Creative Agencies oftenreceive ineffective client- feedback
on their creative work. This can be as vague as...

&@@ | | Thiskindoffeedbackdoesnotgiveanyfoundationto build

on.Whileinthe processof creatingadesignor strategy for
abrand,alotofdifferentelementshavetobeappropriately

Incorporated. Therefore, good communication between
a client and an agency is essential!

Toimprove the feedback process, thisthesisintroducesa
tooltoreceive more effective client feedback onstrategy

POP!

THE FEEDBACK TOOL AIMS TO..

JUSTIFIED UNDERSTANDABLE SPECIFIC ACTIONABLE ALIGNED COMPLETE

The feedback does The wording and feedback is directed Negative feedback The received feedback The feedback coversall
not only describe what structure of the written at a specific element has to provide ideas or has no contradictions the relevant elements
the client likes but why feedback makes sense rather than general. advice on what to do and is single-minded. that need feedback.

they like it. and is understandable. differently.

HOW IT WORKS

The tool tries to achieve this by the client on decisions made by the client, as they are presented with
effective feedback and them through the whole different follow-up questions based on the feedback they
process. The structure of the tool is dependent on the give.

4> Route 1: DESIGNED TO STAY OUT
a Choose the element you want to give feedback o...

An example: From generic to effective feedback a. Choose the element you want to give feedback on below. After
The visual on the left was made and presented by us (this is an imagin giving feedback on an element, you will return to this screen.
Hi there! We are Dentsu Creative, example). Let's say it got the following feedback. Once you are finished giving feedback on this route, choose the

welcome to our feedback tool! last option to navigate back to the other routes. *

You probably just had a strategy or design presentation. Which now needs
feedback. With this tool we want to make your life as easy as possible by

"We like some components, but we don't love it yet."

Note: Don't worry if you still want to change your feedback, as you can go
When reading this feedback, some questions pop up: back and forth between the elements.

[E Brand Promise

(1] Manifest

guiding you through the feedback process. | i
- What (component/asset) do you like? [E The Playing Field ]
It covers all design or strategic elements one by one. Supported by - Why do you like this (component/asset)?
feedback guidelines to help you write effective feedback. - What would you change or improve? [ Central Thought ]
- What makes the feedback specific for this element? -
Note: We are aware that giving feedback this way might take a bit more i Quphtdience l
time than you are used to. We provide you with this tool as we hope it To be more effective, it would help if the feedback could include answe [@ Our Belief ]
results into feedback we can use to deliver you the best possible end-result. these questions.
However, if you feel it does not work for you, feel free to do it in your own “EI Our Mission I
format. P
I il 1 press Enter + [E Brand Role ]
Continue to the tool EREE [@ Our Enemy ]

i We have finished with the feedback on this route

1. INTRODUCING THE TOOL 2. GIVING AN EXAMPLE

OF EFFECTIVE FEEDBACK

52 The playing field

3. SHOWING THE
BRAND GUIDELINES

5+ The playing field

a. How do you feel about the Playing Field? *

ppppppppppp e. Aquick reflection! *

Read back your feedback for this element below, do you and/or your peers
agree with and comprehend what you wrote?

What you like about the element: The category insight
: Why you like this: | can relate to it myself

And why is that: Because as a kid | always used to play like that
CULTURAL ~ CONSUMER e o
IIIIIIIIIIIIII That's it! Thank you for giving feedback!
Playing is a fundamental .. But some parents find it
and rewarding activity that  hard o the world of Moving forward, we will go over the input as soon as possible and your
account manager will get back to you shortly after to discuss it.

THANK YOU

mukially engaging level. g Do you have any other feedback, comments or maybe questions
regarding this element?

nope

I“ We love it, keep it this way

i We are in a good place, but it requires some work

(o] RV orcss Enter

[@ We don't like it, discontinue or rework the idea

l
l
[ We like some components but it still needs some big changes ]
l
I

lEI Other

oK v

5. REFLECTING ON THE 6. SUBMITTING THE
FEEDBACK FEEDBACK
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