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Rethinking of a Typology

Content

THE Mall In de Bogaard
One of the bigge;t problems today
A possible Soltition - Research
Appli_cation
Revitalization of the_l\/lall In de Bogaard
Urban Plan

Urban Focus
Architectural Focus



In de Bogaard

Place of action | The design case
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In de Bogaard

Place of action | The design case
Shopping Center In de Bogaard (National Archief, 2022) | ’|
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Place of action | The design case
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Place of action | The design case
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How to break the vircious circle?

Motivation

all in Herne (Muscheid, 1960)

Photograph of the

MUN ngIAnegpe)s /zenbieg] 1eqoisi

all in Herne (Marquez, 2017)

Photograph of the v.

structural, political and economic
influences on the industry and
change in people’s shopping behaviour

less people and less ap- Decline of shoppers

pealing for investors in malls
thus again Decrease in the turnover of
more vacancy mall/store owners
more space for crime and loss lack of income
of identity for the city and its = lack of money for rent

inhabitants = more vacancies

empty city centres
(as many malls and are locat-
ed in central locations)
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Exploring 20th century malls

Graduation Studio

How could the shopping mall meet contemporary demands?

What is the future of the mall?
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Why does it take too long?

Problem Statement

Revitalized shopping mall The Westfield Mall of the Netherlands, Den Haag

(van der Kwaak, 2022)

.The idea of revitalization is to balance the current rapid develop-
ment in urban areas through the conserving urban identity, culture

and traditions.”
(Ramlee, 2015)

Revitalized shopping mall Hoog Catharijne, Utrecht
(ULC Groep, n.d)

Owners

Privat property - Pub-
lic Sector - Financia
Suppliers - Investors -
Property Developers

Government
Municipality - Plan-
ners - Policy makers

- Country administra-
tive Board - National
Government - finan-
cial suppliers

Academics

Experts and Scientists
- Students - Teachers -
Researchers

Insiders

Residents - Interest
Groups - local and
regional adminis-
trations - Temporary
User

Outsiders
Educational Parties -
Tourists - Foreign Vis-
itors - Pilgrims - Con-
noisseurs - Non-Profit
Organizations

Media

Books - Websites -
Literature - Documen-
tation



Why does it take too long?

Problem Statement

Owners

Government

Academics

Insiders

Outsiders

Media

Q = New Strategy for future of a mall

DECISIONMAKER

“[Decisionmakers] often face challenges in the processes of
identifying stakeholder and their needs, assessing stakehold-
er impacts and their relationships, and formulating appropri-
ate engagement strategies.”

(Mok et al., 2014, p. 447)

11



Why does it take too long?

Problem Statement

Q@ # New Strategy for future of a mall

DECISIONMAKER

Owners Insiders * notthe right tools

¢ no informationbase of the

Typology of Shopping Malls
Government Outsiders

Academics Media



Why does it take too long?

Problem Statement

Shopping Center In De Bogaard (Isabella Mortensen, 2022)

(Isabella Mortensen, 2022)
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Shopping Center
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Developing a Tool

Theoretical Framework

DEMAND SIDE

! MATCH

SUPPLY SIDE

Designing an Accommodation Strategy | DAS
built like a step by step plan to develop new accommodation strategies for

vacant buildings:

1./assessing the current situation
2.lexploring/the changing demand
3./generating|future Models

4. [defining projects to transform
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task 2 - exploring changing demand

exploring
changing
demand

CURRENT
demand

FUTURE
demand

D E— S —

determine
future

determine
current

weigh and
select
alternative(s

match

CURRENT
supply

FUTURE
supply
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task 4 - defining projects to transform

The DAS-frame (Den Heijer, 2011, p. xv)

Corporate Real estate Management Perspectives | CREM

four important perspectives to evaluate every stakeholder and

building in the corporate real estate management: - strategic
- functional
- physical
- financial

campus
management

CREM perspectives (Den Heijer, 2011, p. xiv)

14
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Developing a Tool

Theoretical Framework

——  PAST .
. task 2 - exploring changing demand .
. w :
o ) .
i @ : :
. o CURRENT exploring FUTURE .
: < B demand < > Ehanaing demand .
. E = demand =
: ) 2 ] -
: e 2 .
. = :
. 5}

. = g -
) 3 $ 2
: 6 Q determine determine =
. 4 > current future select 2
. s B match match alternative(s) i -
: g 1
. © o
i B d
. v
: o B
. ‘>’_) = CURRENT FUTURE .
i <> <> :
. preserve § supply supply )
. > .
. maintain v :
: understand task 4 - defining projects to transform .
: The DAS-frame (Den Heijer, 2011, p. xv) :
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Rethinking a Typology

Research Question

How should the theories of Den Heijers dissertation ,Managing the University Campus -

Information to support real estate decisions” be applied in the analysis and revitalisation

process of malls to make time efficient, informed and optimal decisions about the future
of vacant shopping malls?

16
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S 't e p b y S t e p PAST TILL TODAY  ++rrreeeeesssssssssssssmssseseeesssooss

Research Results : STEP1

i Assessing the original Mall
serves the analysis of the original malls as well as
their background

2 o
= 2 STEP 2
§ 5 Assessing changing demand of the original Mall
o @ looks at past social, economic and political influ-
- - - e ences that have affected the original mall and led
g STEP1 o 2 STEP 1 2 i toits current state
S STEP 2 _§ - - —§ STEP 2 2
5 S S S i i STEP3
Z, STEP 3 u u STEP 3 9, i .
_ - . i Assessing the current mall

Conclusion : * i serves the analysis of the current malls and their
: i state and situation

STEP 4

Exploring changing demands of the current
situation

identifies and analyses future trends that might
have an impact on the mall and should therefore
shape the concept for the future mall

PAST TILL TODAY
AVAOL TIIL LSvd

STEP 5

Information
base +
alternative
use concepts

STEP 5

Generating future models

investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible
to develop scenarios and strategies for new con-
cepts

= |STEP3
" ISTEP2

r STEP1

[physical Perspective]
[financial Perspective]

Conclusion
Conclusion
wn
—|
m
o




Heritage & Architecture | Exploring 20th century malls

P5 Graduation Presentation | 26nd of June, 2023

S t e p b y S t e p PAST TILL TODAY  ++rrreeeeesssssssssssssmssseseeesssooss

Research Results . STEP1
i Assessing the original Mall
STEP 1 :  serves the analysis of the original malls as well as
i their background

ﬁaﬁE - Assessing changing demand of the original Mall
k| ‘ :  looks at past social, economic and political influ-
m ; , : ences that have affected the original mall and led
s "‘3‘% ) —— :  toits current state
i (i ‘ | ;
ia T . | . STEP3
. 1l ] Assessing the current mall
‘2; } 1 1 i serves the analysis of the current malls and their
l s || ‘ . state and situation
sl
3 - by Bt TODAY TO FUTURE .......................................................
STEP 4
Exploring changing demands of the current
situation

A . identifies and analyses future trends that might
:  have an impact on the mall and should therefore
shape the concept for the future mall

adte

STEP 5

Generating future models

investigates which of these trends have the great-
est and most important influence on the develop-
:  ment of malls - with that information it is possible
Shospng Centern e Begrerd e Al 202 i to develop scenarios and strategies for new con-

: cepts
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Step by Step

Research Results

STEP 1 STEP 2

)
s

1l

0

e

Shopping Center In de Bogaard (National Archief, 2022) \|@

PAST TILL TODAY ........................................................

STEP 1

Assessing the original Mall

serves the analysis of the original malls as well as
their background

STEP 2

Assessing changing demand of the original Mall
looks at past social, economic and political influ-
ences that have affected the original mall and led
to its current state

STEP 3

Assessing the current mall

serves the analysis of the current malls and their
state and situation

19
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S t e p b y S t e p PAST TILL TODAY  ++rrreeeeesssssssssssssmssseseeesssooss

Research Results STEP 1
. Assessing the original Mall
STEP 1 STEP 2 STEP 3 . serves the analysis of the original malls as well as
i their background
(T
oo

STEP 2

Assessing changing demand of the original Mall
looks at past social, economic and political influ-
ences that have affected the original mall and led
to its current state

STEP 3

Assessing the current mall

serves the analysis of the current malls and their
state and situation

21N STEP 4
.[l.|].|].|].ll Exploring changing demands of the current
situation

identifies and analyses future trends that might
have an impact on the mall and should therefore
shape the concept for the future mall

STEP 5
—,':I_J, Generating future models
no investigates which of these trends have the great-

est and most important influence on the develop-
ment of malls - with that information it is possible

Shopping Center In de Bogaard (National Archief, 2022) @ . : . .
e \|D :  to develop scenarios and strategies for new con-

cepts
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S .t e p b y S .t e p PAST TILL TODAY -+

Research Results :  STEP1
:  Assessing the original Mall
serves the analysis of the original malls as well as
their background

E‘ ~
= 2z STEP 2
§ 5 Assessing changing demand of the original Mall
o @ looks at past social, economic and political influ-
% e ences that have affected the original mall and led
S STEP 1 STEP1 % to its current state
5 STEP 2 STEP 2 %
c P =
T, STEP 3 oo STERA. 5 STEP3 3 . STEP3
: ¢ Assessing the current mall
:  serves the analysis of the current malls and their
state and situation
\
g 2
g 5
O [—— o
) - e -
|-~ g
& | O ISTEP3 STEP 3 -
I 3
2 |7 7 ISTEP2 STEP c
2 g
5 _D_  STEP1 STEP 1 E
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Research Results : STEP1
i Assessing the original Mall
serves the analysis of the original malls as well as
their background

5 =
5 2 STEP 2
§ 5 Assessing changing demand of the original Mall
o @ looks at past social, economic and political influ-
- - - e ences that have affected the original mall and led
g STEP 1 2 2 STEP 1 % to its current state
B STEP 2 —§ —§ STEP 2 12
c .. o
Z ster3 S SEFA o G STEP3 3 STEP 3
Assessing the current mall
serves the analysis of the current malls and their
state and situation
\J //
5 5
|5 9
2 P &
T [t c c &
= 1 _ ISTEP3 & 6 STEP3 -
0] n 0 R
5 | . |STEP2 5 5 STEP 2
3 Tl iy s :
5 STEP1 O O STEP 1 E
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Step by Step

Research Results

functional CREM Perspective
- subject of the analysis: function and users -
- |

Step 1 - assessing the original mall Step 2 - exploring changing demands

Adaptation to demand Changed buying behaviour + consumer demands

The location and function of a mall was based on the
needs, purchasing power and focus of the popula-
tion, and was therefore well attended (Galema & van
Hoogstraten, 2005).

———

Step 3 - assessing the current mall

Due to the expansions in the context of the growing
demands of the customers, the malls developed into
monofunctional and oversized shopping centres,
which today no longer meet the needs, resulting in a
lot of vacancies (Rijswijk, 2019).

National Level

Shopping Center In de Bogaard (National Archief, 2022)

5 and 15-minute
radius: The mall’s
catchment area was

Rijswik and parts of |
The Hague and the i
surrounding area. ng“'

(Rijswijk, 2019)

=
m..
=i
o
AN

= “tg
HULTS
mnnL

T

N
o
N
o

v

Individual Project Level

today 30% vacancy
& (Rijswijk, 2019)
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Step by Step

Research Results

STEP 4

Conclusion

STEP 5

Information
base +
alternative
use concepts

STEP 4

Exploring changing demands of the current
situation

identifies and analyses future trends that might
have an impact on the mall and should therefore
shape the concept for the future mall

STEP 5

Generating future models

investigates which of these trends have the great-
est and most important influence on the develop-
ment of malls - with that information it is possible
to develop scenarios and strategies for new con-

cepts

24
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Step by Step

Research Results

little effect on
future of malls

influencable by decision maker

parts of mall strategies

e need for care and elderly homes
* need for housing

e need for mixed functions

e comply with climate goals

e malls as a social function

energy sufficient malls

make malls enefgy friendly
and sustainable

much effect on

e urbanization

population growth e stagnation of digitalization
need for more wealth

expensive revitalizations

future of malls
e Changing buying behavior/
changing demands

® increasing vacancy

Skills shortage

not influencable by decision maker

[Parts of mall strategies]

[Groups of developments]

need for housing

need for care and elderly homes

need for mixed functions

comply with climate goals

energy sufficient malls

make malls energy friendly and sustainable
malls as a social function

(1) transformation to housing

(3) adaptive reuse (transition to different uses)

(2) transform into sustainable buildings in
order to preserve

(4) preservation of mall function

25
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Step by Step

Research Results

BOGAARD STADSCENTRUM
Individual Project Level

Providing an individual
new strategy for the
future of vacant malls

Application

National Level of the
Netherlands

Providing of informa-
tion on the typology of
Dutch malls

26
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- Younger people are using stationary retail more frequently again

- Revitalizations have been going on

chasing capacity

Step by Step - national level

Research Results
- Positioning of malls in peoples minds

- They show grater success by including social facilities
functions

- Adapting mall to demand and pur-
- more social functions then today

users

s|lew Ainued Y10z Buiojdxg | suniosiydly g ebelsH €Z0Z '8unf Jo pugz | uoneussaid Uonenpeln) G4
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Step by Step - project level

Research Results

- use to have two big anchor stores, good for footfall
- use to have social functions

- was build as a replacement of city center (Plan)

- had a few social functions but they where removed to give monofunc-
tion more space, mall grew, today too big an vacant (Plan vacancy, sizes)

- focus on consumption, adapting to changing needs takes too long

success factors
failure factors

- The square is used by the community for festivities

- revitalisations have been going on

- many different stakeholder - potential of diversity

- Surroundings: enough schools, daycare centres, restaurants

- too much parking space - 30-35% are being used
- too may different stakeholder - coordination bad

; ) ¢ - Surroundings: not enough health centers/elderly homes, living and library
i}_v\«q} N /ﬁ\\: - and social facilities

Q i 2 Shopping Center In de Bogaard

(National Archief, 2022)

B

Shopping Center In de Bogaard
(N?tional Archief, 2022 )

i XY @ ’:‘% A

: \\QE%R » Y

A\ @}%ﬁ A /it O ;}’%

functions ~  scnmigconerince sogers sabelaMortensen 202
users

- Positioning of malls in people minds
- Shopping mainly serves residents of Rijswijk and visitors from The Hague

B i3 s W
— 9wt 15 e |
Shopping Center In de Shopping Center In de
Bogaard (Rijswijk, 2019) Bogaard (National Archief,
2022)

- Adult-oriented in their function
> 28 years, thus few children

28



“urban quality

Conclusions for Design

Research Results

connect to urban sur-
rounding

NI
O~

no second city center, but

community center
Shopping Center In de
Bogaard (Rijswijk, 2019)

building has to be adapt-
able to changing needs,
function and structure,
flexible floorplans

N
a

3 n ©
more space for community

further development of
accessibility

branching out into a smaller
and adapted shopping
centre

adaptability to digitali-
zation

17,500 square metres of
shopping centre space can
be transformed

, S
resolve the island char-

acter revitalisation project

100
i

diversity in typology, but
still orderly

better bike lanes
pedestrian paths
Shopping Center In de
Bogaard (Rijswijk, 2019)

Functions

L)
X )
3

Stores of different sizes, in
the floor plan opportuni-
ties for flexibility

no monofunctional center
anymore

Shopping Center In de
Bogaard (Rijswijk, 2019)

building quality

too much parking space - plan anchor stores

revitalise

stick up with surrounding

, urban quality

I

“building quality

point out areas for additio- Strong geometry keep it accessible by car

nal new buildings

keep good sun and wind
protection

unity in facade
unity in materials

technical renewal,
materiality renewal
Shopping Center In de
Bogaard (Rijswijk, 2019)

health center and elderly
homes

better and more recreation
area

health centre, elderly
homes, studios and small
offices, living for younger
people but empty office
buildings around could be
used for it, small services:
real estate agency, babysit-
ting centre, catering,
parents’ box, leisure pro-
grammes (such as cinema),
social facilities, library,
educational functions

Shopping Center In de
Bogaard (Rijswijk, 2019)

users

&
attract people from Wa-
teringen and Den Hoorn

attract younger people
(students, working people
families)

functions

. A
connection of greenery

horizonal appearance:
continuous height of
buildings, canopies and
horizontal band windows

9

AV \
use vacancy for revitalization

include elderly people

29

users



30

s|lew Ainued Y10z Buiojdxg | suniosiydly g ebelsH €202 'aunr o pugz | uonejussaid uonenpeir) G4



Exploring 20th century malls

Heritage & Architecture

P5 Graduation Presentation | 26nd of June, 2023

Urban Redevelopment

Social Starting Points Urbanism

structural, political and economic
influences on the industry and
change in people’s shopping behaviour

7 N\

less people and less ap- Decline of shoppers
pealing for investors in malls
thus again Decrease in the turnover of
more vacancy mall/store owners
more space for crime and loss lack of income
of identity for the city and its = lack of money for rent
inhabitants = more vacancies

empty city centres

(as many malls and are locat-
ed in central locations)

(e
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Connection between West and

East (Train)
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Better bike lanes and connections
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Resolve island character

LT
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Urban Redevelopment

Architectural Starting Points Urbanism
—_—
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Urban Redevelopment

Value Assessment Urbanism
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Urban Redevelopment

Study of lively neighbourhoods
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Urban Redevelopment

Prins Beatrixlaan
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Urban Redevelopment

New Urban Plan
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Urban Redevelopment
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Urban Redevelopment

Building rules
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Urban Redevelopment

Urban Plan
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Urban Focus

The Grootwinkelblok

Shopping Center In de Bq d (National Arc




Urban Focus

The Grootwinkelblok
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Urban Focus

The Grootwinkelblok
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Architectural Focus

Building F
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Architectural

Value Assessment Building F
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Architectural

Value Assessment Building F

Focus

Shopping Center In de Bogaard (Isabella Mortensen, 2022)

Shopping Center In de Bogaard (National Archief, 2022)
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Architectural Focus

O Jeans Center
Value Assessment Building F
Nelson
Lucardi
Douglas
Van Haren
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Architectural

Value Assessment Building F

Focus

Jeans Center
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Lucardi
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Van Haren
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Architectural

Value Assessment Building F

Focus
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Architectural

Value Assessment Building F

Focus
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Architectural

What to keep - what to demolish?

Focus

B

Ground Floor - Demolishion Plan
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Architectural

New ground floor
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Architectural

New ground floor

Focus

Jeans Center
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Douglas
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Focus

Architectural

New ground floor
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Architectural Focus

New ground floor
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Architectural Focus Jeans Center

New first floor Nelson
Lucardi

New Cafes and Com-
munity function
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Architectural

Keeping the old facade

Focus

Column Shops
Plaster Board 10 mm
Condrete column 400 x 400 mm

E fo attache the tion wood
the prefabricated concrete column element

Insulation 300 x 260 mm

Multiplex board 20 mm

icated glass fibrer i rete facade element 20 mm

holding
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Architectural

Keeping the old facade

Focus

Floor [Ceiling

Flooring 20 mm

Screed with floor heating 65 mm
Waterproofing foil 1 mm

Sound insulation 20 mm

Insulation 60 mm

Reinforced concrete floorslaps 160 mm
Reinforced concrete beam 650 mm
Suspended ceiling for installations 45 mm
Gypsum board 15 mm

A

MO

Original strip tile wall

Poured concrete as part of the
floorslabs

Cavity for installations 210 mm

Prefabricated concrete facade
element 90 mm

Insulation with glued on original
strip tiles 150 mm

Strip tiles 40 mm

Lintel use

Plaster board 10 mm
Insulation 270 mm
WBP plate 18 mm
Cavity 120 mm
Plaster board 13 mm
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Architectural

Keeping the old facade

Focus

Floor

Flooring 20 mm
Screed with floor heating 60 mm
Waterproofing foil 1 mm

Existing screed layer 50 mm

Reinforced concrete floorslabs 160 mm
Cavity 10 mm

Insulation 160 mm

Crawl space (space for installations) 63 cm
Poured concrete 45 mm

—

Pavement
Tiles 20 mm

Soil
Gravel
Soil

I r—

:

IVAVAVAY
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Step by Step

Research Results

influencable by decision maker parts of mall strategies

e energy sufficient malls

¢ make malls enefgy friendly
and sustainable

e need for care and elderly homes
* need for housing

e need for mixed functions

e comply with climate goals

' . . .
little effect on malls as a social function much effect on

future of malls future of malls

e Changing buying behavior/
changing demands

® increasing vacancy

*  expensive revitalizatigns

e Skills shortage

e urbanization

¢ population growth e stagnation of digitalization
¢ need for more wealth

not influencable by decision maker

[Parts of mall strategies]

[Groups of developments]

need for housing

need for care and elderly homes

need for mixed functions

comply with climate goals

energy sufficient malls

make malls energy friendly and sustainable
malls as a social function

(1) transformation to housing

(3) adaptive reuse (transition to different uses)

(2) transform into sustainable buildings in
order to preserve

(4) preservation of mall function
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Vertical Extension

Wooden Frame construction

\
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Gypsum fibre board
Bearing laths

Insulation

OSB board

Bearing wooden Frame
Insulation

Wood fibre board
Crossed bearing laths
Crossed bearing laths

Wooden slats
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Vertical Extension

How to connect old and new?

SHOP

g

Floor /Ceiling

Flooring 20 mm

Screed with floor heating 65 mm
Waterproofing foil 1 mm

Sound insulation 30 mm

Multiplex plate (part of prefab. rei wooden 15 mm
Insulation with wooden beams (part of prefab. reinforced wooden
floorslabs) 170 mm

J

Multiplex plate (part of prefab. rei wooden 15 mm
Steal beam 240 mm

Suspended ceiling (space for installations) 240 mm

Gypsum board 15 mm

O ©)

Rainwater drainage
Gypsum fibre board made from
recycled paper fibres,
gypsum and water 12.5 mm
Wood fibre insulation 40
Formaldehyde-free OSB
board 15 mm
Cellulose insulation made from
recycles newsprint 200 mm
Wood-fibre underlay board 40 mm
Structural timber 130 mm
Zinc rainwater pipe
Prefabricated concrete facade
element 100 mm

Insulation 280 mm

Wooden beam 63 mm

Steal fin

Prefabricated facade element
reinforced concrete 250 mm
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Vertical Extension

How to build higher?

‘with woodel
pla
uspended
3ypsum boa

\

—— -

=

 — ]
Wooden frame floor ceiling

Insulation
Wooden beam 63 mm
Insulation 74 mm

Suspended Ceiling Wooden beam 63 mm
Bracket for aluminium frame made of aluminium  \Wood-fibre underlay board 40 mm

Aluminium Frame Waterproofing foil 1 mm

Bracket for aluminium frame made of aluminium ~ Crossed bearing laths and cavity 100 mm
Ventilated larch slats 30 mm
Spacer 15 mm
Larch slats as railing 30 mm
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Vertical

How to build higher?

Extension

Window
Wooden window sill inside
Wooden window

Soft fibre board as i

wedge

Waterproofing foil 1 mm
Wooden window still outside

O

O
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Vertical

How to build higher?

|

Extension

Green Roof
Gravel strip on protective layer 50 cm wide // Green roof with 150 mm substrate
Greenery foil 1 mm

Waterproofing foil 1 mm
Insulation with an angle so the water can drain

|

Vapour barrier 1 mm
Multiplex plate (part of prefab. reinforced wooden floorslabs) 15 mm
Insulation (part of prefab. reinforced wooden floorslabs) 170 mm
 Multiplex plat‘p (part of prefab. reinforced wooden floorslabs) 15 mm
Sys;ﬁended ceiling (space for installations) 240 mm
| Gypsum board 15 mm

1

NN

0

JAVA

MY

N

enery froil 1 mm
proofing foil 1 mm
sulation wedge 60 mm

 plate 12,5 mm
len construction beam 63 mm
fibre underlay board 40 mm
proofing foil 1 mm
ssed bearing laths and cavity 10 mm
ted larch slats 30 mm

— Timber frame construction ventilated facade

im fibre board made from recycled paper fibres,
um and water 12.5 mm
d fibre insulation 40
naldehyde-free OSB board 15 mm
ulose insulation made from recycles newsprint 200 mm
od-fibre underlay board 40 mm
rproofing foil 1 mm
ssed bearing laths and cavity 100 mm
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Vertical Extension

Diversity

P

4 Blocks (120 m?) 4 Blocks (120 m?) 1 Block (30 m?)

MM M AT

Circulation

2 Blocks (60 m?)

T&M

3 Blocks (90 m?)

Pit
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Extension

Vertical
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Thee Bloom Junction

Community Garden
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Thee Bloom Junction

New third floor

3rd Floor - Extension
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The Bloom Junction

New fourth floor
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The Bloom Junction

Community Garden
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The Bloom Juncti

Facade Street

A W0 W5
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The Bloom Junction

Facade Street

83
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The Bloom Junction

Facade Square | Private
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The Bloom Junction
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The Bloom Junction

Water and Rainwater Supply
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The Bloom Junction

Water and Rainwater Supply

Treated rainwater
Waste water
Grey water

Fresh water

Rain water
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Water pump

Filtration System /-0

Filtration System
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Water pump

70

The Bloom Junction

Climate Design - SUMMER
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The Bloom Junction

Climate Design - WINTER
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Architectural Focus
[What to keep - What to demolish |
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1st Floor - Demolishion Plan
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functional CREM Perspective
- subject of the analysis: function and users -

j the original mall

Non-replacement of the city contre

The malls were built as a complementary
function to the city centre, but not to replace
it. Thus a good interaction between the city
centre and the mall was given. (Galema & van
Hoogstraten, 2005)

Nowadays there is constant competition
between the mall and the city centre. This

is because the malls offer lower rents to city
centre retailers thus more and more shops in
the city centres move to a mall or sell their
products online. Furthermore, going to a mall
in the sense of a one-stop-shop is appealing
to a society that is convenience driven. This is
supported by the often more varied and better
parking facilities around a mall compared to a
city centre. (Kallstrom et al., 2021)

Adaptation to demand

The location and function of a mall was based
on the needs, purchasing power and focus of
the population, and was therefore well atten-
ded (Galema & van Hoogstraten, 2005).

Due to the expansions in the context of the
growing demands of the customers, the malls
developed into monofunctional and oversized
shopping centres, which today no longer
meet the needs, resulting in a lot of vacancies
(Rijswik, 2019).

National Level

5 and 15-minute
radius: The mall‘s
catchment area was
Rijswik and parts of
The Hague and the
surrounding area.
(Rijswijk, 2019)

sy

i D 35

today 30% vacancy
(Rijswijk, 2019)
1972

1984

Categ and related fi Development 1, 2 To remain competitive in the era of e-commer-
ce and changing buying behaviour and other
costumer demands, many of the malls are now
offering a wider variety of products. In ad-
dition, the sales sector is moving towards ex-
perimental retail, which means that neighbour-
hood malls are now also offering higher-priced
products that were previously only available

in the regional malls. Another advantage is
that more and more mone-functional malls

are being converted into mixed use malls with
social catalysts through revitalisation. (Clarke &
Kinghorn, 2018; (Patel & Hung, 2023)
However, there are also disadvantages that
come with the blurring of distinctions between
different shopping malls: It becomes more
difficult for consumers to find the product
they want, and competition between sectors
increases as it becomes more difficult to show
individuality between different stores. This
also affects the footfall. While retailers are
struggling to differentiate themselves and offer
individual in-person customer service, many
costumers are choosing to take advantage of
online offers. (Chaffey & Smith, 2019)

Four categories of malls were established:

1. neighbourhood shopping mall: i

shops for daily needs (bakery, butchery and 1. Perimeter: 300-600m
vegetable shops) - (e.q. Buurtwinkelcentrum C. \._/

van Eesterenplein)

2. district shopping mall: "\
additional shops for Household goods, clot-

hing and haberdashery and shoemaker

3. city shopping mall:

additional specialist shops and several super-

markets

4. regional shopping mall: 1/-.\!
The type of additional shops was based on the 3, Perimeter: whole city and
purchasing priorities of the respective region kirts

outs
(e.g. old shopping mall Leidschendam). h‘\\

~

. Perimeter: 1500m

Neighbourhood and district malls could
additionally be equipped with social functions
such as libraries, cinemas, churches and kinder-
gartens.

(Galema & van Hoogstraten, 2005) 4. Perimeter:

entire

-

Although the mall has been enlarged a few
times in its history, it has remained consistent
with its city mall identity and the functions that
accompany it.

The shopping mall In de Boogard was a city
shopping mall and accordingly offered shops
for daily needs with additional specialist shops
and several supermarkets. (Stec groep, 2018;
Galema & van Hoogstraten, 2005)

There are many shopping facilities of different
sizes in the vicinity of the mall, so there is a lot
of competition for consumers.

Individual Project Level

Functions

functional CREM Perspective
- subject of the analysis: function and users -

Funktion

1.Shopping (Galema & van Hoogstraten, 2005)
2.5ocial catalysts:

Community activities in the mall, such as ,[...]
gastronomic facilities, water features, artworks,
plantings and recreational facilities such as a
playground, a swimming pool, an ice rink or

a cinema [...]"(Galema & van Hoogstraten,
2005, p.26) had the purpose of making pecple
stay longer in the malls and thus spend more
money.

In the Netherlands, there are many exam-

ples of pedestrian zones with shops on the
ground floor and flats on the upper floors. This
contributed ta more liveliness, especially in
the evening and in the dark. (Galema & van
Hoogstraten, 2005)

Shopping and social catalysts:

The function of shopping developed into mo-
nofunctions without almost any social catalysts.
Those had to make space for new and more
products. (Rijswijk, 2019)

In recent years, social functions have occa-
sionally found their way back into the malls

as part of revitalisation projects. Malls are
currently being transformed into mixed-use
developments that now include residential

and office space, innovative technolegy, and
unique experiences for visitors. (Deloitte, 2017;
Oka et al., 2017)

1.Shopping (Rijswijk, 201%) l

2.50cial catalysts: |

A Bowling alley and gastronomic facilities
(national archief, 2023)

no living (national archief, 2023) Shopping

Social catalysts:

Living

Vacancy
Shops

109 shops (41,894m?)

17x catering (1,761m?)

16x services (2,000-2,500m?)
48x vacant (17.831m?)

The vacancy rate is significantly higher than
average. The number of supermarkets is below
the average for comparable malls in the region
and there is a lack of a discounter. The ho-
spitality sector consists of a total of 14 shops
(restaurants/cafés) and is thus below average.

. Apart from the provision of a gym, there are

no cultural/leisure facilities. The sales offer is
very monotonous, as there are many chains
with the same character.

(Stec groep, 2018)

Over the years,several residential buildings
have been added to the mall complex.

. N

AR S
Gastronomic ﬁ 3 i!’h{; (national archisf, 2023)
facilities s Y

%

Uszers

Dutch families did not go shopping together in
the 1950s and 1940s. So it was manly adults,
but especially housewives in the shopping
mall.

(Galema & van Hoogstraten, 2005)

Demographic change: The population of the
Netherlands is getting older, which is why
young people and families are the main pur-
chasing power in malls (Krause, 2008; Rijswijk,
2019). A study by private investor Vastned
found that 71% of young people between
14-25 years of age prefer brick-and-mortar
shopping to online retail. Therefore, we see
mainly many young people and young adults
visiting malls. (Jongeren Tussen de 14-25 Jaar
Winkelen Het Liefst in Fysieke Winkels, 2017)

The shopping mall In de Boogard was a city
shopping mall and accordingly offered shops
for daily needs with additional specialist shops
and several supermarkets. Unfortunately, there
is na information about the type and age of
the visitors. However, if we assume that the
visitors corresponded to the typolagy of Dutch
shopping malls, we can suppose that there
were few families in de Bogaard and mainly
older people/housewives. (Galema & van
Hoogstraten, 2005)

73% of daily spending is generated by people
from Rijswijk. 18% of the daily spending co-
mes from The Hague. (Stec groep, 2018)

The shopping mall In De Bogaard has a good
regional network: only 40% of the non-daily
expenditure comes from the municipality of
Rijswijk, which means that the inhabitants of
Rijswijk prefer other malls (The Hague, Wate-
ringen, Delft) for their nen-daily shopping. For
the inhabitants of The Hague, the shopping
mall In de Bogaard is the most important place
to go other then The Hague. (Stec groep,
2018)

Visitor travel: 35% by bicycle; 32% walk; 29%
by car; 4% by public transport (Stec groep,
2018)

The percentage of visitors over 55 years old
has increased from 2011 to 2015 and the
number of visitors per week has decreased by
38% within the same period.

(Stec groep, 2018)
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URBAN QUALITY ORIGINAL

URBAN QUALITY NOW

Quality

Low Explanation High

Size | Dev. 2

The size of newly built shopping centres was often determined
. on the basis of experience. As a result, the shopping centres were
often planned too small. (Galema & van Hoogstraten, 2005, p. 37)

Connection to the urban
surrounding | Dev. 142

closed facades (negative) or open shop windows (positiv) influen-
ced/ influene the attraction of people. (Galema & van Hoogstra- .
ten, 2005)

Urban Visibility | Dev. 2

Landmarks such as towers and domes refer o public buildings, thus
highlighting their social significance and radiating dignity. (Galema .
& van Hoogstraten, 2005, p. 12)

Accessibility by car | Dewv. 1

The car became mare and mare popular and therefore the good

access (roads) and the possibility of loading the car was very im-

portant. Good mall accessibility was/is important for high footfall.
Parking spaces arranged at an angle facilitated the flow of traffic. .
Furthermore, it was found that roads running tangentially towards

the mall produced the least amount of congestion. (Galema & van
Hoogstraten, 2005, p.39; Rijswijk, 2019)

Pedestrian Zone and delivery
| Dev. 1+2

By setting up pedestrian zones, visitors do not have to watch out
for traffic and thus have more time to devote to the products.
Deliveries were alsa clearly separated from shoppers so as not
to impede the flow of pedestrians. (Galema & van Hoogstraten,
2005, p. 41)

Accessibility by foot | Dev. 142

A good entrance, through large shop windows, appealing archi-
tecture and advertising attracts people to enter. (Galema & van
Hoogstraten, 2005, p. 12)

Structure of the Mall | Dev. 142

Greuping and concentrating but also the functional separation of
shops, flats and traffic flows, were a successful concept. (Galema
& van Hoogstraten, 2005, p. 24+47)

Parking Space | Dev. 1

Existing parking spaces lead to higher footfall and can now be
used as space for revitalization. (Galema & van Hoogstraten,
2005; Rijswijk, 2019)

Typology | Dev. 2

Squares | Dev. 2

A clear typology prevented/prevents a restless cityscape and thus
looked/looks maore attractive. (Galema & van Hoogstraten, 2005)

JLarge empry squares should be avoided, perhaps kiosks on a
square could provide variety. Small squares were generally appre-
ciated by the public” (Galema & van Hoogstraten, 2005, p. 41).

Quality of recreation areas | Dev. 2

Among plants, seating, tilets and the right lighting and adver-
tising, large and small squares became/become popular places
to stay.(Galema & van Hoogstraten, 2005, p.44)

Walking route | Dev. 2

Condition of the urban
environment

The walking routes were to be kept as concise and short as pos

sible, so that a common movement but also slightly more private

areas could be created. It was beneficial if the mall was based on

a floor plan with a ,[...] line centre, [...] L-centre, [...] Tcentre, [...] .
U-centre or [...] square centre”. In addition, large chains of shops

at the ends of the shopping mall should promote circulation.

(Galema & van Hoogstraten, 2005, p. 42).

If the mall is located in an environment that is growing in popula-
tion, the chance of success is higher. (Rijswik, 2019)

Revitalization projects in the area

If there are already ongoing projects, this means that the social
compositions in the surrounding area will improve and the sur-
rounding area will become more future proof (Rijswijk, 2019)

Possibility of adding and removing
buildings

«Empty building plots can be of great importance regarding
financial feasibility of plans” (Moons, 2020,p. 37) and for revitali-
zation plans.

Accessibility with public transpor-
tation

In de Bagaard

.aliginal Mall

current Mall

LAccessibility with OV increases the chance of succes when adap-
tively reusing” (Moons, 2020, p. 37)

! BUILDING QUALITY ORIGINAL

BUILDING QUALITY NOW

Quality

Adaptation to demand | Dev. 2

Explanation

High

The size of the mall was determined based an the surrounding
population to achieve a better footfall (Galema & van Hoogstra-
ten, 2005, p. 30)

Composition | Dev. 2

Flexibility | Dev. 2

Ceiling Structure | Dev. 2

Ground floor: articles with highest frequency

Upper floors: bulky items, such as furniture and carpets

Top floor: restaurants and cafes. (Galema & van Hoogstraten,
2005)

Supply and demand were/are in constant change, so the space
needs to be as flexible as possible. The construction through

a load-bearing skeleton or outer wall and the use of uniform
spacing in the subdivision of the shops and interior spaces
contributed/contribute to the flexibility. In addition, load-bearing
walls, staircases or downpipes were/are prohibited in the sales
areas and it had/has 10 be possible 1o combine the sales areas
and install technical equipment without any problems. (Galema
& van Hoogstraten, 2005)

Ceiling system allows cables, pipes and lighting fixtures 1o be ac-
cessible without structural changes (Rotterdam ceiling) (Galema
& van Hoogslraten, 2005, p. 15)

Intention | Dev. 1+2

Accessibility of the stores | Dev. 1+2

The exterior of a mall aims to attract as many customers as
passible (see facade design). The interior of a mall aims to keep
people in the mall as long as possible (see lighting). (Galema &
van Hoogstraten, 2005, p. 12)

The disappearance of the threshold at the entrance of a shop led
to visitors entering the shop more often (Galema & van Hoogs-
traten, 2005, p. 42).

Hight | Dev. 2

Height differences between shops and in the pedestrian zone are
not beneficial (Galema & van Hoogstraten, 2005, p. 41)

Facade Design | Dev. 1+2

Unity | Dev. 2

Sun and wind protection | Dev. 2

Design must not distract teo much from the goods. Horizontal
design/structuring, reflecting the dynamics of traffic and the
modern principles of the post-war period. (Galema & van Hoogs-
traten, 2005, p. 13+15)

To enliven the shops, showcases should be placed at the
circulation areas. The same purpose was achieved by open shop
windows facing the car parks.

The store windows and the stores should have been/ be continu-
ous and as uniform as possible to avoid a disorganized appea-
rance. It was/is not 1o be interrupted by vents or walls, (Galema
& van Hoogstraten, 2005, p.44)

Was/ls of great importance for air conditioning and weather
protection. (Galema & van Hoogstraten, 2005, p. 44)

Materia | Dev. 2

Coordinated materials, colors, shapes, paving and measure units
attracted/attract more peaple. (Galema & van Hoogstraten, 2005,
p.44)

Assessment of the candition: [Change in building material
properties after completion of building material praduction.]
({Kolbmiiller, 2004, p. 1)

Character | Dev. 1+2

Connection building ground

Aspects such as cosiness, seclusion, intimacy and a good

atmosphere were mentioned by shopkeepers and economists as
well as urban planners and architects as important characteristics
of a successful shopping mall. (Galema & van Hoogstraten, 2005,

p. 44).

[Facilities connected to or resting on the building ground, made
of constuction elements and suitable connecting means.] (Kolb-
miiller, 2004, p. 2)

Building condition

[Evaluation of the condition of the entirety of a building or a struc-
twral facility including all individual parts with the help of damage
grades.] (Kolbmiiller, 2004, p. 2)

Physical wear and tear

In do Bogaard

.migmal Mall

current Mall

Process or condition of material wear and tear or damage 1o buil-
dings or structural facilities or their parts as a result of its use and/
or environmental influences. (Kolbmiiller, 2004, p. 4)
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