
CAPTURE
DATA

CONSOLIDATE
INSIGHTS

INFLUENCE
STRATEGY

Do we know 
everything?

How do we 
choose?

What does it 
mean for us?

Reflecting tools Evaluating toolsMapping tools

KNOWING MEANING CHOOSING
Do we know 
everything?

How do we 
choose?

What does it 
mean for us?

Reflecting tools Evaluating toolsMapping tools

KNOWING MEANING CHOOSING

13 Internal interviews

Literature review

Validation workshop Defined scope Soution: “scenario 
prototyping workshop”

Theoretical framework “Foresight framework”

Test workshopInternal campaign
Validated through
a questionnaire

Validated through
the interviews

Validated in Barco
with a pitch and feedback 
from CEO & Ex.Committees

To be validated in 
Barco in March

Defined with the input of:
3 tech corporates
2 consultants

Change of plans

Visual with 
process 
and results
Foresight in corporates
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