A new way to approach the next
generation parents

Getting Generation Z on board
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Gen Z expects a personalised
shopping experience and switches

Gen Z cares about companies that easily between brands when needed

understand their conceirns, are
responsible and are transparant
about the real side of things.

Gen Z is more aware of their own
health than other generations, feels
open to talk about it and to buy
health solution products.

“66% of expecting Gen Z moms feel
lost in what products to buy in
prepartion for parenthood.”

HOW?
FUTURE VISION

Expecting parents feel that Philips Avent provides them security during
the beautiful and the difficult times in a personal way.

“63% of expecting moms feel that
physcial discomforts are taboo
subjects.”

“78% of expecting Gen Z moms don’t
know what is normal during their
pregnancy.”
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Philips Avent will solve parents’ problems by
offering a full supporting and securing experience
around pregnancy through the introduction of new
solutions, partnerships and integrating products
and services of other Philips segments.

Philips Avent will give parents a secure feeling about
that they know what they need and want, through
tailored information, services and products for every
parents situation on all channels.

Philips Avent will create recognition and security
for Gen Z parents through empathizing with
expecting parents and being transparent about
beautiful and difficult moments in pregnancy.
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