
Master Thesis
Harm Cnossen

Mai 2018





APPENDIX



Mercedes-Benz
A brand of Daimler AG

TU Delft
Faculty of Industrial Design Engineering

Exclusivity through conduct
A vision for Mercedes-Benz ownership in 2035 A: Context factors.94

A: CONTEXT FACTORS.
NOTE

this cluster was later 
changed to “about 

algorithms’’.
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NOTE
this cluster has been 
terminated later in the process 
due to lack of coherence with 
the future context and lack of 
relevance to the domain.
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B: TIMELINE EVOLUTION AND IDEATION
Timeline, version 1
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Timeline, version 2
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Timeline, version 3
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D: STYLEBOARDS
The following styleboards were created as inspiration for the form giving process.
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