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as any action® elp¥to prolong the lifetim

product, such as maintenance or repair. These product

care activities could be conducted by the consumer
itself or by a service. Product care can contribute to a
shift towards a more circular economy.
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Experiences
Think about how you want product care
activities to be experienced by the user.
Make use of the emotions that can be felt
beforehand due to the user’s expectations
and look into the experiences and emotions
experienced during and after Product care
activities.

Informing
Think about how you can heighten
the knowledge of the user, through
traditional forms of information, through
interactive sources of information and

through information hidden in your

Enabling
Think about how you can make
product care behaviour easier for the
user to perform, how to provide them
with the necessary tools, means or help
and thus lower the threshold for them

to perform product care behavior.
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Control
Think about if your design played the
dominant role in the relationship, if it
would make decisions itself, steer the
user unconsciously or even force the
user to perform product care.

Reflecting
Think about how to make the user
reflect on what value a design has to
them, through the meaning of the
design, or the memories or stories
they contain.

Appropriation
Think about creating appropriation
possibilities for the user; by providing
personalization possibilities, changeable
products or by stimulating the user’s
creativity.

Think about making use of the
user’s social connections. Think
about product care leading to social
connections or product care as the

design.
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Design tool for Product care

The Product Care Kit was developed to teach
designers about Product care and provide
inspiration on how to design for it.

The card set consists of:

for designing for a specific product

==wAbunch.of example.cards! - These are examples of

the design strategles to_derive msplratlon from
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The process of working.
Kit is flexible. The caf@i
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This graduation assignment aimed to/discover design

strategies that can be used by desi
timulate product care behavior b
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consider vy_hen designing for Productcare. The tool
provides ﬂamples and inspiration for the different
strategies.

¥

Social

Change
Think about how the design can
create a change or disruption in the
day to day routines of the user to
bring attention to product care.

facilitator of product care.

Design strategies for Product care

Existing strategies that related to this topic are often
not based on empirical research and do not explain how
they could be implemented in a design. The strategies
developed in this project were made through a practice-
based approach. By clustering design solutions by
design students and designers, my own design solutions
and existing products that already stimulate product
care, the different strategies that designers use were
found. The clustering process led to 8 design strategies:
experiences, enabling, informing, change, reflecting,
social, controland appropriation.

These can be linked to existing strategies and theories
regarding Circular, Emotion-centered and Behavioral
design.
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