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With Cuba slowly opening up to the world 

there’s a lot to happen in Havana. It is very 

likely tourism will increase: a development 

the new masterplan for Habana’s harbour 

area is smartly playing with. But what will 

happen to the adjacent districts that do not 

directly relate to tourism? 

My graduation project can briefly and boldly 

be summarized as “the redefinition of  the 

Havana Profunda identity”. My focus will 

be on daily life and people’s typical habits. 

How can (modern) architecture influence 

those principles?

Diez de Octubre is an area at the heart of 

Havana, serving as the residential back-

end of the revolution-shaped, touristically 

attractive front-ends of  Havana Vieja 

and Vedado. Personally I look at this 

neighbourhood as a collage of several 

districts, all with their own fragmented 

identities. The Calzada de Diez de Octubre 

plays a very important role in this as 

it connects all of them to the greater 

picture of Diez de Octubre. The street can 

be seen as the main vain that not only 

connects these unique districts to each 

other but also connects the entire area to 

Vieja and Vedado.

My research is based upon both my own 

experienecs in Havana and the mapping of 

the area. As there was little information 

available the research appraoch was “map 

and learn”.
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A S  A R C H I T E C T S ,  W H A T  I S 
O U R  R O L E  I N  S O C I E T Y ?

W H A T  I N F L U E N C E  D O E S 
A R C H I T E C T U R E  H A V E  O N 

P E O P L E ’ S  D A I L Y  L I F E ?

R E S E A R C H  T H R O U G H 
D I F F E R E N T  L E V E L S  O F  S C A L E 

C A N  H E L P  U S  F I N D  T H E S E 
A N S W E R S
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