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METHOD qualitative frame analysis of 62 consumer 
interventions + 8 expert interviews

FINDINGS
To transcend the meat substitution path, market 
regulation and cultural interventions are the most 
strategic avenues to pursue in the protein transition.

Opportunities for novel pathways involve a) inclusivity, 
b) system breakdown and c) integrating multiple 
design frames into single consumer interventions.

Design provides a complementary lens to transition 
studies, by focusing on human- made, material 
interventions as manifestations of framing and as 
strategic 'resources' in transitions.

Consumer interventions are strategic 'resources' in 
transitions: they support behavior change at a micro- level, 
fostering societal shifts at a macro- level.

transitions designx
FRAMING FOR THE PROTEIN TRANSITION
Eight pathways to foster plant- based diets through design

Which transition design 
frames are prevalent in 

consumer interventions that 
foster the plant- based protein 

transition?
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RESULTS:
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PROBLEM DEFINITION
Meat and dairy mimicking has been the most popular strategy in the plant- 
based protein transition, representing a dominant 'design frame'. These 
analogous products come with several risks. Complementary to transition 
studies, design considers behavioral and material dimensions of the 
environment influencing consumers' dietary decisions. By analysing existing 
consumer interventions in the Netherlands, we seek to identify prevalent 
design frames ('i.e. strategies for intervention') in the Dutch protein 
transition. We elucidate and examine alternative pathways to foster the 
transition, informing on more effective ways forward.

8 categories of consumer interventions fostering plant- based diets
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