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URBAN REGENERATION IN CHIINA - A new normal

1. The urbanization rate over 60 /O o
2. The added value of the tertiary industry over 5 3 /o
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SOCIAL CULTURAL IDENTITY - in demolish & rebuild projects

BEFORE

reference object

[

ge

(Fangianxia, 2(32b

Caojia Alley Commun’\.ty before Urban Regeneration, Chengdu, China (Xinlang News, 2017)
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CHENGDU CITY - Local public lifestyle

« A Megacity, Socio-cultural identity stands out

«  The local public lifestyle — an essential element

«  Strongly reflected in the inner city

Entertainment-driven

Contented Q

Slow life

Enjoyable experience

y-fueled

= Gastronom

7Y

>

_\,f""
The central city area

The inner city
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CHENGDU CITY - Urban regeneration

«  Overall urban regeneration planning, since 2020
«  Massive districts for urban regeneration according to assessment
«  Alot of objects to be demolished and rebuilt

Roads

Preservation & Heritage
Demolish & Rebuild
Improvement

Water

LD

The inner city Urban parks
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THE TRIGGER - Rapid TOD (transition oriented development) for redevelopment

«  Rapid TOD redevelopment is happening based on metro lines & stations

«  Now out of the inner city

«  Theinner city, where stations agglomerated

L —

E Metro lines TOD projects
|:| The urban area E The inner city

Low High
[ I i The agglome ration level

0 5 10 15 20 KM
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THE POSSIBLE RUSH - fast Demolish & Rebuild

«  For growth

« Around metro stations in the inner city

URBAN
REGENERATION
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THE INCOMPLETE SYSTEM - Urban Regeneration

«  Just started to build the system in 2020...
«  Too many issues to be focused on...

«  Lack of concern and tools for socio-cultural identity
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1994 Stage O1: Initializing 2000 Stage 02: Exploration 2012 Stage 03: Improvement 2017 Stage 04: Upgrading

Environment Renovation, Flood construction, Infra Urban structure, Heritages, Industrial areas Old community renovation in poor conditions Community improvement on participation at city level
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THE POTENTIAL THREAT

. Place = Space + Social attachment (John Friedmann, 2010)

«  The loss of places = Threats to the local public lifestyle

URBAN
REGENERATION

Ongoing
TOD
Redevelopment

Space replaced

Social attachment compromised

Incomplete system

Lack of tools and concerns

ASSTUR%D THE LOSS OF LOCAL PUBLIC
—e
STATIONS Cause PLACES Fade LIFESTYLE
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THE FOCUSED AREA The cultural urban “gardens”

B The hitorical preservation zone
«  The most urgent and vulnerable — Between the 1st and 2nd rings
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PROBLEM STATEMENT

«  Alinear fading system

Space replaced

E The focused area - Water
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RESEARCH FOCUS

«  Research = Understanding + Exploration
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RESEARCH QUESTION

UNDERSTANDING EXPLORATION

1. The supporting factors for the local public lifestyle

2. The existing way of demolish & rebuild, influence on lifestyle
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LIFESTYLE

«  Lifestyle = Places + Users + Social rituals

SOCIAL
USER RITUALS
LIFESTYLE
PLACE
3 ELEMENTS

—— LFESTYLE

1. Consumption Preference

2. Leisure Choices

—— SOCIAL RITUALS —

—— WUSERS

1. Activities in routine
2. using the place

1. Space

2. Beinhabited

3. Attachment

4. Gathering & Encounter
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LIFESTYLES

David Chaney

Figure. 1.11. Lifestyle: Key Ideas (David Chaney, 1998)

g Twry & Poortsce, ¥ 11, 34 3, J&-T4%, June 210

Place and Place-Making in Cities
A Global Perspective
Ot

IMANN

R s

Figure. 1

1.2. Place and place-making in dties: a global perspective

Uohn firedmann, 2010)
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THE LOCAL PUBLIC LIFESTYLE

. Lifestyle (local and public) = Places (public and local) + Users (all kinds of local people) + Social rituals (Local and public)

A family resting in the teahouse in Chengdu (1941)

SOCIAL
MSER RITUALS
LIFESTYLE
PLACE
3 ELEMENTS Talking gathering in the teahouse on the street (2003)

T,
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THE LOCAL PUBLIC LIFESTYLE — Research Entrance
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THE LOCAL PUBLIC LIFESTYLE IN CHENGDU CITY

. 4 scenes can be concluded

01 Life in the teahouse

Residents & Travelers 23
INTERVIEWS Planning & Design Professionals 5
Local officers 3
02 Life in the restaurant
Books 2
PERSONAL EXPERIENCE Documentaries >
2 OBSERVATION DIVERSE MATERIALS
Vlogs, videos, ideas, comments in social media 100+
Online lectures 3
03 Life in the park
PROFESSIONAL Planning Documents 3
DOEUHIENTS Planning & Design projects 10+

04 Life on the street
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UNDERSTANDING - Process

SOCIO-SPATIAL ANALYSIS |
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THE LIFESTYLE MODEL

03 UNDERSTAND THE PROBLEM 20/82



01 LIFE IN THE TEAHOUSE - Typology & Places

, 4080 PO

Everywhere

5 types
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01 LIFE IN THE TEAHOUSE - Pillar of Space

SPACE

Land-use

Urban form

Special constructs

T02-On the living streets T03-In the cultural heritage districts ~ T04-In the communities T05-In the parks

Mixed-use borders  ---coooooooooooo L

0%4’%
3

Commercial space inside communities In the parks

Large scale commercial & business  Commercial or retail podiums

Streets and OpeN SPaces  -----------mmommomoooan

On the main streets On the community streets On the pedestrian In the open space in communities  In the open space with good views

Indoor commercial space ---------m=m---smmmmooen

> N \ Q

Indoor commercial space Indoor commercial space Indoor commercial space Indoor commercial space Indoor commercial space
N o
i % o N
outdoor commercial SPACe === == mm oo oo o oooooooooooooooooos @\
Outdoor commercial space Outdoor commercial space Outdoor commercial space
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01 LIFE IN THE TEAHOUSES - Pillar of Service

«  diverse services, a public living room, a combination of pubs and café
«  Strong public characteristics
«  Highly affordable

Dining & Tea Business & Working Relax & Leisure Socializing Entertainment g Consumption per person  (Data from Gaode Map)
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02 LIFE IN THE RESTAURANTS - Places
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03 LIFE IN THE PARKS —Places

.

9,
|:| Water

(] Small community parks

- Urban parks
I:l Buildings
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04 LIFE ON THE STREETS —Places
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THE LOCAL PUBLIC LIFESTYLE — Conclusion

SPACE

SERVICE

4 groups, 18 types

CODE T01 )

SCENE

Land-use IS
e : e
in Loo
Urban form
Special
constructs

Characteristic

Diversity

Affordability

Accessibility

Commercial, but with strong public characteristics

High

High
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Public, but strongly related commercial service

High

High
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THE LOCAL PUBLIC LIFESTYLE — Conclusion

Streets are essentially important
Especially the type 3 and type 4

v
Unified developmg

HoId by developers

i

Unified marketing strategy
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THE LOCAL PUBLIC LIFESTYLE - THE SOCIO-SPATIAL MODEL

SOCIAL

USER - RITUALS
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UNDERSTANDING - Process
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CASE STUDY - Demolish & Rebuild

. The latest case

Vacant lot

Hosipitall
e

Fu River Construgtion
% = 3 : ‘ : A8 Material Market

. Cther use
. Commercial

. Public service

o . : . Riverside Greenery . A ¥ - : _ ® . bt —— x .
The comprehensive service destrict W ) . ' ] R T 3 hutiatadiest e A ! o iy S =
in front of the train station . Water e 3 - Y gl i 2 T e
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CASE STUDY - Demolish & Rebuild

+  The latest case — mode by business as usual

A construction material market - BEFORE AFTER - A comprehensive service cluster

The horth train s ] PV RIE Dot | TR ST S The north train

station. > e R % §o3iR%-  _ station

View 03

. Cther use Residentizl 1 S | blocks | tiali ‘

2 . Commercial & Business . ma OCKS, arge Spa 1al incremen
. Commercial ) ) . .
B Fubic seni B ~ubic service 2. Commercial & business space around metro stations with open spaces

ubIlic service
Park . .
B Riverside Greenery = 3. Concentration of service
. Water 4

. Water

Release green spaces

arge open space
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CASE STUDY - Demolish & Rebuild

03 UNDERSTAND THE PROBLEM 33/82



UNDERSTANDING - Process

TESTING ON SITES
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TESING ON SITE- Site Selection

. 3 reasons:

1. Both demolish & rebuild, with 2 stations in the focused area

) ‘e analyzed GASE

8
0 05 1 15 20 25KM
— w— —

I D-moiish & Rebuild
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TESING ON SITE- Site Selection

. 3 reasons:

1. Both demolish & rebuild, with 2 stations in the focused area 2. Both in the key areas of urban regeneration 3. Both in the gateway districts and on the central axis

Iheanalyzed CASE The analyzed CASE |

S

Theseleeted SITE The selected-SITE

Average areas of urban regneration . Key areas of urban regneration
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TESING ON SITE- Site Selection

+ 3 reasons:
«  similarities in development positioning and spatial increment.

3. Both in the gateway districts and on the central axis

ph \ \ \ 7

\ 4
__People North Road Districts

\

b | Y 15
X k-
“og
‘J,‘ o o,
)/'
4
{ 3
~£L ]
s
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/N J ) R TR
7 N FThe selected-SITE ot | 2N
/ [ o, d ~

People So(‘@ﬁo»a—dvﬁi-stricts, '\,\
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THE SELECTED SITE- Basic Info

« In YULIN district, a representative district for “the local public lifestyle”

. Built in 1980s

*  Low intensity

I
I
|
I
I
|
I
|
I
I
|

I
|
I
|
I
I
I
1

— o ——

Residential . Public service

. Commercial & Business . R&D

Mixed use based on Residential . Park

l:‘ Open space & Streets

. Water
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Shantytown

A

Existing Metro Stations *2

A

A

Small water body
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STATUS QUO - lifestyle scenes in the site

i T Life in the teahouses

Existing type
Non-existing type

== 01 T02
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STATUS QUO - lifestyle scenes in the site

i R Life in the restaurants

e .kf}%l Existing type
Non-existing type

8 #% 2
Trovo2 R
.
R04-03:8 " o :
RO5-023" R05-01 |
o |
=
et e T |
= %ob“ o 1°° ;’ .
= = » r
-
. . RO4 ROS
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STATUS QUO - lifestyle scenes in the site

¢ P Life in the parks

Existing type
Non-existing type

P04-03 £l

P04-01

P04-02

[] Po4
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STATUS QUO - lifestyle scenes in the site

i S Life on the streets

Existing type
Non-existing type

[ so3 [] so4
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TESTING

Using the business as usual

Land-use 2016 as reference

THE MODE OF THE BUSINESS AS USUAL

|
|

LAND-USE PLAN 20%6 (CDIPD, 2016)

Tested result

Status quo

41/82
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CHANGES & INFLUENCE - Life on the streets

CHANGES
Specg\a\c<>f“>“"ds
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Figure. 2.4.1. The change of space about scenes of life on the street
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« INFLUENCE: SO03 fading, S04 disappear, new SO1

STATUS QUO

H

TESTED BY THE BUSINESS AS USUAL

r— 1
S01 | I
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. Extended type
Non-existing type

-7
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H

Figure. 2.4.2. The influence on the scenes of life on the street
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CHANGES & INFLUENCE - Life in the restaurants

« INFLUENCE: RO1strengthened, R02, R04, ROS fading
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Figure. 2.4.5. The change of space about scenes of life in the restaurants

03 UNDERSTAND THE PROBLEM 42/82



CHANGES & INFLUENCE - Life in the teahouses

« INFLUENCE: T01fading, TO2 disappear

STATUS QUO TESTED BY THE BUSINESS AS USUAL

CHANGES Extended
TO1 To2 TO1 . wendeeee
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Figure. 2.4.7. The change of space about scenes of life in the teahouse To1 + To2 Flgure 2.48. The influence on the scenes of life in the teahouse
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CHANGES & INFLUENCE - Life in the parks

. INFLUENCE: P04 extended, new P03

STATUS QUO TESTED BY THE BUSIMNESS AS USUAL
B New type

CHANGES - Bl Extended type
gpecd const P04 o
Non-existing type

= The main road

== Living Streets

= Streets under 6M

. Open space along streets
W Paric
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Figure. 2.4 3. The change of space about scenes of life in the parks . FO3 l:l FO4 Figure. 2.4.4. The influence on the scenes of life in the parks
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SUMMARY

+  Changes of Space & Service INFLUENCE
e o e, e, G, = o e, o o s i G S = e -
| I
1 |
1 |
| Code 1
v 1
LIFESTYLE :
1
Scene |
1
|
. I
| I | 1
| | | |
—— Land-use | | | 1
| | |
| | | : STATUS QUO
| | | 1
| & 4 | | To1 [ Toz
R i o rTNg TN | [ :
B EAE [ « . oE @
3 o o » ;/ s o
: L =z L% Ly : : _&_ 1
‘ ' =]
| | |
S — 1
° | v r " r il | | w |
SPACE Urban Form ———| - [ @ | @' | | [ S5 [ \
2
® : LS LR 1 : I
| | | : BUSIMESS AS USUAL
| | , W, | r— 1 |
| | = ZRN | S 3 To1
LG 2% < \/ X !
| I e b o7 | /! ¢ 1 = ] T R
| | | 1 M | | | 1 ]
| | | L] (O (S
| i e B R | | |
s ! 1= T ! i . |
— Special Constructs — | W, 7 | | fHp——
| (B A 2| Lo | | so1 | I
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ L — J
|
- e . " | -
Characteristic Strong commercial, less public | Less public Figure 252 The comparizon of typol-
_____________________________________ L D ogy before and after testing
|
|
Diversity down | down
_____________________________________ }_____‘_________‘_,________.‘*______ .Newtype,appearingstmng
SERVICE | .
M
Affordability down | ) Soe
1 [ Newly appearing Il svengthened tyoe
“““““““““““““““““““ e T T T T [] strengthened [ extenced ype
el |
Accessibility | down L | Weakened Non-existing type
L — X Disappearing U Weakened type

Figure. 25.1. The summary of the changes and influence
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PEOPLE & USERS

«  Essentially influence on lifestyle itself, not only scenes

LOSING CHOICES
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PEOPLE & USERS

«  Essentially influence on lifestyle itself, not only scenes
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PEOPLE & USERS

Essentially influence on lifestyle itself, not only scenes
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THREATS & OPPORTUNITIES
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VISION

«  Extending - The threats can be avoided.
*  Flourishing - The opportunities can be fully used

. Mew type, appearing strong
Mew type

. Strengthened type
Extended type
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[ j Weakened type
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VISION

«  Extending & Flourishing.
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STRATEGY DEVELOPMENT
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STRATEG 01

51/82

STREET OPEN SPACE
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use and functional street walls on the borders.

. Public service . Mixed use based on Residential

Extend the structural streets with mixed

. Commercial & Business
|
STATUS QUO




STRATEGY 01

Residential
Community Service
R & D Studio

Commercial
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STRATEGY 01

BEFORE AFTER

It is still easy to find the
cheap food even after re

is that the op
\and more friendly

almost the same as beforé

Ah, see? The street is till there! With thes; new spaces
and services, the street still feels like Chengdu style.
Look those people enjoying the coolness and the
food oustside the restaurant! That is what | like since
I'was your age and what Chengdu streets shoud be.

| open with this cylcle lane! What
is the best is that you can feel the
Tiving atmo'phere while cyclmg

The street is better and more}
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Figure.

-
ﬁus klnd of alley is very common in the inner

P ly in corr

theslgmue and atmesphere of thn “treet stay

, so that these alleys can still

extension of streets providing

: n:labfe living services.
L3

pasRe ¥

58 RS <5 A

1.2.5. The street view with the local public life scenes established by strategy 01
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STRATEGY 02

Using the original way of organizing space and service, to rebuild the cluster holding diverse scenes.

SMALL ALLEYS

.....

. Public service . Mixed use based on Residential

Open Space
. Commercial & Business

IDEAL MODE

STATUS QUO
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STRATEGY 02

X e
T4 " et e 4 1
S b ' - . '
= .“ hi 1 e e 5 ‘: Alg e ' j g ) it | \_

% —— o = - Ny L

L‘é‘_‘ v;'én"';’;,l | #

(Gl L

++-——+ X +‘———k—
2.LM/ M M

o & o 4
RO5 S04 RO2 PO4

Residential . 3 % L

L : AT

Community Service Vi & |

- R v * % < . . k = =y - o) \ | -4
R & D Studio ; 46 g ) T IR ey, AN
i = ‘ 3 . 3 ; 3T =ye3 g
Commercial . o ks E : AT L AR . e = T [PV

2ZM

M E N O

Condition 02 2.EM M M

04 EXPLORE THE SOLUTION 55/82



STRATEGY 02

BEFORE

sutiful scene! Here was just
before, and | thought they
sWwith high-rise residential
is still a "town®, but

Figure. 12.9. The street view with the loca! public life scenes established by strategy 02

This community park i myifavorate place here, and

itisjust ] minutes walk from the house | rented in this
clusterlt is very nice to see people spending their time
here'éverytime when | get off work and come back.
This Vitality and living atmosphere help me relax and
always make my day.

Cool place! | heard here are a lot of
young people living in this cluster
‘cause the housing is really cheap and
with so diverse daily services. | plan to
move here next year together with my

04 EXPLORE THE SOLUTION

[ Dad,
Apparent

park
hone:

look at your granddaughters! \
ly, they love this community
er than you, haha. To be
this is really a good place to
for a while after picking them

b

56/82



STRATEGY 03

service cluster.

)

A TOD + POD (park oriented development

. Public service . Mixed use based on Residential

Open Space

. Commercial & Business . R&D

IDEAL MODE

STATUS QUO
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STRATEGY 03
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STRATEGY 03

What a gopd vigw! It is really like a
green valley in this densified urban
area and it Elike lyou can walk into a
little forest By thid bridge.

g S
Figure. 1.2.13. The street view with the local public life scenes established by strategy 03

1

The news said this is the new example of the

TOD+POD mode Chengdu city promoting. | don't

know mi about those design stuff but | think - take a walk every evening after

t some elementspf Chengdu daily life - \ dinner by this green belt even on

kind of teahouse |5 quite special! How 4 Fainy days. The scene will be more
e a cup of tea here and then we go to = S o / Jike a Chinese traditional landscape

Chengdu restaurants around.

nner. / painting when it is rainning. This is
. why we walk this way after picking
you up and here are a lot of authentic

N

s A
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STRATEGY 04

Open, flexible street walls along the living streets

. Public service . Mixed use based on Residential

. Commercial & Business

IDEAL MODE

STATUS QUO
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STRATEGY 04

Residential
Community Service

R & D Studio

Commercial
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STRATEGY 04

iter exercise | will have
)ecame so convenient
this R & D cluster

After moving my crew here,
not only the rent of office is
il cheaper but also with more
il local public life atmosphere.
This is refreshing.and relaxing.

Alright, this might be the place. The news says
that here are some new spaces transformed
from affordable housing to commercial use.
With these offices and communities around |
think it is good to settle my teahouse business
on this street.

Figure. 1.2.17. The street view with the loca! public life scenes established by strategy 04
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DESIGN TESTING P

Open Space
Platform Connection
Buildings

Metro

Green Space

DESIGN STRUCTURE

BEENCOIOO

ONE POSSIBLITY OF DESIGN

Water

Figure. 1.3.1. The urban deisgn structure ||
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SCENARIO 02 - FSI 4.5
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SCENE 04 - Life on the streets

fe in the parks

SCENE 03 - L

SCENE 02 - Life in the restaurants

SCENE 01 - Life in the teahouses

ASSESSMENT

STATUS QUO

BUSINESS AS USUAL

ing strong [l &

Il new type, app
B rewtype

Mon-existing type

Weakened type

rAa
La

Il strengtrencd type
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About issues related to actors & powers,
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ISSUES 01 - EASY TO BE COMPROMISED

NO NEGOTIATION BEHAVIORS

== ============= |
REASONS ISSUES | Cc_:nl.-umplicr\ preference | Management
| & Leisure choices | Governance
| | 02
NON-RIGID > | hort ¢ ) fit > | I
- ow short-term returning profits i
PUBLIC INTEREST gp I S i p
|
o
Assessment & Approval
Development
Planning & Design
I I ‘T‘ """" . .
\ Y . T s
\ I 2 \ [
. 5 ; -
\‘ ’,:’ &3 : 2:,
o P
il o7
| N PR - I
AY| - i
1 Y g [
Iy | ~ I
| | I
NO SPECIFIC AGENTS ', 4 |
——————————— : 1 = | I
|
| N | : I
| Local culture & ! ' ! Developer
I Social Paradigm ! Government
|
R LT i
|
I
Government
Developer
Planner & Designer Figure. 2.4.1. The actors & powers system

before interventions
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01 LOCAL EMPOWERMENT

' A
e
AGENT AGENT GROUP PARTI-CANISM | PARTICIPATION MERCHAMISM
=3 AFTER INTERVENTION
|
| Internal Negotiation
1. Residents | External Negotiation
| Process Supervision
2. Tenants | Management Participation
b
e
N
N
| i
|
|
|
|
[
| Assessment & Approval
| Development
1. Individual with ownerships | Planning & Design
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) e 1
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4. Relevant officers on project |

Government
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Planner & Designer
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Governance
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ISSUES 02 - EASY TO BE COERCED (squeezed by other goals)

REASONS ISSUES

NON-COMMERCIAL
LOW INTENSITY

- - low land-value realization

£

Affordable housing + low intensity VS All high-rise residential buildings s
(proposed strategy) (business as usual) (P
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02 MANDATORY PROVISIONS

=

RESEARCH SPECIALIZED RESEARCH

SOCIAL
USER RITUALS
PEOPLE SERVICE
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02 MANDATORY PROVISIONS

o 1

RESEARCH SPECIALIZED RESEARCH DRAW-INDEX REGULATIVE DRAWING & DOCUMENT

USER

PEOPLE

Detailed data: where, what types...

Critical index: Scales, ratio...
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02 MANDATORY PROVISIONS

RESEARCH SPECIALIZED RESEARCH

SOCIAL
USER RITUALS
PEOPLE SERVICE
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Detailed data: where, what types...

Critical index: Scales, ratio...

o0

{

EXAMINE OBJECTS TO BE EXAMINED
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ISSUES 03 - LOW POSITIVITY FROM THE MARKET

REASONS ISSUES

NON-COMMERCIAL

--+ Lower the positioning and prices ==----- » 03 LOW POSITIVITY FROM THE MARKET
LOW INTENSITY

Affordable housing + low intensity VS All high-rise residential buildings
(proposed strategy) (business as usual)
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03 ENCOURAGEMENT & COMPENSATION | l T T

ENCOU-PENSATE|  REWARDING POLICY

WAY 01: Rewarding floor area within the project WAY 02: Rewarding floor area other the projects

where possible

Project 01 , Project 01 "~ Project02

r—
~
J.
- —
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ISSUES 04 - LACK OF QUALITY GUARANTEE

REASONS ISSUES

NON-COMMERCIAL

--% S le of investment ------- >
LOW INTENSITY Slow cycle of return on investment 04 LACK OF QUALITY GUARANTEE

If handed to developers in the private sectors

Affordable housing + low intensity VS All high-rise residential buildings
(proposed strategy) (business as usual)
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04 PUBLIC SECTOR PRIORITY & SUPPORT

SUPPORT PACKAGE

Cooperation with

advanced academic Sharing of
institutes knowledgs
Tax
allowance
Training of

technologies

Designated
advisors
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04 PUBLIC SECTOR PRIORITY & SUPPORT

SUPPORT PACKAGE

Cooperation with

advanced academic Sharing of
institutes knowledgs
Tax
allowance
Training of

technologies

Designated
advisors

Developer 01
Developer 02
Developer 03

Feadback into Credits

O The Dynamic White List

Developer 21
Developer 22
Developer 23

ASSESSMENT & INSPECTION
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TOOL BOX

«  8toolsin terms of planning and governance

THE TOOL BOX

04 PUBLIC SECTOR PRIORITY & SUPPORT

2 |A] |} 3 = |1 | %] L

AGENT FARTI-CANISM RESEARCH DRAW-INDEX EXAMIMNE ENCOU-PENSATE SUPPORT WHITE LIST

REGULATIVE

AGEMT GROUP PARTICIPATION MERCHAMIZM SPECIALLEZED RESEARCH DRAWING & DOCLUMENT

QBJECTS TO BE EXAMIMED REWARDING POLICY SUPPORT PACKAGE WHITE LIET
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INSTITUTIONALIZATION FRAMEWORK

THE TOOL BOX

01 LD(JI\L EMPCWERMENT |

: A
v =
AGENT PARTI-CANISM

AGEMT GROUR PARTICIBATION MERCHAMISM

SPECIALEZED RESEARCH

02 MANDATORY PROVISICNS. | 03 ENCOURAGEMENT & COMPENSATION
1

RESEARCH

I = I
+ -
DRAW-INDEX

EXAMINE ENCOU-PENSATE

REGULATIVE

DRAWING & DOCUMENT ‘OBJECTS TO BE EXAMINED

REWARDING POLICY

04 PUBLIC SECTCR PRIORITY & SUPPORT

SUBPORT PACKAGE WHITE LIST

-

EXAMINE

Figure. 2.5.1. The tool box of planning and governance
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Figure. 2.5.2. The pessible result of institutionalo-

zation of urban regeneration project agenda with
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VISION AT THE CITY SCALE
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The urban regeneration system in Chengdu City
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VISION AT THE CITY SCALE

ONE PROJECT,

ONE OPPORTUNITY!

OOOOOOOOOOOOOOOOOOOO



GUIDELINES

Different types of projects
Different resources

Different scenes to be focused more

GUIDLINE

PROIJECT TYPE

community type
TOZ, TO4/ ROZ2, RO4, RO5/ P04/ 503, 504

TO1/ RO/ 501

Metro station

SCENES WITH RESOURCES

+ TOV/RO1/501

em of business and

+ T05/P01, PO3, PO4

communities
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GUIDELINES

1. Be integrated in the public space system of business and

commercial zones.

2. Focus on the relationship coordination between scenes
organized around metro station entrances and those

organized on pedestrian areas.

3. Avoid the excessive concentration of spaces and services

around metro stations

GUIDLINE

PROJECT TYPE

w type

TOZ, TO4/ RO2, RO4, ROS/ PO 504

TO1/ RO/ 501

SCENES WITH RESOURCES

Metro station

Heritages

\%Rm /501

1. Be integrated in the community public space system.

2. Focus on the relationship coordination between scenes
organized around metro station entrances and those
organized on the community living streets.

3. Avoid the excessive concentration of spaces and services
around metro stations

1. Be integrated in the public space system of business and
commercial zones.

2. Focus on the relationship coordination between scenes
organized around metro station entrances and those
organized on pedestrian areas.

3. Avoid the excessive concentration of spaces and services
around metro stations

+ T05/P01, PO3, PO4

1. Be integrated in the public space system of communities
and green cpen spaces.

2. Focus on the connection between scenes organized in
the parks and those organized on the community living
streets

1. Be integrated in the public space system of TOD & POD
complex

2. Focus on the connection between scenes organized in
the parks and those organized on pedestrian areas

+ T03/R03/P02/S02

1. Be integrated in the community public space system.

2. Focus on the relationship coordination between scenes
mixed in the heritage spaces and those organized on the
community living streets

3. Avoid the excessive commercialization in the heritage
spaces

1. Be integrated in the public space system of business and
commercial zones.

2. Focus on the relationship coordination between scenes
mixed in the heritage spaces and those organized on
pedestrian areas.

3. Avoid the excessive commercialization in the heritage
spaces
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ADAPTIVE MECHANISM

Typology adaptation

New scene types

Detailed classification

PROTOTYPE VERSION m . m>m

Types merged

ADAPTED VERSION

ADAPTATION PROCESS IN PRACTICE
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SOCIAL
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USER

ADAPTIVE MECHANISM

Indicator adaptation
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REFLECTION

Being too ambitious

The role of The disappearing of
The overall perspective o il ol VS o .
2 > E Challenges from cliché € place hearby
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Thanks for listening!

Looking forward to your comments

Under the guidance of dr. Lei Qu and dr. ir. Claudiu Forgaci
P5
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