
market. The most favorable storage condiƟ ons exist in permanent locking stalls, another part store their products in 
lcoking boxes like rough wooden trunks in their stalls, a few have rooms in the market building which are comparable 
to the ones in the Central Business District, with pull-down metal shuƩ ers or doors. These supplement their incomes by 
storing goods overneight for traders from other parts of the market”. 

Display typology Seasons Fields: Storage
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A REGULAR MARKET DAY.

View from the  Central Market Building in direcƟ on of one of the main entrances of the KejeƟ a Central Market.
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2009 FIRE

SEWAGE
 DRAIN

ENVIRONMENTAL 
OFFICE.

ON TOP OF THE CENTRAL MARKET BUILDING.

THE TRAINTRACK.

THE MEAT 
MARKET.
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THE ROMAN HILL.
THE WHOLESALE,
MADAME THE YAM.

TRADITIONAL 
CLOTH AND KENTE.

THE METALWORKERS.
THE FISH MARKET.

TAILORS.

Panoramic View from the  Central Market Building in direcƟ on the  KejeƟ a Central Market
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Start on the Central Market 
building side

Plastic sheets
for shadow

Stone wallWooden structure

Wooden stalls

Jewels and hairstuff

Small stairs to traintrack

Wide view, second hand 
clothes (people without 
stalls, just wooden boxes

Huge piles of second 
hand clothes

Meat, Herbs Small stair back to market

New part, built by 
KMA, stalls from 
stone possible to 
lock, really small 
street

Big stores 
selling cookware

Long path without 
side-streets

Big street profile, 
the paths are 
paved

Finish first part film Walked back

Mixed clothes and cookware

The smaller ‘informal’ market, 
selling tools, herbs, vegetables. 
(these products need a lot of 
water).

Back to the ‘informal’ part

Cloth, the stalls look like 
real living rooms, whole 
families are presented.

Horrible drain

Plastic sheets above the 
path, for shadow, makes 
the place dark

The drain, dirty smell

Waiting 
for AppiahWaiting 

for Appiah

Many people are passing by, especially woman. 
The moment I was there, there passed 80 people 
in 2 minutes which means on daily basis 21.600 
people are passing by .

During waiting many 
people came in to rest for 
a minute, in the whole 
market there is almost no 
place to sit

MAPPING AND 
         PARTICIPATING.
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MY STORY, 
 FORM FOLLOWS LIFE.

What a rich, crowded, and vivid space of fl ows and products is the centre of Kumasi. The KejeƟ a Central Market is 
really the heart of Kumasi. The market fl ows into all parts of the city and the funcƟ ons around are directly or indirectly 
linked with the markets acƟ viƟ es. 365 days a year people visit the market and for two weeks I was one of them, trying 
to understand what system made sure this seemingly anarchisƟ c market has funcƟ oned without a halt for so many 
years.. As a white person, or beƩ er a ‘Obroni’, you absolutely do not go unnoƟ ced. In the centre of Kumasi there are 
hardly any white people and they are also not always acceptant of your presence. Fortunately, most of the people 
are friendly and really interested in what you are doing in their country. However, occasionally the colonial past sƟ ll 
haunts interacƟ ons between blacks and whites.

The life in Kumasi starts at fi ve o’clock in the morning. It is sƟ ll dark and the streets are empty. If you arrive in Kumasi 
at nighƫ  me the contrast with the enormous density during the day is striking. From fi ve on, acƟ viƟ es start, the fi rst 
tro-tro’s and trucks arrive and people slowly gather in front of the Central Market gates. At six the gates open and the 
people move to their stalls, tables or, ‘places’. It is amazing to see the amount of stuff  the traders haul in and out of 
the market each day. Every corner is turned into a kind of a stage, living rooms, or candy shops, creaƟ ng a spectacle of 
acƟ vity. During their unpacking they seem to be absolutely unaware of their environment: this was the fi rst moment 
I could walk around without Orbroni reverberaƟ ng in my wake. Slowly the crowds appear, neighbors chat while fi nal 
adjustments are made to the stalls in anƟ cipaƟ on of another day at KejeƟ a market. 

Main Stream

I need to go
 to the toilet

in the surroundingneighbourhoods. 

the North of Ghana and are in Kumasi to make 

Through the whole market you see people having arguments, laughing, and sleeping. There are so many people 
selling products, and many of them sell exactly the same things, raising quesƟ ons about how businesses compete. 
At the same Ɵ me the condiƟ ons in which many of the same products are sold vary enormously, from elaborately 
stacked tomatoes, to westernized interiors. Most paths are paved, the stalls seem stable, and most of them have the 
possibility to be closed or locked. This way some people can store their products during night, whilst others have to 
haul their products home and back every day. When it rains dispariƟ es become the most clear, whilst others conƟ nue 
to trade, the poorer stalls seem to leak and there entry ways fl ood.
Outside the offi  cial market walls condiƟ ons are even more limited: paths are not paved which makes the area really 
diffi  cult to clean, and aŌ er rain the area looks like a marsh. There is a part where an abandoned train track runs 
through the market and works as a makeshiŌ  path. It is kept in place, because of future ambiƟ ons to have the train 
run again. Along the track improvised sheds house a range of dismal products. Despite the evident signs of poverty, 
the atmosphere is upbeat and lively.
Around six o’ clock, the markets starts closing, people gather their belongings, clean their stalls and slowly head 
towards the exit of the market. The people of the environmental offi  ce and security make there last rounds and check 
if everyone has leŌ , whilst the cleaning crew washes away evidence of a day of trading at KejeƟ a market.
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ACTIVITY WEST-SIDE
OF THE MARKET.

On the east side, where the 
market neighbors the central 
business district and de Kejetia 
Lorry station, there is significantly 
more activity and  density.

display & products                    people
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ACTIVITY EAST-SIDE
OF THE MARKET.

On the west-side of the market 
it is less crowded.  The main 
entrance for cars and trucks to the 
wholesale is here, although is not 
immediately apparent.

display & products                    people
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Me  with Charles Gambrah, the Market ManagerFIELDWORK.
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The KMA  plan for the new Central Market in Kumasi
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RUDITH S. KING. PhD

CHARLES GAMBRAH
(MARKET MANAGER).

“The Kumasi Central Market serves some 200,000 people on a daily basis but has neither public standpipes nor toilets.”

Rudith King is one of the teachers on the Kwame Nkrumah University of Science and Technology (KNUST) in the 
department of architecture and planning. Her specializaƟ on is development, planning, and gender policy analysis. In 
2009 she did a research, in collaboraƟ on with Aba Oppong from the Centre of Development for the People (CEDEP), 
into the Urban market woman at KejeƟ a. Some interesƟ ng issues she detected were:

* It is important not to imitate the Western World. The Asanta Kingdom has its own strong cultural presence, 
and programmaƟ c necessiƟ es. Don’t  propose shopping mall typologies, there are almost no elevators in Ghana and 
people are “too ‘lazy’ to climb up stairs”, and elevators will break and not be fi xed. 
* The Kumasi Central Market has a high urgency to get redeveloped. There are almost 200,000 people who 
are using the market on a daily basis. The income of the market is around the 800,000  cedis  (almost 440,000 euro) a 
month. Why don’t improve this space?

Other criƟ ques and comments from the teachers Victor Sanwu KoƟ n (Architectural Science) and Sam Afram 
(ConstrucƟ on Technology) of the KNUST were:
* What we see as problems are oŌ en not the problems for the local traders, be careful how you defi ne and 
prioriƟ ze your ‘soluƟ ons’.
* Fire is a huge problem, aŌ er the fi re they build back the same vulnerabiliƟ es (KMA), this is not a soluƟ on. 
There is a presence of a kind of a redevelopment fear in Kumasi. 
* The market is a place for transport, interchange, bug breaking and a cultural pool (really dynamic).
* The market is an organized chaos, to know the structure you need to fi nd people who understand this 
chaos. 
* Kumasi is a tradiƟ onal society, the market society is especially built around the women.

Recommended literature: Peter Sarpong | Ghana in retrospect, some aspects of Ghanaian Culture

“You must be close to the people of the market to represent and understand their interests”

Charles Gambrah is the market manager of the KejeƟ a Central Market and works for the Kumasi Metropolitan 
Assembly (KMA). 

The market is divided into six divisions. Each division has its own supervisors who surveys the market daily and reports 
back to the general market manager. The market manager has his offi  ce in the old Central Market Building from where 
he has a good overview of the market (see panorama pg ...). He is indirectly responsible for everything that happens 
in the market. This requires a good knowledge of all the diff erent trader-groups and their interests. Besides the traders 
interests, he is also responsible for collecƟ ng taxes, providing safety, keeping charge of what goes in and out the 
market, and providing a clean environment.

In 2009 there were two fi res in the Kumasi Central Market. AŌ er the fi re the KMA wanted to use the fi res as a pretext 
to implement their redevelopment plans for the Kumasi Central Market. Because the traders are dependent on a one-
day income, the traders built back their stalls before the KMA was capable of implemenƟ ng a single thing. One of the 
reasons KMA couldn’t undertake quick acƟ on is inaccessibility of the market for building materials.
Another plan the KMA tried to implement was the temporal dislocaƟ on of some traders to satellite markets, like Asafo 
during reconstrucƟ on. However, traders were scared to move, which was not unwarranted, because parcel tenure 
is not formally defi ned  in KejeƟ a, and they would be permanently stuck on the less busy satellite markets. A lot of 
traders are unwilling to comply to KMA plans because their survival depends on their daily acƟ viƟ es on KejeƟ a. Delay 
on the part of the KMA, then, can then have serious consequences.

Contact: P.O. Box 2593, Ash-Town | Kumasi 

VIEW FROM OTHERS.
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KUMASI METROPOLITAN 
       ASSEMBLY. (KMA)

GEORGE BUFFUOR. 
OWUSU.

“It is human nature, nobody wants to change immediately.”

Edward Osei Kwaku
Kumasi is a cosmopolitan area, a place for the AshanƟ , born as proud people. We need to invest in their talent to 
come out with something, a future for Kumasi. You can’t avoid compeƟ Ɵ on but the people are strongly related to each 
other. The Kumasi Central Market needs development. The plans are made, but there is a lack of fi nance. They tried 
to decongest the city centre and market by moving people to the satellite markets, but because the places were not 
economically aƩ racƟ ve enough people went back. 

Mr. Simons, KMA plan offi  cer
The market aƩ racts a lot of people. But the acƟ vity on the market isn’t confi ned to its physical boundaries. Indirectly, 
many people and business work in close connecƟ on to the market. Kumasi drives on KejeƟ a’s commercial acƟ vity.
The prices in the Kumasi Central Market are a lot cheaper then other markets in and around Kumasi because it 
is a centre for distribuƟ on. Plans to accommodate even more traders are not a desirable: The city centre needs 
decongesƟ on. All the plans are ready but a fi nancial scheme needs to be worked out. It is important to consider some 
of the acƟ viƟ es outside that currently take place outside of the market, but space is a big issue.

Mr. Alexis, KMA Engineer
Public space is an issue, but not seen as a priority of the people. The people main priority is to make an income. The 
KMA reserved some areas for public space, for example along the rivers. But many people, especially from the north, 
squat these reserved spaces because they have no money or place to go to. People are appropriaƟ ng  the space in 
every possible manner. 

“If we all raise our hands we can help to come to a beƩ er soluƟ on.”
                                                        “What alternaƟ ves are there for the traders if we come up with a big shopping mall?”

George Baff uor Owusu-Afriye is a man who is working for a NGO named Street Children Development FoundaƟ on 
(SCDF). He has lived in Kumasi his whole life and knows a lot about the city centre’s history.

The Kumasi Central Market changed. Before it was like the “race-course” (an informal market area on the other side of 
town). It was a clogged place where no breeze came trough. Ten or fi Ō een years ago Kumasi was a relaƟ ve empty city, 
and most people in Ghana were farmers in the rural areas. AŌ er the 1983 fi res many people lost their rural livelihoods 
and came to the city in search of opportuniƟ es to ensure a livelihood. 

The market was made for 9,600 traders. Because of a lack of parcels people were forced to set up tables and 
appropriate space that was sƟ ll availible. The new plan of the KMA is to built 56,000 stores, but they cannot realize 
their plan. It is now the responsibility of the police, fi reman and the KMA who move the traders out of the market and 
fi nd a temporary place for the traders during building the new market building. 

The Kumasi Central Market tried many things. They tried to decongest the Kumasi Central Market by redeveloping the 
Asafo Market and rebuilt it into a more modern market area. The intenƟ on was well meant, but people didn’t see the 
benefi t of moving to a diff erent place. 

Because of conƟ nued growth the city centre is becoming more congested. Everyday there are more traders looking 
for a place to sell. The whole centre has changed into a market. The racecourse was like Africa before the Brits came, 
but now it looks like a guƩ er. They even considered changing the zoo into a market. 
We should have community markets. Now most of the satellite markets are empty, all the people want to be at 
the places where the trucks arrive and at this moment that is only at KejeƟ a. The Kumasi Central Market can be a 
wholesale market which supplies all the satellite markets. 
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SETTING AN 
        EXAMPLE.

BUILDING IN 
             FASES.

TRADITIONAL 
          SOCIETY.

USE OF LOCAL 
  CRAFTMANSHIP.

Be careful with 
             solutions.

Do not imitate 
the Western world.

Afraid of change. Invest in their talent.

During the fi eldwork I noƟ ced that many issues addressed a confl ict between tradiƟ onal and modern architecture 
in Ghana. Many people moved last years from rural Ghana to urban Ghana. This was because they all saw more 
opportuniƟ es in the urban life. Urban life off ered jobs, houses and other opportuniƟ es. In the city of Kumasi almost 
nothing of the tradiƟ onal building styles is leŌ . In Tamale on the other hand (a city in the north) a combinaƟ on of 
tradiƟ onal and modern buildings characterizes the urban fabric. It seems the people in Kumasi don’t trust their own 
building methods and materials and prefer building with concrete and steel panels which are seen as superior but 
are oŌ en problemaƟ c in the tropic climate. There is an interesƟ ng challenge in combining the tradiƟ onal materials in 
combinaƟ on with new improved construcƟ on methods and creaƟ ng support from local builders. I think it is a task for 
the architect to provide innovaƟ ve and inspiraƟ onal alternaƟ ves that local people can appropriate and customize, so 
that the building stock ulƟ mately improves.

In Ghana I parƟ cipated in the construcƟ on of a building in the village of Taha in Tamale. During these two weeks I 
noƟ ced some important issues regarding construcƟ on in Africa. While it  is oŌ en seducƟ ve to make a modern high-
tech design, it is necessary to have a realisƟ c understanding of the local building industries capaciƟ es. Many derelict 
buildings that were built by foreign construcƟ on fi rms around Ghana show the importance of involving the local 
building industry during construcƟ on but also design. Not only, will this improve the chances of the buildings success 
and incorporaƟ on into daily rouƟ ne , it will also  provide local jobs, and create a local technical knowledge that is 
crucial for maintaining the construcƟ on in the future.

Because of the limited fi nancial means of the KMA and the fact that traders will severely suff er from temporary 
dislocaƟ on, it is crucial to emphasize the importance of the Ɵ ming and the amount of destrucƟ on. Thus, Patrick 
Geddes noƟ on of conservaƟ ve surgery, where an exisƟ ng fabric is analyzed and changed at places where it will have 
most impact whilst leaving most of the exisƟ ng structure intact, gives us a useful framework to build on.
The best is to involve local representaƟ ves in the planning process, and fi rst build support by designing in a collaboraƟ ve 
fashion. The past teaches us that dislocaƟ ng people is not a desirable soluƟ on and should be avoided where possible.
The plan should be designed in phases, so that people can get accustomed to the change, and fi nancing can take place 
during construcƟ on.  For the few people that do have to leave temporarily, alternaƟ ve faciliƟ es should be provided on 
the market grounds, or with fi nancial subsidy.

Ghana has a strong tradiƟ onal culture, which cannot be neglected when designing in Kumasi. In the market the tradi-
Ɵ onal Kente cloth is one of the most visible parts of AshanƟ  culture. 
The cloths cover a large area of the market, and the woman, especially on Sundays, are all dressed in the most beau-
Ɵ ful colorful dresses. Besides cloth also Adinkra symbols and geometrical fi gures are aspects which regularly return 
in buildings and tradiƟ onal villages. The circle, for instance, stands for the life stream and conƟ nuous fl ow, and the 
square symbol stands for warmth, welcome, and security.

i

1, 2, 3 ctrl c ctrl v
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Harsim Sarkis, fl exibility to resilience - fl exibility by contemporary designers is generaƟ on rich responses to social and 
urban changes.

Expandability: Form had the ability to expand to accommodate the growth of the insƟ tuƟ ons of urban areas. Form changes bound-
aries.  Designers are increasingly forced to examine building typologies that can change in size while maintaining their core values of 
integrity and idenƟ ty.
Versality: Form can be designed to allow for a variety of potenƟ al uses occur within the same space. Form changes funcƟ on while 
maintaining its character. 
ConverƟ bility: Buildings and spaces can be physically transformed to accommodate changes in size, share of opacity. Form changes 
shape.
Fluidity: The idenƟ ty and components of a form, its gestalt, can evolve over Ɵ me to accommodate changes in context and funcƟ on. 

The Kumasi Central Market is the largest market of West Africa. More than 20.000 traders come to the market to 
sell their products. The Kumasi Central Market serves around 200,000 people daily but structurally lacks public 
ameniƟ es. For instance, public toilets aren’t within the market and the nearest place is about a ten minute walk 
causing discomfort for both customers and traders. Also, the lack of health post or medical clinic, makes life on the 
hazard prone market very dangerous. Traders also have to provide their own water supply, due to lack of any basic 
infrastructure. Despite these problems and the fact that the KMA is not living up to its responsibiliƟ es, the traders 
conƟ nue to pay their tolls and rents for fear of losing their parcel on the market. Given that number of traders and 
customers is sƟ ll increasing, the need for more public faciliƟ es is too. CondiƟ ons are becoming increasingly urgent, yet 
acƟ on form the KMA is taking years and traders are becoming impaƟ ent. 

IMPROVE THE 
     MARKETLIFE.

Add public facilities.

IMAGE OF THE 
ORIGINAL MARKET.

THE EFFECT OF
      THE BUILDING.

Do not demolish. What should 
                it do?.

FLEXIBILITY.
Generating 
               responses.

“It is the epitome of urban experience, mirroring economic forces, social networks, programmaƟ c, and physical 
transformaƟ ons of the city itself.”

“The actors and objects create mulƟ faceted networks in constant interacƟ on with the city’s architectural structure. In 
this way, tradiƟ onal and contemporary structures overlap in various ways.”

Every scene that plays on the ground fl oor is related to a broader context, a context which is hard to fathom. When 
you change something on this base plate it doesn’t only aff ect the Central Market. “As the system of the market is 
strongly related to its context, and is part of the city’s fabric, the smallest intervenƟ on not only evokes dynamic and 
physical changes within it, but also within a wider frame.” 

At the end is the intenƟ on to meet with as much as possible of all these requirements which I imposed myself with. 
List up once again: It will destroy at least as possible of the exisƟ ng structure, it will enrich the exisƟ ng life of the 
traders and customers, improve some of the less developed areas, create some public funcƟ ons which should serve 
the whole market, faster movenment and accessibility in the market and decongest certain areas by making other 
digesƟ ons beƩ er. To reach all of this, is it important to work together with the cultural aspects of the market, get the 
local people involved and to take in account the fi nancial issues the KMA is dealing with.
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KEJETIA CENTRAL MARKET.

KUMASI CIRCLE
ASHANTI MONUMENT.

KEJETIA LORRY PARK.

CENTRAL 
BUSINESS DISTRICT.

THE TRAINTRACK.

DESIGN RESEARCH.

View from the  Central Market Building in direcƟ on of the monument and KejeƟ a Lorry StaƟ on .



43

KEJETIA CENTRAL MARKET.

KUMASI CIRCLE
ASHANTI MONUMENT.

KEJETIA LORRY PARK.

CENTRAL 
BUSINESS DISTRICT.

THE TRAINTRACK.
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THE KUMASI FUTURE
 MASTERPLAN.

As menƟ oned in the preface, Kumasi is growing at tremendous speed. This is causing congesƟ on in the city centre. 
The central market and the bus staƟ on are interconnected, because the traders want to be as close as possible to the 
unloading area for products and area where customers from all over the region arrive. 

Many planners say the the city has grown out of its limits and that its infrastructure cannot handle more people. 
Our task is to come up with strategies that can relieve the city centre from congesƟ on and create new chances for 
balanced development  of adapted and planned spaces.  Before this is possible some decisive statements have to be 
made about specifi c areas in the city centre. It is important that there is a general conclusion about the fate and the 
future of Kumasi as a enƟ rety.

We must be careful with the statements we make and we have to ensure they are well founded. The interesƟ ng of a 
studio which consists out of architectural and urbanism students is that there is a possibility to make a urbanisƟ c plan 
based on a broader scope in which architectural ideas are embedded Other students from the studio will look at the 
Kumasi Train StaƟ on, the Kumasi KejeƟ a Lorry StaƟ on and The implementaƟ on of a beƩ er BRT bus system. 

On the next pages there are further details given about the projects of the others.

KUMASI CENTRAL MARKET

CCC
CC

ROMAN HILL / ZONGO

NEW ZONGO

CENTRAL BUSINESS DISTRICT

KEJETIA LORRY STATION

SMALL
TRO-TRO STATION

SMALL
TRO-TRO STATION

N
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KUMASI CENTRAL MARKET

CCC
CC

ROMAN HILL / ZONGO

NEW ZONGO

CENTRAL BUSINESS DISTRICT

KEJETIA LORRY STATION

SMALL
TRO-TRO STATION

SMALL
TRO-TRO STATION

TRAIN 
STATION

BRT-BUS STATION

COMMON THEMES.

WATER & GREEN:
The city Kumasi is located in a hilly forest zone.  
The most of the public faciliƟ es are located in 
the valley, which directly links to the locaƟ on 
of the riverbed. All our projects have to deal 
with the theme ‘water’, we have to take the 
diff erent seasons (especially the rainy season) 
into account. 
  There is not much leŌ  of the idenƟ ty of Kumasi 
as ‘the garden city’. The green environment 
disappears in the permanent smog hanging in 
the city centre. The green environment of the 
zoo is  not visible because of the surrounding 
wall. 
  The green and the water should prevail in the 
environment and should be included as ‘themes’ 
& ‘links’ in and between our projects. 

FLOWS: 
The city centre of Kumasi exists out of fl ows 
and movement. Flows of products, people, 
traffi  c etc. The diff erent main fl ows are running 
eachother constantly in the way. This is the 
reason why the fl ows in the city centre are 
seriously deteriorated. The proposal we come 
up with is to devide (as far as possible) all the 
fl ows, so that, they all have there own area of 
movement. 

Tine Segers (ZOO-WALL)

Lars Gerding (ZOO)

Simon Scheepens (KejeƟ a Lorry StaƟ on)

Michel Leunis (BRT System)

Daniel Knijnenburg (Train StaƟ on)

Nina Sickenga 
 (KejeƟ a Central Market)

N

Water

Green

Walking area
BRT/Tro-Tro track

Our projects
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IMPLEMENTATION OF
 A BRT BUS SYSTEM.

Project of Michel Leunis (Urbanism)

Project sƟ mulated by the KMA

Kumasi is a city with many diff erent areas. Most residenƟ al districts are clearly divided into disparate social classes, 
from elite gated quarters to large slums. Because Kumasi is divided into certain tax-regions the tax money that is 
available for public spaces, markets and maintenance is not distributed equally. The city acƟ vity centre contains the 
largest tradiƟ onal market of central Africa. It can boast of over 10,000 stores and stalls that are fully occupied by 
traders selling every conceivable product. Beside this enormous market there are 28 satellite markets located in 
Kumasi. Some of the satellite markets are the Asafo market, Ayigya market and the Old and New Tafo market. 

These satellite markets are spread out over de city. Some of them are sharing a wider range and are serving larger 
amounts of people then others. Also are some of these markets accommodated by tro-tro staƟ ons which makes them 
accessible to a large region for people with liƩ le income. Because of the congesƟ on, the satelite markets can become 
important sub-centers for the city. The fl ows can be widely distributed over the city and  provide all the ‘squat-traders’ 
of a more recognized selling-spot. 

THE STIMULANCE OF 
SATELITE MARKETS.

“Bus rapid transit (BRT) is a term applied to a variety of public transportaƟ on systems using buses to provide 
faster, more effi  cient service than an ordinary bus line. OŌ en this is achieved by making improvements to exisƟ ng 
infrastructure, vehicles and scheduling. The goal of these systems is to approach the service quality of rail transit 
while sƟ ll enjoying the cost savings and fl exibility of bus transit. The expression BRT is mainly used in North America; 
in Europe and Australia, it is oŌ en called a busway, while elsewhere, it may be called a quality bus.”1

Kumasi has a central locaƟ on in the AshanƟ  region. The city is a transport and commercial hub for domesƟ c and 
internaƟ onal traffi  c. The trading takes place at West Africa’s largest open area market in the city center, the Keteja 
market. Kumasi is the key transport link between the north and the south part of Ghana, as well as the surrounding 
countries. Due to the strategic geographical locaƟ on Kumasi is a brisk commercial and administraƟ ve center. However 
Kumasi is a hypercontentrated city which causes major traffi  c problems in the city center. Too much people want to 
get in and out the city center every day. The aim is to organize the city by proposing a network of busses, as in a bus 
rapid transit system. In the crossings with other roads there are opportuniƟ es to develop more at these nodes. People 
get there very fast, and these places are becoming small nodes of transportaƟ on. 

1. hƩ p://en.wikipedia.org/wiki/Bus_rapid_transit  



47

REVITALIZING THE
 TRAIN STATION.

Project of Daniel Knijnenburg (Architecture)

Project sƟ mulated by the Ghanaian Government

The Ghanaian government is working on a railway revitalizaƟ on program, which will lead to privaƟ zaƟ on of the 
railroad. The impact of a train staƟ on will be enormous at many diff erent scales. The revitalizaƟ on of the railway will 
connect Ghana with other countries of Western Africa, it will connect the north (Tamale) with the South (Accra) via 
Kumasi and on the local scale the diff erent suburbs and satellite markets. Industries as well as people and tourists will 
have profi t of this system. Although the idea of a railway system in Ghana is hard to imagine, its development would 
lead to many new social and economic opportuniƟ es. 

The city centre of Kumasi will make a shiŌ . The crowd will parƟ aly be moved from the KejeƟ a Lorry StaƟ on to the Train 
staƟ on - the new entrance-image of the city. There will be a new important axis in the city centre which will include 
greenery and water in the plan. 
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Market entrances

Train track becomes new road

The original market plot

Unstable market stalls

Wholesale yard

The drain - provides buildingspace

View over the market

Central market building

The main infrastructure
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Market entrances:
At this moment there are three main entrances where most of the people enter the market. Two of the entrances are 
connected to the main trade axis of the market. The roads are paved and there are almost no elevaƟ ons in the roads, 
and make the market accessible by truck and car.

Train track:
The traintrack that crosses the market hasn’t been in service since 2006. Since then the track has been taken over 
by more informal market stands. The circumstances in this area are the worst on the enƟ re market. There are a lot 
of diff erence in height, the traintrack is hard to walk on, and when it rains the area changes into an muddy surfaces. 
Despite the under development of this area, the train track remains one of the most important routes of the market.

The original market plot:
The market grew beyond its borders. Originally it had a wall around it with entrances. This wall is sƟ ll there, but the 
most of the fences are broken and almost invisible in between all the stalls and stands. These fences are important to 
keep the market area secure, which makes it really hard for the security and  the traders to keep things safe. Traders 
are forced to pack all there products at the end of the day and in the worst scenario have to pay for their own security 
person. 

Unstable market stalls:
Most of the market stalls outside the original market are in bad state. The quality, stability  and infl ammability are main 
issues of concern. Some of the structures are made by the traders  themselves, others by the Kumasi Metropolitan 
Assembly. During the last years there were several fi res in the market. Traces of these fi res are  easy to recognize 
because the corrugated zinc roofi ng hasn’t corroded yet. The KMA also oŌ en builds back more sturdy structures. 

Wholesale yard:

This area is located in the middle of the market, the accessibility isn’t opƟ mal but cars and trucks can reach this area. 
This is the place where the cultural aspect is the most visible. The market queens are clearly present, the area is taken 
over by woman and the men are purely there to get the right stuff  to the right place at the right Ɵ me. 

The drain:
The drain is passes straight through the middle of the Central Market. It comes from the Bantama racecourse, the Zoo 
and the KejeƟ a Lorry StaƟ on, and is quite fi lthy. This open drain causes unsanitary condiƟ ons in the market, but is also 
the only empty area in the enƟ re Central Market. If we want to use this space is it important to take the smell, health 
and atmosphere  into consideraƟ on. 

View over the market:
The Central Market lies in a small valley, or beƩ er to say in a riverbed. The Central Market is one of the lowest points  
of the Kumasi centre. This means that from certain locaƟ ons there are amazing views over the market area. The 
market is so vast that from most viewpoints it is not even possible to see the end of the market.   

Central Market Building:
This Central Market building was built by the BriƟ sh around 1905, at the same Ɵ me that they built the old train sta-
Ɵ on.  It was ‘the image’ or ‘the entrance’ of the Kumasi Central Market. The building is now characterized by its red 
color painted by the company Royco. GeeƟ ng your facade painted by a private company is one of the main ways to 
get buildings maintained and fi nanced in Ghana. Today the building  houses the cashiers, tailors and mixed retail on 
the ground fl oor.

The main infrastructure: 
The main infrastructure accommodates the import and export of the products to the wholesale yard. The roads is ac-
cessible for trucks, people with cars and bigger fl ows of people. It is the widest and busiest road in the enƟ re market.

IMPORTANT 
       ELEMENTS.



51SELLING.

KAYAYOO.

BUYING.

PASSING BY.

THE TRAINTRACK.

 
View from the  Central Market Building during the end of the market day in and around the KejeƟ a Central Market entrance.
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      PROPOSAL.Proposal for the KejeƟ a Central Market by the KMA, made ten years ago.
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NEEDS AND
        DEMANDS.

Market manager offi  ce:
The manager of the whole KejeƟ a Central Market, the contact person with the KMA. His offi  ce needs to be located on 
a place with an overview of the whole area. His offi  ce is now located in the old central market building and is provided 
with an offi  ce space, ‘waiƟ ng’ room and cashiers. 

The cashiers (2x):
They are inning all the rent and taxes (fee, rent for the stall, security, cleaning and taxes over income) of the market 
traders. There are at this moment two rooms which are well cut off  because of safety.

Market supervisor’s offi  ce (6x):
A market supervisor works closer on the fi eld and is in a beƩ er connecƟ on with the traders. The supervisor works for 
the manager and has 1/6th of the responsibility of the incomes of the market. The supervisor is located in an offi  ce in 
the market provides space for around 10 to 20 people. The people working for the supervisor are inning the money 
from the traders, brings it to the supervisor and the supervisor takes care of all the administraƟ on.

Environmental offi  ce:
The environmental offi  ce consists out off  70 people who are taking care of the environment of the market. Are the 
traders keeping it clean, do they clear away their garbage at the end of the day etc. This is necessarily so that the 
market can be cleaned every day.

Security:
The security is involved within three tasks,
1: Protect the market traders against robbery during day and night-Ɵ me
2: Close the gates at the end of the day as far as possible (some of them are broken) and open them again in the 
morning
3: Transfer the money from the supervisor offi  ces to the cashiers

Market stalls:
There are many diff erent typologies of market stalls; the main importance is that all the diff erent traders are having a 
place which meets their requirements. So their must be an availability of diff erent size. Now there is a main disƟ ncƟ on 
in three types of stalls, small containers, big containers and the tables (wooden boxes, baskets, parasols, etc.).

SanitaƟ on / Bathroom:
There are almost 20.000 traders operaƟ ng in and around the market, this means they also have their needs. They 
need toilets, washrooms and water taps on a small walking distance so they are not forced to leave their products for 
a while or do their needs on places which are not made for it.  Many of them are taking at the end of the day a shower 
at the market in exchange for a small fee.

Fire StaƟ on:
Because of the high density of the stalls the chance to a quick fi re spread is almost not to prevent. If the digesƟ on and 
infrastructure are accessible the fi reman can be faster in the prevenƟ on of fi re out-breaks. 

Child take-care off :
The market is an area where the women are important. Because of the importance of their income they take their 
children always with them. It is important that especially young woman can bring their children to a day-care for a 
small fee. This is already a fact in the Bantama racecourse area, where volunteers and NGO’s are taking care of it.

Rest place: 
The kayayoo’s are in general young untrained girls from the north who are working as ‘carts’ (the designaƟ on in the 
Western world). People can take them with them into the market and they are carrying their stuff . Because these girls 
are young and don’t have places to sleep they are sleeping on the streets. It is important that they get a safe place 
to rest.

Health-post / clinic:
Everyday there are 200.000 people who are visisƟ ng the market and 20.000 market traders. Some of them are working 
in bizarre circumstances, such as the metalworkers. But besides the circumstances there are also some confl icts or 
unexpected situaƟ ons in which people will be injured. They need help, but in this enƟ re market there is no healt-post 
or fi rst aid.
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AdapƟ on of the space:
How to prevent certain areas of adapƟ on is one of the main quesƟ ons which I’m taking in account as a serious task. 
What I have seen in Kumasi and also the rest of Kumasi is that people, because the lack of space, are forced to adapt 
certain parts of the city. The footpaths are taken over by relaƟ ves of the shop owners who also try to sell their things, 
the road is taken over by the pedestrian and so there is almost no space leŌ  for the vehicles or people who are 
trying to provide their shop, with a car, of products. Even in the market, the only supply opƟ on, is blocked by people 
selling their products on the road. This causes many problems and disagreements in the market between the traders, 
customers and even the more disaster related parƟ cipants like fi reman and security man.

Street life on a higher level:
Because of the lack of space for traders and the sƟ ll persistent growth, there is a huge demand of more market stalls. 
Now is the discussion raised if it must be realized in the current market or that their must be more investment in 
promoƟ ng the satellite markets. For me the focus is not lying in the satellite markets but I know that in the future it is 
highly important that they devote more aƩ enƟ on to this idea, unfortunately this is a lot more complex task with many 
diff erent specializaƟ ons involved then just an architect. For me the challenge is to provide the now surplus traders in 
front of the market of a space. The issue around this is the culture of ‘not climbing up’. The traders don’t feel anything 
to go up for their grocery, so the quesƟ on raised; How to create a street life on a higher level?

Take a step away:
The area of the market is growing in a tremendous speed.  The area it covers nowadays is more then three Ɵ mes 
bigger than the intenƟ on ever was. It covers the area from the Bantama race-course, a part of the KejeƟ a Lorry 
Park, the area around the monument, the intenƟ onal market, the train-track, the area around the train-track and the 
streets surrounding the city-centre. People who are parƟ cipaƟ ng in this market-life are people from children to man 
to woman with their baby’s. When I was parƟ cipaƟ ng a person in a stall inside the market I noƟ ced the lack of places 
to step out of the fl ow of movement. Some of passers had a need for rest; just drink some water, lactaƟ on or a small 
conversaƟ on.

Catch the wind:
In dry tropical climates, the wind is stronger higher above the ground. Because the Kumasi central market lies in 
a valley and is highly dense it is important to get it venƟ lated. Smells from the fi sh and meat market will make the 
experience, especially in the hoƩ est month, unpleasant. This is the reason why it is important to catch the cool 
higher and cleaner air by means of a wind catcher or wind tower. Though it is not really a lot used in the Sub-Saharan 
countries and it is more known from the Persian architecture I think it is worth to use it in a densifi ed place as the 
central market.

Noise against Odor:
What struck me in the market was the locaƟ on of the diff erent commodity groups. It seems they were on a certain 
place for a certain reason. The people who sold the yams the tomato’s where on the terrain of the wholesale because 
they needed a daily supply of fresh and new goods. The metalworkers are located on a much higher level then the 
rest of the market because of the enormous noise they made. If they were located in the market it had caused many 
irritaƟ ons. The meat is located in their own building, quite close and covered because of the horrible smell and the 
rapid spoiling of the meat. The tradiƟ onal cloth are on a clean and real good paved part of the market, tradiƟ onal 
cloth is quite an important issue in their culture and is also quite expensive. The tailors are located in a less prominent 
place; this is because they don’t have to deliver products and a less visited. So every commodity has their own place 
for a reason, this is impossible to ignore and should be taken in account for the design.

Create shadow and green atmosphere:
The average temperature in Ghana lies around the 30 degrees, because the people spent the most of their Ɵ me on a 
day outside they are exposed to the sun for around 12 hours a day if they don’t look for shade. What you see in the 
Kumasi Central Market is that the traders themselves are hanging plasƟ c sheets above the market paths. This can 
cause a problem with fi re, but it makes clear that the people need shadow. Shadow in combinaƟ on with green and 
wind will sƟ mulate extra to create a cool and comfortable place. 

SPATIAL 
 REQUIREMENTS.
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PRINCIPLES.

The KMA has been planning the transformaƟ on of the market for years. Yet, unƟ l today, none of their plans have been 
implemented. This is not a baf thing per se, because there plans entail the total destrucƟ on of the exisƟ ng market, 
and replacement by a US modelled shopping mall. Needless to day, this form of trade does not in any way fi t the way 
local traders sell their merchandise.

In this thesis a strategy is set out the uses smaller intervenƟ ons at strategic places that will change the market where 
it is most needed. This approach has a long lineage from ParƟ ck Geddes’ ‘conservaƟ ve surgery’ to De-Sola Moralles’  
‘Urban Acupuncture’ to ViƩ orio Gregoƫ   ‘area of minimal intervenƟ on’. Through this strategy most traders will not 
be aff ected by long delayed construcƟ on-projects, and will retain a steady their income. The ´image´ of the central 
market is of a high cultural value and a great place to exhibit AshanƟ  Culture. It is thus important to retain certain 
aspects and change others, but paying carefull aƩ enƟ on to what physical and social structures are fundamental to 
the current succes of the KejeƟ a market. I think it is important to focus on what the people miss and how we can 
improve their life in the market by adding funcƟ ons, to address  the lower areas fl ood prone and look for a soluƟ on 
for a beƩ er circulaƟ on.

In this case it is necessary to fi nd out what the places are with the highest priority to tackle and which funcƟ ons the 
people need in the market. I defi ned three main areas to focus on:

1. The main access road, where the  Wholesale is. 
2. The drain.
3. The area around the old train track.

Drain inside the KejeƟ a Central Market.



57

Drain

stalls quite stable

Wholesale

OP
TI

ON
 1

.

TROTRO

TROTRO



58

M
ix

ed
 a

re
a

Lo
w

er
 le

ve
l, 

w
oo

de
n 

st
al

ls,
 u

np
av

ed
 p

at
hs

In
fra

st
ru

ct
ur

e,
 tr

ai
n 

tr
ac

k
Hi

gh
er

 le
ve

l, 
ha

rd
 to

 w
al

k 
on

M
ix

ed
 a

re
a

Lo
w

er
 le

ve
l, 

w
oo

de
n 

st
al

ls,
 u

np
av

ed
 p

at
hs

Se
co

nd
 h

an
d 

cl
ot

he
s

W
oo

de
n 

m
ar

ke
t s

ta
lls

, u
np

av
ed

 p
at

hs

In
fra

st
ru

ct
ur

e

W
ho

le
sa

le

M
ar

ke
t Q

ue
en

s

M
et

al
 W

or
ke

rs

Le
at

he
r W

or
ke

rs

Ar
ea

 w
hi

ch
 n

ee
ds

 a
cc

es
s t

o 
la

rg
er

 v
eh

ic
le

s

Hi
er

ac
hi

ca
l i

m
po

rt
an

t f
or

 th
e 

m
ar

ke
t

M
ak

in
g 

m
an

y 
no

ise
s b

ut
 lo

ca
te

d 
on

 

U
ns

ta
bl

e 
m

ar
ke

t s
ta

lls

Dr
ai

n

St
ab

le
 m

ar
ke

t s
ta

lls
 o

f c
on

cr
et

e 
an

d 
st

on
es

Th
e 

ar
ea

 b
et

w
ee

n 
th

e 
tr

ai
n 

tr
ac

k 
an

d 
th

e 
dr

ai
n

st
al

ls 
qu

ite
 st

ab
le

Th
e 

ar
ea

 n
ex

t t
o 

th
e 

tr
ai

n 
tr

ac
k

Th
e 

st
ar

t o
f t

he
 u

ns
ta

bl
e 

w
oo

de
n 

m
ar

ke
t s

ta
lls

 a
nd

 u
np

av
ed

 p
at

hs



59

MASS STUDY.

Destroy the whole market and replace it Improvement of the traintrack Make the market more accessible

Destroy part of the market and rebuilt it 
with shopping malls

AdapƟ on of the exisƟ ng market
(Guerilla Architecture)

Working on the border condiƟ ons

Built a monumental in or in front 
of the market

Redevelop fogy areas Adding of a new diff erent layer
(Grid structure)

Development of the area next to the market Zanzibar / Hausmann principle Adressing the drainage
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STREETLIFE ON A HIGHER LEVEL

The axis approach comes closest to the starƟ ng points I made. It will be included in the exisƟ ng structure of the market 
without destroying exisƟ ng paƩ erns, structures and networks. Manuel Sola de Morales, Patrick Geddes and Gregoƫ   
are some of the people who used this principle as an architectural approach but obvious they all had their own more 
specifi c theory with a specifi c name for it, urban acupunture, conservaƟ ve surgery and minimal intervenƟ ons.

* ”conservaƟ ve surgery takes into account the exisƟ ng physical, social and symbolic landscape of a place in order to 
allow its most favorable future development.”1

* “ConservaƟ on’s complex theoreƟ cal and methodological approach—based on art historical, anthropological, and 
scienƟ fi c inquiry—renders it a powerful vehicle for addressing the quesƟ ons of form, meaning, and eff ect of human 
works. If we accept the most basic defi niƟ on of conservaƟ on as the protecƟ on of cultural works from deterioraƟ on 
and loss, then heritage conservaƟ on contributes to memory, itself basic to human existence. ConservaƟ on as an 
intellectual pursuit is predicated on the belief that knowledge, memory, and experience are Ɵ ed to cultural constructs, 
especially to material culture. ConservaƟ on—whether of a painƟ ng, building, or landscape—helps extend these places 
and things into the present and establishes a form of mediaƟ on criƟ cal to the interpreƟ ve process that reinforces these 
aspects of human existence. The objecƟ ves of conservaƟ on also involve evaluaƟ ng and interpreƟ ng cultural heritage 
for its preservaƟ on, safeguarding it now and for the future. In this respect, conservaƟ on itself is a way of extending 
and solidifying cultural idenƟ Ɵ es and historical narraƟ ves over Ɵ me, through the valorizaƟ on and interpretaƟ on of 
cultural heritage.”

* “Urban acupuncture is neither a discipline, nor a project technique, but a philosophy of approach to a few territorial 
and societal problems. It is seen from various viewpoints as a possible answer to the requirements of the beƩ ering of 
the urban environment. By nature it does not contrast with urban planning in the tradiƟ onal sense, as it is the laƩ er 
that governs the territory, as well as having the shared necessity of adjusƟ ng planning instruments to the Ɵ mes. But 
urban planning is a process that, even at its best, cannot produce immediate change; by its very own nature it requires 
extremely complex decisional processes and long Ɵ me frames. Urban acupuncture, is spawned by the necessity to 
achieve sensiƟ ve eff ects in shorter Ɵ me periods with respect to planning, and operates principally within structured
contexts.”2

1. hƩ p://www.euppublishing.com/doi/abs/10.3366/arch.2000.0003 
2. hƩ p://www.isocarp.net/Data/case_studies/553.pdf 

Adressing the entrance Upgrading of areasCreation of a new axis and better accesibility

THE AXIS.
Inclusion.
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REALISTIC AXIS.
Inclusion.
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The area where the realisƟ c axis will be  implemented -   the top-down approachThe area where te t
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Raising questions and debate Creation of a contrast

l f h

Manipulation of the space

RESLIENT GRID STRUCTURE

The main organizaƟ onal structure of the design uses the exisƟ ng drainage system in combinaƟ on with a superimposed 
grid of pavilions to make the generic form of the market more legible. Building on the exisƟ ng drainage system makes 
use of the available space whilst the grid provides an armature for growth and expansion. 

The grid is a well-known organizaƟ onal device in architecture and urban design, but can be used in many diff erent 
ways. Bernarn Tschumi’s plan for Parc de la VilleƩ e in Paris, for instance, represents a plan in which program, form 
and ideology come together. The work breaks with an historic lineage of picturesque park design, where an surrogate 
nature juxtaposes the urban fabric as a nostalgic escape into the hinterland, and instead searches for a cultural 
‘human’ aestheƟ c. A grid of pavilions ulƟ mately defi nes a territory, much like the telephone booths of London, 
without ever being able to perceive the whole park. The overlaping layers of lines and surfaces each full fi ll a rather 
autonomous funcƟ on, whilst being simultaneously present, providing mulƟ ple layers of meaning that are diff erent 
but not mutually exclusive.

In a similar way the design for the KejeƟ a market uses the grid, a recurring materiality, and a long linear element that 
are liŌ ed above the market to make legible the public infrastructure that is added to the current market. 
Leslie MarƟ n  in The grid as generator writes a that “the grid or framework can be regarded as an ordering principle. 
It sets out the rules of the environmental game. It allows the player the freedom with individual skill.” It is exactly 
this open-endedness of the grid that makes it an appropriate scheme to give structure without imposing rigid 
reorganizaƟ on.

“The choice of the grid allows diff erent paƩ erns of living to develop and diff erent choices to be elaborated.“
The architectural study invesƟ gates how added program can be introduced into the market with a recognizable 
architectural that does not compromise the funcƟ onality and complex system of the current market.
The grid and linear element produce a resilient framework that is strong enough to retain a formal integrity, and thus 
remains recognizable, in the face of perpetual change and expansion.

UNREALISTIC GRID.
Divestment.
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UNREALISTIC GRID.
Divestment.
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The area where the grid volumes will be implemented -   the boƩ om-up approach
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   DEFINITIVE DESIGN.
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The intervenƟ on strategy show that it is het possible to have a large impact on the market with a relaƟ vely small 
intervenƟ on -and that total destrucƟ on is not necessary. The building is integrated into the market’s environment 
respecƟ ng the unique social, cultural, economical and historical aƩ ributes as much as possible. However, the elevated 
building is designed to work as landmark in the precinct and Central Market, consequently giving structure to the 
generic and anonymous trading fabric on the ground fl oor. The building itself also provides a plaƞ orm to overlook the 
whole market in conjuncƟ on with a grid of pavilions that help to fi nd public faciliƟ es. The clear entrances, posiƟ oned 
at important intersecƟ ons will become interesƟ ng desƟ naƟ ons for tourist as well, who are no oŌ en inƟ midated by the 
ambiguous entries to the market. This all while respecƟ ng the exisƟ ng paƩ erns, structures and networks which will 
be hampered as liƩ le as possible. 

The development provides a strategy of urban acupuncture in an area in need of urgent urban intervenƟ on. This 
thesis provides a proposal that will improve the quality of life for the traders, visitors and local residents in and around 
the market. Although previous plans suggest the necessity of a larger approach, this smaller strategic intervenƟ on 
emphasizes the need for the environment to adapt, the people to respond, and that slow change can be more 
benefi cial for the market and its users than total overhaul. In the future the design structure anƟ cipates growth, 
change and expansion as the always evolving market requires, and even beyond the market into the city. An envelope 
is designed that is modular and fl exible, yet has enough formal rigour to retain a sense of autonomy and contrast with 
the market’s fabric.

The programme of the intervenƟ on deals with structurally lacking public meeƟ ng places and ameniƟ es on the market 
and its immediate surrounding.   The funcƟ onal diversity of the faciliƟ es will create an overlay of systems and funcƟ ons 
that someƟ mes create vibrant intersecƟ ons and meeƟ ng places, while at other Ɵ mes create slow spaces to escape the 
market’s hustle and bustle.

The axis will be elevated above the market and is thus separated from the economic groundlevel. The interspaces created 
by the grid  of pavilions funcƟ ons as a roadmap which gives direcƟ on to future exansions of the main building.

THE INTERVENTION.
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Old axisOld axis

Main infrastructure

FOLLOWS THE EXISTING GRID

IN CONTRAST WITH THE EXISTING GRID

The Drain

Main entrance

New main infrastructure
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THE SITUATION.

FULL EXCEPT OF OPEN DRAIN!
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THE DRAINAGE SYSTEM.

SMELL CLOSING DRAIN PLACING CONSTRUCTION
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INSTALLATION.

WATER STORAGE ACCESS WATER 
STORAGE

INSTALLATION
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ACCESSIBILITY. STREET LEVEL NEW ZONGO

ROMAN HILL

MAIN ENTRANCE / KEJETIA MONUMENT

STAIRS

STREET LEVEL NEW ZONGO ROMAN HILL

BY PASS ROMAN HILL OVERVIEW MARKET
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ATMOSPHERE.

SUNSHADING WIND FLOW VIEW
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FACILITIES.

SECURITY
FIRE-OFFICE

DAY-CARE
KAYAYOO’S

RESTAURANT
HEALTH CLINIC

INTERNET CAFE

ENVIRONMENTAL OFFICE
SUPERVISOR 1

SUPERVISOR 2

BY-PASS NON-FLOW-SPACE
TAKE A STEP AWAY

PRIVATE NON-SPACE

STREET LEVEL NEW ZONGO

ROMAN HILL
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STABILITY.

FIRE-OFFICE

LOW PRESSURE

LOW PRESSURE

HARD PRESSURE

HARD PRESSURE

HARD PRESSURE

WOOD

STEEL
CONCRETE

INPREGNATED PALLET:

MODULAR
EASY TO REPLACE
ABSTRACT KENTE PATTERN

STABILITY



82

GRID.

RESTPLACE SHADOW OFFICETRO-TROSANITATION / WATER STORAGE

INPREGNATED PALLET

SECTION

PLASTERED ADOBE BRICKS
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   BUILDING PROCESS.
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AFRICAN HARDWOOD.

Ceiba Azobe Wawa Ogea Denya Danta Essa Edinam Emeri African Mahagony
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RAINWATER HARVESTING

PUBLIC 
PROGRAM

ENTRANCE POINT

SHOP LINEWATER STORAGEDRAINAGEPLUG-IN 
INFRASTRUCTURE

ACCESS TO ROMAN HILL & 
THE WHOLESALE YARD

 INFRASTRUCTURE.
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SECTIONS 1:200
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DETAIL DRAINAGE.

Concrete base 500mm x 400mmConcrete base 500mm x 400mm
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DETAIL MAIN CONSTRUCTION.

Fixed joint / node
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DETAIL FLOORING.

Pallet 1000mm x 800mmm x 800mm
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DETAIL PALLETS.

Azobe wood 150mm x 50mm

Pallet 1000mm x 800mm

Azobe wood (structural beam) 300mm x 100mm

Azobe wood (structural column) 300mm x 100mm

Joist Hangar 5mm x 100mm

Azobe wood 150mm x 50mm

Pallet 1000mm x 800mm

Azobe wood (structural beam) 300mm x 100mm( )

Azobe wood (structural column) 300mm x 100mm

Joist Hangar 5mm x 100mm
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DETAIL BRIDGE.
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DETAIL STAIRS.

Galvanized steel stair frame 

Azobe wood handrail 100mm x 100mm

Azobe Plywood stair step (height 5mm)
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Galvanized steel stair frame 

Azobe wood handrail 100mm x 100mm

Azobe Plywood stair step (height 5mm)
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