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SPACE FOR LEISURE
experiencing Dutch inner city shopping areas
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PROBLEM

9,15%
2.790.000 m2
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RESEARCH QUESTION

WHICH SPATIAL ASPECTS OF DUTCH INNER CITY SHOPPING AREAS 
INFLUENCE THE SHOPPING/LEISURE EXPERIENCE?
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EXPERIENCE & BEHAVIOR

STIMULUS ORGANISM RESPONSE

learning / feedback

                  influence
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EXPERIENCE & BEHAVIOR

STIMULUS ORGANISM RESPONSE
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SPACE & EXPERIENCE

FACADE SPACE OBJECTS
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102.260
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students
tourists
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DELFT CITY CENTER
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SITE: KRUISSTRAAT 71
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HISTORY

DOK LIBRARY - DEMOLISHED IN 2010 BEWEEGTUIN - DEMOLISHED IN 2013
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FUTURE?

LIDL RETAIL & DWELLINGS
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EXPERIENCE ECONOMY

EXPERIENCES

SERVICES

GOODS

COMMODITIES

TRANSFORMATIONS

[ETERNALITIES]

CUSTOMIZATION

CUSTOMIZATION

CUSTOMIZATION

CUSTOMIZATION

COMMODITIZATION

COMMODITIZATION

COMMODITIZATION

COMMODITIZATION

[GLORIFY]

GUIDE

STAGE

DELIVER

MAKE

EXTRACT
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DESIGN BRIEF

DESIGN 
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EXPERIENCE
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FOODHALL?

foodhall owner central bar

foodstand foodstandfoodstand foodstand

$ rent

$ drinks

$ food$ food$ food$ food

BUSINESSEXPERIENCE
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ADDITIONAL PROGRAM
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CONSCIOUS CONSUMPTION



RESEARCH DESIGN 

/49

INTRODUCTION

100

CONCEPT

CONSCIOUS CONSUMPTION
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CONSCIOUS CONSUMPTION: USE

CURRENT USE

FOODSTANDS

SEATING

RINSING KITCHEN

INDIVIDUAL AND 
COLLABORATIVE 

WORKSPACES

MEETING ROOMS
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CURRENT USE FUTURE USE

FOODSTANDS

SEATING

RINSING KITCHEN

INDIVIDUAL AND 
COLLABORATIVE 

WORKSPACES

MEETING ROOMS

FLEXBILITY
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CONSCIOUS CONSUMPTION: USE

CURRENT USE FUTURE USE AFTER USE

FOODSTANDS

SEATING

RINSING KITCHEN

INDIVIDUAL AND 
COLLABORATIVE 

WORKSPACES

MEETING ROOMS

FLEXBILITY DEMOUNTABILITY
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CONSCIOUS CONSUMPTION IN ARCHITECTURE 

MATERIAL CHOICE WAY OF BUILDING
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CURRENT USE

WORKSPACES

FOODHALL
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SPATIAL ELEMENTS & EXPERIENCE

FACADE
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SPATIAL ELEMENTS & EXPERIENCE

FACADE SPACE
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SPATIAL ELEMENTS & EXPERIENCE

FACADE SPACE OBJECTS
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FUTURE USE/AFTER USE: SHEARING LAYERS

1. SITE 
2. STRUCTURE
3. SKIN
4. SERVICES
5. SPACE PLAN
6. STUFF

1

2

3

4

5

6

‘ETERNAL’
60-200 YRS
30-60 YRS
5-30 YRS
5-20 YRS
5-15 YRS
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SITE: DELFT CITY CENTER SHOPPING AREA

MARKT
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BEESTENMARKT
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DELFT
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STRUCTURE: PROPERTIES
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STRUCTURE: DETAILS
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SKIN: GREEN ROOF
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SKIN: MATERIALIZATION
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SKIN: EXPERIENCE FACADE
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SKIN: EXPERIENCE FACADE

SIGNAGENAME

x y
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SKIN: CLIMATE 
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SKIN: 1:20 SECTION
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SKIN: INSULATION
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SKIN: CLIMATE 

SUMMER
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SKIN: CLIMATE 

SUMMER WINTER
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SKIN: CLIMATE 

SUMMER SPRING/FALL WINTER
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SERVICES: VENTILATION

LBK
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SERVICES: WATER



RESEARCH DESIGN 

/79

INTRODUCTION

100

SERVICES: ENERGY

technische ruimte
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SERVICES: INTEGRATION
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SPACE PLAN
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SPACE PLAN: FUNCTIONAL

EXPERIENCE

SERVICES
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SPACE PLAN: EXPERIENCE SPACE
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SPACE PLAN: EXPERIENCE SPACE
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SPACE PLAN: MATERIALIZATION FLOORS
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SPACE PLAN: EXPERIENCE FACADE



RESEARCH DESIGN 

/87

INTRODUCTION

100

SPACE PLAN: EXPERIENCE FACADE

x
SIGNAGENAME
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SPACE PLAN: MATERIALIZATION WALLS
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SPACE PLAN: FLEXIBILITY

CURRENT GROUND FLOOR CURRENT FIRST FLOOR
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SPACE PLAN: FLEXIBILITY

FUTURE FIRST FLOORFUTURE GROUND FLOOR
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STUFF: SEATING FOODHALL
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STUFF: EXPERIENCE OBJECTS
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STUFF: SEATING WORKSPACES
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STUFF: EXPERIENCE OBJECTS
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STUFF: GREENERY
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STUFF: EXPERIENCE OBJECTS
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