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A | Project brief
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A | Project brief
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A | Project brief
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A | Project brief
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B | Internal Survey resultsB | Internal questionnaire
             (designed to do evaluation current platform performance)

Comparison raw data
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visit frequency

deshboard raw  data
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portal raw  data
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demo raw  data

Info platform command 
in general
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B | other materials
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C | Analysis process        (How do user groups use the info platforms)
C | Analysis process        (How does user groups map with user needs)
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C | DIKW analysis
             (visitor needs in specific)

C | Motivation Map        (information perspective on knowledge transfer)
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C | targeted Participents groups
             (visitor needs in specific)
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PHASE

TIME LINE&LOCATION

QUOTE

VISITOR ACTIONS

Before visit Visit start point During visit Visit end point After visit

Purpose Relatedness & Autonomy Competence & Stimulation Belonging & Impact

KEY NOTES

CONSIDERATION

AWARENESS

Required preparation
e.g. documents, ID, etc.

Instructions for certain situations
e.g. to delay, to not attend, etc.

Tour info
e.g. location, time, schedule, dressing, etc.

Further planning
If there are arrangements for other things to come, etc.

Relevant documents
e.g. welcome slides, etc.

Contact info
e.g. website, email, phone, etc.

Insights for making revelant decisions
e.g. to work for/cooperate with, etc.

Collection of acquisition
e.g. info about LS, common vision with LS, etc.

Insights for making revelant decisions
e.g. to work for/cooperate with, etc.

Reflection

Collection of acquisition
e.g. info about LS, common vision with LS, etc.

Contact channels
e.g. people network, email/phone/social media,etc.

Sovernirs and materials from LS
e.g. business card, brochures, any records, etc.

Atmosphere and environment
e.g. employee working images, etc.

Corporate cultural elements
e.g. brand visuals, branding elements, etc.

Space and facility conditions
e.g. layout, functional areas, etc. More detailed company information

e.g. projects, clients, tools and approaches, etc.

Business scope
e.g. technical capability, etc. 

Employee situation
e.g. working style, specialists, contact persons, etc.

Business capability showcase
e.g. technical demonstrations, etc.

may not arrive at the location at the location (in LS Utrecht Office) may not be at the location

to prepare to arrive fresh and clear base on memory 
and accessible materials

just arrive about to leave

FUNDAMENTAL NEED

Plan to ensure arriving at the target location on 
time, be prepared and make the journey start 
smoothly

Once encounter a problem, quickly and clearly 
determine the steps to solve the problem

Based on the goal, reflect on the existing 
knowledge, review the relevant materials avail-
able in the hand

Or generate intentions to further develop 
connections and relationships

How to deal with the materials and what 
should be done？

Who to contact, who can be helpful when 
facing certain questions？

Where will be holding the activities and how 
can the facilities be used in the space？

Where to get the info that was aiming for?

What is the initial impression of the compa-
ny, what are assumptions and expectations 
made upon it?

Understand the information and turn it into 
own

planned to be found or explored

Found anything interesting that was not 
expected as an added bonus

Get in touch with people and things that 
are interested in, and push connection and 
understands further

Have a relatively complete understanding 
of the overall impression

The visitor ’s intentions about himself and 
the company began to become clear

Whether to promote follow-up develop-
ment with the company, thus forming a 
relatively effective basis

Information integrity
The relevant information is helpfull to be 
prepared and provided to visitors in advance

Information readability

is single (email) and important information 
items not visible enough

Information usability
There is a gap between the visitor's memo or 
execution habits, and information or retrieval is 
re-entered across multiple platforms. 

-
pany ’s building is not obvious

The navigation instructions inside the 
building play a certain role in helping 

outside the building, elevator floor instruc-
tions, visual guidance after arrival)

The operational guidance after entering 
the company is relatively lacking, and the 
activities and zoning guidelines are not 
clear (especially for self-help)

Demonstration of maintenance requires 
more investment. The frequency of use of 
each demonstration, the situation encoun-
tered problems can be more monitored, 
and timely repairs, targeted improve-
ments.

Information about the presentation is not 

The purpose of the presentation, the 
theme, and the content that you want to 
present must be explained by relevant 
personnel.

As a demonstration of innovative technol-
ogy, the demonstration itself should be 
able to activate the visitor's thinking, learn 
new technology, accept new things, expe-
rience novelty and develop thinking.

At this point, the visitor has relatively 
gained enough information, and has a 
more comprehensive and deeper under-
standing from a shallow level.

follow-up extension value and will be a 
good opportunity to plan the added value 
of the visit

the visit is truly reflected at this stage

When the memory and the required materi-
als can be mastered, it can promote the 
effectiveness and feasibility of further opera-
tions

“Information for preparing are written in the para-
graphs, it is easy to miss any key items, and it takes 
some time to read if I want to search for any item in 
specific.”

“I need to pick and separately deal with the info, for 
example, integrating time information into the sched-
ule, and location into the map app to use them,”

“Some technologies are helpful, and I want to learn 
more about them autonomously.”

“When I have new questions or ideas to communi-
cate, I will try to get in touch again,”

“When I talk or discuss it with my friends, I need 
some materials, such as photos or official websites.”

“The hotel reception may be able to help, but I am 
not sure if they can help me open the door. But 
fortunately I guessed right, my magnetic card was 
stored there.”

“I was just stood at the door  and looked around 
after learned from the lady at service desk that I 
still need to wait for a while. I don’t really know 
where I am allowed to move during the waiting 
time or what I can do,”

“There is always someone around me, so whenev-
er I have a question, I can get a timely answer, 
which is very helpful.”

“The demo models all looked interesting, and they 
were drawn to see what they were. But in fact, 
when I first visited alone when no employee told 
me, I found myself not easy to understand. And it 
seems that some of the demos are malfunctioning, 
which makes me even more confused, but there is 
nothing I can do.”

“The explanation by the experts is very helpful. I 
have never thought of many technological innova-
tions. The questions and discussions of the people 
who visited together were also very interesting. It 
made me hear a different focus from my own 
perspective and help me understand.”

“Not only here, in fact, every time you participate 
in offline activities, there will be many unexpected 
gains, those are the highlights.”

“I want to keep those meaningful glowing points in 
a certain way, and I will not waste this trip when I 
look back.”

“I met new people, learned new knowledge, 
gained insight, and made my goals clearer.”
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Accenture
Employee

Client 
Manager

Accenture
Intern

Client 
Architect

Accenture
Architect / Developer

JOHN - 32STEPHANIE - 45PAUL - 20ABRAHAM - 26MELISSA - 38

User Story
Melissa is 38 years old and has been working at 

Accenture for over 10 years now. Melissa lives with 

her husband and her child in Amsterdam. She is a 

working mom who is busy throughout the week and 

must make long hours. During the weekends, 

Melissa loves to spend quality time with her family 

and likes to walk her dog. Melissa works in the 

Strategy department of Accenture in Amsterdam. 

She is visiting the Utrecht office for a meeting. While 

entering the Utrecht office, she passes through 

Liquid Studios. Melissa is intrigued by the innovative 

atmosphere and is interested in learning more about 

the demo’s displayed in the office. Melissa askes one 

of the employees at the engineering team area in 

the office for a tour. Even though Melissa works at 

Accenture, she had little technical knowledge, but is 

averagely skilled in using new applications. She has 

heard of AR before. She would like to receive 

information in an educational and playful manner.

Goals visiting LS
- Wants information about LS in an educational, 

entertaining and playful manner.

- Wants to know about the projects of LS.

- Wants to know about the clients of LS.

- Wants to know about their colleagues at LS.

- Wants to give input in the projects at LS.

- Wants to find links between different divisions at 

Accenture. 

User Story
Abraham is 26 years old and is a fanatic gamer. 

Abraham is intrigued by new technologies and likes 

to understand and play around with them. In his free 

time, he meets up with his friends for drinks and 

hates to workout. Abraham is working at the 

Technology division of Accenture in Utrecht. 

Abraham is a highly skilled developer with a lot of 

technical knowledge. Abraham daily passes through 

the Liquid Studio and likes to learn more about the 

newly developed gadgets. He knows his colleagues 

at Liquid Studios quite well and likes to talk with 

them about what they are working on in technical 

depth and give input. Abraham gets excited to learn 

more about the progress Liquid Studios is making 

and likes to share what he is working on himself. 

Abraham likes to receive educational and playful 

content when hearing about Liquid Studios. 

Goals visiting LS
- Wants information about LS in a playful and more 

data-heavy manner.

- Wants to know about the projects of LS (in more 

technical depth).

- Wants to interact and is eager to try out technolo-

gies at LS.

- Wants to know about the clients of LS.

- Wants to know about their colleagues at LS.

- Wants to give input in the projects at LS.

- Wants to find links between different divisions at 

Accenture. 

User Story
Paul is studying software engineering in Eindhoven. 

Paul is close to wrapping up his studies and will be 

working as an intern at Liquid Studios for his master 

thesis. He loves to spend time with his friends, drink 

some beers, or go to the gym. When Paul entered 

Liquid Studios for the first time, he was 

overwhelmed by all the cool flashing screens 

around the studio. Paul is eager to explore what the 

office has to offer and learn more about what Liquid 

Studios does. He also likes to learn more about what 

he potentially can bring to the Liquid Studio. Paul is 

technically skilled and therefore easily grasps how 

to interact with the different demo’s in the office. 

Paul wants to learn more about the technical 

background of the different demo’s. 

Goals visiting LS
- Wants information about LS in a playful and more 

data-heavy manner.

- Wants to know about the projects of LS (in more 

technical depth).

- Wants to interact and is eager to try out technolo-

gies at LS (in more technical depth).

- Wants to know about the clients of LS.

- Wants to know about their colleagues at LS.

- Wants to know what projects colleagues at LS are 

working on.

- Wants to know what potential projects they could 

be working on in the future at LS.

- Wants to give input in the projects at LS.

- Wants to display their own project at LS.

User Story
Stephanie is 45 years old and is a very active person. 

Stephanie does not have kids and lives with her 

husband in a small village close to the city. She likes 

to go running in the weekends. Stephanie is a senior 

manager at a client of Liquid Studios. She has a busy 

schedule and likes to run meetings efficiently. 

Stephanie is visiting Liquid Studios to gain a deeper 

understanding of what Liquid Studios can mean for 

her company. She wants to learn about the different 

projects, the approach, the employees working on 

the projects and the services. Stephanie hopes the 

tour through the office will be a bit entertaining and 

understandable. For technical knowledge and 

insights, she relies on her colleague from the tech 

department that is joining her (of some of the 

newest technologies she has never heard of before). 

Stephanie knows how to use her phone and 

computer but is not really up to date on the newest 

possibilities and applications. 

Goals visiting LS
- Wants information about LS in an educational, 

entertaining and playful manner.

- Wants to understand the LS approach and their 

knowledge / tools.

- Wants to spend their time efficiently. 

- Wants to know about the projects of LS and what 

LS can offer the company.

- Wants to understand how the technologies behind 

the demo’s at LS can help innovate the company.

- Wants to know about the services of LS.

- Wants to know about the previous clients of LS and 

their experiences.

- Wants to know about the employees at LS and their 

specialties.

User Story
John is 32 years old and lives with his girlfriend close 

to the city. John has a baby on the way. During the 

weekends, John loves to spend time in nature with 

his wife. John is an architect at a client of Liquid 

Studios. John is accompanying his boss to a visit at 

Liquid Studios to gain a deeper understanding of 

what the consultants can do for their company. John 

has in-depth technical knowledge of the problem 

the company is currently encountering. He hopes to 

learn more about what projects Liquid Studios 

works on, a bit of the technical background behind 

the different technologies and how the consultants 

can help him solve the problem. He knows his 

manager is depending on him for his technical 

expertise and therefore will ask the more in-depth 

questions. However, John is not a developer himself, 

so he is not able to code. 

Goals visiting LS
- Wants information about LS in a playful and more 

data-heavy manner.

- Wants to understand the LS approach and their 

knowledge / tools (in more technical depth).

- Wants to spend their time efficiently. 

- Wants to know about the projects of LS and what 

LS can offer the company.

- Wants to understand how the technologies behind 

the demo’s work (in more technical depth) and how 

they can help innovate the company.

- Wants to know about the services of LS.

- Wants to know about the previous clients of LS and 

their experiences.

- Wants to know about the employees at LS and their 

specialties.

E | Personas
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F | Official website current version
             (demo Theme Park page and showcase example)

F | Dashboard current version        (showcase example)
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F | triple SWOT analysis among info platforms
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F | Internal survey analysis process
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C
om

pare am
ong the three relevant platform

s

1 | Material to be takeaway by visitors
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MISSION & VISION
Ideate and pilot leading-edge client-specific solutions leveraging the latest
technologies and partners with the unique objective to scale.

5

CONNECT ECOSYSTEMS
Leverage the best of IA, IPS & Business Partners.

Connect to all our Innovation Architecture pillars 
as well as with our practices, IPS and business 
partners: SAP, Microsoft, Google, Oracle, and 
more.

ACCELERATE 
TRANSFORMATION

Set up or extend NEW Tech Foundries.

Leverage Liquid Studio to set up or extend a 
“NEW Tech Foundry”. Bring client resources into 

LS teams or the other way round to best infuse 
our culture & way of working & technical skills.

GROW TALENT
The place to be for highly skilled resources.

Liquid Studio is a team of technology agnostic & 
full stack gurus, on all new technologies (i.e. XR, 
AI, Blockchain, IoT, Big Data, Analytics), able to 
tackle any type of business challenges and 
available anytime.

IGNITE INNOVATION
Co-Create NEW Business with speed and agility.

Don’t wait for the RFP to come. But rather, pro-
actively, invite your clients to discover, ideate and 

prototype on NEW technologies to help them 
disrupt their market

Copyright © 2019 Liquid Studio The Netherlands. All rights reserved. Copyright © 2019 Liquid Studio The Netherlands. All rights reserved. 8

What we believe 

WE STAY AHEAD
Technology is changing faster than ever before. Not only 
do we embrace innovation, we explore, get inspired, and 
create, to transform cutting-edge technologies into tangible 
innovations, business solutions & services. Our team is 
able to push the limits of what is possible by leveraging our 
global network of experts, partners and consistent access 
to the latest technologies.

WE LOVE CHALLENGES
At Liquid Studio we never see limitations, we see 
challenges, opportunities, and adventures! We get a thrill 
from complexity and making the impossible possible is 
what drives us. We are here to brainstorm, kick start, or 
transform your business. The sky is the limit!

WE ARE A FAMILY
Liquid Studio is home to people who are curious, full of energy, and 
like to color outside of the lines. We are developers, engineers, 
designers, and a bunch of other experts with a great sense of humor. 
But above all: we are a family of dreamers. We brainstorm, laugh, 
learn, inspire, and deliver awesome ideas and solutions together. We 
put people first and value real relationships. We are all about working 
hard and having a lot of fun along the way.

WE DON’T WALK, WE RUN
We deliver, and we deliver fast! By working in short agile 
sprints, we turn inspiring concepts into tangible solutions 
in days, rather than months. The team consists of hard 
workers and problem solvers who are focused on 
producing results, not excuses.

CORE VALUES

COLOR PALETTE
Primary palette
Text and background colors

Copyright © 2019 Liquid Studio The Netherlands. All rights reserved. 10

RGB: 0 / 215 / 0  
Hex: 00D700
CMYK: 74 / 0 / 85 / 0  
Or PANTONE 2271 

RGB: 255 / 255 / 255
Hex: FFFFFF
CMYK: 0 / 0 / 0 / 0 

RGB: 0 / 0 / 0 
Hex: 000000
CMYK: 75 / 68 / 67 / 90 

RGB: 145 / 145 / 145
Hex: 919191
CMYK: 46 / 38 / 38 / 2 

Secondary palette
Accenture colors

RGB: 0 / 255 / 0 
Hex:00FF00
CMYK: 49 / 0 / 100 / 0 
Or PANTONE 802 

RGB: 0 / 83 / 10
Hex: 00530A
CMYK: 91 / 0 / 78 / 55
Or PANTONE 7484

RGB: 0 / 243 / 255
Hex: 00F3FF
CMYK: 53 / 0 / 10 / 0

Gradient

The gradient is created by the two first
colors of primary and secondary palettes,
taking 50% as midpoint location.

Copyright © 2019 Liquid Studio The Netherlands. All rights reserved. 9

Startups, medium to big-sized companies within and 
outside of Accenture are our customers. We target 
the ones that desire to make a change in their 
organizations, want an innovation makeover, or 
have a specific challenge related to technologies.  
We help them emerge new technologies into their 
organizations and/or provide solutions to their 
problems. 

CUSTOMER PROFILE 

G | Branding guidelines
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H | Spatial condition in LSNL Utrecht office

Figure: LSNL office indoor floor planning

Within the image as shown, the rendering gives a  more detailed idea on office 
layout with its casual furnishing style. Two areas are indicated from the render-
ing to the illustration that are currently where present most of the demos.

Figure X: LSNL office indoor floor planning rendering
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The main exhibition areas

The four photos as below record several perspec-
tives that the visitors could see the showcase are-
as. The illustration shows the angle of view when 
the photo was taken and the range included in the 
office.
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H | Demo in the location
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I | Liquid Studio Customer Journey        (Liquid Studio the Netherlands)
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AWARENESS CONSIDERATION ACQUISITION SUPPORT LOYALTY

Initial motivation that bring potential clients or

 

employees to the sight

 
Provide more communication opportunities and 
build a deeper understanding and common 
vision

Reach consensus,  establish the cooperative relation-
ship

Supports along side by communication and cooper-
ation 

Maintain long-term cooperative relations to achieve 
long-term win-win

1 2 3 4 5

PH E

LIENT
EH VI UR

EMPL YEE
EH VI UR

UND MENT L NEED

IN I HT

U TE

Before business / employment, to promote Along business / employment, to add value

Collaboration on certain activities
Be supported by services along the process

Maintain communications even project ends

Search for help when new needs come up
Recommend to other potential clients

Keep communication channels when leaving or 
not joining as a result

Have clue to join again when new opportunities 
come up
Recommend to other potential employees

Give inputs and reviving deliverables along the 
process

Learn and grow to achieve personal goals
Be supported from company on working and 
social environment during the career

Give inputs and do deliverables for client along 
project process

Come up idea to realise

Comparisons & Exploration Identification & Growth

Competence & Stimulation Belonging & Impact

Purpose Relatedness & Autonomy

Distinguish from competitors Build a sense of collaborative growth

Highlight your own advantages

Stimulate interest in exploration

Stimulate the sense of involvement and identity

Form connectivity and build bonds

idea or triggered to
 

reach out for job oppor-
tunities

Search for approaches Read info from various 
info carriers

Subscribe and join

 
in-house visiting

Primary stage commu-
nication 

Get to common visions

Seeing possibilities

Sign agreements and get the business started

Further communication of reaching consensus

Sign agreements and get the career started

Further communication of reaching consensus

Build network
Get to know via Media

Be recommended

Search for opportunities

Be triggered via Media

Be recommended

Decision
making

Var ous mot vat o imilar behaviour on same plat or

T U H P INT
Portal website and online search engine

Social media accounts operated by LS

Advertisements (e.g. brochures, videos, or posters)

LS employees or other relevant people

Portal website and online search engine

Social media accounts operated by LS

Advertisements (e.g. brochures, videos, or posters)

Lectures and events (e.g. In-house visit)

LS employees or other relevant people

“When I was looking for an internship, I browsed the portal 
to get a general idea of the company's business and whether 
I am interested to them”

“I will follow some information on platforms like LinkedIn, 
not just work but also some industry news.”

“I may need a stronger machine or technology, and will then 
need to know which companies are

 

potentially available to

 

work with.”

“If it is a company that I am very interested in, I will consider 
participating in t he i n-house tour o rganized b y them, and 
learn more through some activities.”

“I think it is the most important thing to promote communica-
tion at this stage, to produce dialogue, in-depth understand-
ing and communication”

On business / employmentJ | Visitor journey in general
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K | Internal case study
             (Singapore LS tech demo exhibition)
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L | Research activities around demo
             (Devops)

A
bout D

evO
ps dem

o design direction



31



32



33



34



35

L | Team work documentation
             (Theme park development team)
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Phase 3 - During the tour - Navigation & Exploration

The mayor needs to leave for a 
period of time that the city need to be 
temporarily handed over to the visitor 

for governance (learn about game 
mechanism on demo visits and city 

areas upgrades)
 Be introduced from Mayor on city 
landscape (map to explore), urban 
plan (area and its corresponding 

technology and demo)

Virtual ritual at City Hall that the play-
er is inaugurated (indicates player the 

exploration can be started)

Visitor get access to AR environment 
from Physical environment and 

introduce player’s character (visual 
elements, such as brand colour, 
aligned with visitor personalised 

profile) in game

Meet AR city mayorAccept invitation to AR city

Hand over governance

Inaugurate as acting mayor

Select and complete quests from each area among AR city
Receive rewards when complete each quest

Phase 2 - Start Point - Stimulation & Introduction

For visitors who did not join AR city in 
the first place but notice and join AR 

quest game at physical demo

Complete a quest from demo

M | AR city quest game story journey map

Briefly recap on AR city quest game program,  
it works as the self-guiding system for visitors 
for enabling independent visit among exhibits, 
where visitor will participate in the experience 
actively from a role-playing game (RPG). 
Based on the findings from the previous phas-
es, the journey storyline should present for vis-
itors holistically. Some parts of the idea were 
mentioned along the analysis phase, and here is 
summarizing as below (Figure x) into a journey 
map as proposed.

Figure X: AR city quest game story roadmap



41

Phase 3 - During the tour - Navigation & Exploration Phase 4 - End Point - Takeaways & Feedbacks

For visitors who did not join AR city 
in the first place but notice and join 

other visitor’s AR quest game at 
physical demo

Join a quest as visitor

Group quest games

Individual quest games

quest game for 
multiple player 

senario

Celebrate achievements

Player is leaving and mayor came 
back. Player hand over the govern-
ance back to mayor, for report what 

have been done and what  are left for 
mayor (wrapping up the story line).
Mayor ask for some comments on 
how the player experienced the city 

(feedbacks), and then introduce 
how the player can visit (physical 

souvenir) or access (programmes in 
LS passport) to info and the city after 

closed up the tour.

Quests are done for selected buildings 
or areas, and correspondingly those 

upgraded parts visually reveals an up-
graded version of the city in overview

Virtual ritual at City Hall as accom-
plishment (indicates player the 

exploration can be done)

Sequence  and scope of selections are 
both free for player to choose among 

buildings or areas (correspond to 
technology topics and demo)

Visitor be guide from AR game back 
to Physical environment and collect 
a physical souvenir for AR city quest 
(can be used as AR mark for viewing 
a full upgraded version of the virtual 

city) from Liquid Studio

Collect award of completionGet city upgraded

Hand over governance

Select and complete quests from each area among AR city
Receive rewards when complete each quest

For visitors who did not join AR city in 
the first place but notice and join AR 

quest game at physical demo

Complete a quest from demo
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N | Raw data
             (creative session pilot test)
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N | Raw data
             (creative session 1)
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N | Raw data
             (creative session 2)
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O | storyboard story
             (Concept eveluation)
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Further expandable

Visitor receive visiting invitation by email from Liquid Studio 

Story image

Info:
 In-house visit relevant info (e.g. location, schedule, etc.)
 Suggestion to download the app LS boarding pass, and provide  a personal 

code

Email

Code for Liquid studio passport : 
LSNL_001

To enhance your visit experience, we are providing 
you our service called LS passport 

(your personal code you’ll need to login: LSNL_001)

Download and install to your 
own device

Post an equipped device to you
(return after the journey)

Further expandable

Visitor set up profile along welcome pages through the app to home 
page

Story image

Info:
 Enter code for default setups load in 
 Personal profile setup

App interface

Logo

Further expandable

Visitor get visiting relevant info be shown from the app main page 
which is well organized and able to export or sync to other related 
software by click on certain buttons.

Story image

Info:
 Event info summarize
 Checklist for documents to prepare
 Checklist for tasks to be done or files to be read

App interface

Paul just received a welcome email from Accenture that he is visiting Liquid Studio the 
Netherlands, a tech innovation studio of Accenture. He is looking forward to meet any con-
crete technical opportunities from Liquid studio that can help his company becoming more 
competitive within the industry under this digital generation that driven by big data and high 
techs. He generally learnt about this company from their portal website and followed their 
social accounts for updates. He noticed quite a potential to realise his expectations from LS, 
so he got contacted with them from their public channel, and applied for this in-house visit for 
understanding further to their approaches and services that he wish to see the vision clearer 
in this way. 

Since then, he received this invitation for an office tour be planned on next Monday, where he 
as a manager together with Sam, his colleague who has more profession knowledges on new-
est techs. They will represent their company and go visit LS to see what can LS mean to they. 
The email also includes more information, includes activities and schedules that will take place 
along the visit day, location, and together with several interesting links that are suggested for 
Paul to explore before the visit. One of those is called Liquid Studio passport, which presents 
as aiming to enhance his visit experience. The code, LSNL_001, is displayed together, which 
seems like is specially provided for him that he will need if he use the thing called LS passport.

As he is curious about how does the LS passport work, Paul followed the link and installed 
it to his own smart phone, then he noticed that the code is needed here to get access to it. 
Once Paul entered the code, the green global is lighted up. He notice the green light button 
is pointing at the Netherland that the system knows where he is going to visit, as there are 
31 Liquid Studios all around the world. Then an animation is played that two digital bubbles 
appeared and coming close towards each other. The bubbles are using the logos and brand 
colours from both Paul’s company and LS. This made him felt be cared about as a visitor and a 
costomer, and have been warm welcomed. Even though he is not yet being there, he start to 
look forward to meet them, the next Monday can come earlier. Quickly filled in his name and 
contact, he got his passport be activated.

To get things be better prepared, the LS passport first act as a personal assistant for Paul that 
all those visiting relevant information as the invitation email brings are now all well organised 
in a structure that easy to read or search for a certain piece of information. Moreover, just now, 
he was actually planning to first add all the schedule and planning to his own calendar if he 
did not go to the link to try this app out when he first received the email. but now, he found it 
allows him export all these info to his own calendar directly by just several clicks. The address 
can also link to map app to start travel immediately, and a task checklist is also presented 
there, to show any documents are required to bring with for entering the office, or any files are 
there for Paul to check them out in advance. It is really handy that Paul feels confident to get 
himself well prepared to enjoy the coming Monday.
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Further expandable

Visitor arrived at some where nearby the building. Be guided along the 
way then to the office on 4th floor, and got the visitor ID card collected 
from ground floor reception.

Story image

Info:
 Notification on back to the LS passport app as is nearby the location

App interface AR interface

Info:
 AR timely guide though AR interface
 Task check box notification for collecting needed physical material 

Further expandable

Visitor entered the office gate at the service desk and then be invited to 
explore the demo theme park with AR city quest program

Story image

Info:
 AR mark on the floor
 Float city
 Introduction of what is AR city quest
 Tutorial on how to navigate through AR city quest

AR environment AR interface

Once Paul arrived around the office building with Sam, the app gave them notifications and 
ask if they need to activate the AR micro navigator service that will guide them from where 
they are now standing at towards the office entrance which located at the 4th floor in the mid-
dle of the compound hotel business office building. Paul felt relieved at this moment because 
the office building marked as the destination on the map seemed to be a large one, and no 
wander as the app indicates, it is a compound hotel business office building, and he is now 
wondering where the entrance is. Additionally, as the neighbourhood is somehow an industrial 
area. There are few people on the street that looks empty. Although he hasn’t lost his way yet, 
he has this concern already. So this micro-navigator thing seems able to solve his immediate 
needs to the aim place. 

He accepted to activated the AR navigator, and Paul allows the program on camera using. As 
Paul started the program, Sam decide use it but just follow Paul. From the screen, Paul now 
sees a virtual path added to the environment which is visually guiding him to walk with, very 
handy to use. He entered the building along the path, and it starts to pop up some icons that 
showing locations or directions of, for example, toilet, elevator, reception, etc. He notice the 
path toward elevator is not available for them to pass the gate in front of the elevator as they 
still need to go to the hotel reception service desk first to collect the visitor ID card for entranc-
ing the office area. So they quickly go to the reception, got the card in hand, and smoothly 
walked through the gate till the office room on the 4th floor.

The service desk is right on the left of the entrance which is easy to recognize, and he also 
confirmed that from the hint provided in AR navigator. Apart from this, he can’t ignore the fan-
cy demo showcases along the window, and an impressive visual sticker posted in the middle 
of the floor on the ground.

They were then lead to Bill, who he contacted before that managed this office tour with. After 
some talks, Bill lead Paul and Sam to the demo area where Paul have already be attracted once 
he enter the office. He saw those demos introductions from LS portal and definitely would 
like to learn more from their showcases. Bill suggested that there is an interesting self-guiding 
program in LS passport AR interface called AR city quest in a game format, which can let him 
as a visitor to navigate through out the demo theme park more playful and autonomously. Paul 
certainly would like to have a look at it as he wander how interesting the AR program will look 
like. He chose to try out this by himself first, while Sam prefer to talk with Bill directly along the 
visits. Could be more insightful when they discuss afterward he assume as they are exploring 
from different aspects.

A popup works as an invitation appear from Paul’s screen when his camera recognized the 
visual mark on the floor on asking if he would like to join. Paul accepted and a virtual city magi-
cally displayed with fancy effects. Then, briefly with some introductions and tutorials in the first 
mins, he understands that he is now the mayor of this virtual city and he is asked to upgrade 
his city by learning new technologies. To upgrade the city, he needs to upgrade the buildings 
or the areas in the city one by one, by complete the linked quests that can be done from each 
corresponding physical technology showcases in the theme park. This means, he can have a 
upgraded virtual city gradually along his exploration within the demo theme park. This is a new 
concept for Paul to visit such an exhibition that he can’t wait to start.
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Side info:
 Approx. time cost to finish the corresponding visit and quest
 Relevant tech topic

AR environment AR interface

Further expandable

Visitor learnt the game and choosing which one to play with the 
next. Each building relate to a certain tech demo. Buildings in 
the city are clickable to start the corresponding demo visit.

Story image

7 min

Cloud
computing

Logo

Further expandable

Visitors be guide along the exploration among the demos

Story image

Info:
 AR mark on the floor
 Float city
 Introduction of what is AR city quest
 Tutorial on how to navigate through AR city quest

AR environment AR interfaceFurther expandable

When arrive at the corresponding demo booth, the phone can be held 
with a stand, the phone is still moveable as the phone stand is flexible 
with angles.

Story image

Info:
 Guide among materials from the booth

AR environment

How does it work?

Make your own demo

Intrduction

Leave/read   comments

App interface

Talk to
an expert

After the introductions, the game is about to start, he notice the city is mainly coloured with 
his own companies brand colour and his company logo is also on the buildings within the city, 
which make him feel LS has warmly prepared. From his overview by seeing all these quest 
buildings, the system popup a hint that there are certain topics more recommended from LS 
that they think may value the most among the 15 topics in total that could match better to 
Pauls company. this makes him expect to achieve further from this visit that he believe these 
recommendations will make sense, and motivates more to explore around. There are some 
small hint displays together with each building or area in AR environment virtual city on the 
tech topic the building represents, and the approximate time cost on finishing the corre-
sponding demo showcase. He decide to start with the farm area to try out a bit the system as 
it shows normally takes only 5mins, as the shortest within the scope be recommended from 
LS. The farm stand for the technology of smart plant. 

Paul clicked on the farm in the AR CITY, and just like how he experienced with the handy micro 
navigator to find the office room in the complex building, he is virtually guided towards the 
smart plant showcase booth.

He walked towards the booth, and as indicated from the screen, he got his phone with the AR 
camera activated holding onto a flexible moveable phone stand. In this case, he found his own 
phone, together with the physical demo and booth, become a showcase. The AR layer present 
a overview of what are the relevant materials around the scene. It becomes free for Paul if he 
would like to interact with any part of the showcase as he can know what to expect immedi-
ately if his AR camera recognize the certain item on the booth. 

Introduction videos on the screen behind tells about the technology background and possible 
use cases. On the iPad, a small program works as a DIY workshop for Paul to create his own us-
ing scenario of this smart plant. He chose to have a round shaped yellow colour smart plant in 
a office context. He is at the moment imagining how convenient the office life for his company 
would be like if the plants are self manageable to keep alive healthily and beautifully. 

When the phone recognize the physical demo on the booth, the quest was triggered to be 
popped up from the plant that reminded Paul of his visual farm. Farmers are waiting for him to 
get the city farm be upgraded. He joined the game, which is a drag and drop simple one. The 
three sensors of light, humanity, and temperature need to be dragged to the right spots to get 
the mechanism activated. He completed it quickly as it is simple, but he feel he is now really 
understood how does it work, and how does the technology values for his own scenario.

He noticed there is a button on the right bottom called “talk to an expert”. He clicked on the 
button, and system ask him if he would like to request for a chat as the expert is now available 
somewhere in the office and can guide him towards there.
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Further expandable

Visitors be guide to meet the demo tech expert

Story image

Info:
 Guide to where is the available expert to talk with
 If at the office but busy, then leave a request to be accepted

AR environment AR interface

Further expandable

Complete exploration and get the city upgraded

Story image

Side info:
 Final visual upgraded city

AR environment AR interface

Further expandable

End of the tour

Story image

Info can be reviewed by scan the physical souvenir:
 Summary of your own tour
 Relevant info from each tech topics

AR environment AR interface

Paul is amazed by this possibility to meet the specialist to discus further, he confirmed to send 
the request, and the micro navigator started again to guide him around the office and found 
that employee. They got a short and nice conversation, added each other to the contact list, 
and managed to schedule a meeting on Wednesday to talk more about it.

When Paul back to the theme park, he scanned again to the AR mark, he saw the farm is up-
graded into a fancier version, which visually can tell the suggestion on a result of combination 
of blue and green that represents a coloration between his company and LS brand colours.

During his exploration, he found high techs provides from LS are quite interesting and full of 
potentials that effectively enhance his own business, and the image is clear in his mind how 
can the potential become valuable achievements. More valuable, Paul managed to meet sev-
eral specialists on those technical topics he found interesting or valuable.

He gathered with Sam in the middle of the tour, and Sam also had a try together with Paul as 
the quests can become a group game when multiple players are joining. They had quite an 
memorable visit along the theme park demos.

Finally, they received a 3D printed souvenir. When they know this small thing can be used as 
an AR mark, to display their own upgraded AR city even they are not inside the LS office, they 
feel so nice to receive it as they can reexperience the result of this Mixed Reality tour.
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Further expandable

Join meeting/evet afterward

Story image

Info :
 Contacts be collected during the tour (can be exported to other software)
 Additional meetings or events scheduled during the tour (exportable)

App interface

Paul export the meetings and contacts to his daily using apps or platforms, and kept contacts 
with the network he built along that tour. They managed to push their ideas into projects, and 
Paul’s company is currently a client for Accenture Liquid studio.

Further expandable

Get update news from theme park

Story image

Info:
 Updated tech demos relevant info

AR environment AR interface

Some time later, Paul received a notification from the app that something new happed to the 
theme park that a new demo is added there around a new technical topic, and he is invited to 
try that out. He is interested with the new tech, so he will plan a new visit to the office, and see 
if there is nice opportunities for him to take for his company.
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o | Raw data
             (Concept eveluation)
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P | consent form
             (LS Passport user test)
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P | Questions and Raw data
             (LS Passport user test)


