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R e t h i n k i n g  o f  a  T y p o l o g y
Content

THE Mall In de Bogaard
-

One of the biggest problems today
-

A possible Solution - Research
-

Application 
-

Revitalization of the Mall In de Bogaard
Urban Plan

Urban Focus
Architectural Focus
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I n  d e  B o g a a r d
Place of action  |  The design case

DEN HAAG

DELFT

DEN HAAG

DELFT

S h o p p i n g  C e n t e r  I n  d e  B o g a a r d  ( G o o g l e  M a p s ,  2 0 2 3 )
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DEN HAAG

DELFT

|2|

|3|

|1|

|1| 1963

|2| 1976

I n  d e  B o g a a r d
Place of action  |  The design case

|3| 1963
Shopping Center In de Bogaard (National Archief, 2022) Shopping Center In de Bogaard (National Archief, 2022)

Shopping Center In de Bogaard (National Archief, 2022)

Shopping Center In de Bogaard (National Archief, 2022)

signeganz
Durchstreichen
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I n  d e  B o g a a r d
Place of action  |  The design case

Shopping Center In de Bogaard (National Archief, 2022)
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I n  d e  B o g a a r d
Place of action  |  The design case
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I n  d e  B o g a a r d
Place of action  |  The design case
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Decline of shoppers 
in malls

lack of income 
= lack of money for rent 

= more vacancies

empty city centres 
(as many malls and are locat-

ed in central locations)

more space for crime and loss 
of identity for the city and its 

inhabitants

thus again 
more vacancy

less people and less ap-
pealing for investors

Decrease in the turnover of 
mall/store owners

structural, political and economic 
influences on the industry and

change in people‘s shopping behaviour

Solution„If a city centre loses multifunctionality, vitality and diversity (due to vacan-
cy), this is not infrequently equated with a threat to urban living culture and 
social identity.“
(Brinker & Sinning, 2011)

H o w  t o  b r e a k  t h e  v i r c i o u s  c i r c l e ?
Motivation
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How could the shopping mall meet contemporary demands? 

What is the future of the mall? 

E x p l o r i n g  2 0 t h  c e n t u r y  m a l l s
Graduation Studio
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Privat property - Pub-
lic Sector - Financia 
Suppliers - Investors - 
Property Developers

Municipality - Plan-
ners - Policy makers 
- Country administra-
tive Board - National
Government - finan-
cial suppliers

Experts and Scientists 
- Students - Teachers -
Researchers

Residents - Interest 
Groups - local and 
regional adminis-

trations - Temporary 
User

Books - Websites - 
Literature - Documen-

tation

Educational Parties - 
Tourists - Foreign Vis-
itors - Pilgrims - Con-

noisseurs - Non-Profit 
Organizations

„The idea of revitalization is to balance the current rapid develop-
ment in urban areas through the conserving urban identity, culture 
and traditions.”
(Ramlee, 2015)

Owners Insiders

Government

MediaAcademics

Outsiders

Revitalized shopping mall The Westfield Mall of the Netherlands, Den Haag 
(van der Kwaak, 2022)

Revitalized shopping mall Hoog Catharijne, Utrecht 
(ULC Groep, n.d.)

W h y  d o e s  i t  t a k e  t o o  l o n g ?
Problem Statement
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Owners Insiders

Government Outsiders

MediaAcademics

D E C I S I O N M A K E R

= New Strategy for future of a mall

“[Decisionmakers] often face challenges in the processes of 
identifying stakeholder and their needs, assessing stakehold-
er impacts and their relationships, and formulating appropri-
ate engagement strategies.” 

(Mok et al., 2014, p. 447)

W h y  d o e s  i t  t a k e  t o o  l o n g ?
Problem Statement
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 ≠

Insiders

Government Outsiders

MediaAcademics

New Strategy for future of a mall

D E C I S I O N M A K E R

W h y  d o e s  i t  t a k e  t o o  l o n g ?
Problem Statement

Owners • not the right tools
• no informationbase of the

Typology of Shopping Malls



P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6n

d 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

13

Sh
op

pi
ng

 C
en

te
r I

n 
D

e 
B

og
aa

rd
 (I

sa
be

lla
 M

or
te

ns
en

, 2
02

2)

W h y  d o e s  i t  t a k e  t o o  l o n g ?
Problem Statement
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Shopping Center In De Bogaard (Isabella Mortensen, 2022)



P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6n

d 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

14

built like a step by step plan to develop new accommodation strategies for 
vacant buildings: 	           1. assessing the current situation

2. exploring the changing demand
3. generating future Models
4. defining projects to transform

Corporate Real estate Management Perspectives | CREM
four important perspectives to evaluate every stakeholder and 
building in the corporate real estate management:  - strategic

- functional
- physical
- financial

Designing an Accommodation Strategy | DAS

The DAS-frame (Den Heijer, 2011, p. xv)

CREM perspectives (Den Heijer, 2011, p. xiv)

D e v e l o p i n g  a  T o o l
Theoretical Framework

strategic

goals to support 
quality ambitions

financial

costs, benefits, 
value

physical

m2, condition, 
location, quality

functional

users, satisfac-
tion, function mix

campus 
management

CURRENT 
demand

FUTURE 
demand

FUTURE 
supply

CURRENT 
supply

task 2 - exploring changing demand

task 4 - defining projects to transform
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demand

FUTURE 
demand
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CURRENT 
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exploring 
changing
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determine 
future
match
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by
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plan

weigh and 
select

alternative(s)

determine
current
match
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20th century shopping malls

D e v e l o p i n g  a  T o o l
Theoretical Framework

preserve

maintain

understand

CURRENT 
demand

FUTURE 
demand

FUTURE 
supply

CURRENT 
supply

task 2 - exploring changing demand

task 4 - defining projects to transform
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PAST

The DAS-frame (Den Heijer, 2011, p. xv)
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R e t h i n k i n g  a  T y p o l o g y
Research Question

How should the theories of Den Heijers dissertation „Managing the University Campus - 
Information to support real estate decisions“ be applied in the analysis and revitalisation 
process of malls to make time efficient, informed and optimal decisions about the future 

of vacant shopping malls?
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TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

STEP 1
STEP 2
STEP 3

STEP 1
STEP 2
STEP 3

Conclusion 

STEP 4

STEP 3
STEP 2
STEP1

STEP 3
STEP 2
STEP 1

STEP 5

Information 
base + 

alternative 
use concepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation
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S t e p  b y  S t e p
Research Results
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PAST TILL TODAY
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TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation

S t e p  b y  S t e p
Research Results

PAST TILL TODAY

STEP 1 STEP 3STEP 2

Shopping Center In de Bogaard (National Archief, 2022)
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TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation

S t e p  b y  S t e p
Research Results

PAST TILL TODAY

STEP 1 STEP 3STEP 2

Shopping Center In de Bogaard (National Archief, 2022)
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TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation

S t e p  b y  S t e p
Research Results

PAST TILL TODAY

STEP 1 STEP 3STEP 2

Shopping Center In de Bogaard (National Archief, 2022)
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TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

STEP 1
STEP 2
STEP 3

STEP 1
STEP 2
STEP 3

Conclusion 

STEP 4

STEP 3
STEP 2
STEP1

STEP 3
STEP 2
STEP 1

STEP 5

Information 
base + 

alternative 
use concepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation
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TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

STEP 1
STEP 2
STEP 3

STEP 1
STEP 2
STEP 3

Conclusion 

STEP 4

STEP 3
STEP 2
STEP1

STEP 3
STEP 2
STEP 1

STEP 5

Information 
base + 

alternative 
use concepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation
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Research Results

PAST TILL TODAY
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functional CREM Perspective
- subject of the analysis: function and users -

Step 1 - assessing the original mall

The location and function of a mall was based on the 
needs, purchasing power and  focus of the popula-
tion, and was therefore well attended (Galema & van 
Hoogstraten, 2005).

Adaptation to demand

Due to the expansions in the context of the growing 
demands of the customers, the malls developed into 
monofunctional and oversized shopping centres, 
which today no longer meet the needs, resulting in a 
lot of vacancies (Rijswijk, 2019).60s 80s 00s 2023

today 30% vacancy 
(Rijswijk, 2019)

National Level

Individual Project Level

GSEducationalVersion

VOORBURG

DEN HAAG

DEN HAAG

WATERINGEN

DEN HOORN

DELFT

5 and 10 minutes radius by car

5 and 15-minute 
radius: The mall‘s 
catchment area was 
Rijswik and parts of 
The Hague and the 
surrounding area. 
(Rijswijk, 2019)

S t e p  b y  S t e p
Research Results

Step 2 - exploring changing demands Step 3 - assessing the current mall

Changed buying behaviour + consumer demands

1956 1972 1984 2020

Shopping Center In de Bogaard (National Archief, 2022)



P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6n

d 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

24

TODAY TO FUTURE

STEP 1
Assessing the original Mall
serves the analysis of the original malls as well as 
their background

STEP 2

looks at past social, economic and political influ-
ences that have affected the original mall and led 
to its current state

STEP 3
Assessing the current mall
serves the analysis of the current malls and their 
state and situation

STEP 4

identifies and analyses future trends that might 
have an impact on the mall and should therefore 
shape the concept for the future mall

STEP 5
Generating future models
investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible 
to develop scenarios and strategies for new con-
cepts

STEP 1
STEP 2
STEP 3

STEP 1
STEP 2
STEP 3

Conclusion 

STEP 4

STEP 3
STEP 2
STEP1

STEP 3
STEP 2
STEP 1

STEP 5

Information 
base + 

alternative 
use concepts

Assessing changing demand of the original Mall

Exploring changing demands of the current 
situation
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little effect on 
future of malls

much effect on 
future of malls

not influencable by decision maker

influencable by decision maker

• need for care and elderly homes
• need for housing

• need for more wealth
• population growth

• energy sufficient malls

• malls as a social function

• comply with climate goals

• urbanization

• stagnation of digitalization

• Skills shortage

• Changing buying behavior/
changing demands

• make malls energy friendly
         and sustainable

• need for mixed functions

• expensive revitalizations

parts of mall strategies

• increasing vacancy

[P
ar
ts
 o
f m

al
l s
tra
te
gi
es
]

need for care and elderly homes
need for housing

energy sufficient malls
comply with climate goals

make malls energy friendly and sustainable

need for mixed functions

[G
ro
up
s o
f d
ev
el
op
m
en
ts
]

(1) transformation to housing

(2) transform into sustainable buildings in
order to preserve

(3) adaptive reuse (transition to different uses)

malls as a social function

(4) preservation of mall function

S t e p  b y  S t e p
Research Results
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A p p l i c a t i o n

National Level of the 
Netherlands

Individual Project Level

Providing of informa-
tion on the typology of 
Dutch malls

Providing an individual 
new strategy for the 
future of vacant malls

BOGAARD STADSCENTRUM

S t e p  b y  S t e p
Research Results



P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6n

d 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

   
   

   
 

27

- Adapting mall to demand and pur-
  chasing capacity

60s 80s 00s

60s 80s 00s

su
cc

es
s f

ac
to

rs
fa

ilu
re

 fa
ct

or
s

- Division of malls into 3 categories,
therefore structured

- Shopping malls and city district shopping malls had a few social func-
  tions but they where removed to give monofunction more space, today
  because of that vacancy

- To give monofunction more space, change in size, today too big and vacant

functions
users

- Adult-oriented in their function
> 28 years, thus few children

- Younger people are using stationary retail more frequently again
- Positioning of malls in peoples minds

- focus on consumption, adapting to changing needs takes too long

bakery
butchery
greengrocer's

housewares
clothing
haberdashery

clothing to shoes
food to many other 
functions 

- They show grater success by including social facilities
- Revitalizations have been going on

- Non adaptability to digitalisation

- more social functions then today

S t e p  b y  S t e p  -  n a t i o n a l  l e v e l
Research Results
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functions
users

G
S

E
d

u
c
a

tio
n

a
lV

e
rs

io
n

- was build as a replacement of city center (Plan)
- had a few social functions but they where removed to give monofunc-
  tion more space, mall grew, today too big an vacant (Plan vacancy, sizes)

- revitalisations have been going on - focus on consumption, adapting to changing needs takes too long

- Adult-oriented in their function
> 28 years, thus few children

- Positioning of malls in people minds

- too may different stakeholder - coordination bad
- many different stakeholder - potential of diversity

- use to have two big anchor stores, good for footfall

- The square is used by the community for festivities

- too much parking space - 30-35% are being used

- Surroundings: enough schools, daycare centres, restaurants
- Surroundings: not enough health centers/elderly homes, living and library
and social facilities

- Shopping mainly serves residents of Rijswijk and visitors from The Hague

- use to have social functions

vacancy

parking
1956

1984

1972

2020
GSEducationalVersion

TRAM 17| Wateringen Dorpskade - Den Haag Art Museum |

BUS 30| Zoetermeer Centrum West - Naaldwijk Busstation |

BUS 23| Den Haag Colijnplein - Den Haag Zwarte Pad |

A 4

Acceessibility Functions

School

Library

Culture (theater, Cinema, room for leisure)

Kindergarden

food/restaurant

Healthcenters

TRAM 17 BUS 30

NS STATION

BUS 23

A4 + S106

Greenery

GSEducationalVersion

VOORBURG

DEN HAAG

DEN HAAG

WATERINGEN

DEN HOORN

DELFT

Winkelcentrum Loosduinen

- daily needs and more

- ca. 90 shops

Winkelcentrum Waldeck

- daily needs

Bouwlustlaan

- daily needs

Neighboring cities Surrounding malls and

Catchment area

GSEducationalVersion

VOORBURG

DEN HAAG

DEN HAAG

WATERINGEN

DEN HOORN

DELFT

De Hoven Passage

- daily needs and more

- 67 Shops

Delft City Center

- daily needs and more + big brands

Winkelcentrum Ypenburg

- daily needs and more

- 41 shops

Paradee Nootdorp

- daily needs and more

- 50 shops

Winkelcentrum Leidschenveen

- daily needs and more

- 32 shops

De Julianabaan

- daily needs and more

- 65 shops

Megastores den Haag

- daily needs and more

- 35 shops

De Passage

- upper price segment

City Center Den Haag

- daily needs and more + big brands

Winkelcentrum Leyweg

- daily needs and more + big brands
Winkelcentrum Leyburg

- daily needs

- 17 shops

Winkelcentrum Loosduinen

- daily needs and more

- ca. 90 shops

Winkelcentrum Waldeck

- daily needs

Bouwlustlaan

- daily needs

Surrounding malls and

Catchment area

GSEducationalVersion

VOORBURG

DEN HAAG

DEN HAAG

WATERINGEN

DEN HOORN

DELFT

5 and 10 minutes radius by car

1956

1984

1972

2020

su
cc

es
s f

ac
to

rs
fa

ilu
re

 fa
ct

or
s

S t e p  b y  S t e p  -  p r o j e c t  l e v e l
Research Results

Shopping Center In de 
Bogaard (National Archief, 
2022)

Shopping Center In de Bogaard 
(National Archief, 2022)

Shopping Center In de 
Bogaard (Rijswijk, 2019)

Shopping Center In de Bogaard 
(National Archief, 2022)

Shopping Center In De Bogaard (Isabella Mortensen, 2022)



P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6n

d 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

29

no second city center, but 
community  center

better bike lanes
pedestrian paths

branching out into a smaller 
and adapted shopping 
centre

connect to urban sur-
rounding

further development of 
accessibility

resolve the island char-
acter

stick up with surrounding 
revitalisation project

point out areas for additio-
nal new buildings

keep it accessible by car

diversity in typology, but 
still orderly

Strong geometry connection of greenery

technical renewal,
materiality renewal

keep good sun and wind 
protection

GSEducationalVersion

VOORBURG

DEN HAAG

DEN HAAG

WATERINGEN

DEN HOORN

DELFT

5 and 10 minutes radius by car

use vacancy for revitalization

more space for community too much parking space - 
revitalise

better and more recreation
area

ur
ba

n 
qu

al
ity

unity in facade
unity in materials

horizonal appearance: 
continuous height of 
buildings, canopies and 
horizontal band windows

no monofunctional center 
anymore

gastronomy, care and 
health centre, elderly 
homes, studios and small 
offices, living for younger 
people but empty office 
buildings around could be 
used for it, small services: 
real estate agency, babysit-
ting centre, catering, 
parents’ box, leisure pro-
grammes (such as cinema), 
social facilities, library, 
educational functions

bu
ild

in
g 

qu
al

ity

17,500 square metres of 
shopping centre space can 
be transformed

plan anchor stores

ur
ba

n 
qu

al
ity

fu
nc

tio
ns

health center and elderly 
homes

attract people from Wa-
teringen and Den Hoorn

attract younger people 
(students, working people 
families)

include elderly people
us

er
s

Stores of different sizes, in 
the floor plan opportuni-
ties for flexibility

building has to be adapt-
able to changing needs, 
function and structure, 
flexible floorplans

adaptability to digitali-
zation

us
er

s

bu
ild

in
g 

qu
al

ity
fu

nc
tio

ns

C o n c l u s i o n s  f o r  D e s i g n
Research Results

Shopping Center In de 
Bogaard (Rijswijk, 2019)

Shopping Center In de 

Bogaard (Rijswijk, 2019)

Shopping Center In de 
Bogaard (Rijswijk, 2019)

Shopping Center In de 
Bogaard (Rijswijk, 2019)

Shopping Center In de 

Bogaard (Rijswijk, 2019)
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U R B A N  R E D E V E L O P M E N T
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U r b a n  R e d e v e l o p m e n t
Social Starting Points Urbanism
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Resolve island character No second city centre - but place 
for community

Better bike lanes and connections Connection between West and 
East (Train)

U r b a n  R e d e v e l o p m e n t
Architectural Starting Points Urbanism
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U r b a n  R e d e v e l o p m e n t
Value Assessment Urbanism
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Cq`vhmf ne O`qhr
(Stephen Travers+ 1/08)

Cq`vhmf ne Adqkhm (Maria Zaikina+ 1/04)

Rjdsbg ne ` bhsx (Jo Coenen+ 1/1/)

Sketch of a street (Isabella Zhang, 2014)

U r b a n  R e d e v e l o p m e n t
Study of lively neighbourhoods

Cq`vhmf ne tqa`m
ro`bd (Qna Jqhdq+ mc)

Snvmgntrdr Adqkhm (Oqnidbs-r+ 1/12)

Mdtd Eq`mjetqsdq @ksrs`cs
'Rsde`m Aqdhsdmlnrdq+ 1/08)

Rpt`qd hm Sgd G`ftd
'Dwo`shb`+ 1/12)
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U r b a n  R e d e v e l o p m e n t
Prins Beatrixlaan
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U r b a n  R e d e v e l o p m e n t
Prins Beatrixlaan
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U r b a n  R e d e v e l o p m e n t
New Urban Plan
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U r b a n  R e d e v e l o p m e n t
Character of the Blocks
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U r b a n  R e d e v e l o p m e n t 
Building rules

living
stores
office

GSEducationalVersion

up to 1m
up to 6 floors setback 6th floor min. 3 floors higher on court-

yard entrance
retail +/- 0.00

living +1.0
plinth different
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U r b a n  R e d e v e l o p m e n t 
Urban Plan
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U r b a n  R e d e v e l o p m e n t 
Urban Plan
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U R B A N  F O C U S
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U r b a n  F o c u s 
The Grootwinkelblok

Shopping Center In de Bogaard (Google Maps, 2023) Shopping Center In de Bogaard (National Archief, 2022)

Shopping Center In de Bogaard (Isabella Mortensen, 2022)
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U r b a n  F o c u s 
The Grootwinkelblok
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U r b a n  F o c u s 
The Grootwinkelblok



P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6n

d 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

46

U r b a n  F o c u s 
The Grootwinkelblok
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A r c h i t e c t u r a l  F o c u s 
Building F

Shopping Center In de Bogaard (Google Maps, 2023)
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GSEducationalVersion

A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F
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A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F
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A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F

Shopping Center In de Bogaard (Isabella Mortensen, 2022) Shopping Center In de Bogaard (National Archief, 2022)
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GSEducationalVersion

Van Haren
Douglas
Lucardi
Nelson
Jeans Center

365 m2365 m2365 m2120 m2725 m2

245 m2

210 m2

A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F
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GSEducationalVersion

180 m2 180 m2 180 m290 m2 545 m2 565 m2

Van Haren
Douglas
Lucardi
Nelson
Jeans Center

A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F
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GSEducationalVersion

Original strip tile floor

Poured concrete as part of the floorslaps

Cavity for installations 200 x 170 mm

Prefabricated Facade Element reinforced concrete 90 mm

Cavity 40 mm

Prefabricated concrete element 110 mm

Strip Tiles 40 mm

Original strip tile floor

Poured concrete floor 50 mm

Prefabricated concrete floorslaps 60 - 160 mm

Reinforced concrete collumn 650 mm

Original strip tile floor

Poured concrete floor 50 mm

Prefabricated concrete floorslaps 60 - 160 mm

Cravl space 790 mm

Poured concrete floor 45 mm

Soil

Original strip tile floor

Bitumen

Bimsbeton 100 mm

Distance holder 200 mm

Steal beam 240 mm

Original strip tile floor

Poured concrete floor 50 mm

Prefabricated concrete floorslaps 60 - 160 mm

Reinforced concrete collumn 650 mm

Original strip tile floor

Poured concrete floor 50 mm

Prefabricated concrete floorslaps 60 - 160 mm

Cravl space 790 mm

Poured concrete floor 45 mm

Soil

Original strip tile floor

Bitumen

Bimsbeton 100 mm

Distance holder 200 mm

Steal beam 240 mm

Original strip tile floor

Poured concrete as part of the floorslaps

Cavity for installations 200 x 170 mm

Prefabricated Facade Element reinforced concrete 90 mm

Cavity 40 mm

Prefabricated concrete element 110 mm

Strip Tiles 40 mm

SHOP

GSEducationalVersion
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A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F

GSEducationalVersion
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A r c h i t e c t u r a l  F o c u s 
Value Assessment Building F
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GSEducationalVersion

Ground Floor - Demolishion Plan

A r c h i t e c t u r a l  F o c u s 
What to keep - what to demolish?



A r c h i t e c t u r a l  F o c u s 
New ground floor

GSEducationalVersion
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Ground Floor - New

155 m2 155 m2 185 m2 305 m2 360 m2

Van Haren
Douglas
Lucardi
Nelson
Jeans CenterA r c h i t e c t u r a l  F o c u s 

New ground floor
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Ground Floor - New

A r c h i t e c t u r a l  F o c u s 
New ground floor
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Ground Floor - New

185 m2 390 m2

A r c h i t e c t u r a l  F o c u s 
New ground floor

Office
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First Floor - New

Van Haren

New Cafes and Com-
munity function

Lucardi
Nelson
Jeans Center

185 m2185 m2126 m2 155 m2

60 m2 60 m2 90 m2

405 m2

Office

A r c h i t e c t u r a l  F o c u s 
New first floor

390 m2
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A r c h i t e c t u r a l  F o c u s 
Keeping the old facade

GSEducationalVersion

Column Shops

Plaster Board 10 mm

Concrete column 400 x 400 mm

Steal anchors to attache the construction wood holding

 the prefabricated concrete column element

Insulation 300 x 260 mm

Multiplex board 20 mm

Prefabricated glass fibrer reinforced concrete facade element 20 mm

10
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A r c h i t e c t u r a l  F o c u s 
Keeping the old facade

G
S

E
d

u
c
a

tio
n

a
lV

e
rs

io
n

Original strip tile wall

Poured concrete as part of the

floorslabs

Cavity for installations 210 mm

Prefabricated concrete facade

element 90 mm

Insulation with glued on original

strip tiles 150 mm

Strip tiles 40 mm

Floor /Ceiling

Flooring 20 mm

Screed with floor heating 65 mm

Waterproofing foil 1 mm

Sound insulation 20 mm

Insulation 60 mm

Reinforced concrete floorslaps 160 mm

Reinforced concrete beam 650 mm

Suspended ceiling for installations 45 mm

Gypsum board 15 mm

Lintel use

Plaster board 10 mm

Insulation 270 mm

WBP plate 18 mm

Cavity 120 mm

Plaster board 13 mm

SHOP

2
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A r c h i t e c t u r a l  F o c u s 
Keeping the old facade

GSEducationalVersion

Pavement

Tiles 20 mm

Soil

Gravel

Soil

Floor

Flooring 20 mm

Screed with floor heating 60 mm

Waterproofing foil 1 mm

Existing screed layer 50 mm

Reinforced concrete floorslabs 160 mm

Cavity 10 mm

Insulation 160 mm

Crawl space (space for installations) 63 cm

Poured concrete 45 mm

Soil

1
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little effect on 
future of malls

much effect on 
future of malls

not influencable by decision maker

influencable by decision maker

• need for care and elderly homes
• need for housing

• need for more wealth
• population growth

• energy sufficient malls

• malls as a social function

• comply with climate goals

• urbanization

• stagnation of digitalization

• Skills shortage

• Changing buying behavior/
changing demands

• make malls energy friendly
         and sustainable

• need for mixed functions

• expensive revitalizations

parts of mall strategies

• increasing vacancy

[P
ar

ts
 o

f m
al

l s
tra

te
gi

es
]

need for care and elderly homes
need for housing

energy sufficient malls
comply with climate goals

make malls energy friendly and sustainable

need for mixed functions

[G
ro

up
s o

f d
ev

el
op

m
en

ts
]

(1) transformation to housing

(2) transform into sustainable buildings in
order to preserve

(3) adaptive reuse (transition to different uses)

malls as a social function

(4) preservation of mall function

S t e p  b y  S t e p
Research Results
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O P T O P P I N G
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V e r t i c a l  E x t e n s i o n
Wooden Frame construction

Gypsum fibre board
Bearing laths

Insulation

OSB board
Bearing wooden Frame
Insulation
Wood fibre board
Crossed bearing laths
Crossed bearing laths
Wooden slats



68

P5
 G

ra
du

at
io

n 
Pr

es
en

ta
tio

n 
 | 

  2
6t

h 
of

 J
un

e,
 2

02
3 

   
   

   
H

er
ita

ge
 &

 A
rc

hi
te

ct
ur

e 
 | 

 E
xp

lo
rin

g 
20

th
 c

en
tu

ry
 m

al
ls

   
   

   
 

GSEducationalVersion

Floor /Ceiling

Flooring 20 mm

Screed with floor heating 65 mm

Waterproofing foil 1 mm

Sound insulation 30 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Insulation with wooden beams (part of prefab. reinforced wooden

floorslabs) 170 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Steal beam 240 mm

Suspended ceiling (space for installations) 240 mm

Gypsum board 15 mm

Original strip tile wall

Insulation 280 mm

Wooden beam 63 mm

Steal fin

Prefabricated facade element

 reinforced concrete 250 mm

Rainwater drainage

Gypsum fibre board made from

 recycled paper fibres,

 gypsum and water 12.5 mm

Wood fibre insulation 40

Formaldehyde-free OSB

 board 15 mm

Cellulose insulation made from

 recycles newsprint 200 mm

Wood-fibre underlay board 40 mm

Structural timber 130 mm

Zinc rainwater pipe

Prefabricated concrete facade

 element 100 mm

3

V e r t i c a l  E x t e n s i o n
How to connect old and new?
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V e r t i c a l  E x t e n s i o n
How to build higher?

GSEducationalVersion

Suspended Ceiling

Bracket for aluminium frame made of aluminium

Aluminium Frame

Bracket for aluminium frame made of aluminium

Wooden frame floor ceiling

Insulation

Wooden beam 63 mm

Insulation 74 mm

Wooden beam 63 mm

Wood-fibre underlay board 40 mm

Waterproofing foil 1 mm

Crossed bearing laths and cavity 100 mm

Ventilated larch slats 30 mm

Spacer 15 mm

Larch slats as railing 30 mm

Loggia floor

Wooden flooring 40 mm

Raised floor pedestals

Waterproofing foil 1 mm

Angled insulation for water flow 80 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Insulation with wooden beams (part of prefab. reinforced wooden floorslabs) 170 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Suspended ceiling (space for installations) 185 mm

Gypsum board 15 mm

4
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V e r t i c a l  E x t e n s i o n
How to build higher?

GSEducationalVersion

Window

Wooden window sill inside

Wooden window

Soft fibre board as insulating wedge

Waterproofing foil 1 mm

Wooden window still outside

Loggia roof

Flooring 20 mm

Screed with floor heating 65 mm

Waterproofing foil 1 mm

Sound insulation 30 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Insulation with wooden beams (part of prefab. reinforced wooden

floorslabs) 170 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Insulation 63 mm

Impregnated and reinforced gypsum board 12,5 mm

Suspended ceiling for installations 120 mm

Impregnated and reinforced gypsum board 12,5 mm

5
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V e r t i c a l  E x t e n s i o n
How to build higher?

GSEducationalVersion

Green Roof

Gravel strip on protective layer 50 cm wide // Green roof with 150 mm substrate

Greenery foil 1 mm

Waterproofing foil 1 mm

Insulation with an angle so the water can drain

Vapour barrier 1 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Insulation (part of prefab. reinforced wooden floorslabs) 170 mm

Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm

Suspended ceiling (space for installations) 240 mm

Gypsum board 15 mm

Attica

Greenery froil 1 mm

Waterproofing foil 1 mm

Insulation wedge 60 mm

OSB plate 12,5 mm

Wooden construction beam 63 mm

Wood-fibre underlay board 40 mm

Waterproofing foil 1 mm

Crossed bearing laths and cavity 10 mm

Ventilated larch slats 30 mm

Timber frame construction ventilated façade

Gypsum fibre board made from recycled paper fibres,

 gypsum and water 12.5 mm

Wood fibre insulation 40

Formaldehyde-free OSB board 15 mm

Cellulose insulation made from recycles newsprint 200 mm

Wood-fibre underlay board 40 mm

Waterproofing foil 1 mm

Crossed bearing laths and cavity 100 mm

Ventilated larch slats 30 mm

6
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GSEducationalVersion

4 Blocks (120 m2) 4 Blocks (120 m2) 1 Block (30 m2)

Circulation

2 Blocks (60 m2) 3 Blocks (90 m2)

4,5 m

6,7
5 m

V e r t i c a l  E x t e n s i o n
Diversity
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GSEducationalVersion

V e r t i c a l  E x t e n s i o n
Diversity
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GSEducationalVersion

V e r t i c a l  E x t e n s i o n
Diversity
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GSEducationalVersion

SHOP

V e r t i c a l  E x t e n s i o n
Community Garden
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T H E  B L O O M  J U N C T I O N :
W h e r e  C o m m u n i t y  a n d  S h o p p i n g  F l o u r i s h
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GSEducationalVersion

2nd Floor - Garden

T h e e  B l o o m  J u n c t i o n
Community Garden
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T h e e  B l o o m  J u n c t i o n
Community Garden
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T h e e  B l o o m  J u n c t i o n
New third floor

GSEducationalVersion

3rd Floor - Extension
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T h e  B l o o m  J u n c t i o n
New fourth floor

GSEducationalVersion

4th Floor - Extension
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GSEducationalVersion

Timber frame construction ventilated façade

Gypsum fibre board made from recycled paper fibres,

gypsum and water 12.5 mm

Wood fibre insulation 40

Formaldehyde-free OSB board 15 mm

Cellulose insulation made from recycles newsprint 200 mm

Wood-fibre underlay board 40 mm

Waterproofing foil 1 mm

Crossed bearing laths and cavity 100 mm

Ventilated larch slats 30 mm

Wodden facade column

Gypsum fibre board made from rcycled paper fibres,

 gypsum and water 12.5 mm

Wood fibre insulation 40 mm in between bearing laths

Formaldehyde-free OSB board 15 mm

Cellulose insulation made from recycled newsprint 200 mm

Steal tongs for holding the wooden facade columns

Wood-friber underlay board 40 mm

Waterproofing foil 1 mm

Crossed bearing laths and cavity 10 mm

Wooden Column 210 x 125 mm

7

T h e  B l o o m  J u n c t i o n
Community Garden
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T h e  B l o o m  J u n c t i o n
Facade Street
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T h e  B l o o m  J u n c t i o n
Facade Street
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T h e  B l o o m  J u n c t i o n
Facade Square 
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T h e  B l o o m  J u n c t i o n
Facade Square | Public
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T h e  B l o o m  J u n c t i o n
Facade Square | Private
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T h e  B l o o m  J u n c t i o n
Water and Rainwater Supply

GSEducationalVersionGSEducationalVersion

G
S

E
d

u
c
a

tio
n

a
lV

e
rs

io
n

Wodden facade column

Cellulose insulation made from recycled newsprint 200 mm

Wooden beam 63 mm

Cellulose insulation made from recycled newsprint 200 mm

Steal tongs for holding the wooden facade columns

Wood-fiber underlay board 40 mm

Waterproofing foil 1 mm

Crossed bearing laths and cavity 100 mm

Wooden Column 275 x 400 mm

Rainwater pipe

8
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T h e  B l o o m  J u n c t i o n
Water and Rainwater Supply
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GSEducationalVersion

SHOP

GSEducationalVersion

T h e  B l o o m  J u n c t i o n
Water and Rainwater Supply

Water pump City water

Sewage system 

Filtration SystemFiltration System

Water pump

Grey water recycling cistern

Heat pump

Treated rainwater
Waste water

Grey water

Fresh waterFresh water

Rain water
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T h e  B l o o m  J u n c t i o n
Facade Square | Private
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GSEducationalVersion

SHOP

GSEducationalVersion

Water pump Water pump

7° 15°

Heat exchanger
Heat pump

Ventilation System C

30°

T h e  B l o o m  J u n c t i o n
Climate Design - SUMMER
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GSEducationalVersion

SHOP

GSEducationalVersion

Water pump Water pump

15° 7°

Heat exchanger
Heat pump

Ventilation System C

-5°

T h e  B l o o m  J u n c t i o n
Climate Design - WINTER
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C O N C L U S I O N
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R E T H I N K I N G   O F   A   T Y P O L O G Y

Thank you for your attention!
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Architectural Focus
[What to keep - What to demolish ]

GSEducationalVersion

1st Floor - Demolishion Plan
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Demolishion: footprint of 6.200 m2 Addition: footprint of 14.400 m2
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	PRÄSI
	PRÄSI
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	PRÄSI
	PRÄSI



