Context Solution

OFFFF is a branding studio based in Rotterdam that To design an intervention that fits within OFFFF's |
focuses, among other things, on creating new brand daily workflow, enabling them to support clients in X
identities for its clients. One of the challenges OFFFF taking ownership of bringing the brand identity to

encounters is that not every new brand identity comes life by addressing internal organisational factors

to life after delivery. that influence brand activation.
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CREATE SHARED VISION TRACKING THE PROGRESS REFLEGT BACK

OFFFF stays involved with the client,
allowing them to provide ongoing
guidance and identify new opportunities
for collaboration.

OFFFF gains insights into the effectiveness
of collaborations and identifies valuable
client relationships for the future.

OFFFF and the client gain a clear and shared
understanding on how the new brand
identity can be brought to life.

QUESTION CARD REFLECTION

PLAYBOCK DECK MATRIX

Assessing the shared vision based on
the extent to which the brand identity is

» Games to help clients experience what it means
to bring a brand to life.

Card deck that helps gather new
information

 Mapping sessions to create a shared brought to life and the client’'s openness
understanding between OFFFF and the client. to additional input from OFFFF.
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