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Which interventions are needed to let a historical coffee 
warehouse interact again in the context without loss of 

identity?
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SITUATION
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Situation
coffee warehouse
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Situation
Rotterdam Zuid
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Situation
Katendrecht
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Situation
Katendrecht

2004
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Situation
Santos

Rijnhaven
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Situation
Afrikaanderwijk

Rijnhaven
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Situation
connections

Rijnhaven
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Situation
Jumbo

Rijnhaven
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Situation
car garages

Rijnhaven
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16

Standpunt vanaf metrostation Rijnhaven

Situation
The View - European China Center Rotterdam

Rijnhaven



15/102ANALYSISPOPSTAGE SANTOS cultural values| | | | |program masterplan design

16

Standpunt vanaf metrostation Rijnhaven

COFFEE
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Coffee production area around Santos Last samples are taking before export Stamping bags for export Interior of a Santos cleaning and grading 
warehouse where coffee is prepared for export

Original program
process
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Trade route between Santos and Rotterdam Vertical circulationUnloading the ships Unloading and loading in a coffee store

Original program
process
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Section of the transport in the warehouse Santos in 1920 

Original program
process
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CULTURAL VALUES
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FUNCTIONALISTIC

Low value
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High value

Area

Context

Building

Cultural values
starting points
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Cultural values
area



22/102analysisPOPSTAGE SANTOS CULTURAL VALUES| | | | |program masterplan design

Cultural values
area
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Cultural values
area
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area
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Het ECC wordt gefaseerd ontwikkeld. Het deel dat in de eerste fase ontwikkeld en inmiddels vergund is 
heeft in het bestemmingsplan de bestemming "Gemengd - 2" gekregen en omvat het volgende 
programma:

-  maximaal 110 woningen;

- maximaal 24.500 m2 b.v.o. niet-woonfuncties, waarvan

 - maximaal   5.000 m2 b.v.o. kantoren

 - maximaal   3.000 m2 b.v.o. bedrijven

 - maximaal 13.000 m2 b.v.o. horeca, waarbij

  - maximaal 10.000 m2 b.v.o hotel

  - maximaal   4.000 m2 b.v.o. horeca

 - maximaal   7.000 m2 b.v.o. detailhandel

Voor de realisatie van de overige fasen is een wijzigingsbevoegdheid ("Gemengd - 4") opgenomen met 
het volgende programma:

- maximaal 490 woningen;

- maximaal 24.500 m2 b.v.o. niet-woonfuncties, waarvan

  - maximaal 10.000 m2 b.v.o. kantoren

  - maximaal   7.000 m2 b.v.o. bedrijven

  - maximaal   2.000 m2 b.v.o. horeca

  - maximaal   2.000 m2 b.v.o. detailhandel

- maximaal   7.500 m2 b.v.o. maatschappelijke en cultuur en ontspanning, waarvan

  28

Cultural values
context



26/102analysisPOPSTAGE SANTOS CULTURAL VALUES| | | | |program masterplan design

h = 24,5m

h = opprox. 8m
Wambersie en zonen opprox. 

h = 10m

h = 24,5m

h = max. 32m
h = 37m

European China Center Ro�erdam
The View

Basements of the 
European China Center Ro�erdam

The View

Santos

Residen�al building Katendrecht

Santos

Santos

25m

63m

48m

15m

48m

15m

13m

 

34,5m

 

approx. 30m

 

approx. 32m

 

approx. 
10m

 

approx. 105m

 

19m

 

16m

 

34,5m
 

21m
 

10m
 

23m
 

26m
 

67m
 

65m

34,5m 30m 10m 23m 26m58m37m16m 12m

Past
Pre 1950
 

Present
2017

Future
post 2030

Cultural values
context



27/102analysisPOPSTAGE SANTOS CULTURAL VALUES| | | | |program masterplan design

Cultural values
building
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3.000 kg/m²

4.000 kg/m²

2.200 kg/m²

2.200 kg/m²

1.500 kg/m²

1.500 kg/m²

1.200 kg/m²

300 kg/m²

Floor load:

Cultural values
building
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Cultural values
building
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Storage space Vertical circulation Office Toilets

Basement Ground floor 1st -  4rd Floors 5th Floors 

FUNCTIONALISTIC

Cultural values
building
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Cultural values
conclusion
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Cultural values
conclusion
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PROGRAM
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Program
municipality
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Program
inhabitants Katendrecht & Afrikaanderwijk

18 %
children

21 %
children

16 %
students

10 %
students

53 %
adults

57 %
adults

4.755
inhabitants

8.075
inhabitants

13 %
elderly

12 %
elderly
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MASTERPLAN
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Masterplan
current situation

N
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Masterplan
current situation

N
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Masterplan
demolition plan

N
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Masterplan
new buildings

N
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Masterplan
square

N
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Masterplan
routing

N
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Masterplan
greenery

N
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CONCEPT
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Concept
existing situation
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Concept
extrovert
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Concept
extrovert
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Concept
connection with the square
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Concept
relation with the water
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1. Santos
2. LT dance
3. Theater walhalla

6.
5.

4.

3. 2.

1.

4. LantarenVenster
5. Nieuw Luxor Theater
6. Drijvend Paviljoen

Interaction
cultural routing
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SITUATION
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Strategy
construction
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1.200 kg/m²

1.500 kg/m²
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300 kg/m²

Floor load:

Strategy
construction
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Strategy
construction
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1903
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3,90 m

3,90 m
1903
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Strategy
program
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Strategy
program
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Strategy
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Strategy
extension

N
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Strategy
routing
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Facade
daylight



69/102analysisPOPSTAGE SANTOS cultural values| | | | |program masterplan DESIGN

Facade
daylight
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Facade
daylight
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Facade
daylight
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VIDE
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Ground floor
program

N
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Ground floor
routing

N
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Strategy
program
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Strategy
program
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Strategy
program
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1E VERDIEPING 2E VERDIEPING

Floorplans

 
1st floor

 
2nd floor

Rehearsal studio
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Rehearsal studio
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Rehearsal studio
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box

Black 
box
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drum/ 
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classroom
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individually

reserve spacereserve space

classroom
guitarists, 
wind & string 
instruments

classroom
singing in 
a choir

classroom
guitarists, 
wind & string 
instruments

Rehearsal studio
5 pers. (30 m²) 

Rehearsal studio
5 pers. (30 m²)

N
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Floor system
existing floor
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Floor system
double floor
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Floor system
double floor
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Climate system
ventilation

winter summer
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winter summer

Climate system
cooling & heating
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3E VERDIEPING 4E VERDIEPING
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Construction
concept
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Construction
exploded view



92/102analysisPOPSTAGE SANTOS cultural values| | | | |program masterplan DESIGN

POPSTAGE
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1800
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Section
popstage
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Section
soundproofing
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details skybar
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Section
details skybar
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Section
intervention ground floor



104/102analysisPOPSTAGE SANTOS cultural values| | | | |program masterplan DESIGN

Section
insulation
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Section
insulation
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Section
intervention ground floor
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Materials
finishing

30.000

24.500
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