ARCHITECTURAL BRANDING

The Improvement of Architectural Brand Communication

By Liza Hidding
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BRAND COMMUNICATION
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EXPRESSING BRAND IDENTITY
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PROBLEM STATEMENT

Lack of knowledge about how to translate brand identity into architectural design
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QUESTION

How to design “architectural-brand-fit’, driven by brand identity?
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QUESTION

brand identity?
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BRANDING EXPERTS

Prof. dr. Roland van der Vorst Ir. Sijia Bakker-Wu dr. Kim Cramer & Alexander Koene
BR-ND
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BRANDING PROCESS

BRAND IDEN TITY

core values
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BRANDING PROCESS

2 Web interf ace

3 Physical store

4 Advertising
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BRANDING PROCESS

BRAND IM AGE

BRAND USER
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BRANDING PROCESS
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How to design ‘architectural-brand-fit’?

STUDY 1 + 2

Personality meaning |
of design attributes e

20/XXX [



Study 1 = ot

Scale model perception

Expert interview
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Composition
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DESIGN FRAMEWORK
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Attribute selection

’Friendly’ Round, Soft, Wood, Centred,
Raised floors, Small

‘Explore’ Angular, Glass, Mix, Smart, Con-
trast, Layers, Overlapping

‘Cheerful’ Spiral, Wrinkled, Elastic, Mirror,
Plastic, A-symmetrical, Pattern




How to design ‘architectural-brand-fit’?

STUDY 3

Steppingstones O O O O
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CONCEPT DEVELOPMENT | Steppingstones

Brand analysis

——
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CONCEPT DEVELOPMENT | Steppingstones

Brand unique
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CONCEPT DEVELOPMENT | Steppingstones

\ e —»> Attributes f

personality
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CONCEPT DEVELOPMENT | Steppingstones

Purpose
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CONCEPT DEVELOPMENT | Steppingstones
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CONCEPT DEVELOPMENT | Steppingstones

Design concept
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airbnb

Welcome to the world of trips



Airbnb platform

Airbnb Book unique homes
and experience a city like a
local.

Featured destinations

ial impact experiences




HOMES EXPERIENCES PLACES
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The magical trip




CURRENT INTERACTION

1,3%

-

70,8%

27.9%

Shared Room Private Room Entire place

Amsterdam
Rotterdam
The Hague
Utrecht

source: www.airdna.co
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ARCHITECTURAL IDENTITY
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UNITED STATES OF AMERICA
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. main purpose

‘THE CITY LOUNGE’

i

café & bar events service & sales
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‘THE CITY LOUNGE’

High traffic Guest / Owner Short / Long term

location
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Champion the mission
Embrace adventure
Global accessibility

Community
Hospitality

Simplify

BRAND IDENTITY




BRAND IDENTITY

Friendly & Welcoming
Explore & Discover

Cheerful & Young

Traditional
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ATTRIBUTE SELECTION
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FRIENDLY

Vv~ Centred
v~ Raised floors

v~ Concrete

v Wood

v~ Textile

PLAN 3D VIEW

53/XXX i



54/XXX |

.....

....

PLAN

ELEVATION




EXPLORE CONTENT

Airbnb Book unique homes
and experience a city like a
local.

Londan

il impact experiences
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EXPLORE CONTENT

Airbnb Book unique homes
and experience a city like a
local.

Socisl impact experiences
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EXPLORE CONTENT

ISO Format > Content
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EXPLORE CONTENT

Let’s eat together!




THE WINDOW SYSTEM
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CLIMATE CONTROL
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CLIMATE CONTROL

Mechanical

Ventilation
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concrete steel oakwood copper glass
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INTEGRATION
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Welcome to the City Lounge
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‘THE CITY LOUIN Gl

ARCHITECTURAL BRAND MANUAL




NOAANNE
SN

L 1
- ——

nnnnnn
------
......

iy

NN SN
SEER
, Y N

14
1
K

_;'




!

¥
. y, A4
A0V EY BT
N M, ¥V

= e
e T T A T ™ T T T T

T - : I B
L e S b G " A T
e al ‘T"'- -:l :F‘.l AR LEer DLy BT
s L gyt el il sl a2 { g e
qt,‘".: l_—'i 2 .-:- L o p:p:._. A ' T e Lo i
B i L Bt S SRl 13§ i
B h.: ::: "‘J_-»::{ z .Ilﬂ-‘;ﬂ!‘: - _'-T ;:q';_ 1: w

| SR Ny P e TN = croa B 1
ket S L ) B Dl e i'f'-!'-.."':-.ll'-"- = N
- 3 = Foa e N R e |
}d* 1 -'l: FRRN SO = 4? aka _:""tl.__: ;__ g
e | W ilh - gl Sy g 5 2.5 R
bl B R ra 4 e o :r'l:!' =
. a A L B =l . ) L Pt e
im o ‘;_qj " e gl ..".1:“..' ;:‘_‘__ :-:“__‘I.i_

5 é‘iﬂ
” .
¥ o

sEABAT LAY,
L TSTAT AT

et

CEEASTATAASATY

i T e

iy,
s
:
N{%_‘
ﬁ%‘f»‘ﬁmkx
=
= ?“\\ .\:' &
-t

o
e . .
gy onin T :
L e =h
E =
iy h .
. - . e
¥

;E*-uﬂ ii?i?iﬁ N ::;:"- ‘f > E .T'.':_ ;+'+' RTATS




EVALUATION



