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Abstract 
In Dutch urban parks there is a societal expectation for dog owners to pick up and 

dispose of any waste their animals leave behind in public spaces. With the increased 
focus on sustainable practices, responsible dog ownership navigates complex social, 
cultural, and environmental factors.


While new sustainable alternatives such as biodegradable and compostable bags 
are promoted as the solution, the lack of correct circular waste disposal infrastructure, 
and misconceptions about the bag’s disposal and sustainability, hinder the intended 
environmental benefit. 


This research explores the gap between sustainable product intentions and actual 
user behaviour, within the context of Earth Rated, a leading sustainable dog product 
brand.


Using the Vision in Product Approach, the study begins with the framing of the 
actual root of the problem; not as simply making better bags, but as fostering new 
interventions and rituals and shaping meaningful community engagement. The research 
integrates theories from environmental psychology, sociology, participatory design 
during the VIP process to explore how multi-sensory, low-barrier interventions can shift 
individual and communal behaviour. 


The outcome is a 10 year future vision translated into a interactive, multi-sensory 
booth concept and bio-burner streetlight that blends environmental education with 
brand storytelling and playful engagement. By hosting the interactive exploration in 
urban park spaces and implementing bio-streetlight interventions, it creates a shared 
sense of responsibility within the latent park community, shifting social sustainability 
norms from compliance to active stewardship beyond participation.


The findings can contribute to broader discussion on public space design, 
authentic community building and shifting sustainability norms. 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Introduction 

Public urban green spaces are shared by people, animals and the environment, 
leading to potential for both connection and conflict. In the Netherlands, with more than 
1.9 million pet dogs living among society, masses of dog owners congregate in urban 
parks. These public spaces foster opportunities of casual social interactions, expertise 
and leisure, however dog waste management is a daily environmental issue that persists 
in these areas. 


Current norms and approaches to tackle dog waste management mostly focus on 
compliance, making sure dog owners pick up after their pets, and product-based 
solutions, like compostable or biodegradable bags. However, studies reveal that when 
infrastructure, user behaviour, and cultural norms are not aligned, material innovation 
alone is not enough. For example, the environmental benefit of compostable bags is 
often eliminated as they end up in general waste streams  
(Planbureauvoorde Leefomgeving, 2020), instead of correct composting facilities. This 
reveals a persistent gap between sustainable impact and sustainable intention.


This project navigates these challenges through a case study of Earth Rated, a 
Canadian brand that specialises in eco-conscious pet products, to explore the broader 
design question: How can public interventions foster a shared sense or responsibility, 
community and pride to transform sustainable dog ownership? Using the Vision in 
Product approach, this research transcends beyond linear problem-solving to envision a 
10 year future concept and strategy, where brand intervention in public spaces does not 
target just marketing purposes, but also social and environmental transformation.  

The following research deconstructs the environmental and cultural context to 
define the problem scope, analyses Earth Rated’s current positioning and identifies 
social barriers hindering sustainable dog ownership. These findings are synthesised 
through trends analysis, clustering and opportunity mapping to shape design 
opportunities for a 10 year future vision, translating to an interactive, multi-sensory, 
public booth concept accompanying a sustainable bio-streetlight implementation. 


This introduction marks the start of a process that reframes the simple act of 
picking up after your dog, into a visible, collective ritual that strengthens community ties 
as well as environmental stewardship. 
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Bridging past and future:  
The VIP Framework 

Designing for long-term, societal and behavioural change is not only about 
addressing the issues of today; it requires reconstructing the conditions that created 
those issues in the first place. The Vision in Product Design (ViP) (Hekkert & Van Dijk, 
2011) approach offers a structured yet flexible framework to develop meaningful future 
solution pathways.  ViP, starts by deconstructing the present: what is happening, how it 
is being understood, and what social, cultural, and ecological contexts sustain it, 
instead of focussing on fixed solutions. After reframing the problem, ViP, synthesises 
both past contexts and emerging trends, into a inspirational, 10 Year design vision. 


This project uses VIP as a guiding framework to shape the process of problem 
definition, future vision creation and concept development. It is applied to explore how 
dog ownership, public spaces and environmental responsibility could be envisioned in a 
10 year future, and how Earth Rated can develop and position themselves in that future 
context. The VIP structure, transitioning from past context to new activities and 
meaning, ensures the final design concept is rooted in a deep understanding of the 
problem scope whilst aimed at transformative futures. This chapter introduces how the 
VIP approach systematically structures this report and the guiding question that emerge 
from each section, providing sub-guiding questions for strategic research. 


Why VIP? 

Earth Rated & the VIP Method 

The VIP Method is used in this project to strategically position Earth Rated in the future 
10 year context of the sustainable dog waste and pet care market. The VIP Method is 
chosen as it aligns with this project and Earth Rated in orientation, mission and values.

Earth Rated’s vision is to keep on innovating, always searching for new ways to improve 
their products. They don’t have a specific, immediate framed problem they need fixing 
right now, but want to know how they can develop towards the future. This aligns with 
the VIP method, as it is future oriented. It explores possibilities and shapes interactions 
around emerging contexts, instead of using current problem-driven approaches.


Secondly, Earth Rated’s mission is to make the day to day interactions between dog 
owner and dog, simpler and better. This is mirrored in VIP’s second point, as the VIP 
method focusses on designing from meaningful interactions, enabling the creating of 
future designs that connect emotionally and practically with users.

Lastly, Earth Rated holds five important values through their company and products: 
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Figure 1: Earth Rated Company Values (Earth Rated, 2025) 

Earth Rated’s values of caring, integrity, acting with purpose and being thoughtful 
are mirrored in the VIP’s emphasis on designing for meaning, not just function. As a 
result, the VIP framework acts as a tool to develop designs for Earth Rated that foster 
more valuable and stronger connections, between brand, consumers and growing 
community. 


Alternative Method Considerations 
The Vision In Product method is chosen for this research as it: 

- Frames design around future contexts and interactions. Not just the current problems 
of today. This is important as this research proposes a strategy for a 10 year future. 
- Embraces uncertainty, which is important as the future implications of (recycled / bio / 
single use) plastic in the dog bag industry is uncertain and dynamic. 
- Builds meaningful, human-centred interactions. These interactions are meaningful 
because  they go beyond just a functional purpose or solving a task. They connect to 
user, cultural and social values en resonate with user identities and relationships 
(Hekkert & Van Dijk, 2011). This is important as Earth Rated’s goal isn’t just making a 
product, but fostering community, sustainable values and relationships.


Other possible methods for this research could have been frame innovation (Dorst, 
2015) and transition design. Frame innovation could work well to create new frames of 
understanding why and when current sustainable options for dog bags don’t work and 
reframing the ambiguous dog waste management challenge. However, it focusses too 
much on dialogue between stakeholders and reframing the problem, instead of creating 
clear design directions. The reframing is not concrete enough to develop and design 
tangible products from. 


Transition design (Irwin et al, 2015) would also have been a good method option as 
it focusses on the future and long term societal and sustainability transitions. This aligns 
well with this project as it sets to create a 10 year vision, however transition design is 
too large in scale. It operates at a systems-level change, whereas Earth Rated is not 
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looking to redesign global urban infrastructure , but wants to make small daily 
interactions between human and dog simpler and better. 
 
In conclusion, compared to frame innovation, VIP is the better choice as it is more 
design-actionable. Frame innovation does reframe the problem, but lacks structured 
tools for concrete translation steps afterwards. As for Transition Design, VIP is more 
scoped and balances practical design outcomes with future vision thinking, whereas 
Transition design can become too abstract or systemic. This makes VIP the most 
effective method towards a future ready concept.


Understanding the format of VIP 

The VIP (Vision in Product Design) method follows a three step divergent → convergent 
structure: 
First Left Section = Context Exploration 

	 → Broad research, mapping, and understanding the root of the problem.

Middle Section = Vision Definition  
	 → Synthesising insights into a future-oriented, conceptual direction.

Third Right Section = Concept Development  
	 → Translating the vision into tangible products, services, and experiences.
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Thematic Framework: Mapping the Journey 

Figure 2: Thematic ViP Framework 

This U-shaped framework illustrates the thematic progression of the project from 
Problem Definition to Conceptualisation.


Deconstruction: Explores the broader practices and challenges of current dog 
ownership contexts.


The upper section, Meaning, explores the cultural, behavioural, and brand-related 
significance of these practices, analysing how Earth Rated is positioned within this 
scope.


Vision Definition: Characterised through the final design direction “Playground of 
Exploration” , bridges the present and the future by synthesising trend research, system 
drivers, and Earth Rated’s positioning.


Conceptualisation: Transforms the future vision into a concrete design concept an 
strategy. By building new meaning through design for change, it generates interventions 
that shape desired social and environmental outcomes.
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Guiding Questions 

Figure 3: Guiding Question ViP Framework 

This framework expands on the themes from the thematic framework. It visualises 
the research questions that emerged from the themes and previous process steps used 
to guide and support the following steps, ensuring coherence between problem 
statement and design outcome.
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Deconstruction 
Understanding the present: Activities and Meaning 

The first phase of the VIP framework focusses on creating deep understanding of 
the problem landscape and redefining the problem. By mapping current activities, their 
associated value and meaning and the social, environmental and culture context they 
occur in, underlying systems and tensions are identified, that shape dog ownership. This 
deconstruction ensures no premature solution are made and that the interventions 
designed actually target the root of the problem. 


Problem Definition 
What is the real problem we are solving here? The following Problem Canvas 

addresses the different themes we need to address and analyse in order to navigate the 
problem scope. Each of the themes translate into guiding questions to help define the 
final problem statement.




Figure 4: Dog Poop Bag Problem Canvas 

Current Urgency: Why does this problem matter now? 
Plastic dog poop bags fall into the current larger global plastic crisis. Plastic 

products are intertwined with our daily life. Manufactures mass produce plastic products 
to be sold and exported all over the world, due to their durability, low cost and ease to 
process. In 2019 global plastic production reached 368 million tons (PlasticsEurope, 
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2020). Over the past decade, global attention has been brought on the critical problem 
plastic waste generation has created for environmental issues. Large environmental 
NGO’s such as Rethink Plastic, an alliance of leading European NGO’s representing 
thousands of active groups, continue to raise awareness regarding plastic waste and 
pollution (RethinkPlastic, 2025). In order to reach global sustainability goals international 
governmental steps have been taken to pave the way towards a more sustainable 
future. The Global Plastics Treaty has a goal of ending plastic pollution by 2040 through 
a circular economy where all plastics are responsibly managed during production, use, 
and end-of-life, enabling a climate-neutral plastics industry (PlasticsEurope, 2025).


However, despite all these actions and steps taken the global plastic production 
and pollution continues to grow. In 2023, a total of 377 million tons plastics were 
produced worldwide (PlasticsEurope, 2024). The urgency of this plastic crisis continues 
to be highlighted in emerging Dutch policies, initiatives and campaigns, focussed on 
reducing the amount of single-use plastics. The EU Single-Use Plastics Directive 
(2019/904) has already begun restricting certain disposable products, and municipalities 
like Amsterdam are increasing enforcement of sustainable waste management in public 
spaces (Gemeente Amsterdam, 2023). These governmental intentions are mirrored in 
consumer awareness trends, as the importance of sustainability is gaining traction 
among users, however a persistent gap between intention and behaviour remains (PBL, 
2020). 
 
Finally, the uncertainty of the recycled plastics market and how it will shift towards the 
future creates a barrier for sustainable material implementation. This uncertainty 
combined with stricter rules and regulations regarding plastic waste, municipal waste 
separation and recycling goals, means that Earth Rated and other sustainability minded 
brands have to stay adaptable in their strategies to remain future-proof. 


Environmental Impact: What’s at stake ecologically? 
Cleaning up after your dog, is a large part of the daily interactions between dog and 

dog owner. Collecting dog poop with single-use plastic bags had become a common 
practice nowadays, which has resulted in a large consumption of dog poop bags (DPBs) 
annually. These DPBs are usually made of polyethylene, a common plastic, that can take 
up to 1000 to degrade. Each year over 415 billion DPBs, equivalently to 0.76-1.23 
million tons of plastics, are used and disposed of globally. These DPBs make up 0.6% 
of total plastic waste generation (Mai, 2022). Their extremely short life cycle makes them 
a non-negligible pollution source.


Not only the bags, but the feces itself also create potential ecological problems 
when left behind. If dog faces is not picked up and left behind, it can contaminate local 
water, soil and ecosystems with bacteria, pathogens and excess nutrients. These 
bacteria and nutrient loads like nitrogen that emerge from the feces left behind, can 
degrade water quality, foster algal blooms and reduce oxygen levels, when entering 
waterways. This can pose threats to human and aquatic health (USDA, 2011). 

User Challenges: What are the user barriers? 
Current user misconceptions and behaviours create barriers that hinder the 

intended impact and use of sustainable poop bags and waste management. To start, 
there is a gap in the sustainable intention and actual disposal behaviour of dog owners. 
They believe the purchase of sustainable poop bags is inherently enough to create 
positive environmental impact and don’t realise their impact depends on their disposal 

Earth Rated x Above x TU Delft Master Thesis 15



and that disposing the bag in regular bins, deletes the environmental benefits (PBL, 
2020) (European Bioplastics, 2022). On top of this many users incorrectly believe dog 
waste to be a natural fertiliser, when it actually can contaminate water and soil as stated 
before (USDA, 2011). So users think leaving poop behind to fertilise the soil is a good 
option. 


A qualitative survey was done with 32 dog owners, to further analyse these 
misconceptions and behaviours. The survey focusses on knowledge and conceptions 
dog owners have on sustainability, sustainable dog products and sustainable practices 
as well as analyses their own preferences and actions. The survey helps identify the user 
barriers towards sustainable practices and dog products. These barriers will help 
strengthen the problem definition later on in the process and give a better idea of user 
knowledge to better align with the target market during this project. Certain results 
visualised below further highlight, confirm and expand on the earlier found 
misconceptions. 
 
When asked:


 
Are you aware of any sustainable options for dog products? What type of 
sustainable dog products or brands do you know of?  

19 people: No

5 people: Dog food options

7 people: know sustainable products exist on that section

1 Person: Poop bags 

 

Do you often buy sustainable dog products? If yes, why and which products? If 
no, why not? 

19 people: No

8 people: Yes, food

1 Person: Yes, Poop bags

4 people: Only in promotion or not available in their area





Yes: If so which? 

3 people: post consumer plastic bags

7 people: Bioplastic or compostable

5: use them a lot

1: sometimes 

No: If no, why not?  
2 people: Find it dirty 
2 People: didn’t exist when they had dog 
4 People: Don't know they exist 
2 person: doesn’t care

5: use old ones laying around/get for free/use ones 
from government dispensers 

1: not available


Figure 5: User Answers on Purchasing Habits 
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Figure 6, 7 & 8: User Answers on Sustainability Knowledge and Values 
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These survey results show an interesting tension:


Whilst roughly 31% of participants viewed plastic waste (plastic waste, recycling 
and sustainable production) as the most important sustainability issue, 50% doesn’t buy 
sustainable bags instead of plastic bags. 
 10% thought recycled plastic had the best impact, but only 3% would choose recycled 
plastic bags to purchase. 
 
The results also highlight the knowledge gap, where 90% believes biodegradable, 
compostable or paper bags have a better sustainable impact, but when asked why: 

8: I don’t know

4: Doesn’t contain plastic

4: Turns into compost for garden

6: It will compost or biodegrade in bins and landfills

3: Best guess

4: Sounds most sustainable

3: It sounds organic


56% of participants were just guessing, whilst others had incorrect knowledge on 
the actual end of life or degradability of the bags, which again highlights the consumer 
knowledge gap.


All these misconceptions highlight not only a knowledge but also a behavioural 
gap. Dog owners think they are making responsible choices, but their actions do not 
align with their intentions or create the intended sustainable outcome. This 
phenomenon, otherwise known as the “value-action gap”, is found in environmental 
user psychology, and can only be addressed or changed through targeted interventions 
that connect correct intention with correct action (Kollmuss & Agyeman, 2002).  For this 
research, this gap not only represents the challenge but also an opportunity. Instead of 
only offering more sustainable products, brands such as Earth Rated can become 
educators and facilitators of effective impactful behaviour change in public spaces. 


Solution Shortcomings: Why are “better bags” not enough? 
Due to these sustainability shifts in plastic policies, trends and initiatives, the past 

years companies have been developing more sustainable alternatives and solutions. 
This has resulted in the introduction of organic materials such as bio-based, bio-
degradable and compostable bags. However, the process of developing sustainable 
DPBs (dog poop bags) has proven complicated. This is due to the key requirements 
necessary for a good quality bag: most importantly durability, hygiene, tear resistance 
and leak resistance. 


Whilst material alternatives such as bio-degradable plastic, compostable materials 
and bio-based material might reduce the amount of virgin plastic produced, these 
alternative bagging materials generate their own problems. A material analysis is done 
on seven different bag materials highlight some of the different problems that emerge 
from alternative materials to virgin plastic. 
The following figure highlights the main problems emerging from the analysis. The full 
analysis can be found in the appendix 1.
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Table 1: Important Insights Material Analysis 

Production 

Many “sustainable materials” create negative environmental trade offs in their 

production. Paper and bioplastic bags have a massive water and energy footprint in 
their production phase which is larger than that of other materials. This increases the 
risk of burden shifting of environmental impacts. In other words, the increased use of 
bioplastics will result in additional significant amounts of land and water use. This would 
increase competition for different land uses and have a negative effect on biodiversity 
(Brizka, 2020). 


On a global level, this picture looks worse. Globally, around 170 Mt of plastic is 
used for packaging purposes annually (44% of global plastic consumption). Substituting 
these petrochemical plastics with bioplastics would require 613 Mt of corn (54% of the 
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current global production), 1.8 Mt of castor beans (12 
times current global production), and 21.3 Mt of wood 
(around 0.8% of current global roundwood production). 
To satisfy these land-based inputs would require a 
minimum 61 million ha of land (the size of France)  and 
at least 388.8 billion m3 of water (60% more than the 
EU's annual freshwater withdrawal) (Brizka .J, 2020).


Figure 9: Comparison Water Use Plastics Production 

The table below shows that paper bags are also not an option due to water use, 
marine eutrophication and fossil fuel depletion.


Table 2: Comparison environmental impact bag materials (Kimmel, 2014) 

Oxo-biodegradable materials are also not an option as the production of oxo-
biodegradable plastics has been banned in Europe since 2019 (EuropeanUnion, 2025).


End-of-life 
The disconnect between the intended end-of-life of sustainable material 

alternatives and their actual end-of-life also generates negative impact. 
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To start, a common problem is that few “biodegradable” DPBs correctly meet the 
requirements to ensure effective biodegradation in municipal or home waste facilities. 
Most DPBs can’t be degraded within a year or only under very specific circumstances or 
are not truly biodegradable as they contain petroleum based plastics, so they degrade 
into plastic fragments that produce microplastics (Mateos-Cardenas, 2022).  
Consequently many companies do add the label of biodegradable to their bags, but 
don’t correctly address the level or time of degradability. 


This problem continues in the end of life of compostable bags. Compostable bags 
are usually not compostable. As stated in the table, most at home “cold” compost piles 
do not reach the required conditions to be able to compost the material and waste or kill 
the bacteria present (Lucas et al, 2008). Furthermore a study for the European Union in 
2020 on the relevance of compostable products in a circular economy was done. The 
study results indicate that there is little evidence of any agronomic benefits or ecological 
improvements linked to compostable products and therefore we should prioritise 
recycling over composting. Industrial composting infrastructure differ considerably 
across the EU and their effectiveness varies even if the materials do comply with EU 
requirements. To meet effective degradation, the vast majority of compostable 
bioplastics require industrial controlled conditions (Rudnik, 2023). The resulting non-
degraded compostable plastic residue is a significant risk that cannot be quantified 
(Han. et al, 2020).


Finally, even if a material truly meets bio-degradability of computable standards, 
many bags don’t reach their intended end-of life. Compostable or biodegradable bags 
often end up in regular residual waste streams, where they are incinerated alongside 
conventional plastic bags and waste, erasing their intended environmental benefit. 
During this incineration process, the organic waste in the bags contribute to methane 
emissions, increasing negative environmental impact. 


These factors support the problem definition, that the problem is not just what the 
bags are made of, but how they are used and disposed of. 


 

Contextual Relevance: Why does it matter here? 
With an estimated 1.9 million pet dogs in the Netherlands, producing over 100.000 

tonnes of waste annually, the environmental footprint can’t be ignored. (CBS, 2022) 


To start, the Netherlands, like most countries in Europe  does not have the correct 
waste management system to make biodegrading and composting of poop bags easy 
and efficient, hindering the intended impact of sustainable poop bags. 
 
Keeping in this infrastructural element, Dutch urban parks are very busy, multi-use 
spaces where many different users and behaviours intersect, like recreation, biodiversity 
and pet ownership. Green spaces in cities like Amsterdam, Rotterdam and Utrecht and 
limited and heavily used (PBL, 2021). When dog waste is not managed correctly in such 
green spaces, concentrated pressure emerges on park ecosystems. Despite cultural 
norms, 6-8% of Dutch owners admit to not cleaning up their dog waste (Gemeente 
Amsterdam, 2023), even though Dutch municipalities invest large resources on signage 
and management of correct disposal. Incorrect disposal in turn undermines economic, 
environment and social sustainability efforts.  
 
As said before, the waste left behind, infiltrates the park ecosystem and can create 
public health problems in water quality in the ponds and canals found in most large 
Dutch cities (USDA, 2011). 
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When looking at the behaviour of the Dutch dog owner, they are used to civic 
responsibilities in public spaces. However there remains a disconnect between basic 
compliance (picking up poop) and further sustainable action. They either don’t buy 
sustainable bags, or they do buy sustainable options, but throw them away in normal 
trash bins (Carrington, 2014).


Urban Dutch parks present opportunities for targeted interventions as they contain 
a latent community of many dog owners in concentrated areas, where the shared 
physical surroundings enable visibility, peer influence, communication, low-barrier 
interactions and ritual building. These are essential drivers for behaviour change (PBL, 
2020).


Who is the community? 

What is the specific Dutch community targeted in this research? 
As this research focusses on dog waste, dog owners and their dogs make up the largest 
part of the targeted community. 
Urban Dutch parks prove to have high potential for targeted interventions and as they 
are the public spaces visited most often daily. As a result the relevant community is 
based around the context of the Dutch urban park. 
As a result the targeted community is not a fixed characteristics-based target group, but 
a place-based micro-community shaped by daily and repeated encounters. Figure 10 
shows the three main players in the targeted community.


Figure 10: Key Players Park Community 
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Each of these players, have specific characteristic behaviours and rituals that 
create casual interaction between the players, lacking purpose or meaningful 
engagement, which are visualised in figure 11. Their shared values however provide the 
opportunity to turn these casual interactions into meaningful interventions. 

 

Figure 11: Key Player Behaviour and Values 

Dutch urban parks are designed as shared civic spaces where social mixing is 
encouraged, but necessarily direct engagement.  As a result, this community taps into 
the latent social potential of daily interactions between these three players that form the 
targeted community, utilising dog ownership as a catalyst for broader social bonding.  
Leveraging existing civic habits of these key players, such as picking up waste, allows 
them to be reframed as opportunities for visibility, collective action and pride and low-
barrier participation. 
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Problem Statement 
In conclusion, the problem can not be defined as purely poop disposal or poop 

bags. If we do nothing and no intervention is made, DPB’s will continue to undermine 
global environmental sustainability goals. Degradable bags will keep being incinerated, 
losing their potential impact. As consumers grow aware of “greenwashing”, brands that 
don’t present genuine sustainable actions and benefits will risk reputational damage. 
Municipalities will have to keep relying on enforcement for behavioural change rather 
than positive engagement and miss circular waste use opportunities. Doing nothing 
preserves a flawed system where community, environment, users and brands don’t 
achieve their intended impact.  
 
The defined problem consist of the following elements: 
- User Misconceptions 
- Value - Action Gap 
- Weak Social Engagement  
- Lack of Circular Waste Management Infrastructure 
- Lack of Visual Responsible Pet Ownership 
- Material Limitations 
 
They are summarised in the final problem statement.


Final Problem Statement 
In Dutch urban spaces, dog waste disposal remains an environmental challenge. 

Although dog owners are generally compliant with cleanup norms, common 
misconceptions on biodegradability and sustainability, unclear packaging claims, and 
lack of infrastructure lead to improper disposal, hindering potential sustainability 
benefits. Current material alternatives, though marketed as eco-friendly, fail to provide a 
solution in the absence of correct circular waste management infrastructure. Behavioural 
gaps remain, as convenience often outweighs intention, even among environmentally 
conscious owners. Furthermore, there is a lack of community-driven rituals or shared 
responsibility that could reinforce sustainable norms and show actions as part of a 
collective effort. Together, these factors limit the environmental impact of existing 
solutions and present an opportunity for brands like Earth Rated to facilitate systemic 
change. The opportunity where they don’t just sell sustainable products, but create 
meaningful engagement around their use, making responsible pet ownership social, 
joyful and participatory.
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Positioning Earth Rated for Impact 
From Brand Values to Design Opportunities 

This chapter explore Earth Rated’s positioning as a brand regarding their potential 
to shift behaviours, influence culture and create shared meaning in public spaces. The 
company analysis insights form the boundaries guiding the bridging process from 
problem context to design direction. They shape the parameters of the domain used 
during the second part of the VIP Process.


Why is Earth Rated in a unique position to respond to this 
problem? 

Earth Rated has built its reputation on providing eco-conscious dog owners with 
high quality products that promise to make daily interaction between dogs and dog 
owners simpler and better. As the sustainability conversations expands, Earth Rated has 
the opportunity to expand their role beyond a product seller. They already focus on 
community building and responsibility, but now have the potential to influence norms 
and behaviours and shape how responsible pet ownership can act in public spaces.


This section examines Earth Rated’s current company values, pillars mission, 
strengths, weaknesses and threats in the cultural and environmental tensions it must 
navigate. With this understanding of where Earth Rated stands today and where they 
want to go, opportunities are identified where they can lead the change from better 
products to better systems, facilitating lasting impact in Dutch urban parks. 


Domain 
To give purposeful direction to the VIP Method, a domain is formed from a SWOT 

Analysis and Earth Rated’s three Pillars to structure research and trend exploration. This 
domain shapes the context in which relevant trends are identified, clusters are formed, 
and opportunities are defined. This is a compacted visual of the SWOT Analysis of Earth 
Rated. The full SWOT Analysis can be found in Appendix 2. 


Figure 12: Earth Rated SWOT Analysis 
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Of the 19 opportunities identified, 10 share a common theme. They all highlight a 
growing connection between individuals, pets, companies, brands, others, themselves, 
earth and more. 


	 1.	 Growing pet ownership

	 2.	 Expansion into new markets

	 3.	 Product & experience personalisation

	 4.	 Compost infrastructure advocacy & partnerships

	 5.	 Product-as-a-service systems

	 6.	 Pet-friendlier city infrastructures

	 7.	 Customised pet products with AI/QR tech

	 8.	 Collaborations with circular brands

	 9.	 Mindful & ritualised daily routines

	 10.	 Pet-fluencers & social communities


All these opportunities highlight the growing need for deeper, more purposeful 
connections. This importance of “connections” is also mirrored in Earth Rated’s pillar of 
“Being a better community member”. They aim to grow and improve their connections 
between community members, within their workplace, between dogs and owners, and 
between consumers and the earth. 





Figure 13: Earth Rated Company Pillars (Earth Rated, 2025) 

From this alignment, the domain for the VIP process is defined as:  
“Building Meaningful Connections” 
For this domain, this research defines a meaningful connection as a social, experiential 
or personal bond that extends beyond functional interaction. It creates emotional 
resonance, personal significance and a sense of belonging or identity for those involved. 
In design and community studies, such connections emerge through everyday practices 
reframed as ways to reinforce shared values, recognition between individuals and place 
or group attachment (Hekkert & van Dijk, 2011; Proshansky, Fabian & Kaminoff, 1983). 
This domain will later guide the clustering of trends and shape the future interaction 
context this research will design for.
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ViP Statement 
Having defined the domain as building meaningful connections, explored the 

challenges surrounding dog waste management and navigated the problem definition, 
resulting insights are translated into a guiding vision known as the VIP statement. This 
functions as a guiding compass that frames what kind of interactions and meanings the 
design should create, instead of proposing a fixed solution. It frames the design 
ambition as the creation of interactions in future public spaces, not just product 
innovation and guides the next steps in the ViP process. 


ViP Statement:  
This project seeks to design a future-proof strategy for Earth Rated that transforms 
dog waste disposal in Dutch urban areas from a private, routine task into a visible, 

collective, and environmentally meaningful ritual. By integrating product innovation, 
circular waste infrastructure, and community engagement, the goal is to bridge the 
gap between sustainable intent and sustainable action, fostering a culture where 

responsible dog ownership is not only expected, but celebrated. 
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Vision Definition 
Reframing the context: From Current to Future 

The Vision Definition phase of the VIP approach creates a shift in perspective as it 
synthesises insights from trend research, company analysis and problem definition into 
an understanding of where the market is headed, providing a foundation to identify 
meaningful future visions. 
 
The process transforms static findings into dynamic design directions by mapping 
clusters into opportunity matrixes. This sets the stage for a purposeful forward looking 
vision, that can act as an analogy for concept generation and challenges current 
contexts.


Shaping Forces: System drivers and emerging 
trends 

The current state of dog ownership and waste management is actively being 
shaped by broader environmental, cultural, and policy shifts. Increasing regulatory 
pressure on plastic regulations, growing consumer sustainability awareness and 
innovations in public space design are interact and influence each other to redefine how 
people interact with pets in urban environments. 


This section identifies the key system drivers and emerging trends influencing the 
future of sustainable dog ownership. By understanding these factors, we can identify not 
only the constraints and boundaries Earth Rated will face in the future, but also the 
opportunities to design meaningful interventions for the Dutch urban Dog Owner 
community in their environment.


Trend research 

103 trends are collected that fall in the context of relevant topics for the 10 year future 
context of this project. The topics are all specifically relevant to this project and the 
Dutch urban problem statement context navigated earlier. All 103 trends can be 
clustered into the following themes.


- Consumer Behaviour

- Pet Industry Trends

- Sustainability Trends

- Government Policies & Regulations

- Global Initiatives

- Sustainable Design

- Consumer Values & Needs

- Societal Trends

- City Infrastructural Trends

- Waste Management
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All 103 trends found can be found in appendix 3, where they have been clustered 
together to form nine thematic clusters, which are explained in the next chapter. 


Strategic Framing: From Insights to Opportunities 

This stage transforms the raw trends into a potential design directions. By mapping 
findings, clustering related insights, and positioning them on opportunity matrixes, 
tension patterns emerge that identify potential design areas, that are socially relevant, 
brand aligned and future oriented. Strategic framing translates these potential design 
areas into meaningful design directions, characterised  by different value analogies. 
These design directions become an inspiration basis to generate conceptualisation 
around. 


Clustering 

As a next step, in order to translate the trends into insights, all of the trends are grouped 
into thematic clusters. Each cluster represents an interaction theme that can be 
identified within the future 10 year context, which have potential to generate value and 
inspire meaningful design directions. 

The clusters dimensions are directly based on the domain previously formed: 
“ Building Meaningful Connections” 

This means every cluster reflects a specific theme or context in which meaningful 
connections could emerge. 


The complete overview and explanation of the nine clusters including their relevant 
trends can be found in appendix 3.

The nine clusters are characterised as followed:


Figure 14: 9 Cluster Themes 

Earth Rated x Above x TU Delft Master Thesis 29



Opportunity Matrix 
The nine clusters are plotted on a opportunity matrix, to reveal how different future 

connection clusters relate to one another and where the most valuable design space 
lies. This will identify the most promising directions for meaningful design. The two axis 
in the matrix encourage meaningful differentiation and insightful positioning, by creating 
tensions between the quadrants. This structure allows positioning of the clusters of 
trends along these axes, so the matrix highlights where meaningful design interventions 
can emerge. This guides the translation from abstract design opportunity areas into 
actionable design directions. 


The axes of the matrix are not arbitrary but are constructed from Earth Rated’s 
mission and strategic goals, to ensure the future design opportunity areas align with 
Earth Rated identity and long term direction (Hekkert, van Dijk, 2011). Aligning the matrix 
with Earth Rated’s purpose ensures the emerged design directions are not only visionary 
towards a future Dutch urban context but is also feasible to integrate into Earth Rated’s 
values, products and community vision. The full generation of the various possible axes 
according to Earth Rated’s mission and goals can be found in appendix 4. Multiple 
matrixes are made to generate various design direction opportunities based on multiple 
axes combinations. The full plotting of the 9 clusters on all formed matrixes can be 
found in the Appendix.


In these matrixes, promising areas were identified as quadrants that contained 
multiple clusters. A successful matrix has evenly distributed clusters across its axes, 
and the most potential quadrant from that matrix is the quadrant containing the most 
clusters. Any matrixes that produced uneven distributed cluster positioning is not used, 
as the axes would not create potential tensions. All five matrixes with potential cluster 
distribution can be found in the appendix.  
These five matrixes provided six cluster filled promising quadrants. Each quadrant is 
translated into a potential design direction based on thematic, emotional, interaction and 
context patterns found between the clusters present int he quadrant. 


Design Directions 
The 6 potential design directions are explained below.


Inside Out: Based on the Disney Pixar Movie “Inside Out”. In this movie a young girl 
Riley is influenced by five different emotions in her head, to make choices and actions. 
These five emotions learn and evolve from Riley’s outside experiences and actions and 
perspectives from the people she interacts with.  
The intended interaction: where a user gains knowledge through and is influenced by 
connections with other people / or a product around her. These other people / or 
product/service in turns grows and learns themselves through the actins or perspectives 
of others.


Write you own story: People love to share their own life stories and memories with 
others. People also seek to follow their own unique path in life and connect with others 
and are inspired by other people’s journeys.  
The intended interaction: People share their own choices, adventures, memories and life 
to others. By seeing everyones different stories, people inspire each other and connect 
with each other, creating a community full of personal connections and interactions.
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A Playground of Possibilities: “Like a playground for children, explore, grow and learn 
with others whilst playing in a space that can be anything like a spaceship or a pirate 
ship. Anything is possible”. A communal area where people can come together, where 
daily dog walks become chances for connection, joy, and growth. Every interaction 
whether with your pet, a stranger, or nature feels meaningful and memorable.  
The intended interaction: moments of open spontaneous play that connect us to others 
and educate.

 
A Treasure Map: Like a treasure map, people love going out into the world and 
exploring and discovering new people, places, products, cultures and more. Slowly 
collecting more experiences and adventures. You can do it alone, or together but that 
motivation of finding and exploring new things and rewards excites people to 
participate, go out and interact.  
The intended interaction: turning an everyday walk into a shared adventure, where 
exploration and interaction leaves a treasure trail for others to follow. 


All you need is love: Everyone craves love and connection in some sort of way. If it is 
family, love, friends or something else. 
The intended interaction: Create possibilities for loving interactions, moments, 
connections and activities based on people’s longing for meaningful connections and 
actions. 
 
Less is more: Sometimes focussing back to the basics, highlights the beauty of 
simplicity and can create more meaning and impact. For example, there are trending 
Michelin star restaurants that create dishes out of just two ingredients, prepared many 
different ways, to really highlight the beauty of that ingredient and make it shine. By 
simply making that ingredient the star of the dish without too many other ingredients or 
flavours distracting it, the beauty of that one ingredient shines through.


Another example are wellness retreats, where people take away distractions like social 
media/internet/tv and just focus on themselves and meditation. This allows for people to 
reconnect with themselves, focus on the basics and enjoy the beauty of nature and 
simplicity, showing them they don’t always need all those distractions.  
The intended interaction: Use the beauty of simplicity to make meaningful and impactful 
experiences for users.


Harris Profile Hierarchy 

These directions were compared against each other through the use of a Harris 
Profile, constructed with a hierarchal ranking established of Earth Rated’s company 
values and mission. This ranking was defined in a collaborative session with Earth 
Rated. This ensures the chosen future visionary design direction best aligns with Earth 
Rated identity and can produce designs that reflect the brand’s core principles of 
fostering genuine community engagement, and create measurable positive impact in 
both environmental and social terms.


 The final ranking constructed reads:

1. Community First

2. Always Evolving

3. Rooted in Responsibility

4. Be a Better Workplace

5. Be a better Environmental Steward

6. Make life easier: Making interactions simpler

7. Dare to care: Create a positive impact

8. Be thoughtful: Make better products that exceed expectations
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All six directions were tested through the Harris Profile, generating the following results.


Figure 15: The Harris Profile Results 

The Harris Profiles indicate the directions of “Treasure Map” and “Playground of 
Possibilities” have the most potential as they both align the most with the ranked 
values. These are presented in a collaborative discussion with Earth Rated to 
incorporate their preference and feedback into the final direction choice. 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Playground of Exploration 
The final chosen design direction to further guide design conceptualisation is a 

combination of the 2 most promising design directions “Treasure Map” and “Playground 
of Possibilities”. 


A Playground of Possibilities 
A communal area where 
people can come together, 
where daily dog walks 
become chances for 
connection, joy, and growth. 
Every interaction — whether 
with your pet, a stranger, or 
nature — feels meaningful 
and memorable. It creates a 
micro playful educational 
spontaneous ecosystem, 
where people and dogs 
learn, explore and connect 
through many possible 
perspectives together.


Figure 16: Visualisation “Playground of Possibilities” 

A Treasure Map 

A co-created discovery 
system that turns public dog-
walking into an eco-
adventure. Find hidden 
surprises, explore new 
places, leave messages for 
others, complete challenges, 
whilst building a cleaner, 
more connected 
neighbourhood.


Figure 17: Visualisation “A Treasure Map” 
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Playground of Exploration 
In collaboration with Earth Rated a final combined design direction is chosen, 

which combines different aspects of each of the two directions, to create one final 
direction: A playground of exploration. 


Figure 18: Visualisation Merged Identity “Playground of Exploration” 

The final design direction: Playground of Exploration 
A communal concept people can visit, come together and explore, where daily dog 
walks become opportunities for connection, joy and impact. Exploration of the 
communal concept turns the daily dog walk into a meaningful micro-adventure, where 
people interact, co-create, learn, play and connect. Using low-barrier, intuitive 
interactions, it invites effortless participation requiring no preparation, time or energy, yet 
offering something new to discover every time. This could vary from a new person, to a 
pet, knowledge or activity, making every experience unique.
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Playground Principles 

The three principles of this design direction are: Exploration, Community Connection 
and Playful Learning.

Community Connection directly aligns with Earth Rated’s main value and goal of 
broadening, strengthening and connecting their community. Playful Learning can be 
linked to Earth Rated’s two other values of “always evolving and sustainable 
responsibility”.


These principles provide three central questions to act as guiding questions and 
buildings blocks during concept generation: 

Design for Change: 

1. How do you facilitate community building and social interaction?


Concept Brainstorming: 

2. How do you translate the analogy and elements of Playground of Exploration into a 
concept?


Value Creation: 

3. How does playful exploration foster into meaningful, value-led interactions that 
strengthen community ties and encourage sustainable action?
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Conceptualisation 
Designing for change: Translating Vision to Intervention 

This chapter translates the Playground of Exploration direction into tangible design 
interventions that can influence consumer behaviour. A community building framework is 
built based on community design, focussed on public urban park spaces. This 
framework provides design implications as a basis to design interventions from that 
strengthen community. The concepts are crafted to activate senses, emotions, and 
shared rituals that resonate with both dogs, their owners and the wider public. 


In this vision, design is positioned as a living system and process that shapes a 
community’s interaction, responsibility, and how they see themselves as part of a 
sustainable future, instead of just a static product. 


Interaction Landscape 
A collaborative discussion with Earth Rated led to the insight and agreement that 

they see the biggest opportunity to apply the Playground of Exploration vision onto the 
development of their booths and events they currently have at showrooms, events, park, 
partners locations and stores. 


The development of their showroom booth or outdoor events could provide new 
opportunities for connection, community, education and interaction. 


As a result the focus is placed on specifically the development of their park events 
and park booth elements, for further concept development.


Why the Park? 
The Dutch urban public park emerged as a natural focus point during research, and 

at multiple points throughout the process. Initial exploration into the context of 
sustainable dog waste solutions revealed that urban green spaces are the most 
common shared environment where dog owners encounter each other most often, 
interact and have an existing expectation to act responsibly. In general, dog owners 
specifically spend significantly more time in urban green spaces than non-dog owners. 
This highlights parks as habitual intersections of the intended community (Zijlema, 
2019).  Parks have a high user density and relevance as most Dutch dog owners visit 
parks daily, especially in environments where private outdoor space is limited, such as 
large cities.Trend analysis highlighted green urban spaces as key drivers of social 
interaction and opportunity for community engagement as well.


Public urban Dutch parks are an environment that already facilitate multiple existing 
social micro-interactions between dog owners and other community members. This 
ranges from casual greetings, dogs playing together, recreation and repeated 
encounters which together form a basis for community building without forced 
socialising (Nyunga, 2025; Chen, 2022).


Design can leverage these existing micro-interactions in shared public space to 
transform them into purposeful interventions. These interventions become more 
effective as they can be linked to dog owners’ daily rituals already present in this public 
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spaces, transforming the park into a opportunity space for connection, learning and 
playful learning. Parks are also directly linked to municipal maintenance, environmental 
quality, and visible waste management. This links to the problem area of proper 
sustainable disposal infrastructure and the impact of governmental policies.  

In conclusion, these findings affirm that public parks are strategic, socially rich 
environments that align with both Dutch dog owners behavioural patterns and Earth 
Rated’s desire to redefine dog walking into shared, joyful, and meaningful experiences. 
By activating these existing latent communal spaces, Earth Rated can root its design 
interventions in environments that naturally encourage daily interaction and 
participation.


Design for Change 

How can design create the conditions for change? 
In order to be able to effectively generate relevant design concepts that foster 

community building, a theoretical analysis is done on how design can facilitate 
community building, specifically in public park environments. It touches on sociology, 
environmental psychology, community theory and participatory design, building a 
framework to guide the next step of concept development: how to design a space or 
experience that brings people together and encourages them to interact, collaborate 
and connect?.This will help answer the first question that emerged from the Playground 
of Exploration direction: 

1. How do you facilitate community building and social interaction? 

The framework provides four layered building blocks for creating environments that feel 
welcoming, spark interaction, and inspire collective action, to use doing brainstorm, 
ideation and concept detailing. Specifically in the chosen context for Earth Rated’s 
concept development: public parks, where human connection, shared purpose, and 
playfulness matter.


The four building blocks cover the following factors:

1. Motivation: What benefits are we offering?


2. Interaction: How do we spark a shared moment?


3. Environment: Where do these moments happen?


4. Community & Identity: How do we signal community


These four factors are the building blocks and questions to answer when trying to foster 
community and social interaction in parks and showrooms. Each of these factors in turn 
generate design implications and recommendations that turn into a framework for 
concept creation, ideation and detailing.
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Figure 19: Community Building Blocks 

 

Figure 20: Community Building Framework 

This framework will help generate the concepts, interactions and ideas for a successful 
Earth Rated park intervention: to not just showcase products, but to create a space 
where dog lovers, passersby, and communities can meet, co-create, and engage around 
sustainability in fun, spontaneous ways. 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Concept Development 

SCAMPER Brainstorming 
The community building framework provides a foundation and inspirational design 
implications to use for the brainstorm and development of booth and park concepts. 
This bridges question one towards the next question emerged from the playground 
principles: 


2. How to translate a Playground of Exploration into a concept? 
 
A SCAMPER brainstorm is done on the current Earth Rated Booth and its elements, to 
analyse and explore how to translate the booth and its elements using the “Playground 
of Exploration” analogy and direction into concepts and ideas.


Figure 21: Overview of the Earth Rated Booth SCAMPER Brainstorm 
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Concept Selection 
Program of Requirements 
A program of requirements is constructed to choose and combine the best concept 

ideas produced in the SCAMPER brainstorm. 
All requirements stem from insights gained from the initial market research, consumer 
research, user barriers, the VIP Method emerged direction, Earth Rated meetings and 
Earth Rated company analysis.


Table 3: Program of Requirements 

The program of requirements is used to produce a ranking of the brainstormed 
concept. This PoR ranking shows multiple promising concepts to choose from, which all 
have a similar high potential to be the best concept, all highlighted in green. 
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Requirement Weight (1-5) Concept Park themed shelves
Plantable Seed 

Brochures
Dog focussed 

experience booth Scavenger hunt booth
Collaborative Poop 

bag art
Booth = playground 
for human and dog

Booth becomes mini 
walk through park

share different 
themed walks in every 

city

add interactive 
emotive quizzes and 

photobooth

Magnify bag 
dispenser into giant 

installation
interactive poop bag 

bin with rewards

giant flower/art that 
grows with more 
bags dispoed in it

burn the poop/bags 
to create energy for 

something else

recycle old 
toys/products into 

art at booth 

interact with dog 
owners around the 

world
remove sales 

people at booth
experience the dog 

perspective

reverse 
proces 
timeline

Score Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5

The concept doesn’t hinder the act of picking up dog 
poop 5 5 5 3 2 5 3 4 4 2 4 3 3 4 4 4 4 4 3

The concept is inclusive to all dog owners of any age, 
background, routine. 4 3 5 2 2 5 2 4 4 3 4 4 4 5 4 2 2 2 4

The concept encourages interaction between at least 2 users 
(indirect or direct). 4 2 1 3 3 4 4 3 2 1 1 2 5 4 2 5 1 4 1

The concept is based around a simple interaction. 5 4 3 1 2 2 2 4 3 3 4 5 3 5 3 3 3 1 2
The concept connects at least two different members of the 

community 4 3 1 2 2 4 5 2 4 1 1 4 5 4 1 5 2 3 2
The concept does not require major behaviour change to use” 3 4 2 2 2 2 2 4 1 2 3 5 3 4 2 2 4 1 3

The concept must evoke at least one of the following emotions: 
playfulness, wonder or curiosity. 4 3 3 5 5 3 5 5 4 5 3 4 4 3 2 3 3 5 4

The concept should offer a moment of surprise. 3 4 5 5 5 1 3 5 3 4 2 5 2 4 2 4 3 4 2
The concept is not dependant on the growth of the recycled 

plastics market. 2 4 5 3 5 3 4 5 4 4 2 5 3 3 2 4 4 5 4
The concept must work in public outdoor spaces. 5 4 3 3 3 3 4 4 2 3 3 4 2 4 2 2 2 2 3

The concept must not cause visual or physical pollution or 
crowding 4 3 2 3 3 1 3 3 4 4 1 3 1 3 3 3 4 3 3

The concept doesn’t depend on building an own digital 
platform. 5 4 3 3 2 3 3 4 1 2 4 4 4 4 4 1 1 4 3

The concept can be moved easily to be placed in different 
contexts 3 3 4 3 2 2 3 3 2 4 2 4 2 3 3 3 2 3 3

The concept has at least one interactive element between user 
and concept or different users. 4 4 3 4 5 5 5 5 4 5 4 5 4 5 5 5 5 5 4

The concept if physical uses low-impact or sustainable 
materials. 4 3 4 4 5 5 3 3 4 4 3 3 5 5 5 2 2 5 3

The concept should be weather-resistant or durable. 4 3 2 3 3 1 3 3 2 4 3 3 3 4 2 4 2 4 3
Final Score 222 197 190 194 198 212 238 188 196 180 244 211 256 186 201 169 213 183

Requirement Weight (1-5) Concept Park themed shelves
Plantable Seed 

Brochures
Dog focussed 

experience booth Scavenger hunt booth
Collaborative Poop 

bag art
Booth = playground 
for human and dog

Booth becomes mini 
walk through park

share different 
themed walks in every 

city

add interactive 
emotive quizzes and 

photobooth

Magnify bag 
dispenser into giant 

installation
interactive poop bag 

bin with rewards

giant flower/art that 
grows with more 
bags dispoed in it

burn the poop/bags 
to create energy for 

something else

recycle old 
toys/products into 

art at booth 

interact with dog 
owners around the 

world
remove sales 

people at booth
experience the dog 

perspective

reverse 
proces 
timeline

Score Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5 Score 1-5

The concept doesn’t hinder the act of picking up dog 
poop 5 5 5 3 2 5 3 4 4 2 4 3 3 4 4 4 4 4 3

The concept is inclusive to all dog owners of any age, 
background, routine. 4 3 5 2 2 5 2 4 4 3 4 4 4 5 4 2 2 2 4

The concept encourages interaction between at least 2 users 
(indirect or direct). 4 2 1 3 3 4 4 3 2 1 1 2 5 4 2 5 1 4 1

The concept is based around a simple interaction. 5 4 3 1 2 2 2 4 3 3 4 5 3 5 3 3 3 1 2
The concept connects at least two different members of the 

community 4 3 1 2 2 4 5 2 4 1 1 4 5 4 1 5 2 3 2
The concept does not require major behaviour change to use” 3 4 2 2 2 2 2 4 1 2 3 5 3 4 2 2 4 1 3
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The concept has at least one interactive element between user 
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The concept if physical uses low-impact or sustainable 
materials. 4 3 4 4 5 5 3 3 4 4 3 3 5 5 5 2 2 5 3

The concept should be weather-resistant or durable. 4 3 2 3 3 1 3 3 2 4 3 3 3 4 2 4 2 4 3
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Table 4: Program of Requirements ranked concepts 
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Collaborative Poop 
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Booth = playground 
for human and dog
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themed walks in every 
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add interactive 
emotive quizzes and 

photobooth

Magnify bag 
dispenser into giant 

installation
interactive poop bag 

bin with rewards

giant flower/art that 
grows with more 
bags dispoed in it

burn the poop/bags 
to create energy for 

something else

recycle old 
toys/products into 

art at booth 

interact with dog 
owners around the 

world
remove sales 

people at booth
experience the dog 

perspective

reverse 
proces 
timeline
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The concept is not dependant on the growth of the recycled 

plastics market. 2 4 5 3 5 3 4 5 4 4 2 5 3 3 2 4 4 5 4
The concept must work in public outdoor spaces. 5 4 3 3 3 3 4 4 2 3 3 4 2 4 2 2 2 2 3

The concept must not cause visual or physical pollution or 
crowding 4 3 2 3 3 1 3 3 4 4 1 3 1 3 3 3 4 3 3

The concept doesn’t depend on building an own digital 
platform. 5 4 3 3 2 3 3 4 1 2 4 4 4 4 4 1 1 4 3

The concept can be moved easily to be placed in different 
contexts 3 3 4 3 2 2 3 3 2 4 2 4 2 3 3 3 2 3 3

The concept has at least one interactive element between user 
and concept or different users. 4 4 3 4 5 5 5 5 4 5 4 5 4 5 5 5 5 5 4

The concept if physical uses low-impact or sustainable 
materials. 4 3 4 4 5 5 3 3 4 4 3 3 5 5 5 2 2 5 3

The concept should be weather-resistant or durable. 4 3 2 3 3 1 3 3 2 4 3 3 3 4 2 4 2 4 3
Final Score 222 197 190 194 198 212 238 188 196 180 244 211 256 186 201 169 213 183
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Final Concept: 

An Interactive Exploration 

The final concept is an combination of multiple of the most potential SCAMPER ideas 
that came out of the PoR ranking. These are merged into a development concept of 
Earth Rated’s outdoor booths and events. Multiple ideas proved to have high potential, 
so these could be collectively integrated and combined into the different elements of the 
current booth and event set-up, to create once cohesive, interactive and multi-sensory 
concept. Multiple of the promising design concepts are combined together, instead of 
picking just one, as Earth Rated wants a new perspective on their booth and event. By 
combining multiple of the most promising concepts, the entire booth is transformed 
instead of just one element, improving cohesiveness and generating a whole new 
experience for visitors. The multiple interactive and multi-sensory concepts can work 
together this way to strengthen each others impact and the user experience as a whole.  

An Interactive Adventure System 

Figure 22 & 23: AI Example Visualisations Park Booth  

Instead of having to build new park set-up and event decor every time, based on the 
context, a booth system is created where the different elements are individual units so 
they can be rearranged in any form, shape or space necessary. This provides Earth 
Rated with dynamic, interactive elements they can adapt to indoor and outdoor spaces 
to build their booth and events in new variations every time, depending on the size and 
audience. 


The individual elements its can be combined together to create new communal areas of 
adventure in every space they are installed.

The elements are designed to mimic outdoor natural elements you can find in the park, 
so together they can create a playground of exploration where users feel as if they are 
exploring their park in a new and exciting way. A new micro-adventure users can walk 
through and experience, that fosters interaction, connection, education and play.

The six individual elements are expanded on below.
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Figure 24: Quiz, Tree and Scent Elements Visualisation, AI Supported 
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Figure 25: Arch, Lamp and Paw path Elements Visualisation, AI Supported 
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Multi-sensory Adventure 
The six elements can be combined and placed in different variations to create a new 
experience and playground each event. However, just making the elements look like 
nature doesn’t capture the full analogy of a Playground of Exploration. Exploration 
highlights using all your senses to experience the world around you. Your sense of smell, 
touch and sight all work together to make adventures more engaging and interactive.


 The importance of multi-sensory design has gained increasing attention across 
disciplines such as environmental psychology, marketing, and experience design. As 
society becomes more saturated with visual inputs, engaging the other senses is a 
powerful strategy to deepen user engagement, enhance memory retention, and foster 
emotional connection (Spence, 2020). Multi-sensory experiences have also gained 
popularity in social media trends marketing, so a multi-sensory booth provides new 
opportunities for social media promotion (Krishna, A. 2012).


The modular booth invites immersive interaction through tactile materials, natural 
scents, temperature contrasts, and physical activity. This strategy fosters not only 
product education and brand recall but also works to Earth Rated’s broader goal: 
fostering spontaneous social interaction and emotional resonance among their 
connected dog owner community.


By integrating multi-sensory principles, the booth creates an environment that is not 
only informative, but also playful, memorable, and inclusive (Shams, L., & Seitz, A. R. 
2008; Hollins, M. 2010).

This aligns with Earth Rated’s mission of “community-building” and “always evolving” 
and the Playground of Exploration pillars of “Playful Learning” and “Exploration”.


Walk of Fame  
The imprinted tiles left behind after the event form a pathway of all the dogs present in 
the dog owner community of that city. Other dogs, dog owners or members of the 
community can come and explore the different names, paws and prints or search their 
own.

The tiles biodegrade in a quick sustainable way, so Earth Rated will have more ease 
gaining a permit for a semi-permanent installation, which differs per municipality. The 
flowers that bloom from the seeds in the tiles, leave behind a beautiful trace of the Earth 
Rated community and create a place for members of the community to come back to, 
enjoy all the beautiful flowers, and visually see the beauty their community has made. It 
highlight the beauty of waste and participation and identity of the community.  
Municipalities can also choose to leave out the flower seeds, if they do not have the 
capacity to maintain the flowers.


The material choice for the biodegradable tiles is a biodegradable clay composite, 
combining clay, local seeds and biodegradable natural binding. An analysis was made 
on six possible materials for the tiles. The different materials were compared based on 
their durability, feasibility to print dog paws into the tiles live during the event, their end 
of life and dog safety. For the booth, a tile material is needed that can;
- Easily and quickly be imprinted by a dog paw
- Cures or hardens quickly
- Is safe for dogs to touch
- Biodegrades easily
- Stays intact outdoors in the park for around 3 - 6 months.  

 
3 to 6 months is taken as the period the tiles stay intact as the path should be semi-
permanent and not leave an invasive permanent trace. However it should stay for long 
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enough for everyone in the community to visit the path and become a part of dog 
walkers everyday walking paths and rituals.


 

Table 5: Tile Material Options 

The table shows the analysis on the six different materials. Biodegradable clay was the 
best option mainly due to its live paw-print feasibility, durability and flowers it leaves 
behind.


Bio-Burner Lamp 
During the booth event at a (dog)park, Earth Rated together with the park or 
municipality, will reveal and promote a special bio-burner powered street light that has 
been installed in the area where the event takes place. This bio-filed streetlight will stay 
installed and functional in the park after the event is done. This bio-burner anaerobically 
digests dog poop, through mixing, so methane gas is released. This methane gas is 
stored and then burned to create light and convert the methane into C02 and H2O. 
Using a timer, the methane is stored until night so the lamp conserves energy and only 
lights up at night. The trash-bin displays simple graphics to inform and educate the user 
on the process. The process is visualised below.
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Figure 26: Process of Poop to light (The Guardian, 2018) 

The potential of poop and waste as a renewable energy source has been widely 
explored. Examples range from human excrement used to create biofuel for cooking and 
lighting in India (Yadav, K. D., Tare, V., & Ahammed, M. M. 2010)  to Chinese researchers 
exploring using panda excrement and leftover bamboo as feedstock for producing bio-
methane fuel (Wang, X., Yang, G., Feng, Y., Ren, G., & Han, X. 2012).


The purpose of using waste to specifically power street lights has also gained traction in 
the past years by various individuals and organisations and proved its feasibility. One 
example is the Park Spark Project by artist Matthew Mazzotta, installed in a park in 
Cambridge, Massachusetts in 2010. A large specially designed anaerobic digester 
allowed dog owners to deposit bagged waste, which was then converted into methane 
gas. This gas powered a small streetlamp turning waste into conversation (Mazzotta, 
2010).

A similar smaller DIY initiative was developed in the UK by Brian Harper. His dog waste-
powered biogas lamp, installed on the Malvern Hills, also allows dog owners to 
contribute waste to a sealed bio-digester that produces methane, which in turn fuels a 
streetlamp (Taylor, 2018). 
 
Sustainability

Not only is a poop powered street light feasible but is also also a much more sustainable 
end of life than composting or biodegrading the bag of poop. As stated in the initial 
research, most bags end up in landfills as there are almost no facilitations for 
biodegradable and compostable dog poop bags in the Netherlands, as the industrial 
waste system doesn’t support it. So most poop bags, sustainable or not, end up in 
landfills. As the dog poop digests, methane gas is released. However methane is known 
to be 30-70 times more potent and harmful to the environment as a greenhouse gas 
than carbon dioxide. When the methane is burned in the bio-burner, it separates into 
C02 and H20, which are much les harmful in comparison. Organisations can even earn 
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credits for burning methane, strengthening the value for cities to want these lamps in 
their parks (Parkspark, 2025).


 

Figure 27: Landfill vs Bio-burner methane release (Parkspark, 2025) 

This way Earth Rated can leave a lasting community and sustainable impact wherever 
they have their events. Even after their events have finished and the walk of fames have 
biodegraded, the impact of the dog owner community is still active and highlighted 
through the street light. This motivates other community members to also make the 
same sustainable waste disposal choice. Every time someone throws away their poop in 
the lamp or sees the lamp shining in the dark, they are reminded of the community they 
are a part of and gain a sense of pride. 
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The decision on what interaction the energy produced in the Bio-burner trash bin would 
power, was made using a program of wishes.


As the main modular booth concept covered the mission, goals and pillars 
necessary requirements of community, interaction, exploration and play, the bio-burner 
purpose was chosen based on the remaining important wishes of Earth Rated. Earth 
Rated wants to make interactions simpler and better. They also promote sustainable 
behaviour. These wishes of a simple but better interaction that promotes sustainable 
community behaviour together constructed a program of wishes.


Table 6: Program of Wishes Bio-Burner Function 

The full brainstorm on what to power using the energy from the bio-burner trash bin can 
be found in appendix. 

Using a program of wishes, final scores showed four potential opportunities, highlighted 
in green. 

Discussions with Earth Rated, community visibility preference and simplicity priority, 
asserted the Street lamp as the best option.
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Value Creation 
This section outlines how each individual element of the booth contributes to the 

total value creation. It translates theoretical roots into concrete interactions that facilitate 
social, emotional and environmental meaning.  
The following canvas maps each of the six modular booth elements to the layers of 
value they produce. It bridges the type of intervention and interaction connected to the 
element to Earth Rated and user values and finally the resulting deeper cultural and 
social meaning. Illustrated in the figure below, are how these interventions form the 
foundations for long term value generation and community emergence.


Figure 28: Value Creation Canvas Modular Elements 
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Path of Intervention 
The following visual maps the intended journey community members follow past all 

the different interventions, to create a purposeful path of exploration, with each element 
building forward from the previous element. The path follows an intentional sequence, 
designed to gradually deepen engagement, layer meaning, and foster collective social 
and emotional impact. The six elements are all made as individual modules, so that it is 
easier for Earth Rated to build and arrange the intended path, depending on size and 
area of events and parks. 


Figure 29: Path of Intervention  

Community Impact 
Building on these individual interventions, this section highlights the community 

impact and outcomes that may emerge over time. It explores how the repeated 
interactions can scale into shared norms, collective stewardship, identity and place 
attachment


How exactly does community emerge? 
A common mistake in community design is assuming that interaction automatically 
results in connection. Not all forms of interaction lead to long-term engagement. There is 
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a difference between bonding social capital (strong ties among similar people) and 
bridging social capital (weak ties across diverse groups) (Putnam, 2000). Where the 
focus lies, is based on the design purpose. 

The Dutch Urban park is a public space, where bridging social capital is often most 
valuable but proves more difficult to foster. Purely proximity to others does not 
guarantee engagement unless specific interventions, such as shared rituals, storytelling 
opportunities, and mutual recognition are incorporated into the design. 


Most effective is placing these interventions in “soft edges” in public space, or zones of 
semi-permanence that encourage people to pause, observe, and interact casually (Jan 
Gehl, 2010). This shows fostering community is not just about making people engage, 
but also about creating a situation where these low-stakes interactions can happen  
naturally. The Earth Rated booth’s paw-printing and scent zones are examples of this 
lens: they are not just playful features, but tools for inviting weak-tie interaction through 
shared actions (Granovetter, 1973).


The following visual maps how community emerges over time from repeated low-barrier 
interactions through Earth Rated’s interventions in urban parks. It builds from individual 
engagement to shared practices, to lasting social shifts, showing community is not an 
instant product but a gradual process through interconnected experiences.


Figure 30:  Community Emergence Model Booth Elements 

A more detailed sequence theory of change in the park event is shown through the 
example of the paw-printing: 
Paw-print tile activity → Shared ritual → Low-barrier visibility of others → Feelings 
of co-presence → Social anchoring → Emotional resonance → Return visits → 
Community emergence. 
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When people see their actions, such as a paw print here, embedded in a space, it 
transforms the environment from a neutral backdrop to a shared emotionally charged 
landscape. The rich, storytelling memory all these booth interactions leave behind, 
together help transform the park into a shared narrative site (Proshansky et al, 1976).

Of course, realistically not all users might experience every intended reaction of the 
theory of change during an interaction with a booth element. A visitor could go through 
all the steps and feel emotional resonance, however if they don’t live in that area, that 
might hinder the intended effect of return visits. The theory of change might not work on 
everyone and not each element will always reach all the intended theory of change 
steps. That is why the booth and event consists of six different interactive and 
connected elements, so there are multiple opportunities for the users to interact with the 
elements and be impacted by their theory of change. The collective effect of all six 
elements help strengthen the theory of change as a whole. 

What happens after? 
Community for community’s sake is hollow. Earth Rated’s goal is to engage and 

strengthen their community. But what happens for community members after these 
latent communities are intervened. For the local communities in parks the following 
outcomes pursue:


After community forms:
- Dog owners better self-regulate sustainable behaviour
- Increased care for shared spaces
- A green behavioural shift becomes embedded in local culture 
 
Looking more broadly:
- Micro-communities form regarding dog care and dog ownership
- The Bio-Burner lamp and paw-print path become a catalyst for community, 
visibility and identity. 
 
These outcomes reflect the Dutch cultural norms around participatory public  space 
and their idea of co-living, which focusses on shared responsibility and mutual 
benefits (Van Hulst, 2016). 

Why would the community want this? 
The following visual maps the different value gains between the stakeholders and 

their collective gained value through this concept. Each players and their gained values 
interact with each other, strengthening the impact of the booth interventions.


Figure 30:  Stakeholder Value Gain 
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Validation 
To validate the credibility and feasibility of this concept, this section provides a 

validation process, based on user responses, precedents and theoretical arguments. 
Based on theoretical research and the resulting community emergence models, 
community could emerge from the interactions around the elements of the booth and 
bio-burner light. However to validate these community emergence claims and 
acceptance of the concept, initial interviews are done with users, regarding their 
reactions and associations with the bio-burner lamp. In order to generate deep routed 
validation and large scale user feedback on the multi-sensory adventure booth and 
interactive elements, further user testing and research needs to be done. However this 
project does not allow time for that, so an initial small-scale research is done, only 
regarding the bio-burner lamp, as that is the interactive element that stays in the park 
after the booth event has finished. 


14 casual interviews were held with dog owners regarding their feedback and use 
of the bio burner. First only a foto of the bio-burner is shown without context, followed 
by a few questions regarding they initial reactions and assumptions, generating the 
results in green. Afterwards, in the second part of the interview the users were told the 
context and functionality of the bio-burner. They were then asked questions about their 
expected use, acceptance and impact regarding the bio-burner. These results are 
shown in beige. General critiques are shown in red. Full results can be found in appendix 
7.   


Figure 31: User Response Overview 
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Insights 

Only 1 of the 14 users interviewed had a mostly negative opinion on use of the bio-
burner bin. This was because they didn’t believe sustainability was a current global 
problem. The other 13 users, all had critical feedback regarding a maximum of 1 or 2 
questions mainly regrind impact on their walking route and community feeling.


Looking at these results, the following conclusions can be made regarding bio-
burner installation and its community and user impact: 

1. People are open to adapting their walking route to walk past the bio-burner but 
no more than 5 minutes, so the bio-burner should be placed on a popular, high-
usage dog walking route.  

2. People are open and excited to use it even if they think it is just fun or to 
promote cleaner streets and they haven’t realised yet that it produces clean energy. 
So, use of the bio-burner isn’t reliant on promoting the bio-burner’s sustainability but 
does help with highlighting the sustainable identity of Earth Rated, park or 
municipality. 

3. While most users don’t think they will directly be more connected to specific 
other individual dog owners in the community, most users do indicate they would feel 
a general sense of pride or connection to the community as a whole. So, the first 
step towards community emergence could be on a more broad scale regarding pride 
and collective participation, whilst Individual interaction and connection emergence 
might come at a later stage. This can be taken into consideration when measuring 
the amount of community emergence after different periods of time. Another take-
away could be to first focus on interactions that promote broader pride and 
participation as a brand or organisation wanting to build community and later focus 
on interactions between individuals.  

4. The only critical feedback on not putting their bag in the bin was because 2 
users thought composting was a better options. Communicating the challenges 
surrounding dog waste composting, discussed during the problem definition, could 
boost use of the bio-burner and stimulate a more informed community.  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Implementation 
This chapter translates the bio-burner lamp concept from a speculative design 

proposal into a feasible intervention, aligning economic feasibility and strategic business 
proposal. The feasibility of this intervention has to navigate between the limited budgets 
municipalities and parks operate on and Earth Rated’s sustainability and community 
building positioning. As a result, this section integrates and cost estimate for prototype 
and scaled production with a business case assessment for implementation. This aims 
to show how the bio-burner lamp is both financially realistic and brand relevant, creating 
an impactful intervention.


Economic Viability 

Municipal Economics 
Municipalities work with strict budgets regarding management, waste and 

sustainability that differ each year. To ensure sales of 1-3 bio-burner units to 
municipalities, they need to have enough allocated budget to install bio-burners in one 
or more of their parks. Looking at a few larger municipalities in the Netherlands, they 
have large enough budgets to be viable customers of the bio-burner. Dutch 
municipalities spend significant money on public space amenities, sustainability, and 
education. Amsterdam alone spends tens of millions annually on green space 
maintenance and innovation. In 2023, €93 million was allocated for green, recreation, 
and biodiversity projects (Gemeente Amsterdam, 2023).


Another example is Utrecht’s “Healthy Urban Living” program which allocates €16 
million a year toward green, climate, and circular projects (Gemeente Utrecht, 2022). 
Dutch municipalities are also eligible for EU Green City funding and Dutch national 
circular economy subsidies (RVO, 2024).


Furthermore, dog waste is consistently ranked as a top three nuisance in urban 
surveys (PBL, 2021; Gemeente Amsterdam, 2023). This shows the current demand for 
innovative dog waste managements systems. Some municipalities have already 
invested and funded previous visible, experimental, dog waste management projects 
such as Parkspark, which has the same price range of around 4000 euro (Parkspark, 
n.d). This however was an large art-installation, not a fixed infrastructure. 


In conclusion, dutch municipalities can afford an installation in the €5–10k range if it 
aligns with their sustainability goals. The first pilots are best targeted towards larger 
municipalities such as Amsterdam, Utrecht or Rotterdam, as larger cities have larger 
budgets to work with, so a higher chance they will purchase multiple units. 
 
Important to keep in mind though, is that realistically municipalities might indeed buy or 
fund 1-3 bio-burner units as a pilot or small-scale awareness project in their city. 
However, municipalities will for now probably not buy bio-burners as a mass standard 
waste management tool, as a normal dog waste bin retails around €400 
(EcoGreenEquipement, 2023). 


	 

In conclusion, selling 1-3 units to municipalities is not a scalable business. Margins 

are low and sales cycles are very slow. For both municipalities and Earth Rated this is 
not a problem, but rather a win-win situation. Earth Rated gains visible flagships in each 
municipality, providing constant visibility which works as a strong engagement, 
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marketing and educational tool, whilst municipalities gain new fun and interactive 
interventions to promote awareness, clean streets and sustainable behaviour.


Cost Estimate (CAPEX & OPEX) 
The following table shows the cost estimate for production of one bio-burner unit. 

This is based on a bio-burner design that can digest approximately 100 poop bags a 
day. 


The feasibility of small-scale anaerobic digesters in the 1–2 m³ range has been 
widely tested for agricultural and household use, showing stable operation and relatively 
low build costs when designed simply (Bond & Templeton, 2011). This table is based on 
main cost drivers such as the vessel, gas handling and quality and safety assurance. 
Previous studies of agricultural digesters highlight how gas scrubbing and maintenance 
significantly affect lifecycle costs (Lansing et al., 2008). 


To optimise costs, the design is kept simple and with easily replaceable parts, as 
cost reductions are typically achieved through design simplification, modular 
components, and pre-assembly (Ward et al., 2008).





Table 7: CAPEX One Bio-Burner Unit 

The next table shows the ongoing operational costs per year once it has been 
installed in the parks. This table is based on the assumption that municipalities will buy 
and own the bio-burner so they don’t have to pay for permits, as that is their own 
responsibility as park owners. The staff time is calculated at 15 minutes per week, which 
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CAPEX Capital Expenditure: One time Building Cost

Category Component Description Low Estimate (€)
High 
Estimate (€) Notes Source

Vessel & Mixing IBC / steel drum digester

1000 L food-grade 
HDPE IBC 
(preferred) or steel 
drum 600 1,200

Must be sealed + 
durable

Food-grade IBC totes 
(BiogasWorld, 
HomeBiogas)

Manual crank & rake
Stainless shaft, PTFE 
gland seal 700 1100

Mixing to prevent 
floating bags

Industrial mixing shafts (RS 
Components)

Feed chute & tearing grate
Laser-cut stainless 
grate, latch hatch 400 800

Breaks open bags 
to expose poop

Fabrication cost from Dutch 
shops (Metaalwinkel)

Gas Handling & 
Storage Pre-assembled gas module

Moisture trap, non-
return valves, 
regulator on a 
backplate 200 400

Ensures safe gas 
flow

Biogas equipment kits 
(BiogasWorld)

H₂S scrubbing cartridge 
(swappable cannister)

Iron-oxide media 
canister + spare 
media 300 600

Removes toxic H₂S 
from gas before 
burning

Small-scale scrubbers 
(BiogasWorld, RS 
Components)

Flexible gas bag
1–2 m³ PVC/TPU 
bladder with relief 500 1,000

Stores daily biogas 
for night burning

Gas balloons 
(HomeBiogas, 
BiogasWorld)

Burner & Safety
Standardized Lamp head + 
column kit, Paw Casing

Biogas-compatible 
mantle lamp + flame 
arrestor 1,000 1,400

Visible flame, 
symbolic payoff

ParkSpark project + 
biogas-compatible lamps

Safety & control Electronics 
harness

CH₄/H₂S detectors, 
manual + solenoid 
shutoff, alarm 650 1,200

Essential for public 
safety

Detectors & valves (RS 
Components)

One piece housing / 
enclosure

Powder-coated steel 
cabinet, lockable 
casing 400 900

Prevents 
tampering, 
improves aesthetics

Street furniture shells (Jora 
Vision, ORYX)

Educational signage

Process diagram + 
safety notices on 
panel 200 400

Adds storytelling & 
branding

Weatherproof signage 
(Sign & Print Rotterdam)

Commissioning Leak testing + SOPs

Gas-tightness testing, 
documentation, 
training 500 900

Required for public 
safety approvals

Consultant rates for AD 
pilots (ParkSpark 
precedent)

Total CAPEX Cost 
range in € 5450 9,900

OPEX Operational Expenditure: Ongoing annual running costs

Category Item Description Low Estimate (€)
High 
Estimate (€) Notes Source

Ongoing Costs Media & consumables
Iron sponge, mantles, 
PPE 400 700

Needs replacing 
every 6–12 months

Iron-oxide media for H₂S 
scrubber (BiogasWorld); 
mantles from lamp 
suppliers

Maintenance
Seals, calibration, 
valves 500 1,500

Annual technical 
upkeep

Annual calibration & 
upkeep (RS Components)

Staff time (daily)
15 min/week -> 13 
hours/year at €25/h 300 400

Empty basket + 
check system 
working

Municipal staff hourly rate ~
€25 (Gemeente 
Amsterdam)

Total OPEX Cost 
range in € 1200 2600

Scale Factor

Production Run: # 
of units Estimate Range € / unit Range Key Saving Drivers

1 €5450-9900 / unit baseline Custom fab, 1-off sourcing

10 €4500-7900 /unit ~15-20% savings
Bulk buy IBCs, detectors, lamps; 
shared commissioning docs

50 €3800-6600 /unit ~ 30-35% savings
Tooling for enclosures, prefab 
harnesses, assembly line

100 €3400-5900 /unit ~ 40-45% savings
Large bulk contracts, in-house fab, 
streamlined labor



is needed to clean out the remnants of the poop bags in the bio-burner. The removal of 
the plastic bag remnants can be done by hand and then either thrown away or recycled. 
The digested slurry left behind at the bottom can be used to fertilise vegetation in the 
surrounding park.


Table 8: OPEX One Bio-Burner Unit 

Scaling Scenarios 
If you were to scale the production of the bio-burner units from 10 to 100 units after 

the production of the first prototype, the production cost would significantly decrease. 
This could create the opportunity for larger gain margins for Earth Rated, but more 
importantly, more smaller municipalities with lower budgets could afford to purchase 
one, spreading the awareness and impact in the Netherlands. This would benefit Earth 
Rated as their goal is to grow their community and impact, and not to earn more money 
through this project. Their mission is rather to expand and grow their impact and 
visibility as a brand. 


The following table shows estimated CAPEX price per unit in three different scaling 
scenarios. The cost reductions are based on economies of scale and industrial cost-
scaling rules such as: Wright’s Law (Nagy et al, 2013), bulk purchasing, standardised 
assembly, and learning curves (Irwin & Klenow, 1994). The OPEX costs would stay the 
same.


Table 9: CAPEX Estimate Three Scaling Scenarios  
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CAPEX Capital Expenditure: One time Building Cost

Category Component Description Low Estimate (€)
High 
Estimate (€) Notes Source
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One piece housing / 
enclosure

Powder-coated steel 
cabinet, lockable 
casing 400 900
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improves aesthetics
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Vision, ORYX)
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safety notices on 
panel 200 400

Adds storytelling & 
branding

Weatherproof signage 
(Sign & Print Rotterdam)

Commissioning Leak testing + SOPs

Gas-tightness testing, 
documentation, 
training 500 900

Required for public 
safety approvals

Consultant rates for AD 
pilots (ParkSpark 
precedent)

Total CAPEX Cost 
range in € 5450 9,900

OPEX Operational Expenditure: Ongoing annual running costs
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Ongoing Costs Media & consumables
Iron sponge, mantles, 
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15 min/week -> 13 
hours/year at €25/h 300 400

Empty basket + 
check system 
working
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€25 (Gemeente 
Amsterdam)

Total OPEX Cost 
range in € 1200 2600

Scale Factor

Production Run: # 
of units Estimate Range € / unit Range Key Saving Drivers

1 €5450-9900 / unit baseline Custom fab, 1-off sourcing

10 €4500-7900 /unit ~15-20% savings
Bulk buy IBCs, detectors, lamps; 
shared commissioning docs

50 €3800-6600 /unit ~ 30-35% savings
Tooling for enclosures, prefab 
harnesses, assembly line

100 €3400-5900 /unit ~ 40-45% savings
Large bulk contracts, in-house fab, 
streamlined labor
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(BiogasWorld, 
HomeBiogas)

Manual crank & rake
Stainless shaft, PTFE 
gland seal 700 1100

Mixing to prevent 
floating bags

Industrial mixing shafts (RS 
Components)

Feed chute & tearing grate
Laser-cut stainless 
grate, latch hatch 400 800

Breaks open bags 
to expose poop

Fabrication cost from Dutch 
shops (Metaalwinkel)

Gas Handling & 
Storage Pre-assembled gas module

Moisture trap, non-
return valves, 
regulator on a 
backplate 200 400

Ensures safe gas 
flow

Biogas equipment kits 
(BiogasWorld)

H₂S scrubbing cartridge 
(swappable cannister)

Iron-oxide media 
canister + spare 
media 300 600

Removes toxic H₂S 
from gas before 
burning
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(BiogasWorld, RS 
Components)

Flexible gas bag
1–2 m³ PVC/TPU 
bladder with relief 500 1,000

Stores daily biogas 
for night burning

Gas balloons 
(HomeBiogas, 
BiogasWorld)

Burner & Safety
Standardized Lamp head + 
column kit, Paw Casing

Biogas-compatible 
mantle lamp + flame 
arrestor 1,000 1,400

Visible flame, 
symbolic payoff

ParkSpark project + 
biogas-compatible lamps

Safety & control Electronics 
harness

CH₄/H₂S detectors, 
manual + solenoid 
shutoff, alarm 650 1,200

Essential for public 
safety

Detectors & valves (RS 
Components)

One piece housing / 
enclosure

Powder-coated steel 
cabinet, lockable 
casing 400 900

Prevents 
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Tooling for enclosures, prefab 
harnesses, assembly line

100 €3400-5900 /unit ~ 40-45% savings
Large bulk contracts, in-house fab, 
streamlined labor



Strategic Business Case 
Long term success of the implementation of the Bio-burner depends not only on 

financial feasibility but also on its strategic positioning. The following business canvas 
highlights how Earth Rated can position their bio-burner sales offer and collaboration to 
municipalities and park organisations. The idea is that Earth Rated organises a pop-up 
of their interactive booth event next to the functional bio-burner lamp after its installation 
in a park. It shows how the bio-burner streetlight can serve not only as a waste-
management tool for parks, but as a branded collaborative community intervention and 
event, creating partnerships, public value and visibility. 


Figure 32: Bio-Burner Business Canvas 
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Final Proposed Model 
There are multiple revenue models possible for the implementation, management 

and sales of the bio-burner lamp. However the most strategic and final proposed 
implementation model for Earth Rated is for the municipality to purchase one or two bio-
burner units from them. The municipality then owns the Bio-Burner Lamp as a 
permanent addition to their park infrastructure. Doing so, Earth Rated does not have to 
navigate the responsibilities and permits regarding the bio-burner installation, as these 
will fall under the municipality’s own existing public space managing systems and 
process. 
In return, Earth Rated organises and sponsors an opening event around the bio-burner 
installation for the park or municipality with their pop-up interactive booth event. Earth 
Rated can leverage this event for community-building, flagship activation, public 
visibility and reinforcing sustainable brand identity. The municipality in turn receives a 
free organised community event, that promotes their sustainability goals progress and 
communal connection and participation. 


Doing so, Earth Rated minimises their long-term liability as the municipality is 
responsible for the lamp’s upkeep and management, whilst maximising their own 
visibility, community outreach and public impact.
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Critical Discussion 

Retrospective 

Methodological Reflection 
 

ViP Method 
Reflecting back on the use of the ViP method there is primarily one strong positive 
element and one critical critical to be discussed. The ViP provided a well structured 
method to move beyond Earth Rated’s current broad question of what can we do to 
improve and imagine future context of interaction where they could strengthen their 
brand. It gave the possibility to fame “community emergence” as a design goal, aligning 
with their future mission, rather than a marketing claim or technique which often 
happens due to brands community-washing. Using other methods that focussed on 
initial product iteration or current problem solving would not have provided the same 
potential to design a concept where Earth Rated helps shape future context. 
 
However, this topic of community emergence links to the critical perspective on the use 
of ViP. ViP generates strong visionary statements but can be weaker in producing 
empirical backing data an validation, as it focusses less on testing and iteration. This 
research proposes and expects how community will emerge from the designs. However 
within the time-frame and process of using ViP, this research leaves the question if 
community will actually emerge as predicted. This research uses an expert interview, 
theoretical proof and small-scale user feedback on the bio-burner to touch on empirical 
validation, however continued feedback, user testing and iteration outside of the scale 
of there ViP method would produce deeper empirical validation. 
 
Research Depth & Complexity 
This research speculates and design how community could emerge from low-barrier 
interactions in the Dutch dog owner community and park environment. However the 
complexity of community emergence as a whole is much larger than one master project 
can cover. A critique could be made on the logic of merely saying “when you design 
community, community emerges”, which is why this research addresses this critique by 
grounding the community emergence claims and model and designs in established 
community theory, such as weak ties, place attachment and stewardship. However, 
more ethnographic and participatory research with dog owners, product testing and 
long-term research would be needed to strengthen the claim of community emergence.  

Design Reflection 
A design reflection is done based on looking back at the initial ViP statement.


VIP Statement:  
This project seeks to design a future-proof strategy for Earth Rated that transforms 
dog waste disposal in Dutch urban areas from a private, routine task into a visible, 

collective, and environmentally meaningful ritual. By integrating product innovation, 
circular waste infrastructure, and community engagement, the goal is to bridge the 
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gap between sustainable intent and sustainable action, fostering a culture where 
responsible dog ownership is not only expected, but celebrated. 

The final bio-burner and multi-sensory booth strongly achieves the goal of 
transforming dog waste disposal beyond a routine task into a visible, collective and 
environmentally meaningful ritual. It does so, as the disposal action is made visible 
through light, it is powered by the collective disposal of the community and it becomes 
meaningful as the bio-burner bin moves beyond just the function of a bin, to an 
interaction that resonates with Earth Rated and their users’ values of sustainability and 
responsible dog ownership. Meaning arises when products embody values and connect 
to users’ identities, not just functions (Hekkert & van Dijk, 2011).


This research may have not directly innovated a product of Earth Rated, but it did 
innovate their outdoor booth system. Future research could look into how their current 
products could be developed further to integrate into the booth and other interactions. 


If the culture of sustainable dog ownership is actually celebrated throughout the 
entire targeted community is not something this research can prove yet. The product 
and booth do celebrate sustainable dog ownership through rewards, lights and fun 
interactions, but if this is continued between individuals of the community is something 
a future research would have to test over a longer period of time. User feedback did 
reveal users would associate a sense of joy and pride when seeing the lamp lit up.  

Finally, as for community engagement and emergence, one of the theories this 
concept is built on is “place attachment” (Proshansky et al, 1983), where repeated 
shared experiences strengthen community bonds. In theory community would emerge 
from interacting with the booth and lamp, and individuals interacting with the lamp is in 
itself the first layer of engagement, however both these claims should be analysed and 
strengthened through empirical research and data in further research. 


Assumptions & Blind Spots:  

The Limits and Risks of “Community” 
Alienation: Do people actually want community?  
While community-building is often celebrated as unquestionably good, do people 
actually always want or benefit from more community connection?

Designers often assume everyone wants to engage, but the desire for community varies 
socially and culturally. However, not all individuals feel comfortable or safe in social 
interaction, or they might not have interest in connecting with new people. Belonging is 
political and can be shaped by inclusion or exclusion, identity, and affect (Yuval-Davis, 
1998). Not every individual seeks interaction during daily routines, so forcing interactions 
or connection can risk alienating certain groups how value privacy or autonomy in your 
event.


Not everyone is seeking community in the same way, so the booth acts as lowering the 
barrier to interact rather than trying to force community creation. This creates “relational 
aesthetics”, where design creates situations rather than just objects (Bourriad, 1998). 
These can be seen as open-ended encounters rather than scripted outcomes. 

The Earth Rated booth mirrors this by not enforcing connection, but keeping the barrier 
for interaction low and enabling a spectrum of participation, ranging from passive 
spectatorship to shared acts like dog-paw printing or mist-walking. This lowers the 
chance of alienating certain solo-oriented groups. 
 
Community Washing 
One thing Earth Rated must stay clear of is “community washing”.“Community” is often 
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used as a brand, especially in urban placemaking and public spaces (Zuni, 2010). Here 
“community” becomes a product rather than a living process or value. 

To stay clear of “community washing”, the booth set up makes sure to not sell 
community or market the booth as a community, but rather uses interventions to 
facilitate conditions for interactions, co-creation, and recognition.

Community should stay a desired outcome and a process, and not a marketing tool to 
get users to buy products and feel a fake sense of belonging. 


Prospective 

Pilot Test: Kralingen 
Looking forward, this research could be continued and the design could be tested 

with a pilot in “het Kralingse Bos” in Rotterdam, the Netherlands. “Het Kralingse Bos 
presents as a suitable pilot site for Earth Rated’s Bio-Burner Lamp as is the largest and 
most popular park for walking dogs in Rotterdam. Having high dog-walker usage and 
visibility, it creates opportunity for practical engagement. The park has established 
known dog walking paths, routes and patterns and Rotterdam’s openness to civic 
innovation shows promising potential for piloting a playful, eco-conscious intervention in 
this public park. 


Furthermore, the park is very family-oriented and well-used, with lots of recreational 
areas like a lakeshore, playgrounds, and cafés. A visible, community targeted and 
environmental installation would compliment the park’s identity as a established social 
hub and shared public space in Rotterdam. 
The bio-burner lamp installation would also fit with Rotterdam’s Innovation-Friendly 
Governance, where Rotterdam is known for known for running numerous small-scale 
innovative projects (Appleton, 2020).


Finally the lamp and interactive event would continue the symbolic legacy 
“Kralingse Bos” has as an inspiration and place of waste transformation. The park itself 
was built using harbor sludge and debris from its own city (B, z.d.-b), so this installation 
would celebrate and continue this identity of creative waste transformation.


The visual below shows 3 proposed spots where the bio-burner lamp could be 
installed together with the interactive booth event. The spots are placed in dog poop 
clean-up mandated areas that are not yet oversaturated with trash bins due to 
restaurants or cafes, so there are less options of other trash bins to use. They are also 
placed on spots where multiple walking paths converge to maximise visibility, exposure 
and usage regarding dog walkers and other community members. 
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Figure: Visual Proposed Installation Spots for Bio-burner Lamp 
 

Beyond the Booth: Transferability 
The booth is more than an event installation, it is a new perspective for designing 

interactions between community, brand, and public space. How can this perspective be 
adapted and scaled beyond the specific context of sustainable dog ownership? 
When consider long-term impact and transferability, this perspective can be applied to a 
spectrum of public spaces and their interaction points. The interaction of low-barrier 
interventions can be applied to any daily ritual spaces like recycling bins, newspaper 
stand, community walls, shared benches where there is opportunity to foster small 
interactions to build a participatory culture. It could also be applied to other latent low 
interactive communities like supermarkets. 


This bio-burner model could also prove as an intervention to inspire other small 
bio-digester fuelled designs or interactions. Other elements of the booth like the paw-
print tiles work as an example for other co-created installations that promote latent 
communities and serve as a way of connecting with others.  
 
In general, whilst developed in the context of sustainable dog ownership, the interactive, 
multi-sensory elements that make up the booth carry transferable urban and civic 
design concepts: making invisible sustainable actions visible, turning responsibility into 
a shared ritual and using multi sensory experiences to heighten community pride. These 
principles can be applied to broader public, sustainability and social challenges like 
cigarette waste or plastic water bottles. 


Theoretical Contribution 
This perspective highlights how brands can change their use of community from a 

product or marketing point of view to a natural process or outcome, so their community 
value becomes more authentic. Instead of claiming community as a brand or product, 
brands can design conditions where community could emerge by facilitating repeated 
low-barrier interactions. 

 
This model also shows how brands can shift from product-delivery to public facilitation, 
shaping environments that encourage ethical behaviour through shared experience and 
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social proof, rather than persuasion. Companies can become enables and facilitators 
instead of just sellers or providers, impacting their market. This extends on the theory of 
nudge design (Thaler, Sunstein, 2008) and social norms theory (Cialdini et al, 1990), 
showcasing how visible acts of responsible and communal stewardship, such as the 
paw-print tiles or burner lamp can shift individual compliance into a collective culture.  
 
Doing so, brands can become enablers of responsible urban life instead of just market 
players, which continues on the theory of relational aesthetics (Bourriaud, 1998) and 
affective atmospheres (Anderson, 2009). Design interventions can make everyday 
sustainable actions tangible and emotional. Brands and organisations can use this to 
responsibly influence public space instead of falling into community washing. 


Conclusion & Future Projects 
In retrospective, this project shows the potential of design to frame new meanings 

around everyday simple interactions. Looking forward, it proposes new pathways for 
Earth Rated and other brands to scale interactions and interventions into visible, 
credible, and community-centred futures.


As for continuation on this research or future projects, there are a few different 
options possible. The main proposed future research for the upcoming 1-3 year period, 
would be a longitudinal study on the effect of the bio-burner lamps and interactive 
events on dog walking communities. It would cover building a prototype of the bio-
burner and hosting the intended interactive booth event around it and researching the 
effects on the targeted community over a longer period of time. This would allow the 
project to research if these micro-interventions take place as often as as expected and 
their impact on the emergence of community and building of weak-tie networks. This 
could be a basis for empirical backing data for the community emergence model 
proposed in this research. This could be done through the pilot in “Kralingse Bos” in 
Rotterdam. 


Looking further into the future on a 3-10 year basis, projects or research could build 
on this work by testing its design principles across other waste streams or latent 
communities to deeper ground and test the theory that brands can act as public 
facilitators to influence and promote intended behaviour and strengthen community, 
instead of just selling products.  
This could be continued into further research projects that aim to build a framework to 
help companies and brands shift from a community marketing to a community 
facilitating perspective.  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Appendix 
1. Full Material Analysis 
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2. Full Swot Analysis 

Full SWOT Analysis 

Strengths 

- Strong Retail Presence - Earth Rated’s products are available in over 4,900 stores across North America 
and parts of Europe, ensuring wide accessibility for consumers. 

- Eco-Friendly Product Design - The company utilizes 65% certified post-consumer recycled plastic in its 
poop bags, repurposing over 5 million pounds of landfill-bound plastic annually. 

- Certified B Corporation - Earth Rated is a certified B Corporation, reflecting its commitment to high 
standards of social and environmental performance, accountability, and transparency.

- Multiple Product Sizes - Earth Rated sells products individually, in bulk, refillable, large packs, small packs. 
A size for every different target group. 

- Positive Customer Reviews - The company’s products have received favorable reviews for their durability 
and eco-friendliness, with Earth Rated Poop Bags being recognized as a top choice by various reviewers.


- Advocate of change


- Community Building


- Emotional Storytelling


Weaknesses 
- Limited Product Diversification - While Earth Rated has a strong presence in the poop bag market, its 
product range remains relatively narrow, potentially limiting market share expansion.


- Challenges in Compostability Claim and communication - Despite offering compostable bags, the lack of 
widespread industrial composting facilities that accept pet waste means many of these bags still end up in 
landfills.


- Reduced Online Sales Focus - The company’s strategic shift away from online sales may limit its reach to 
digitally inclined consumers who prefer e-commerce platforms.


- Consumer Connection (Consumer Knowledge and Awareness and Interaction) - Earth Rated promotes 
interaction and awareness within consumers own dog community but they should interact more with these 
individuals in the communities themselves.


- Visual Communication on Product of its Sustainability - The packaging doesn’t communicate the 
sustainability of the products


Opportunities 
- Growing Pet Ownership


- Expansion into New Markets


 -Product Line Diversification


 -Leveraging E-commerce Platforms


 -Compost Infrastructure Advocacy & Partnerships - Earth Rated can collaborate with municipalities or 
private composting services to pilot pet-waste-specific compost systems, especially in urban parks.
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 -Climate-positive Packaging


- Products Service Systems - Launch a refill subscription system for dispensers (like reusable bag canisters 
+ refills) to reduce plastic waste and boost loyalty.


- Growth in Urban Pet Ownership - tap into the booming demographic of urban, millennial pet owners who 
prioritize sustainability and convenience (e.g., launch urban-specific formats like compact eco-refill packs).


-Pet Wellness Integration - 


- Pet-Friendlier City Infrastructures - Work with local governments or parks to co-design smart dog waste 
stations or branded dispensers for public spaces — becoming part of the built environment.


- Conscious pet consumption ‘Green Pet Parent’ 


- Customized Pet Products with AI/QR tech - 


- Dog waste upcycling


- Cross collab with circular brands


- Mindful & Ritualized Daily Routines


- Gen Z & Millennial Eco Behavior


- Petfluencers & Social Proof Loops


- Leader towards green initiatives (government regulations)


Threats 

- Intense Market Competition - The pet waste bag market is highly competitive, with numerous brands 
offering similar products, potentially impacting Earth Rated’s market share.


- Recycled Plastic Market Fluctuations - The recycled plastic market is fluctuating a lot in the past years. If it 
collapses or grows depends on regulation of governments, production costs, demand and trends the 
coming years. But for now the recycled plastic market in not in high demand, in contrast to government 
future goals.


- Regulatory Challenges - Changes in environmental regulations and standards can affect product 
compliance and necessitate adjustments in manufacturing processes.


- Consumer Skepticism - Reports questioning the compostability of certain pet waste bags may lead to 
consumer skepticism regarding product claims.


- Economic Fluctuations - Economic downturns can influence consumer spending habits, potentially 
reducing expenditures on premium pet products.
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3. Clusters & Trends 
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4. 1 Axis Exploration 

4.2 Opportunity Matrixes 
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In a two collaborative workshops with Above designers multiple extra axis were 
generated, creating more design directions, however their axis exploration was 
documented though discussion and is not recorded.
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5.1 SCAMPER 
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6. Brainstorm Burner 

FOR DOGS


Self-Refilling Dog Water Fountain

A motion-activated or timed pump dispenses fresh water for dogs.

“Hydration Station” — Self-Filling Dog Fountain

Powered by poop → activates a low-energy pump that refills a public dog water bowl.

A gentle motion sensor or button (paw-press or human push) makes it interactive.

Could feature a cooling mist arch on summer days!

Dog + owner feel rewarded for good poop disposal.


Scent Misting Arch for Dogs

 Releases safe, dog-enticing scents like lavender or peanut for sniffing enrichment.


Dog Treat Dispenser

– Every poop bag triggers a small treat release for dogs.


Poop-Energy Agility Button

A playful pressure button dogs can tap to activate a scent, sound, or light path in an agility trail.


FOR DOG OWNERS


Heated “Pawse Benches” for Humans + Dogs

Use digestion heat to gently warm benches near walking trails or poop bins.

Small engraved text: “Warmed by your walk.”

cozy, community-loved spot.


Aroma Therapy Poles

Releasing relaxing herbal scents for dog owners: eucalyptus, pine, etc.

Scented Community Wind Chime or Misting Arch

A small sculpture powered by biogas releases soft herbal or floral scents periodically.

Could also trigger wind chimes, soft air gusts, or essential oil diffusers.

each poop powers one “mist” moment.

turns dog walks into multisensory moments.


“Did You Know?” Scroll Sign

 Gas pressure activates a mechanical scroll that rotates sustainability facts or fun dog trivia.\


Community Whisper Totem 
Plays pre-recorded community audio snippets, reflections, or “thank-you” messages after waste disposal. 
“Message Totem” or “Whisper Pole” 
A vertical sculpture that, when powered by biogas, plays random voice messages from other dog owners. 
“Hi from Berlin! Our dog likes acorns.” 
“Leave a stick here for someone new!” 
  spontaneous, community interaction. 

FOR THE ENVIRONMENT

Native Plant Irrigation Pump

Watering pollinator-friendly plants or a flowerbed from stored rainwater using the gas-powered pump.

Compost-Activated Aroma Garden

A small herb garden nearby gets watered or aerated by the digester’s energy.

Visitors can smell, touch, and pluck a leaf for their tea.

Helps connect the dots: waste → growth → joy

Community-maintained
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Mini Greenhouse Heater

A tiny biodome with native seedlings warmed to extend growing season.


Seed Ball Vending Tube 
Seed Dispenser: “Plant with Your Poo” 
Each time someone disposes their waste properly, the system releases a wildflower seed ball or native plant seed 
capsule. 
Can be taken home or thrown into a special flowerbed zone. 
A counter shows how many blooms the community has planted. 
care today → nature tomorrow. 

Compost Mixer Drum

 A slow-turning composter drum that auto-rotates using biogas.


Moss Wall Humidifier

Gas powers a tiny mist system to maintain moss growth and air moisture.


FOR COMMUNITY & FUN


Mechanical Sculpture or “Wagging Dog Tail” like Holle Bolle Gijs in Efteling

 A kinetic sculpture moves in response to added compostable bags.


Streetlight or Fairy Path Lighting 
Low-energy, dog-height LED lights along the path that flick on when poop is added. 

Poop-Powered Bubble Machine

 Releases biodegradable bubbles as a celebration or “thank you” after a deposit.


Music-Box Bench 
Plays soft melodies or ambient sounds when activated by the gas flow. 

Poop-to-Art Spinner

A vertical disc or flag spins with light breeze from biogas, displaying evolving patterns like a dog mandala.
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7. User Interview Results 
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Timestamp Wat is het eerste wat in je opkomt / waar je aan 
denkt / wat je denkt als je dit voorwerp ziet?

Zijn er bepaalde emoties / gevoelens / 
gedachtes  / themas / associaties die naar 
boven komen als je hiernaar kijkt?

Is er een bepaalde functie / interactie /actie dat 
je bij dit voorwerp verwacht? Wat moet je met/bij 
dit voorwerp doen denk je?

Wat is het achterliggende/diepere doel van dit 
voorwerp denk je? Zou je deze prullenbak gebruiken? Waarom wel of niet? Hoe moet je deze prullenbak gebruiken denk je? 

Wat zijn de stappen?

Hoelang ben je bereid om te lopen of je gevulde 
honden zakje vast te houden totdat je bij deze 
prullenbak komt?

Als je weet dat je ergens tijdens je wandeling 
deze prullenbak tegenkomt, zou je wachten met 
je zakje weggooien? Of zou je bij een eerdere 
normale prullenbak je zakje weggoien?

Hoezo? Wat vind jij dat deze lamp prullenbak 
symboliseert?

Welk gevoel zou jij krijgen bij het weggooien van 
je hondenpoep zakje in deze poep naar licht 
omzettende prullenbak?

Wat voor een gedachte / gevoel / betekenis zou 
bij jou omhoog komen bij het zien van de 
verlichtte lamp van deze prullenbak? Dus als je 
savonds de lichtgevende lamp ziet op de 
prullenbak?

Denk je dat meer mensen in je omgeving moeite 
zouden doen om hun zakjes hierin weg te 
gooien?

In hoeverre zou je je meer verbonden voelen met 
andere honden eigenaren in je buurt door deze 
prullenbak lamp?

Zou je vaker je honden uitlaat route aanpassen 
om langs deze prullenbak te lopen, als deze in 
jouw buurt/park geplaatst zou worden? En in 
hoeverre?

Enorm bedankt voor het invullen! Als je nog 
andere opmerkingen hebt laat vooral weten! Fijne 
avond alvast! 

9/1/2025 17:31:56 Informatief Sustainable Zakje erin gooien en daarme electricity maken Duurzaam bezig zijn Ja Goed voor het mileu! Poep in het zakje, zakje in schuif, doortrekken 5 minuten Wachten tot Lamp Prullenbak Goed bezig Betrokkenheid bij de planeet Goed gevoel Wij (hondeneigenaren)  zijn weer goed bezig 
geweest. Ja Niet meer dan normaal Ja, 5 minuten Succes Fleur!

9/1/2025 17:46:28 Wat is dit? Leuk pootje Poep opruimen? Hondenpoep opruimen Ja

Hondenpoep moet 
opgeruimd worden en 
als dat extra 
straatverlichting geeft is 
het een win-win situatie

Zwarte handed naar beneden duwen en dan gaat 
er een laadbakje open waar je het poepzakje in 
kunt doen

1-2km Wachten tot Lamp Prullenbak

Mooi doel toch? Maar 
geeft het overdag 
oogklachten of spaart 
het energie op en geeft 
het dan in de avond 
licht?

2 vliegen in 1 klap - schone stoep en extra 
straatverlichting Top Fijn dat mensen meedoen Vast wel Weet ik niet Ja Leuk project Fleur - sterkte!! Liefs Annebet

9/1/2025 18:10:49 Had niet meteen door wat het was maar daarna 
dacht ik superidee! Leuk design Leuk, vrolijk

Poepzakje van de hond weggooien. Hopelijk kan 
het met een hand. Zo te zien klep openen dan de 
hendel naar beneden en klaar

Dat je het met één hand kan doen? En misschien 
mensen meer uitnodigen de hondenpoep op te 
ruimen?

Ja
Prachtig initiatief! 
Helemaal omdat het 
schone energie geeft

Bakje open, zakje erin, bakje dicht, hendel naar 
beneden duwen en klaar ( misschien de hendel 
weer omhoog doen maar misschien gaat dat 
vanzelf)

Zolang als nodig. Ik zou de gewone prullenbak 
overslaan om deze te gebruiken Wachten tot Lamp Prullenbak Alle kleine beetjes 

helpen

Hoe slim mensen zijn en een fijne gedachte dat 
er zoveel over nagedacht wordt hoe we zuinig 
kunnen met het milieu 

Een positief gevoel Ik zou blij zijn dat er meer mensen aan meedoen, 
saamhorigheid 

Ik hoop het maar eerlijk gezegd heb ik weinig 
vertrouwen in de welwillendheid van een 
heleboel mensen 

Zeer verbonden, kan ook weer aanleiding zijn 
voor een gesprekje Ja hoor maar ik zou niet met de auto gaan Heel mooi ontwerp en slim bedacht! Ik bewonder 

je 

9/1/2025 18:15:27 Hondenpootjes Afvalzakjes weggooien Hondje wandelen Houdt de straten en bossen schoon Ja Ik houd het graag 
schoon op straat

Trek aan de hendel, doe de zak erin en als 
beloning gaat er een lamp branden? 300m Wachten tot Lamp Prullenbak Het lampje voelt als 

een beloning
Ik moet toch denken aan Wicky de Viking of een 
slim idee Beter dan wanneer ik het in de prullenbak gooi Fijn gevoel Zeker! Niet beter, dat maakt mij niet uit Een beetje Succes!

9/1/2025 18:32:27 Een prullenbak voor hondenpoep wat duurzaam 
wordt verwerkt

I like it! Helemaal van nu en stimuleert om 
poepzakjes weg te gooien! 

Poepzakje erin, aan hendel trekken en lampje 
gaat branden? 

Mensen op ludieke wijze stimuleren om hun 
dogshit op te ruimen Ja Geweldig leuk en 

stimulerend Poepie erin, hendel naar beneden en klaar Nou als je gaat wandelen… dan loop je sowieso 
al dus extra leuk rondje. Bij eerste beste prullenbak weggooien

Rondlopen met een vol 
poepzakjes is geen 
pretje

Duurzaamheid Glimlach Een tevreden gevoel en trots omdat het van jou 
komy Ja vast! Niet Nee Succes volgende week!!!

9/1/2025 18:57:55 Leuk hondenpootje. Te moeilijk voor hondendrol 
zakjes, maar wel leuk gevonden. 

Spoorzoeken door het hondenpootje. En het 
geluid van een kassa die opengaat door de 
handel. 

Door de handel naar beneden te trekken komt er 
een zakje tevoorschijn om de hondendrollen in te 
doen. 

Stimuleren van het gebruik van hondendrol 
zakjes. Nee

Het zakje past niet in de 
opening wanneer het 
goed gevuld is. Geen 
idee waar de lamp is 
geïntegreerd, in de poot? 
Denk dat het beter voor 
de natuur is om de drol 
terug te brengen naar 
een soort compost bak. 
Het proces in de bak om 
het om te zetten in 
energie lijkt me te 
complex.  

De hond poept waar hij wil. Op die plek stop je 
het in een drollen zakje. Indien je daarna zo’n 
apparaat tegenkomt dat trek je de klep open om 
het zakje erin te doen waarna je aan de handel 
trekt. 

Zolang als nodig is om bij een afvalbak te 
komen. Maakt niet uit of die specifiek bestemd is 
voor dit soort zakjes. 

Bij eerste beste prullenbak weggooien

Het gaat om het zo 
snel als mogelijk 
dumpen van zo’n 
zakje. 

Het aanzetten tot het opruimen van de drollen 
van de hond. Hetzelfde als bij een andere prullenbak. In ieder geval heeft iemand de drol van zijn of 

haar hond opgeruimd. 
Waarschijnlijk wel totdat ze er weer aan gewend 
zijn. En daarna is elke prullenbak weer een optie. 

Indien de buurt erg vies is door hondendrollen 
dan zou er een bepaalde verbondenheid kunnen 
bestaan. Onze wijk is gelukkig erg schoon. 

Mijn hond bepaald meestal waar hij naartoe wil 
gaan. Correcties zijn er bijna niet. Dus de route 
wordt er niet voor aangepast. 

Geen aanvullende opmerkingen. 

9/1/2025 19:05:12 Knijper om briefjes te bewaren Vreemd voorwerp, verbazing Het is vast een voorraad box voor hondenzakjes Geen idee Ja
Mooi idee dat de poep 
voor goed doel wordt 
gebruikt 

Poep zakje erin gooien handel naar beneden 
duwen zodat het zakje naar beneden valt en licht 
kan gaan branden 

5 minuten Wachten tot Lamp Prullenbak Leuk dat daardoor het 
licht gaat branden Mooi groen initiatief Dat je iets doet voor het milieu Fijn dat mensen hier hun zakje weggooien Denk het wel Fijn gevoel als meerdere mensen daar hun zakjes 

weggooien Zeker Grappig ontwerp en heel goed voor het milieu!!

9/1/2025 19:08:24 Honden poepzakjes prullenbak Groen (eco) pootje (leuk) aluminium (koud) Zakje, hendel naar beneden Schone straat, energie neutraal Ja

Ik ruim altijd op, maar er 
moet er wel 1 op “korte” 
afstand zijn, 2-3 min 
max

Dat staat toch op de voorkant 3 min, misschien 5 Bij eerste beste prullenbak weggooien Heb je zelf een hond? 
Die lucht! OMG Fun necessity Tevreden Lekker bezig met z’n allen Geen idee Het zo wel een leuk gesprek onderwerp zijn. (Ipv 

het weer)
Dat weet ik niet, mijn hond mag zelf vaak kiezen 
hoe hij wil lopen 

Heb je nagedacht over de duurzaamheid? En dan 
bedoel ik vandalisme 

9/1/2025 19:25:09 Ben blij dat dat hier bij ons niet nodig is. Wat is het nut hiervan?
Een zakje met een hondepoepje erin in het 
apparaat gooien en de hendel overhalen. Dan 
gaat de lamp branden. 

Dat mensen die normaal vertikken om die zakjes 
weg te gooien, dat nu wél gaan doen want ze 
krijgen een verrassing. 

Ja Gewoon 1 x voor de lol. 
Klepje openen 
Zakje met poepie er in gooien 
De hendel overhalen 

Niet te gek lang. Dan neem ik het wel mee naar 
huis. Bij eerste beste prullenbak weggooien Weg is weg. 

Echt iets voor domkoppen die op deze manier 
geholpen moeten worden om een beetje op het 
milieu te letten. Beetje jammer. 

Ik zou me denk ik een beetje Mr. Bean voelen. Daar gaat weer een poepie. In mijn omgeving is dit niet nodig. Ik weet het 
niet. Niet. Nee Graag gedaan. Succes ermee!

9/1/2025 20:11:37 Poepzakjes Handig maar wel duur Ern zakje pakken, poep opriimen en weggooien Burgerlijke gehoorzaamheid Ja Waarom niet als hij er 
toch staat Staat op het apparast. Stap1 2 en 3 50 meter? Bij eerste beste prullenbak weggooien Gemak Netheid Geen Geen Wellicht Niet Nee Geen

9/1/2025 20:12:41 Wat een raar ding. Totaal nirt Complete onzin Geen idee, zonde van mijn tijd Nee
Waarom niet in een 
gewone prullenbak voor 
honden-poepzakjes? 

Niet geïnteresseerd Tot de eerst volgende prullenbak Bij eerste beste prullenbak weggooien Waanzin Totaal niet Geen idee In mijn wijk staan er genoeg prullenbakken 
speciaal voor honden Geen idee Totaal irrelevant Nonsens Stop met deze onzin. 

9/1/2025 20:19:29 Is afvalbak voor hondenpoepzakjes Lief, de voetafdruk afbeelding. Verder gewoon  
handig om zakje weg te gooien

Ja, voorwerp wekt stroom/energie op door 
deponeren van het zakje. Zelf alleen 
weggooien/hendel naar beneden duwwen 

Energie opwekken Ja
Win win. Je gooit je 
zakje weg en tegelijk 
goed bezig voor milieu 

Zakje in bak en dan hendel naar beneden Ik zou hier niet voor omlopen maar als het op de 
route is zou ik het vasthouden tot ik er ben Wachten tot Lamp Prullenbak

Waarom niet dit is een 
kleine moeite voor een 
goede bijdrage 

Duurzaamheid en schoon milieu Een goed gevoel Leuk Ja Niet Alleen als het ook een handige en leuke route is 
voor de hond Succes!!

9/2/2025 10:31:40 Iets voor honden Positief Weggooien voor poepzakjes Opgeruimd staat netjes Ja Fijn als er voldoende 
bakken staan Trekken aan de hendel Redelijke tijd Wachten tot Lamp Prullenbak Daar hoort het Duidelijkheid Geen idee Herkenningspunt Dat hoop ik Niet Ja Succes

9/2/2025 11:04:16 Iets om poep zakjes in te doen? Nee Ik denk dat je hier een poep zakje in kan doen i.p.
v. In een gewone prullenbak

Dat poep zakjes apart ingezameld kunnen 
worden door afvalwerking Ja

De poep wordt apart 
ingezameld en het is een 
duurzaam alternatief 
voor straatverlichting

Poep zakje erin stoppen en aan de hendel 
trekken Niet te lang :) Wachten tot Lamp Prullenbak

Als deze lamp 
prullenbak op mijn 
route ligt wel. 

Duurzaam en milieubewust Goed gevoel, je draagt bij aan milieubewuste 
keuzes Zie vorige antwoord . Vast wel Niet Nee Geen

9/2/2025 14:09:06 hondenpoepzakjes afval bak nieuwsgierigheid hondenpoepzakje in gooien duurzaamheid Ja alles wat duurzaam is, 
draagt bij

klepje open, zakje erin, hendel naar beneden 
duwen. 1 km. Wachten tot Lamp Prullenbak duurzaam karakter van 

de prullenbak vernieuwing en verduurzaming een gevoel dat je iets bijdraagt een blij gevoel zeker weet ik niet jazeker -

9/2/2025 19:31:00 Prullenbak voor afval hond Ziet er wat vreemd uit. Lijkt op een automaat. Ik denk dat je met de hendel iets open maakt. Schone buurt Ja

Ik vind het belangrijk dat 
het schoon blijft. Mijn 
hond poept al drie keer 
per dag.  Dat is ongeveer 
1000x op jaarbasis. En 
dat met 40 honden in 
onze buurt, dan lijkt mij 
opruimen echt hard 
nodig. 

Klep openen met handvat. Zakje erin doen. Klep 
weer dicht doen. Aan hendel trekken om door te 
trekken. Lampje gaat branden als het goed is 
gegaan. 

Lang. Ik loop net zo lang tot ik bij de bak ben. Wachten tot Lamp Prullenbak
Dan wordt het in de 
gewone bak niet zo 
vol. 

Let op, hier moet je zijn. Voldoening Leuk verzonnen Ik hoop het,  maar weet het niet zeker. Niet Nee Veel succes!

Timestamp Wat is het eerste wat in je opkomt / waar je aan 
denkt / wat je denkt als je dit voorwerp ziet?

Zijn er bepaalde emoties / gevoelens / 
gedachtes  / themas / associaties die naar 
boven komen als je hiernaar kijkt?

Is er een bepaalde functie / interactie /actie dat 
je bij dit voorwerp verwacht? Wat moet je met/bij 
dit voorwerp doen denk je?

Wat is het achterliggende/diepere doel van dit 
voorwerp denk je? Zou je deze prullenbak gebruiken? Waarom wel of niet? Hoe moet je deze prullenbak gebruiken denk je? 

Wat zijn de stappen?

Hoelang ben je bereid om te lopen of je gevulde 
honden zakje vast te houden totdat je bij deze 
prullenbak komt?

Als je weet dat je ergens tijdens je wandeling 
deze prullenbak tegenkomt, zou je wachten met 
je zakje weggooien? Of zou je bij een eerdere 
normale prullenbak je zakje weggoien?

Hoezo? Wat vind jij dat deze lamp prullenbak 
symboliseert?

Welk gevoel zou jij krijgen bij het weggooien van 
je hondenpoep zakje in deze poep naar licht 
omzettende prullenbak?

Wat voor een gedachte / gevoel / betekenis zou 
bij jou omhoog komen bij het zien van de 
verlichtte lamp van deze prullenbak? Dus als je 
savonds de lichtgevende lamp ziet op de 
prullenbak?

Denk je dat meer mensen in je omgeving moeite 
zouden doen om hun zakjes hierin weg te 
gooien?

In hoeverre zou je je meer verbonden voelen met 
andere honden eigenaren in je buurt door deze 
prullenbak lamp?

Zou je vaker je honden uitlaat route aanpassen 
om langs deze prullenbak te lopen, als deze in 
jouw buurt/park geplaatst zou worden? En in 
hoeverre?

Enorm bedankt voor het invullen! Als je nog 
andere opmerkingen hebt laat vooral weten! Fijne 
avond alvast! 

9/1/2025 17:31:56 Informatief Sustainable Zakje erin gooien en daarme electricity maken Duurzaam bezig zijn Ja Goed voor het mileu! Poep in het zakje, zakje in schuif, doortrekken 5 minuten Wachten tot Lamp Prullenbak Goed bezig Betrokkenheid bij de planeet Goed gevoel Wij (hondeneigenaren)  zijn weer goed bezig 
geweest. Ja Niet meer dan normaal Ja, 5 minuten Succes Fleur!

9/1/2025 17:46:28 Wat is dit? Leuk pootje Poep opruimen? Hondenpoep opruimen Ja

Hondenpoep moet 
opgeruimd worden en 
als dat extra 
straatverlichting geeft is 
het een win-win situatie

Zwarte handed naar beneden duwen en dan gaat 
er een laadbakje open waar je het poepzakje in 
kunt doen

1-2km Wachten tot Lamp Prullenbak

Mooi doel toch? Maar 
geeft het overdag 
oogklachten of spaart 
het energie op en geeft 
het dan in de avond 
licht?

2 vliegen in 1 klap - schone stoep en extra 
straatverlichting Top Fijn dat mensen meedoen Vast wel Weet ik niet Ja Leuk project Fleur - sterkte!! Liefs Annebet

9/1/2025 18:10:49 Had niet meteen door wat het was maar daarna 
dacht ik superidee! Leuk design Leuk, vrolijk

Poepzakje van de hond weggooien. Hopelijk kan 
het met een hand. Zo te zien klep openen dan de 
hendel naar beneden en klaar

Dat je het met één hand kan doen? En misschien 
mensen meer uitnodigen de hondenpoep op te 
ruimen?

Ja
Prachtig initiatief! 
Helemaal omdat het 
schone energie geeft

Bakje open, zakje erin, bakje dicht, hendel naar 
beneden duwen en klaar ( misschien de hendel 
weer omhoog doen maar misschien gaat dat 
vanzelf)

Zolang als nodig. Ik zou de gewone prullenbak 
overslaan om deze te gebruiken Wachten tot Lamp Prullenbak Alle kleine beetjes 

helpen

Hoe slim mensen zijn en een fijne gedachte dat 
er zoveel over nagedacht wordt hoe we zuinig 
kunnen met het milieu 

Een positief gevoel Ik zou blij zijn dat er meer mensen aan meedoen, 
saamhorigheid 

Ik hoop het maar eerlijk gezegd heb ik weinig 
vertrouwen in de welwillendheid van een 
heleboel mensen 

Zeer verbonden, kan ook weer aanleiding zijn 
voor een gesprekje Ja hoor maar ik zou niet met de auto gaan Heel mooi ontwerp en slim bedacht! Ik bewonder 

je 

9/1/2025 18:15:27 Hondenpootjes Afvalzakjes weggooien Hondje wandelen Houdt de straten en bossen schoon Ja Ik houd het graag 
schoon op straat

Trek aan de hendel, doe de zak erin en als 
beloning gaat er een lamp branden? 300m Wachten tot Lamp Prullenbak Het lampje voelt als 

een beloning
Ik moet toch denken aan Wicky de Viking of een 
slim idee Beter dan wanneer ik het in de prullenbak gooi Fijn gevoel Zeker! Niet beter, dat maakt mij niet uit Een beetje Succes!

9/1/2025 18:32:27 Een prullenbak voor hondenpoep wat duurzaam 
wordt verwerkt

I like it! Helemaal van nu en stimuleert om 
poepzakjes weg te gooien! 

Poepzakje erin, aan hendel trekken en lampje 
gaat branden? 

Mensen op ludieke wijze stimuleren om hun 
dogshit op te ruimen Ja Geweldig leuk en 

stimulerend Poepie erin, hendel naar beneden en klaar Nou als je gaat wandelen… dan loop je sowieso 
al dus extra leuk rondje. Bij eerste beste prullenbak weggooien

Rondlopen met een vol 
poepzakjes is geen 
pretje

Duurzaamheid Glimlach Een tevreden gevoel en trots omdat het van jou 
komy Ja vast! Niet Nee Succes volgende week!!!

9/1/2025 18:57:55 Leuk hondenpootje. Te moeilijk voor hondendrol 
zakjes, maar wel leuk gevonden. 

Spoorzoeken door het hondenpootje. En het 
geluid van een kassa die opengaat door de 
handel. 

Door de handel naar beneden te trekken komt er 
een zakje tevoorschijn om de hondendrollen in te 
doen. 

Stimuleren van het gebruik van hondendrol 
zakjes. Nee

Het zakje past niet in de 
opening wanneer het 
goed gevuld is. Geen 
idee waar de lamp is 
geïntegreerd, in de poot? 
Denk dat het beter voor 
de natuur is om de drol 
terug te brengen naar 
een soort compost bak. 
Het proces in de bak om 
het om te zetten in 
energie lijkt me te 
complex.  

De hond poept waar hij wil. Op die plek stop je 
het in een drollen zakje. Indien je daarna zo’n 
apparaat tegenkomt dat trek je de klep open om 
het zakje erin te doen waarna je aan de handel 
trekt. 

Zolang als nodig is om bij een afvalbak te 
komen. Maakt niet uit of die specifiek bestemd is 
voor dit soort zakjes. 

Bij eerste beste prullenbak weggooien

Het gaat om het zo 
snel als mogelijk 
dumpen van zo’n 
zakje. 

Het aanzetten tot het opruimen van de drollen 
van de hond. Hetzelfde als bij een andere prullenbak. In ieder geval heeft iemand de drol van zijn of 

haar hond opgeruimd. 
Waarschijnlijk wel totdat ze er weer aan gewend 
zijn. En daarna is elke prullenbak weer een optie. 

Indien de buurt erg vies is door hondendrollen 
dan zou er een bepaalde verbondenheid kunnen 
bestaan. Onze wijk is gelukkig erg schoon. 

Mijn hond bepaald meestal waar hij naartoe wil 
gaan. Correcties zijn er bijna niet. Dus de route 
wordt er niet voor aangepast. 

Geen aanvullende opmerkingen. 

9/1/2025 19:05:12 Knijper om briefjes te bewaren Vreemd voorwerp, verbazing Het is vast een voorraad box voor hondenzakjes Geen idee Ja
Mooi idee dat de poep 
voor goed doel wordt 
gebruikt 

Poep zakje erin gooien handel naar beneden 
duwen zodat het zakje naar beneden valt en licht 
kan gaan branden 

5 minuten Wachten tot Lamp Prullenbak Leuk dat daardoor het 
licht gaat branden Mooi groen initiatief Dat je iets doet voor het milieu Fijn dat mensen hier hun zakje weggooien Denk het wel Fijn gevoel als meerdere mensen daar hun zakjes 

weggooien Zeker Grappig ontwerp en heel goed voor het milieu!!

9/1/2025 19:08:24 Honden poepzakjes prullenbak Groen (eco) pootje (leuk) aluminium (koud) Zakje, hendel naar beneden Schone straat, energie neutraal Ja

Ik ruim altijd op, maar er 
moet er wel 1 op “korte” 
afstand zijn, 2-3 min 
max

Dat staat toch op de voorkant 3 min, misschien 5 Bij eerste beste prullenbak weggooien Heb je zelf een hond? 
Die lucht! OMG Fun necessity Tevreden Lekker bezig met z’n allen Geen idee Het zo wel een leuk gesprek onderwerp zijn. (Ipv 

het weer)
Dat weet ik niet, mijn hond mag zelf vaak kiezen 
hoe hij wil lopen 

Heb je nagedacht over de duurzaamheid? En dan 
bedoel ik vandalisme 

9/1/2025 19:25:09 Ben blij dat dat hier bij ons niet nodig is. Wat is het nut hiervan?
Een zakje met een hondepoepje erin in het 
apparaat gooien en de hendel overhalen. Dan 
gaat de lamp branden. 

Dat mensen die normaal vertikken om die zakjes 
weg te gooien, dat nu wél gaan doen want ze 
krijgen een verrassing. 

Ja Gewoon 1 x voor de lol. 
Klepje openen 
Zakje met poepie er in gooien 
De hendel overhalen 

Niet te gek lang. Dan neem ik het wel mee naar 
huis. Bij eerste beste prullenbak weggooien Weg is weg. 

Echt iets voor domkoppen die op deze manier 
geholpen moeten worden om een beetje op het 
milieu te letten. Beetje jammer. 

Ik zou me denk ik een beetje Mr. Bean voelen. Daar gaat weer een poepie. In mijn omgeving is dit niet nodig. Ik weet het 
niet. Niet. Nee Graag gedaan. Succes ermee!

9/1/2025 20:11:37 Poepzakjes Handig maar wel duur Ern zakje pakken, poep opriimen en weggooien Burgerlijke gehoorzaamheid Ja Waarom niet als hij er 
toch staat Staat op het apparast. Stap1 2 en 3 50 meter? Bij eerste beste prullenbak weggooien Gemak Netheid Geen Geen Wellicht Niet Nee Geen

9/1/2025 20:12:41 Wat een raar ding. Totaal nirt Complete onzin Geen idee, zonde van mijn tijd Nee
Waarom niet in een 
gewone prullenbak voor 
honden-poepzakjes? 

Niet geïnteresseerd Tot de eerst volgende prullenbak Bij eerste beste prullenbak weggooien Waanzin Totaal niet Geen idee In mijn wijk staan er genoeg prullenbakken 
speciaal voor honden Geen idee Totaal irrelevant Nonsens Stop met deze onzin. 

9/1/2025 20:19:29 Is afvalbak voor hondenpoepzakjes Lief, de voetafdruk afbeelding. Verder gewoon  
handig om zakje weg te gooien

Ja, voorwerp wekt stroom/energie op door 
deponeren van het zakje. Zelf alleen 
weggooien/hendel naar beneden duwwen 

Energie opwekken Ja
Win win. Je gooit je 
zakje weg en tegelijk 
goed bezig voor milieu 

Zakje in bak en dan hendel naar beneden Ik zou hier niet voor omlopen maar als het op de 
route is zou ik het vasthouden tot ik er ben Wachten tot Lamp Prullenbak

Waarom niet dit is een 
kleine moeite voor een 
goede bijdrage 

Duurzaamheid en schoon milieu Een goed gevoel Leuk Ja Niet Alleen als het ook een handige en leuke route is 
voor de hond Succes!!

9/2/2025 10:31:40 Iets voor honden Positief Weggooien voor poepzakjes Opgeruimd staat netjes Ja Fijn als er voldoende 
bakken staan Trekken aan de hendel Redelijke tijd Wachten tot Lamp Prullenbak Daar hoort het Duidelijkheid Geen idee Herkenningspunt Dat hoop ik Niet Ja Succes

9/2/2025 11:04:16 Iets om poep zakjes in te doen? Nee Ik denk dat je hier een poep zakje in kan doen i.p.
v. In een gewone prullenbak

Dat poep zakjes apart ingezameld kunnen 
worden door afvalwerking Ja

De poep wordt apart 
ingezameld en het is een 
duurzaam alternatief 
voor straatverlichting

Poep zakje erin stoppen en aan de hendel 
trekken Niet te lang :) Wachten tot Lamp Prullenbak

Als deze lamp 
prullenbak op mijn 
route ligt wel. 

Duurzaam en milieubewust Goed gevoel, je draagt bij aan milieubewuste 
keuzes Zie vorige antwoord . Vast wel Niet Nee Geen

9/2/2025 14:09:06 hondenpoepzakjes afval bak nieuwsgierigheid hondenpoepzakje in gooien duurzaamheid Ja alles wat duurzaam is, 
draagt bij

klepje open, zakje erin, hendel naar beneden 
duwen. 1 km. Wachten tot Lamp Prullenbak duurzaam karakter van 

de prullenbak vernieuwing en verduurzaming een gevoel dat je iets bijdraagt een blij gevoel zeker weet ik niet jazeker -

9/2/2025 19:31:00 Prullenbak voor afval hond Ziet er wat vreemd uit. Lijkt op een automaat. Ik denk dat je met de hendel iets open maakt. Schone buurt Ja

Ik vind het belangrijk dat 
het schoon blijft. Mijn 
hond poept al drie keer 
per dag.  Dat is ongeveer 
1000x op jaarbasis. En 
dat met 40 honden in 
onze buurt, dan lijkt mij 
opruimen echt hard 
nodig. 

Klep openen met handvat. Zakje erin doen. Klep 
weer dicht doen. Aan hendel trekken om door te 
trekken. Lampje gaat branden als het goed is 
gegaan. 

Lang. Ik loop net zo lang tot ik bij de bak ben. Wachten tot Lamp Prullenbak
Dan wordt het in de 
gewone bak niet zo 
vol. 

Let op, hier moet je zijn. Voldoening Leuk verzonnen Ik hoop het,  maar weet het niet zeker. Niet Nee Veel succes!
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Timestamp Wat is het eerste wat in je opkomt / waar je aan 
denkt / wat je denkt als je dit voorwerp ziet?

Zijn er bepaalde emoties / gevoelens / 
gedachtes  / themas / associaties die naar 
boven komen als je hiernaar kijkt?

Is er een bepaalde functie / interactie /actie dat 
je bij dit voorwerp verwacht? Wat moet je met/bij 
dit voorwerp doen denk je?

Wat is het achterliggende/diepere doel van dit 
voorwerp denk je? Zou je deze prullenbak gebruiken? Waarom wel of niet? Hoe moet je deze prullenbak gebruiken denk je? 

Wat zijn de stappen?

Hoelang ben je bereid om te lopen of je gevulde 
honden zakje vast te houden totdat je bij deze 
prullenbak komt?

Als je weet dat je ergens tijdens je wandeling 
deze prullenbak tegenkomt, zou je wachten met 
je zakje weggooien? Of zou je bij een eerdere 
normale prullenbak je zakje weggoien?

Hoezo? Wat vind jij dat deze lamp prullenbak 
symboliseert?

Welk gevoel zou jij krijgen bij het weggooien van 
je hondenpoep zakje in deze poep naar licht 
omzettende prullenbak?

Wat voor een gedachte / gevoel / betekenis zou 
bij jou omhoog komen bij het zien van de 
verlichtte lamp van deze prullenbak? Dus als je 
savonds de lichtgevende lamp ziet op de 
prullenbak?

Denk je dat meer mensen in je omgeving moeite 
zouden doen om hun zakjes hierin weg te 
gooien?

In hoeverre zou je je meer verbonden voelen met 
andere honden eigenaren in je buurt door deze 
prullenbak lamp?

Zou je vaker je honden uitlaat route aanpassen 
om langs deze prullenbak te lopen, als deze in 
jouw buurt/park geplaatst zou worden? En in 
hoeverre?

Enorm bedankt voor het invullen! Als je nog 
andere opmerkingen hebt laat vooral weten! Fijne 
avond alvast! 

9/1/2025 17:31:56 Informatief Sustainable Zakje erin gooien en daarme electricity maken Duurzaam bezig zijn Ja Goed voor het mileu! Poep in het zakje, zakje in schuif, doortrekken 5 minuten Wachten tot Lamp Prullenbak Goed bezig Betrokkenheid bij de planeet Goed gevoel Wij (hondeneigenaren)  zijn weer goed bezig 
geweest. Ja Niet meer dan normaal Ja, 5 minuten Succes Fleur!

9/1/2025 17:46:28 Wat is dit? Leuk pootje Poep opruimen? Hondenpoep opruimen Ja

Hondenpoep moet 
opgeruimd worden en 
als dat extra 
straatverlichting geeft is 
het een win-win situatie

Zwarte handed naar beneden duwen en dan gaat 
er een laadbakje open waar je het poepzakje in 
kunt doen

1-2km Wachten tot Lamp Prullenbak

Mooi doel toch? Maar 
geeft het overdag 
oogklachten of spaart 
het energie op en geeft 
het dan in de avond 
licht?

2 vliegen in 1 klap - schone stoep en extra 
straatverlichting Top Fijn dat mensen meedoen Vast wel Weet ik niet Ja Leuk project Fleur - sterkte!! Liefs Annebet

9/1/2025 18:10:49 Had niet meteen door wat het was maar daarna 
dacht ik superidee! Leuk design Leuk, vrolijk

Poepzakje van de hond weggooien. Hopelijk kan 
het met een hand. Zo te zien klep openen dan de 
hendel naar beneden en klaar

Dat je het met één hand kan doen? En misschien 
mensen meer uitnodigen de hondenpoep op te 
ruimen?

Ja
Prachtig initiatief! 
Helemaal omdat het 
schone energie geeft

Bakje open, zakje erin, bakje dicht, hendel naar 
beneden duwen en klaar ( misschien de hendel 
weer omhoog doen maar misschien gaat dat 
vanzelf)

Zolang als nodig. Ik zou de gewone prullenbak 
overslaan om deze te gebruiken Wachten tot Lamp Prullenbak Alle kleine beetjes 

helpen

Hoe slim mensen zijn en een fijne gedachte dat 
er zoveel over nagedacht wordt hoe we zuinig 
kunnen met het milieu 

Een positief gevoel Ik zou blij zijn dat er meer mensen aan meedoen, 
saamhorigheid 

Ik hoop het maar eerlijk gezegd heb ik weinig 
vertrouwen in de welwillendheid van een 
heleboel mensen 

Zeer verbonden, kan ook weer aanleiding zijn 
voor een gesprekje Ja hoor maar ik zou niet met de auto gaan Heel mooi ontwerp en slim bedacht! Ik bewonder 

je 

9/1/2025 18:15:27 Hondenpootjes Afvalzakjes weggooien Hondje wandelen Houdt de straten en bossen schoon Ja Ik houd het graag 
schoon op straat

Trek aan de hendel, doe de zak erin en als 
beloning gaat er een lamp branden? 300m Wachten tot Lamp Prullenbak Het lampje voelt als 

een beloning
Ik moet toch denken aan Wicky de Viking of een 
slim idee Beter dan wanneer ik het in de prullenbak gooi Fijn gevoel Zeker! Niet beter, dat maakt mij niet uit Een beetje Succes!

9/1/2025 18:32:27 Een prullenbak voor hondenpoep wat duurzaam 
wordt verwerkt

I like it! Helemaal van nu en stimuleert om 
poepzakjes weg te gooien! 

Poepzakje erin, aan hendel trekken en lampje 
gaat branden? 

Mensen op ludieke wijze stimuleren om hun 
dogshit op te ruimen Ja Geweldig leuk en 

stimulerend Poepie erin, hendel naar beneden en klaar Nou als je gaat wandelen… dan loop je sowieso 
al dus extra leuk rondje. Bij eerste beste prullenbak weggooien

Rondlopen met een vol 
poepzakjes is geen 
pretje

Duurzaamheid Glimlach Een tevreden gevoel en trots omdat het van jou 
komy Ja vast! Niet Nee Succes volgende week!!!

9/1/2025 18:57:55 Leuk hondenpootje. Te moeilijk voor hondendrol 
zakjes, maar wel leuk gevonden. 

Spoorzoeken door het hondenpootje. En het 
geluid van een kassa die opengaat door de 
handel. 

Door de handel naar beneden te trekken komt er 
een zakje tevoorschijn om de hondendrollen in te 
doen. 

Stimuleren van het gebruik van hondendrol 
zakjes. Nee

Het zakje past niet in de 
opening wanneer het 
goed gevuld is. Geen 
idee waar de lamp is 
geïntegreerd, in de poot? 
Denk dat het beter voor 
de natuur is om de drol 
terug te brengen naar 
een soort compost bak. 
Het proces in de bak om 
het om te zetten in 
energie lijkt me te 
complex.  

De hond poept waar hij wil. Op die plek stop je 
het in een drollen zakje. Indien je daarna zo’n 
apparaat tegenkomt dat trek je de klep open om 
het zakje erin te doen waarna je aan de handel 
trekt. 

Zolang als nodig is om bij een afvalbak te 
komen. Maakt niet uit of die specifiek bestemd is 
voor dit soort zakjes. 

Bij eerste beste prullenbak weggooien

Het gaat om het zo 
snel als mogelijk 
dumpen van zo’n 
zakje. 

Het aanzetten tot het opruimen van de drollen 
van de hond. Hetzelfde als bij een andere prullenbak. In ieder geval heeft iemand de drol van zijn of 

haar hond opgeruimd. 
Waarschijnlijk wel totdat ze er weer aan gewend 
zijn. En daarna is elke prullenbak weer een optie. 

Indien de buurt erg vies is door hondendrollen 
dan zou er een bepaalde verbondenheid kunnen 
bestaan. Onze wijk is gelukkig erg schoon. 

Mijn hond bepaald meestal waar hij naartoe wil 
gaan. Correcties zijn er bijna niet. Dus de route 
wordt er niet voor aangepast. 

Geen aanvullende opmerkingen. 

9/1/2025 19:05:12 Knijper om briefjes te bewaren Vreemd voorwerp, verbazing Het is vast een voorraad box voor hondenzakjes Geen idee Ja
Mooi idee dat de poep 
voor goed doel wordt 
gebruikt 

Poep zakje erin gooien handel naar beneden 
duwen zodat het zakje naar beneden valt en licht 
kan gaan branden 

5 minuten Wachten tot Lamp Prullenbak Leuk dat daardoor het 
licht gaat branden Mooi groen initiatief Dat je iets doet voor het milieu Fijn dat mensen hier hun zakje weggooien Denk het wel Fijn gevoel als meerdere mensen daar hun zakjes 

weggooien Zeker Grappig ontwerp en heel goed voor het milieu!!

9/1/2025 19:08:24 Honden poepzakjes prullenbak Groen (eco) pootje (leuk) aluminium (koud) Zakje, hendel naar beneden Schone straat, energie neutraal Ja

Ik ruim altijd op, maar er 
moet er wel 1 op “korte” 
afstand zijn, 2-3 min 
max

Dat staat toch op de voorkant 3 min, misschien 5 Bij eerste beste prullenbak weggooien Heb je zelf een hond? 
Die lucht! OMG Fun necessity Tevreden Lekker bezig met z’n allen Geen idee Het zo wel een leuk gesprek onderwerp zijn. (Ipv 

het weer)
Dat weet ik niet, mijn hond mag zelf vaak kiezen 
hoe hij wil lopen 

Heb je nagedacht over de duurzaamheid? En dan 
bedoel ik vandalisme 

9/1/2025 19:25:09 Ben blij dat dat hier bij ons niet nodig is. Wat is het nut hiervan?
Een zakje met een hondepoepje erin in het 
apparaat gooien en de hendel overhalen. Dan 
gaat de lamp branden. 

Dat mensen die normaal vertikken om die zakjes 
weg te gooien, dat nu wél gaan doen want ze 
krijgen een verrassing. 

Ja Gewoon 1 x voor de lol. 
Klepje openen 
Zakje met poepie er in gooien 
De hendel overhalen 

Niet te gek lang. Dan neem ik het wel mee naar 
huis. Bij eerste beste prullenbak weggooien Weg is weg. 

Echt iets voor domkoppen die op deze manier 
geholpen moeten worden om een beetje op het 
milieu te letten. Beetje jammer. 

Ik zou me denk ik een beetje Mr. Bean voelen. Daar gaat weer een poepie. In mijn omgeving is dit niet nodig. Ik weet het 
niet. Niet. Nee Graag gedaan. Succes ermee!

9/1/2025 20:11:37 Poepzakjes Handig maar wel duur Ern zakje pakken, poep opriimen en weggooien Burgerlijke gehoorzaamheid Ja Waarom niet als hij er 
toch staat Staat op het apparast. Stap1 2 en 3 50 meter? Bij eerste beste prullenbak weggooien Gemak Netheid Geen Geen Wellicht Niet Nee Geen

9/1/2025 20:12:41 Wat een raar ding. Totaal nirt Complete onzin Geen idee, zonde van mijn tijd Nee
Waarom niet in een 
gewone prullenbak voor 
honden-poepzakjes? 

Niet geïnteresseerd Tot de eerst volgende prullenbak Bij eerste beste prullenbak weggooien Waanzin Totaal niet Geen idee In mijn wijk staan er genoeg prullenbakken 
speciaal voor honden Geen idee Totaal irrelevant Nonsens Stop met deze onzin. 

9/1/2025 20:19:29 Is afvalbak voor hondenpoepzakjes Lief, de voetafdruk afbeelding. Verder gewoon  
handig om zakje weg te gooien

Ja, voorwerp wekt stroom/energie op door 
deponeren van het zakje. Zelf alleen 
weggooien/hendel naar beneden duwwen 

Energie opwekken Ja
Win win. Je gooit je 
zakje weg en tegelijk 
goed bezig voor milieu 

Zakje in bak en dan hendel naar beneden Ik zou hier niet voor omlopen maar als het op de 
route is zou ik het vasthouden tot ik er ben Wachten tot Lamp Prullenbak

Waarom niet dit is een 
kleine moeite voor een 
goede bijdrage 

Duurzaamheid en schoon milieu Een goed gevoel Leuk Ja Niet Alleen als het ook een handige en leuke route is 
voor de hond Succes!!

9/2/2025 10:31:40 Iets voor honden Positief Weggooien voor poepzakjes Opgeruimd staat netjes Ja Fijn als er voldoende 
bakken staan Trekken aan de hendel Redelijke tijd Wachten tot Lamp Prullenbak Daar hoort het Duidelijkheid Geen idee Herkenningspunt Dat hoop ik Niet Ja Succes

9/2/2025 11:04:16 Iets om poep zakjes in te doen? Nee Ik denk dat je hier een poep zakje in kan doen i.p.
v. In een gewone prullenbak

Dat poep zakjes apart ingezameld kunnen 
worden door afvalwerking Ja

De poep wordt apart 
ingezameld en het is een 
duurzaam alternatief 
voor straatverlichting

Poep zakje erin stoppen en aan de hendel 
trekken Niet te lang :) Wachten tot Lamp Prullenbak

Als deze lamp 
prullenbak op mijn 
route ligt wel. 

Duurzaam en milieubewust Goed gevoel, je draagt bij aan milieubewuste 
keuzes Zie vorige antwoord . Vast wel Niet Nee Geen

9/2/2025 14:09:06 hondenpoepzakjes afval bak nieuwsgierigheid hondenpoepzakje in gooien duurzaamheid Ja alles wat duurzaam is, 
draagt bij

klepje open, zakje erin, hendel naar beneden 
duwen. 1 km. Wachten tot Lamp Prullenbak duurzaam karakter van 

de prullenbak vernieuwing en verduurzaming een gevoel dat je iets bijdraagt een blij gevoel zeker weet ik niet jazeker -

9/2/2025 19:31:00 Prullenbak voor afval hond Ziet er wat vreemd uit. Lijkt op een automaat. Ik denk dat je met de hendel iets open maakt. Schone buurt Ja

Ik vind het belangrijk dat 
het schoon blijft. Mijn 
hond poept al drie keer 
per dag.  Dat is ongeveer 
1000x op jaarbasis. En 
dat met 40 honden in 
onze buurt, dan lijkt mij 
opruimen echt hard 
nodig. 

Klep openen met handvat. Zakje erin doen. Klep 
weer dicht doen. Aan hendel trekken om door te 
trekken. Lampje gaat branden als het goed is 
gegaan. 

Lang. Ik loop net zo lang tot ik bij de bak ben. Wachten tot Lamp Prullenbak
Dan wordt het in de 
gewone bak niet zo 
vol. 

Let op, hier moet je zijn. Voldoening Leuk verzonnen Ik hoop het,  maar weet het niet zeker. Niet Nee Veel succes!

Timestamp Wat is het eerste wat in je opkomt / waar je aan 
denkt / wat je denkt als je dit voorwerp ziet?

Zijn er bepaalde emoties / gevoelens / 
gedachtes  / themas / associaties die naar 
boven komen als je hiernaar kijkt?

Is er een bepaalde functie / interactie /actie dat 
je bij dit voorwerp verwacht? Wat moet je met/bij 
dit voorwerp doen denk je?

Wat is het achterliggende/diepere doel van dit 
voorwerp denk je? Zou je deze prullenbak gebruiken? Waarom wel of niet? Hoe moet je deze prullenbak gebruiken denk je? 

Wat zijn de stappen?

Hoelang ben je bereid om te lopen of je gevulde 
honden zakje vast te houden totdat je bij deze 
prullenbak komt?

Als je weet dat je ergens tijdens je wandeling 
deze prullenbak tegenkomt, zou je wachten met 
je zakje weggooien? Of zou je bij een eerdere 
normale prullenbak je zakje weggoien?

Hoezo? Wat vind jij dat deze lamp prullenbak 
symboliseert?

Welk gevoel zou jij krijgen bij het weggooien van 
je hondenpoep zakje in deze poep naar licht 
omzettende prullenbak?

Wat voor een gedachte / gevoel / betekenis zou 
bij jou omhoog komen bij het zien van de 
verlichtte lamp van deze prullenbak? Dus als je 
savonds de lichtgevende lamp ziet op de 
prullenbak?

Denk je dat meer mensen in je omgeving moeite 
zouden doen om hun zakjes hierin weg te 
gooien?

In hoeverre zou je je meer verbonden voelen met 
andere honden eigenaren in je buurt door deze 
prullenbak lamp?

Zou je vaker je honden uitlaat route aanpassen 
om langs deze prullenbak te lopen, als deze in 
jouw buurt/park geplaatst zou worden? En in 
hoeverre?

Enorm bedankt voor het invullen! Als je nog 
andere opmerkingen hebt laat vooral weten! Fijne 
avond alvast! 

9/1/2025 17:31:56 Informatief Sustainable Zakje erin gooien en daarme electricity maken Duurzaam bezig zijn Ja Goed voor het mileu! Poep in het zakje, zakje in schuif, doortrekken 5 minuten Wachten tot Lamp Prullenbak Goed bezig Betrokkenheid bij de planeet Goed gevoel Wij (hondeneigenaren)  zijn weer goed bezig 
geweest. Ja Niet meer dan normaal Ja, 5 minuten Succes Fleur!

9/1/2025 17:46:28 Wat is dit? Leuk pootje Poep opruimen? Hondenpoep opruimen Ja

Hondenpoep moet 
opgeruimd worden en 
als dat extra 
straatverlichting geeft is 
het een win-win situatie

Zwarte handed naar beneden duwen en dan gaat 
er een laadbakje open waar je het poepzakje in 
kunt doen

1-2km Wachten tot Lamp Prullenbak

Mooi doel toch? Maar 
geeft het overdag 
oogklachten of spaart 
het energie op en geeft 
het dan in de avond 
licht?

2 vliegen in 1 klap - schone stoep en extra 
straatverlichting Top Fijn dat mensen meedoen Vast wel Weet ik niet Ja Leuk project Fleur - sterkte!! Liefs Annebet

9/1/2025 18:10:49 Had niet meteen door wat het was maar daarna 
dacht ik superidee! Leuk design Leuk, vrolijk

Poepzakje van de hond weggooien. Hopelijk kan 
het met een hand. Zo te zien klep openen dan de 
hendel naar beneden en klaar

Dat je het met één hand kan doen? En misschien 
mensen meer uitnodigen de hondenpoep op te 
ruimen?

Ja
Prachtig initiatief! 
Helemaal omdat het 
schone energie geeft

Bakje open, zakje erin, bakje dicht, hendel naar 
beneden duwen en klaar ( misschien de hendel 
weer omhoog doen maar misschien gaat dat 
vanzelf)

Zolang als nodig. Ik zou de gewone prullenbak 
overslaan om deze te gebruiken Wachten tot Lamp Prullenbak Alle kleine beetjes 

helpen

Hoe slim mensen zijn en een fijne gedachte dat 
er zoveel over nagedacht wordt hoe we zuinig 
kunnen met het milieu 

Een positief gevoel Ik zou blij zijn dat er meer mensen aan meedoen, 
saamhorigheid 

Ik hoop het maar eerlijk gezegd heb ik weinig 
vertrouwen in de welwillendheid van een 
heleboel mensen 

Zeer verbonden, kan ook weer aanleiding zijn 
voor een gesprekje Ja hoor maar ik zou niet met de auto gaan Heel mooi ontwerp en slim bedacht! Ik bewonder 

je 

9/1/2025 18:15:27 Hondenpootjes Afvalzakjes weggooien Hondje wandelen Houdt de straten en bossen schoon Ja Ik houd het graag 
schoon op straat

Trek aan de hendel, doe de zak erin en als 
beloning gaat er een lamp branden? 300m Wachten tot Lamp Prullenbak Het lampje voelt als 

een beloning
Ik moet toch denken aan Wicky de Viking of een 
slim idee Beter dan wanneer ik het in de prullenbak gooi Fijn gevoel Zeker! Niet beter, dat maakt mij niet uit Een beetje Succes!

9/1/2025 18:32:27 Een prullenbak voor hondenpoep wat duurzaam 
wordt verwerkt

I like it! Helemaal van nu en stimuleert om 
poepzakjes weg te gooien! 

Poepzakje erin, aan hendel trekken en lampje 
gaat branden? 

Mensen op ludieke wijze stimuleren om hun 
dogshit op te ruimen Ja Geweldig leuk en 

stimulerend Poepie erin, hendel naar beneden en klaar Nou als je gaat wandelen… dan loop je sowieso 
al dus extra leuk rondje. Bij eerste beste prullenbak weggooien

Rondlopen met een vol 
poepzakjes is geen 
pretje

Duurzaamheid Glimlach Een tevreden gevoel en trots omdat het van jou 
komy Ja vast! Niet Nee Succes volgende week!!!

9/1/2025 18:57:55 Leuk hondenpootje. Te moeilijk voor hondendrol 
zakjes, maar wel leuk gevonden. 

Spoorzoeken door het hondenpootje. En het 
geluid van een kassa die opengaat door de 
handel. 

Door de handel naar beneden te trekken komt er 
een zakje tevoorschijn om de hondendrollen in te 
doen. 

Stimuleren van het gebruik van hondendrol 
zakjes. Nee

Het zakje past niet in de 
opening wanneer het 
goed gevuld is. Geen 
idee waar de lamp is 
geïntegreerd, in de poot? 
Denk dat het beter voor 
de natuur is om de drol 
terug te brengen naar 
een soort compost bak. 
Het proces in de bak om 
het om te zetten in 
energie lijkt me te 
complex.  

De hond poept waar hij wil. Op die plek stop je 
het in een drollen zakje. Indien je daarna zo’n 
apparaat tegenkomt dat trek je de klep open om 
het zakje erin te doen waarna je aan de handel 
trekt. 

Zolang als nodig is om bij een afvalbak te 
komen. Maakt niet uit of die specifiek bestemd is 
voor dit soort zakjes. 

Bij eerste beste prullenbak weggooien

Het gaat om het zo 
snel als mogelijk 
dumpen van zo’n 
zakje. 

Het aanzetten tot het opruimen van de drollen 
van de hond. Hetzelfde als bij een andere prullenbak. In ieder geval heeft iemand de drol van zijn of 

haar hond opgeruimd. 
Waarschijnlijk wel totdat ze er weer aan gewend 
zijn. En daarna is elke prullenbak weer een optie. 

Indien de buurt erg vies is door hondendrollen 
dan zou er een bepaalde verbondenheid kunnen 
bestaan. Onze wijk is gelukkig erg schoon. 

Mijn hond bepaald meestal waar hij naartoe wil 
gaan. Correcties zijn er bijna niet. Dus de route 
wordt er niet voor aangepast. 

Geen aanvullende opmerkingen. 

9/1/2025 19:05:12 Knijper om briefjes te bewaren Vreemd voorwerp, verbazing Het is vast een voorraad box voor hondenzakjes Geen idee Ja
Mooi idee dat de poep 
voor goed doel wordt 
gebruikt 

Poep zakje erin gooien handel naar beneden 
duwen zodat het zakje naar beneden valt en licht 
kan gaan branden 

5 minuten Wachten tot Lamp Prullenbak Leuk dat daardoor het 
licht gaat branden Mooi groen initiatief Dat je iets doet voor het milieu Fijn dat mensen hier hun zakje weggooien Denk het wel Fijn gevoel als meerdere mensen daar hun zakjes 

weggooien Zeker Grappig ontwerp en heel goed voor het milieu!!

9/1/2025 19:08:24 Honden poepzakjes prullenbak Groen (eco) pootje (leuk) aluminium (koud) Zakje, hendel naar beneden Schone straat, energie neutraal Ja

Ik ruim altijd op, maar er 
moet er wel 1 op “korte” 
afstand zijn, 2-3 min 
max

Dat staat toch op de voorkant 3 min, misschien 5 Bij eerste beste prullenbak weggooien Heb je zelf een hond? 
Die lucht! OMG Fun necessity Tevreden Lekker bezig met z’n allen Geen idee Het zo wel een leuk gesprek onderwerp zijn. (Ipv 

het weer)
Dat weet ik niet, mijn hond mag zelf vaak kiezen 
hoe hij wil lopen 

Heb je nagedacht over de duurzaamheid? En dan 
bedoel ik vandalisme 

9/1/2025 19:25:09 Ben blij dat dat hier bij ons niet nodig is. Wat is het nut hiervan?
Een zakje met een hondepoepje erin in het 
apparaat gooien en de hendel overhalen. Dan 
gaat de lamp branden. 

Dat mensen die normaal vertikken om die zakjes 
weg te gooien, dat nu wél gaan doen want ze 
krijgen een verrassing. 

Ja Gewoon 1 x voor de lol. 
Klepje openen 
Zakje met poepie er in gooien 
De hendel overhalen 

Niet te gek lang. Dan neem ik het wel mee naar 
huis. Bij eerste beste prullenbak weggooien Weg is weg. 

Echt iets voor domkoppen die op deze manier 
geholpen moeten worden om een beetje op het 
milieu te letten. Beetje jammer. 

Ik zou me denk ik een beetje Mr. Bean voelen. Daar gaat weer een poepie. In mijn omgeving is dit niet nodig. Ik weet het 
niet. Niet. Nee Graag gedaan. Succes ermee!

9/1/2025 20:11:37 Poepzakjes Handig maar wel duur Ern zakje pakken, poep opriimen en weggooien Burgerlijke gehoorzaamheid Ja Waarom niet als hij er 
toch staat Staat op het apparast. Stap1 2 en 3 50 meter? Bij eerste beste prullenbak weggooien Gemak Netheid Geen Geen Wellicht Niet Nee Geen

9/1/2025 20:12:41 Wat een raar ding. Totaal nirt Complete onzin Geen idee, zonde van mijn tijd Nee
Waarom niet in een 
gewone prullenbak voor 
honden-poepzakjes? 

Niet geïnteresseerd Tot de eerst volgende prullenbak Bij eerste beste prullenbak weggooien Waanzin Totaal niet Geen idee In mijn wijk staan er genoeg prullenbakken 
speciaal voor honden Geen idee Totaal irrelevant Nonsens Stop met deze onzin. 

9/1/2025 20:19:29 Is afvalbak voor hondenpoepzakjes Lief, de voetafdruk afbeelding. Verder gewoon  
handig om zakje weg te gooien

Ja, voorwerp wekt stroom/energie op door 
deponeren van het zakje. Zelf alleen 
weggooien/hendel naar beneden duwwen 

Energie opwekken Ja
Win win. Je gooit je 
zakje weg en tegelijk 
goed bezig voor milieu 

Zakje in bak en dan hendel naar beneden Ik zou hier niet voor omlopen maar als het op de 
route is zou ik het vasthouden tot ik er ben Wachten tot Lamp Prullenbak

Waarom niet dit is een 
kleine moeite voor een 
goede bijdrage 

Duurzaamheid en schoon milieu Een goed gevoel Leuk Ja Niet Alleen als het ook een handige en leuke route is 
voor de hond Succes!!

9/2/2025 10:31:40 Iets voor honden Positief Weggooien voor poepzakjes Opgeruimd staat netjes Ja Fijn als er voldoende 
bakken staan Trekken aan de hendel Redelijke tijd Wachten tot Lamp Prullenbak Daar hoort het Duidelijkheid Geen idee Herkenningspunt Dat hoop ik Niet Ja Succes

9/2/2025 11:04:16 Iets om poep zakjes in te doen? Nee Ik denk dat je hier een poep zakje in kan doen i.p.
v. In een gewone prullenbak

Dat poep zakjes apart ingezameld kunnen 
worden door afvalwerking Ja

De poep wordt apart 
ingezameld en het is een 
duurzaam alternatief 
voor straatverlichting

Poep zakje erin stoppen en aan de hendel 
trekken Niet te lang :) Wachten tot Lamp Prullenbak

Als deze lamp 
prullenbak op mijn 
route ligt wel. 

Duurzaam en milieubewust Goed gevoel, je draagt bij aan milieubewuste 
keuzes Zie vorige antwoord . Vast wel Niet Nee Geen

9/2/2025 14:09:06 hondenpoepzakjes afval bak nieuwsgierigheid hondenpoepzakje in gooien duurzaamheid Ja alles wat duurzaam is, 
draagt bij

klepje open, zakje erin, hendel naar beneden 
duwen. 1 km. Wachten tot Lamp Prullenbak duurzaam karakter van 

de prullenbak vernieuwing en verduurzaming een gevoel dat je iets bijdraagt een blij gevoel zeker weet ik niet jazeker -

9/2/2025 19:31:00 Prullenbak voor afval hond Ziet er wat vreemd uit. Lijkt op een automaat. Ik denk dat je met de hendel iets open maakt. Schone buurt Ja

Ik vind het belangrijk dat 
het schoon blijft. Mijn 
hond poept al drie keer 
per dag.  Dat is ongeveer 
1000x op jaarbasis. En 
dat met 40 honden in 
onze buurt, dan lijkt mij 
opruimen echt hard 
nodig. 

Klep openen met handvat. Zakje erin doen. Klep 
weer dicht doen. Aan hendel trekken om door te 
trekken. Lampje gaat branden als het goed is 
gegaan. 

Lang. Ik loop net zo lang tot ik bij de bak ben. Wachten tot Lamp Prullenbak
Dan wordt het in de 
gewone bak niet zo 
vol. 

Let op, hier moet je zijn. Voldoening Leuk verzonnen Ik hoop het,  maar weet het niet zeker. Niet Nee Veel succes!
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