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'_ ~ MRADE BY BERBER BIJLSMA
~PS PART OF THE GRADUATION PROJECT
~ "DEFINING THE BRAND MOOIE BOULES: CREATING A BRAND BOOK"




IS 1T POSSIBLE TO FEEL LIKE BEING
ON A HOLIDAY IN MY OWN CITY?

Oul mon ami.




BUT. HOw?

_et me explain.




WHAT 15 INSIDE?

The start

Our journey L o

Guiding principles
What we are doing
Our message

Graphics COMMUN‘CQT‘ON

Tone of voice

Activity #1: Boules
Activity #2: Drink & Eat

Activity #3: Party B R HN D

Where we are going

@ Styling

Meet us @ Manifest

Our values HPPUCQT‘ON
@® Content

Our differentiation _
@ \Website

What we give

Our customers




What is our brand?




THE START

VWe exist because
we want 10 enjoy our lives togetner.

That's why we brought food, drinks and music
{0 a square in a big city and decided to play boules.
That is the beginning of what we are stil doing.




OUR JOURNEY

Amsterdam Amsterdam

2013

June 2014

Sept 2013 L0t

This spread shows the timeline with the most important events.

From tournaments with friends in Amsterdam,
o festivals and tournaments in other cities,
to our pop—up bar in nov/dec 2016.

Amsterdam



Amsterdam

July 2015

July 2015

Haarlem

Amsterdam

April 2016

Amsterdam

Amsterdam
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WHAT WE ARE DOING
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them experience having fun




ACTIVITY 3T BOULES

Boules is a simple game, with the goal to
throw metal balls as close to the small
wooden ball as possible.

~or all sexes, all sorts and all ages.

Sociable, yet fremendously competitive.




ACTIVITY £2: DRINK & EAT

To eat and drink during the day, in the
evening and in the middle of the night.

Providing you with French inspired food
and drinks, making sure you have energy
enough to be social, play boules and party.

And 1o enjoy our life.



ACTIVITY

By music of upcoming sing—songwriters, DJs and bands, o J -
vou are supported to enjoy your time throughout the day. e

Whether it is dancing, singing, partying, humming or just
istening: we make sure you are able to do it. - B




WHERE WE ARE GOING
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We have a rich experience in
ousiness and events, like:

Aimfor

themoon
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das

: GREIN
VILLAGE

S)VinylExpress
But without the support of our

family, friends and colleagues,

we would not be here.




ACCESSIBLE PLAYFUL TOGETHER DEVOTED

We create an ambiance in We take life seriously, but We help each other and Our customers and we are
which everyone feels free like to play in our leisure like to be with each other dedicated to Mooie Boules
to join time and the game




OUR DIFFERENTIATION

LEISURE MARKET

EVENTS & BAR —— IN- & QUTDOORS

——

Within the leisure marke I
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We put that into one place BOULES
with a touch of French
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WHAT WE GIVE
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OUR CUSTOMERS

Our customers
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e e i

They can be divided
& info four segments:

BOULES LOVER COMMUNITY FRIEND

o

Focus on Focus not

o DAY VISITOR COPERIENCE SEEKER

90'@

Sporadic Visits
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BOULES LOVER
' Needs

* Develop boules skills
* Doing the game with relatives
« Connect with new people

+ Outside and inside play

2@ Identifiers

* Fanatic
* Serious
» Strict game rules

Why Mooie Boules?

Connecting with other boules
enthusiasts

Boules
experience

9 Favorite place
Outdoor tournament in the city
centre

Success when?
Playing together with new people
and sharing the love for the game

L IKe 1O Mee

COMMUNITY FRIEND

' Needs

» Getting away from work
* Relaxation
» Connect with people

2@ |dentifiers

* Bigger groups of people together
* Knows the returning visitors
» Often known by employees

Why Mooie Boules?

The people

Boules
experience

0 Favorite place

Where likeminded people come

Success when?

Coming to meet new and old

friends

&




/ I \
' Needs Boules ' Needs Boules

* Able to spend a part of the day experience » Something new and/or innovative experience
» Unique experience * No planning
* Welcome talk * Exclusivity
* Instructions for boules

Y |dentifiers 9 Favorite place Y |dentifiers 9 Favorite place
* Does not know how it works A new city or place they can have - Likes exclusive and special events None, like to change the
* Reserved attitude a complete experience * Triggers friends to join place almost every time
* Limited time * No fixed places to go

Why Mooie Boules? Success when? Why Mooie Boules? Success when?

Special way of filling in the day They tell relatives about their Unique actitvity together with an Stimulating others to join them

experience at home unique experience because they have to experience
it some time

T ot v A A ~
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CONNNUNICATION

How do we bring our brand to life?




GUIDING PRINCIPLES




Our guiding principles show in which
way we communicate our core
values. They show the feelings we
want 1o arise in the people’s hearts. UA)B I
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OUR MESSAGE

TOUR HOLIDAY VIBE
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(GRAPHICS
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Please DINT do this to our logo:

SNV

® Do crazy things with it
@ Delete the sunny color

i When the vellow dot is yaly:
® Try to redesign the logo IS WS e UL S A
@® Abuse proportions
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\Verci beaucoup!




FONTS

Main title (PWShaded, medium)
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First title (Cardenio Modern, medium)
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Normal text (Arial, regular)
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1234567890



COLORS
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TONE OF VOICE
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NPRLICNT

What does communicating this way look like”




STYLING

These pictures create inspiration for the styling.
The styling should give the idea that you are

on a French village sguare. This is done by,

for example, wood, plants and steel chairs.
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— A manifest is created, which captures
the mindset of our customers.




CONTENT

AN example of a post is
oresented on the rignt.

Content includes:

— Polaroid template
— Big title

— Playful text

— New logo

Noopz Mooi
St o'e Boules




The website will represent the vioe of Mooie Boules,
of which the first part displayed on the rignht.
This is the link to the PDF of the total website: goo.gl/nZScQV

The website includes:
® About: summary of Mooie Boules (food hall)
® Agenda / reserve: show the events and option to reserve
® \enu & Music: show food, drinks and music at Mooie Boules
® Cvents in other cities: shows events next 1o the food hall
® Contact: get in touch with Mooie Boules
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C'BST TOUT

Want 10 see more”? Check our socials @\MooieBoules.

N HURVOIR!




