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RESEARCH QUESTION

WHICH SPATIAL ASPECTS OF DUTCH INNER CITY SHOPPING AREAS
INFLUENCE THE SHOPPING/LEISURE EXPERIENCE?
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HISTORY
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CURRENT USE
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CONSCIOUS CONSUMPTION IN ARCHITECTURE

MATERIAL CHOICE WAY OF BUILDING
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FUTURE USE/AFTER USE: SHEARING LAYERS

1. SITE

2. STRUCTURE
3. SKIN

4. SERVICES

5. SPACE PLAN
6. STUFF
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SITE: DELFT CITY CENTER SHOPPING AREA
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STRUCTURE: PROPERTIES

| 6000

. |U e000

. A\ v N\ (A D
o — , = ‘ ‘ v
N ) e—t ) ‘
| , g T /
\ | |
| ,, | | / / ,,,
I | X , / \ |
I , , \
y A\
A VA= A 5
/ A —
X) - - )
—~ - ¢
/ ,,,

5500 [|] -

5500 |

|| ss00 |||

5500 ||J -~ /

5500 |

| \ : \ A 9 / : ,,\,\
| N\ ; ;N
1\ \ § | \ | ,‘ |
X i ] = ‘ /9 | u ¢
AV N\l | a
I | |
| |

5500 |~

/
/

5500 |U -

5500

DESIGN



STRUCTURE: DETAILS
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SKIN
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SKIN: GREEN ROOF
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SKIN: MATERIALIZATION

DESIGN



EXPERIENCE FACADE

SKIN

DESIGN

RESEARCH



SKIN: EXPERIENCE FACADE

A
A

) (L) (k) (o) (@ ™) (+) (1) (I

RESEARCH DESIGN




70 /100

SKIN: CLIMATE
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SKIN: CLIMATE
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SKIN: CLIMATE
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SKIN: CLIMATE
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SERVICES: VENTILATION
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SERVICES: INTEGRATION
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SPACE PLAN: FUNCTIONAL
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SPACE PLAN: EXPERIENCE SPACE
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SPACE PLAN: EXPERIENCE SPACE

i}
:h :

RESEARCH DESIGN



85/100

SPACE PLAN: MATERIALIZATION FLOORS
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SPACE PLAN: MATERIALIZATION WALLS
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SPACE PLAN
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SPACE PLAN: FLEXIBILITY
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STUFF: SEATING FOODHALL
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EXPERIENCE OBJECTS
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STUFF: SEATING WORKSPACES
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GREENERY
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EXPERIENCE OBJECTS
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